Advance Monthly  CURRENT Business RePoRTs

Retail Sales July 1988

c8 88-132
FOR WIRE TRANSMISSION 8:30 A,M, EDT, August 11, 1988

Advance estimates of U.S. retail sales for July adjusted for seasonal, holiday, and trading-day differences but
not for price changes, were $134,0 billion, an f{ncrease of 0.5 percent (+ 1.2%) from the previous month
and 5.5 percent (+ 1.6%) above July 1987, Total sales in the May through July period were 1.6 percent (+ 1.7%) above
the prior three months and 5.8 percent (+ 1.7%) above the same period a year ago.

Durable goods increased 0.7 percent (+ 2,6%) from the previous month and were 7.7 percent (+ 3.7%) above the
previous year. Automotive sales were up 7.8 percent from July a year ago. Building materials were
up 6.8 percent from July 1987 while furniture stores were up 9.5 percent for the same period.

Nondurable goods increased 0.4 percent (+ 1.0%) from the previous month and were up 4,2 percent (+ 1,7%) above the
previous year, General merchandise stores were up 4,8 percent fromJuly a year ago and food stores were up

4.9 percent during the same period. Compared to July 1987, apparel sales were up 4.4 percent and eating and drinking
sales were up 5.1 percent.

The Advance Monthly Sales Report for August 1s scheduled to be released September 15, 1988 at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES
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Inquiries concerning <his report should be addressed to Ronald Plericykoskl, Business Division,
Bureau of the Census. Washington, D.C. 20233. Talephone (301) 763-5294/7561.

(Y OF ¢ The Advance Monthty Retail Sales report, the Monthly Retail Trade report,
f‘ S‘!\?; U.S. D ard the Annual Ratsil Trade report are available on a single subsgription
.S. m teom the Superintendent of Decuments, U.E. Government Printing
:’ . epart ent of Commerce Otfice. Washington, D.C. 20402. This report is available electronically
% BUREAU OF THE CENSUS in CENDATA, the Bureau's on-line information service, through a
X j commuorical vendor. For turthar information, contact Customer Services,
Margg ot * CUSD, Bureau of the Cansus, Washington, D.C. 20233, or call

(301) 763-4100 or (201) 763-7561.




Table 1. Estimatad Monthly Retall Sales, by Kind of Business

{Sales in millions of dollars)

