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FOR WIRE TRANSMISSION 8:30 A.M. EST., Thursday, December 13, 1990

The Census Bureau of the Department of Commerce announced today that advance estimates of U.S. retail
sales for November adjusted for seasonal, holiday, and trading-day differences, but not for price
changes, were $151.6 billion, a decrease of 0.1 percent (+1.3%) from the previocus month but 3.4 percent
above November 1989, Total sales in the September through November period were 3.6 percent above the

same period a year ago.
Durable goods decreased 1.4 percent (+3.9%) fram the previous month.

Nondurable goods increased 0.5 percent (+1.5%) from October and were 6.1 percent above last year. Food
stores were up 5.4 percent fram November 1989 while gasoline service stations were up 21.6 percent in the

same pericd.

The Advance Monthly Retail Sales Report for December is scheduled to be released January 15, 1991 at

8:30 a.m.

The scheduled release dates for 1991 are as follows: January-

S, February 13 March 1

May 14, June 13, July ¥, Rugust 13, Septenber ,,la*, October 11, Novenber 4, Decewber 127
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ESTIMATED MONTHLY RETAIL SALES

December 1987 - November 1990

(Data adjusted for seasonal, holiday, and trading-day differences)
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Address irquiries concerning this report to Ronald Piencykoski, Business Division, Bureau of the Census, Washington, D.C. 20233.

Telephone:  (301) 763-529% or (301) 763-7561.

This report is available the day of issue through the Department of Canmerce's online Economic Bulletin Board (N-8-1) (202-377-3870) and through
the Census Bureau's online information service - CENDATA. CENDATA is available framDialog Information Services, INC. (1-800-334-2464) and CompuServe
(1-800-848-8199). The CENDATA staff at the Bureau of the Census (301-763-2074) can provide content information and gereral guidarce.



Table 1. Estimated Monthly Retail Sales, By Kind of Business

(Sales in millions of dollars)

Not adjusted Adjusted?
1990 1989 1990 1989
SIC Kind of business
code Nov.2 Oct. | Sept. Nov, Oct. Nov.2 Oct. | Sept. Nov.® Oct.T
adv. prel. final adv, prel. final
Retail trade, total.............. 154,461 | 150,730 | 145,568 | 148,834 | 142,342 | 151,620 | 151,837 | 151,559 | 146,618 | 145,296

Total (excl. auto group)... 126,272 | 119,562 | 115,152 | 120,490 | 112,664 | 120,389 | 120,197 | 120,345 | 115,411 | 114,176