Not adjusted Adjusted'
1988 1987 1988 1987
SIC Kind of business 2 r T
code July? June May July June July June May July June
adv, prel. final adv, prel., final
Retafl trade, total.....ecv... [133,996]137,181]135,959)129,258{128,987(134,019}133,387(132,833127,037(126,461
Tota) (excl. auto group).. (102,725{103,612 103,517 98,781 | 97,865(103,870|103,795{103,345| 99,068 98,708
Ourable goods, total........ | 51,867} 55,216| 53,467] 50,037| 50,834) 51,062} 50,727| 50,418 47,403 46,976
52 Building mat., hardware, garden
supply, and mobfle home dealers.. 7,441 8,018 8,119 7,234 1,312 6,896 7,023 7,087 6,455 6,424
521,3 Ruilding mat. and supply stores. (*)| 6,068] §,953] s,510| 5,515 (*)| s,300] 5,329| 4,825| 4,808
f25 Hardware StOr@S.cceesvsvessaannes (*) 1,378 1,412 1,233 1,227 (*) 1,268 1,268 1,163 1,125
35 ax. 554 [Automotive dealerS.eeeseseeeeevsoes | 31,271 33,569] 32,342| 30,477} 31,122 30,149} 29,592| 29,488} 27,969 27,753
k51,2,5, Motor vehicle and miscellaneous
6,7,9 automotfve dealerS..ceees0enees | 28,649 30,838 29,805] 28,024 28,723) 27,680y 27,075{ 27,022] 25,710 25,532
551 Motor vehicle (franchised).... (*)| 27,333 26,285 24,707 25,017 (*) (NA) (NA) (NA) (NA)
553 Auto and home supply stores..... (*) 2,731 2,837 2,483 2,399 (*) 2,517 2,466 2,259 2,221
57 Furniture, home furnishings, and
equipment StOreS..ssessescrsvanes 7,618 7,657 7,269 6,997 6,789 7,790 7,865 7,720 7,117 6,962
571 Furniture and home furnishings.. (") 4,018 3,900 3,736 3,720 (*) 4,010 3,935 3,755 3,701
§722,32 Household appliance, radio,
and TV storeS..cecececscsanres (*) 3,165 2,921 2,848] 2,659 (*) 3,339 3,278 2,903 2,808
§7122 Household appliance stores.... (*) 1,053 899 973 888 (*) {NA) (NA) (NA) (NA)
Nondurable goods, total..... | 82,129| 81,965| 82,492 79,221 78,153 82,957 82,660| 82,415 79,634 79,485
53 JGenera] merchandise group stores.. | 13,352] 14,355} 14,707} 12,883} 13,577} 15,194| 15,164 14,952 14,495 14,566
§31 Dept. stores (ex. leased depts.) {11,301} 12,061] 12,312} 10,763) 11,308 12,798 12,709 12,512] 12,134 12,081
531 Dept. stores (in. leased depts)’ (*)] 12,466 12,730 11,121] 11,718 {*}] 13,0951 12,924| 12,566 | 12,493
533 Variety StOre@Sesoceescancccssens (*) 643 659 622 632 (*) 680 670 687 688
5§39 Misc. general mdse. StOreS...... (*) 1,651 1,736 1,498 1,637 (*) 1,775 1,770 1,674 1,797
5S4 FOOd SEOM@Sceuunssanersnnansaseess | 28,8821 27,821} 27,620f 27,658] 26,419 | 27,569]| 27,404] 27,451 26,Z7li 26,391
541 Grocery StOreS..c.oeveenessassese | 27,257 26,1837 25,962) 26,095 24,890| 25,934 25,771| 25,833! 24,711 24,865
554 Gasoline service stations..oeeavse 9,513 9,372 9,248 9,377 9,015 8,966 8,986 8,979 8,780 8,610
56 Apparel and accessory storeS.eee.s 6:180 6,371 6,516 5,894 6,115 6,936 6,829 6,737 6,644 6,589
561 Men's and boys' clothing
and furnishings stores,.ceeesee (*) 731 728 629 741 (*) 747 742 761 761
562,3,8 Women's clothing, specfalty
stores, fuUrriersS..cioaerensanes (*) 2,468 2,582 2,349 2,347 (*) 2,712 2,673 2,601 2,608
565 Family clothing stores.eeessesss (vy| 1,542] 1,567 1,479] 1,487 (*) (NA) (NA) (NA)} (NA)
566 Shoe StOreS...cvsseesnnncnonsons (*); 1,212 1,246{ 11,0521 1,173 (*)] 1,244] 1,226 1,220} 1,214
58 Eating and drinking places.....e.. | 13,8471 13,522} 13,279| 13,197} 12,830} 12,869} 12,841 12,744} 12,242 12,278
591 Drug and proprietary $toreSeeoecees 4,741 4,928 4,960 4,582 4,593 4,933 4,983 5,000 4,690 4,658
592 Liquor stores..cesneronnravsonscss (*) 1,612 1,598 1,708 1,600 (*) 1,615 1,634 1,621 1,613
5961 (pt.)|Mail-order houses {department
store merchandfse).cvevesvoossnces (*) 273 290 278 276 (*) (NA) (NA) (NA) (NA})
53,56,57
594 ' GAF.uivnoseonnesacssstosnssassasnae (*)| 33,147] 33,146 30,058} 30,906 {(*)| 34,964 34,479 33,124 32,906

*Advance estimates are not avatlable from the subsample panel

NA  Not

bata are concurrently adjusted for seasonal varfations, holiday, and trading-day differences.

available, TRevised

for these kinds of business.

Concurrent seasonal

adjustment uses all available unadjusted estimates as input to the X-11 program and the factors derived from the program are
used in calculating all seasonally adjusted data shown in this publication,
in the Monthly Retail Trade Report, BR-88-06,

Factors and explanatory material

are contained

1
Advance estimates are based on early reporting by a smal) subsample of the full survey panel. All other estimates are
based on the full sample.

3
Includes data for leased departments operated within department stores.
kind-of-business totals,

Data for

* GAF represents stores which specfalize {a department store types of merchandise.

Note:

Totals include data for kinds of business not shown separately.

this line not included in broader



Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of Business

(Adjusted for seasonal vartattons, holiday, and trading-day differences)