Durable goods, total......... 51,178 53,422 51,898 51,951 51,707 53,348 54,077 53,774 53,961 53,621
52 Building mat., hardware, garden
supply, and mobile hame dealers.,.. 7,096 8,001 7,734 7,517 8,153 7,384 7,583 7,684 7,789 7,753
521,3 Building mat. and supply stores... (*) 6,017 5,692 5,544 6,055 (*) 5,520 5,510 5,628 5,643
525 Hardware stores........... [ (*) 1,005 1,040 1,017 1,038 *) 1,060 1,056 1,024 1,010
55 ex. 554 Automotive dealers.......c.ovvvican 28,189 31,168 30,416 28,344 29,678 31,231 31,640 31,214 31,207 31,120
551,2,5, Motor vehicle and miscellaneous
6,7,9 autamtive dealers............... 25,478 | 28,278 | 27,728 | 25,612 | 26,905 | 28,531 | 28,944 | 28,587 | 28,489 | 28,471
551 Motor vehicle (fremchised)...... (*) 25,170 24,462 22,610 23,551 %) (NA) (NA) (NA) (Na)
553 Auto and hame supply stores...... . (*) 2,890 2,687 2,732 2,773 (*) 2,696 2,627 2,718 2,648
57 Furniture, home furnishings, and
equipment stores..........ci00vinn 8,128 7,505 7,219 8,234 7,421 7,554 7,529 7,572 7,684 7,600
571 Furniture and home furnishings.... (*) 4,147 3,840 4,552 4,118 (%) 4,050 4,083 4,242 4,098
5722,32 Bousehold appliance, radio,
and TV stores......ccvvvnnnnien (*) 2,875 2,589 2,824 2,616 ") 2,784 2,785 2,712 2,786
5722 Bousehold appliance stores...... ") 742 698 795 686 (*) (Na) (NA) (NA) (NAY
Nondurable goods, total...... 103,283 97,308 93,669 96,883 90,835 98,274 87,760 97,785 92,657 a1,875
53 General merchandise group stores....| 21,308 16,868 15,810 21,088 18,532 17,345 17,418 17,513 17,273 17,083
531 Dept, stores (ex. leased depts)a.. 17,244 13,729 12,848 18,842 13,428 14,054 14,081 14,120 13,898 13,784
531 Dept. stores (in. leased depts)~.. *) 14,126 13,232 17,425 13,834 (*) 14,503 14,525 14,330 14,203
533 Variety stores........covuvvvinans *) 588 516 697 601 %) 588 599 664 618
539 Misc. general mdse. stores........ (*) 2,551 2,445 3,459 2,505 (&) 2,737 2,794 2,711 2,691 |
54 Food StOores. .. .ioveieiiiiiiinnnnnn 31,076 30,705 30,456 29,248 28,718 31,346 31,185 31,241 29,744 29,488
541 Grocery stores.....cvviciinnesendd 28,285 28,919 28,716 27,571 27,097 29,531 28,359 28,382 28,019 27,820
554 Gasoline service stations........... 11,624 12,146 11,497 8,528 8,865 11,947 11,861 11,555 9,824 9,672
56 Apparel and accessory stores........ 8,908 7,739 7,577 8,708 7,546 7,897 7,838 7,860 7,850 7,674
. 561 Men’s and boys’ clothing
and furnishings stores........... (*) 767 708 904 775 (*) 772 781 796 784
562,3,8 Women’s clothing, specialty
stores, furriers...........vve0nn (*) 2,712 2,596 3,082 2,705 (*) 2,701 2,683 2,744 2,710
565 Family clothing stores . (*) 2,284 2,190 2,633 2,188 *) (NA) (NA) (Na) (Na)
566 Shoe StOres....ceeevvvriinnnrenens (*) 1,358 1,460 1,455 1,338 (*) 1,440 1,451 1,443 1,408
58 Eating and drirking places.......... 14,642 15,205 15,181 13,999 14,728 15,157 15,089 15,242 14,613 14,626
591 Drug and proprietary stores......... 5,682 5,609 5,301 5,217 5,051 5,734 5,723 5,69 5,291 5,213
582 Liquor SEOTeS....vvverrinceriarnnens *) 1,677 1,664 1,658 1,501 *) 1,752 1,755 1,663 1,673
5061 (pt) Mail-order houses (department
store merchandise)........ooovveen. (*) 426 352 519 425 (*) (RA) (NA) (NA) (NA)
53,56,57
594 GAFY (*) 37,243 35,626 44,184 36,293 (*) 38,518 38,663 38,297 37,784

*Advance estimates are not available formm the subsample panel for these kinds of business.

NA Not available. TRevised,

Ipata are concurrently adjusted for seasonal variations, holiday, and trading-day differences. Concurrent seasonal adjustment uses all
available wnadjusted estimates as imput to the X-11 program and the factors derived from the progran are used in calculating all seasonally
adjusted data shown in this publication. Factors and explanatory material are contained in the Monthly Retail Trade Report, BR-80-10.

2ptvance estimates are based on early reporting by a small subsample of the full survey panel, All other estimates are based on the full
samle.

3Includes data for leased departments operated within department stores, Data for this line not included in broader kind-of-business
totals,

boar represents stores which specialize in department store types of merchandise.
Note: Totals include data for kinds of business not shown separately.



Table 2. Percent Change in Estimated Monthly Retail Sales, by Kind of Business

(Adjusted for seasomal variations, holiday, anxd trading-day differences)

Percent change
Sept. 1990
Nov. 1990 Oct.. 1990 through
SIC Kind of business advance from- preliminary fram- Nov. 1990
code
June 1990 Sept.. 1989
Oct.. 1990 Nov. 1889 Sept. 1890 Oct., 1988 through through
prelim, final final final Aug. 1990 Nov. 1989
Retail trade, total................00n, ~0.1 +3.4 +0.2 +4.5 +1.1 +3.6
Total (excl. automotive group)....... +0.2 +4.3 -0.1 +5.3 +1.1 +4.9
Durable goods, total.....covvvviinnnie, -1.4 -1.1 +0.6 +0.8 +0.1 ~-1.1
52 Building materials, hardware, garden
supply, and mobile home dealers........... ~2.8 -5.2 ~1.3 -2.2 ~4.8 -3.1
55 ex, 554 Autarptive dealers...........v0u0n Ceresaee -1.3 +0.1 +1.4 +1.7 +1.2 -1.1
551,2,5, Motor vehicle and miscellaneous auto—
6,7,8 motive dealers........covvivnanunniannns -1.4 +0.1 +1.2 +1.7 +1.5 -1.2
57 Furniture, home fumishings, and equipment
£33 o = PP +0.3 -1.7 -0.6 -0.9 -0.2 ~0.7
Nondurable goods, total............. +0.5 +6.1 0.0 +6.6 +1.7 +6.4
53 General merchandise group stoz:'es.2 ......... -0.4 +0.4 ~0.6 +1.8 ~1.4 +1.4
531 Dept. stores (ex. leased dept.)*......... ~0.2 +1.1 -0.3 +2.2 ~1.86 +1.7
531 Dept. stores (in. leased dept.).......... (NA) (RA) -0.2 +2.1 (&) (NA)
54 Food Stores. . ..oiveiviiersivreronconrsanns +0.5 +5.4 -0.1 +5.8 +1.8 +5.8
541 Grocery ShOTES. . ivureerrurroronenntonnnns +0.8 +5.4 -0.1 +5.5 +2.0 +5.6
554 Gasoline service stations..............u0ss +0.7 +21.8 +2.6 +22.6 +13.4 +21.6
58 Apparel anxd accessory stores............... +0.8 +.6 ~-0.3 +2.1 -2.7 +1.6
58 Eating and drinking places..........ccc00ns +0.4 +3.7 -0.8 +3.2 -0.8 +3.8
581 Drug and proprietary stores................ +0.2 +8.4 +0.5 +3.8 +2.5 +8.1
Table 3. Estimated Monthly Retail Sales of Group II Companies, by Kind of Business
(Sales in millions of dollars)
ot adjusted Adjusted?
SIC Kind of business
code Oct. 1990 Sept. 1980 Oct., Oct. 1990 Sept. 1980 Oct.
prelim, final 1989 prelim, final 1989
Retail trade, total............ccovnnen 57,107 54,727 53,425 58,078 58,017 54,711
53 General merchandise group stores........... 15,454 14,434 15,088 16,012 16,027 15,842
531 Dept. stores (ex. leased dept.) ......... 13,324 12,447 12,984 13,666 13,678 13,327
531 Dept, stores (in. leased dept.)<. 13,708 12,815 13,388 14,059 14,067 13,745
533 Variety stores. . ... viviinvnnnnsssvensss 450 393 480 480 458 475
539 Miscellaneous general merchandise stores. 1,680 1,584 1,834 (NA) (NA) (NA)
54 Food SLOIeS. . uvuuerieiinerersenonnaoesoass 17,228 16,943 16,031 (NA) (NA) (RA)
541 Grocery StOreS.....vvevvvnscenonvonaans . 17,025 16,753 15,844 17,302 17,397 16,351
56 Apparel. and accessory stOres............0n. 4,277 4,253 4,089 4,403 4,420 4,195
562,3,8 Women’s clothing, specialty stores,
bt o 0= o J N 1,518 1,472 1,458 1,547 1,553 1,477
566 Shoe stores.....cciviiiiiiiiniiiriinnanes 847 938 837 909 926 888
591 Drug stores and proprietary stores......... 3,389 3,200 2,967 3,545 3,483 3,140

NA Not Available.

TRevised.

pata are cancurrently adjusted for seasonal variations, holiday, and trading-day differences. Concurrent seasonal adjustment uses all available
wadjusted estimates as input to the X-11 program and the factors derived from the program are used in calculating all seasonally adjusted data shown
in this publication. Factors end explanatory material are contained in the Monthly Retail Trade Report, BR-90-10,

2Includes data for leased departments operated within department stores. Data for this line not included in broader kind-of-business totals.

Note:

The Group II canponent of the sample consists of companies which had 11 or more retail establishments according to the most recent update of

multi-establishment files and which were selected with certainty (i.e., their sales size exceeded specified dollar volume cutoffs which vary by kind

of business).



US. Department of Commerce
BUREAU OF THE CENSUS FIRST-CLASS MAIL
Washington, D.C. 20233 POSTAGE & FEES PAID |
o CENSUS '
ety o ot U, 31 PERMIT No. G568 |

Sample Design and Relfiability of Data

The advance sales estimates are based on early reporting of sales by a small subsample of the Bureau’s retail survey pamel. Because of the early
reporting, the advance estimates cen differ from the subsequent estimates which are based on monthly reports obtained from the full sample of retail
stores. In addition, sampling variabdlify between the subsample used for the advance estimates and the full sample can cause a difference.

Percentage differences between advance and full sample preliminary estimates of month-to-month percentage change in seasonally adjusted total retail
store sales have ranged fram approximately:-0.4 percent: to +1.2 percent with the average of the absolute differences about 0.4 percent for the past 12
months. For individual kind-of-business groups, these differemces tend to be higher. Sampling variability of and revisions to advance-to-preliminary
estimates are shown in table 4 below.