Percent change .
May 1988
July 1988 June 1988 through
si¢ Kind of dusiness advance from-- preliminary from-- July 1988
code
Feb. 1983 | My 1987
June 1988 JJuly 1987 | may 1988 lJune 1987 through t:rouqh
prelim, final final final Apr. 1988 ] July 1987
Retal! trade, totdl..iveveecnnronnenane +0.9 +5.9 +0,4 +5.8 +1.6 .5.8
Total {exc!. automotive group)..... +0.1 +4.8 +0.4 5.2 *1.9 .51
Durable 9goods, total..evecienssncanane +0,7 7,7 +0,6 +8.0 +1.1 i «8.6
|
52 Building materials, hardware, garden
supply, and mobile nome dedlers....oovsene -1.8 +6.8 -0.9 +9.3 *0,7 i *3.8
§5 ex. 5541 Automotive deR)ErS..cccvicrrancarssevsannns 1.9 +7.8 +0.4 *6.6 +0.3 +8,3
551,2,9, Motor venicle and miscellaneous auto-
6,7,9 MOtIve dOAT@rS. ecsccesnsonvnrcrannnance +2,2 L +0,2 +6.0 +0.3 +8.0
57 Furnityre, home furnishings, and equipment
SL0P@8.crccarorcosstsesanossensasacansanss -1.0 +9.§ +1.9 +13,0 +3,8 *11.1
Nondurable goods, total,....eenescnas +0.4 . 4.2 +0.3 +4,0 1.9 4,2
53 General merchandise 9roup StOP@S..cccssossss +0.2 +4.0 1.4 .1 +2,2 3.7
531 Oept. stores (ex. Teased dept.)eeeccsncss +0,7 +5.8 *1,6 +5.2 2.4 4.6
531 Dept. stores (1n. leased dept.) (NA) (NA) +1.3 ] (NA) (NA)
54 Food Stores..eeescss +0.6 4.9 -0.2 +3,8 2.4 .4.6
541 Grocery stor +0.6 4.9 -0.2 +3.6 2,2 4.4
554 Gasoline service stations..veueviinennranass -0.2 +2.1 +0.1 4.4 +1.3 +3.8
56 Appare! and accessory stor 1.6 +4,4 +1.4 +3.6 +3.3 .1
58 Eating and drinking Places.e.veeeeeracacose. +0.2 +5.1 +0.9 4,6 +1.3 4,7
591 Orug and proprietary StOr@8..coenvocssscnvess -1.0 +5,2 -0.3 7,0 +0.4 +6,7
Table 3. Estimated Monthly Retail Sales of Group il Companies, by Kind of Business
(Sales 1n mi1l10ns of dollars)
Not adjusted . Adjusted’
SIC Kind of busfiness
code June 1988 | may 1908 June June 1988 | may 19088 June
prelim, final 1907 prelim, fina) 1987
Retall trade, total.cececroncocovsvanns 40,420 40,818 45,665 49,371 49,207 47,212
33 General merchandise group StOF@S.eccccscces 13,300 15,610 12,490 13,991 13,809 13,383
531 Cept. stores (ex, le gersrerene 11,683 11,914 10,967 12,246 12,083 11,692
531 Dept. stores (in, le ) A 12,068 12,306 11,352 12,660 12,493 12,089
533 Variety StOP@8.cccccctsroscrnrvsconncsnns 505 s22 507 532 21 581
539 Miscellaneous general merchandise stores. 1,112 1,174 1,016 (NA) (NA) (NA)
54 FOOD STOP®8.ttusssossssnansnnnorsnnesasoons| 19,661 15,518 14,769 (NA) (NA) IHA)
c4l Jracery 580P@8.itcinsesnnnnas 15,448 15,302 14,559 15,371 15,348 14,781
56 Appare] and 4CCes30ry $TOr@S.curennrncnnnas 3,400 3,487 3,253 3,608 3,668 3,541
562,3,8 Women's clothing, specialty stores,
L T Lt 2 1,330 1,331 1,294 1,444 1,431 1,430
566 SNO@ SLOP@S.ccecscssrssessacsvosnosonsons 760 798 12%) 190 790 742
591 Orug stores and proprietary St0res.eeeecsss 2,854 2,807 2,660 2,921 2,951 2,197
NA Not available, rlovlsod

'Data ace concurreatly adjusted fur seasonal varfations, roltday, and trading-day differences., Concurrent seasonal
ddjustment uses all avatladle unadjusted estimatas as 1rput to the X-l11 program and the factors derived from the program are

used 1n calculating all seasonally adjusted dats shown in this oudblication, Factors and explanatory material are contatned
fn the Monthly Retall Trade Report, 9R-88-06,

Includes data for lTeased departments operated within departmert ~tores. Oata for this line not fnclyded in broader
hitnd-of -bustness totels,

Nota: The Group Il component of the samcla consfsts of companias watch nad 11 or wnre ~etail establishments
according to the most recent update of multi-establishment f:les and wrich were selected with certainty (1.e., %helr
sales s1ze exceeded specifind dollar volume cutoffs which vary Ly kina of bdysiness).
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Sample Design and Reliability of Data

The advance sales estimates are based on early reporting of sales by a small subsample of the Bureau's retail survey
panel. Because of the early reporting, the advance estimates can differ from the subsequent estimates which are based
on monthly reports obtained from the full sample of retail stores. In addition, sampling variability between the sub-
sample used for the advance estimates and the full sample can cause a difference.