Preliminary estimates for October 1990 and final estimates for Septerber 1990 based on the full sample are published later this month in the Monthly
Retail Trade Report for October (BR-90-10)., The camplete report will provide sales estimates in greater detail and will present a description of
revisions and the techmiques used in developing the estimates.

The margin of samwpling error, as used on page 1, indicates a range about the estimate which corresponds to a 90 percent confidence interval. If, for
examnple, the estimate is up 0.8 percent and the margin of sampling error is 1.2 percentage points above or below the estimate, then the indicated
range is -0.4 percent to +2.0 percent. If the range contains 0, it is uncertain whether there was an increase or decrease. The Monthly Retail Trade
Report includes explanations of coanfidence intervals and sampling variability along with additional measures of sampling variability.

Table 4 Sampling Variability of and Revision to Advanceto-Preliminary Estimate

Estimated coefficient of variation
in percent of the
Preliminary-to-final
percent. change
Ratio Dollar Ratio of minus the
SIC Advance-to- to same | volume current. Advance-to-preliminary
code Kind of Business preliminary month sales quarter percent change
ratio a year est., to prev.
ago quarter
R:—mge1 Median Median Median Median Rangez Mean Ave, of
absolute

From To From To diff.
Retail trade, total.............. 0.5 0.6 0.6 0.9 0.8 1.0 ~0.4 +1.2 +0.2 0.4
Total (ekcl. auto)............. 0.5 0.7 0.6 0.8 0.7 0.9 -0.3 +0.5 +0.1 0.2
Durable goods, total............. 1.4 2.0 1.8 2.3 1.8 2.2 -0.9 +1.7 -0.1 0.7
52 Building materials, group stores.... 1.1 3.0 1.7 3.8 3.2 3.1 -1.8 +3.1 0.0 0.7
55 ex. 554 | Autamotive dealers..........eeiienn 1.6 2.4 2.0 3.2 2.8 3.0 -2.1 +2.8 -0.1 0.8

551,2,5, Motor vehicle and misc, )
6,7,9 automotive dealers............... 1.3 2.0 1.6 4.0 2.8 3.3 -2.5 +3.3 -0.1 1.0

57 Fumniture, hame furn., and

equipment stores...........cooiunn 1.3 3.8 2.1 4.2 3.9 3.1 ~1.9 +5.0 +0.5 1.5
Nondurable goods, total........ 0.5 0.7 0.6 1.0 0.7 0.8 -0.2 +0.7 +0.1 0.2
53 General merch. group, total......... 0.2 0.8 0.4 0.4 0.4 0.5 ~0.8 +1.3 0.0 0.4
531 Dept. stores (ex. leased depts.).. 0.1 0.3 0.2 .2 0.2 0.1 -0.5 +1.2 +.1 0.4
54 Food stores.......oovevennnnn [ 0.8 1.3 1.0 1.7 1.3 1.6 -0.4 +1.5 +0.2 0.4
541 Grocery stores......ooveevneeennnn 0.2 0.5 0.3 1.8 1.3 1.8 -0.5 +1.3 +0.2 0.4
554 Gasoline service stations........... 0.6 1.0 0.9 2.9 2.1 2.7 -1.8 +1.9 0.0 0.7
56 Apparel and accessory stores. .. 1.1 3.8 1.7 2.5 2.0 1.8 -3.9 +3.8 +0.2 1.4
58 Eating and drinking places.......... 0.4 1.9 0.8 2.7 2.3 2.6 -1.3 +1.6 +0.2 0.8
581 Drug and proprietary.............0ue 0.6 1.8 0.7 2.5 1.8 2.1 -1.7 +2.1 +0.3 0.7

1The ranges of sampling variability shown are based on sales estimates unadjusted for seasonal variation, holiday, and
tr ~day differences for the data months of November 1988 - October 1888, ;
e ranges shown for the retail trade total are based on sales estimates adjusted for seasonal variations, holiday, and
trading-day differences for the 12-month period, Novarber 1889 - October 1990. The ranges for all other totals and kinds
of business are based on the 12-mnth period Octcber 1988 - Septenber 1989.

Note: Coefficients of variation for the ratio of current quarter to current quart.er a~year-ago estimates are
approxmat.ely the same as those for the ratio of current quarter to previous quarter. See appendix B, Reliability of Data,
in the Monthly Retail Trade Report for a discussion of the measures of sampling varisbility,