Percentage differences between advance and full sample preliminary estimates of month-to-month percentage change in
seasonally adjusted total retail store sales have ranged from approximately -0.8 percent to +0.9 percent with the
average of the absolute differences about 0.4 percent for the past 12 months. For individual kind-of-business groups,
these differences tend to be higher. Sampling variability of and revisions to advance-to-preliminary estimates are shown
in table 4 below.

Preliminary estimates for June 1988 and final estimates for May 1988 based on the full sample will be published
later this month in the Monthly Retail Trade Report for June (BR-88-6). The complete report will provide sales
estimates in greater detail and will present a description of revisions, and the techniques used in developing the
estimates.

Whenever a statement such as "up 0.8 percent (+ 1,0%)" appears in the text, this indicates a range from -0.2 percent to
+1,8 percent. All ranges given are 90 percent confidence intervals. If the range contains 0, it is uncertain whether
there was an increase or decrease. The Monthly Retail Trade Report includes explanations of confidence intervals and
sampling variability along with additional measures of sampling variability.

Table 4. Sampling Variabiiity of and Revision to Advance-to-Preliminary Estimate

Estimated coefficient Prelimtnary-to-final percent change
of variation in percent minus the
SIC of the advance-to- advance-to-preliminary percent change
code Kind of business preliminary ratto .
Range' Range' Average
Medtan Mean of absolute
difference
i From To From To
- Retail trade, tOTAl...eeeenceocorncaenen. 0.7 | 0.9 0.8 -0,8 | +0.9 0.0 0.4
Total (excl., automotive group)... 0.8 0.9 0.3 -1,0 +1,0 0.0 0.4
I
Nurable goods stores, total........ 1.3 1.7 1.6 -1.6 +1,8 +0.3 1.0
§2 ‘ $uilding materials, hardware, garden
supply, and mobile home dealers....cov... ;0.9 2.0 1.3 -5.2 +1.5 -0.9 1.6
55 ex, 554 Automotive dealers...cvevsvvovosronssasnnes 1.5 2.2 1.7 -2.1 +2,.7 +0.4 1.2
§51,2,9, Motor vehicle and miscellaneous auto-
6,7,9 motive dealers...oesusen teesanen veerens 0.9 1.6 1.2 -2.5 | +2.8 +0.3 1.2
57 Furniture, home furnishings, and equipment
SLOr@S ueeuconovsnns testetereaseasesannes 1.8 2.5 2.1 -3 +4.4 +0,5 1.5
Nondurable goods stores, total..... 0.5 0.7 0.6 -0.8 | «0,7 0.0 0.4
53 seneral merchandise group stores, total... 0.5 1.0 0.6 -2.6 +1.8 -0.2 0.8
531 Dept. stores {ex, leused depts.) 0.2 0.5 0.2 -2.1 | +2.0 -0.2 0.8
54 Food stores...... [ PPN 1.0 1.2 1.0 -0,9 | +0.8 +0,1 0.3
541 Grocery StOreS..c..uoscrcacsnnrsesscosnns 0.3 0.5 0.4 -0.8 | +0.9 +0,1 0.3
554 Gasoline service StatioNS.seieessaancncsss 0.6 1.3 0.9 -1.4 | +2,3 -0.1 1.0
56 Apparel and acCeSSOry STOF@S.ciesvvovvonsee 1.1 3.1 L.7 -2,.8 +2,2 -0.5 1.3
58 Eating and drinking places....ee. [N 0.8 1,3 0.9 -1.7 +1,8 +0.3 0.9
591 Orug stores and proprietary stores...eee.. 0.3 1.8 0.6 -1.6 +1,3 -0.1 . 0,7

The ranges of sampling variability shown are based on sales estimates unadjusted for seasonal vartation, holiday, and
trading-day differences for the data months of January - Oecember 19813,
he ranges shown for the retail trade total are based on sales estimates adjusted for seasonal variations, holtday, and
trading-day differences for the l2-month period, July 1987- June 1988, The ranges for al!l other totals and kinds of
bustness are based on the 12-month period May 1987-Apri} 1988,

Note: See appendix B, Reliabtlity of Oata, tn the Monthly Retail Trsde Report for a discussion on the measures of
sampling variability,




