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Introduction to
the Economic Census

PURPOSES AND USES OF THE ECONOMIC
CENSUS

The economic census is the major source of facts about
the structure and functioning of the Nation’s economy. It
provides essential information for government, business,
industry, and the general public.

The economic census furnishes an important part of the
framework for such composite measures as the gross
domestic product, input/output measures, production and
price indexes, and other statistical series that measure
short-term changes in economic conditions.

Policymaking agencies of the Federal Government use
the data, especially in monitoring economic activity and
providing assistance to business.

State and local governments use the data to assess
business activities and tax bases within their jurisdictions
and to develop programs to attract business.

Trade associations study trends in their own and com-
peting industries and keep their members informed of
market changes.

Individual businesses use the data to locate potential
markets and to analyze their own production and sales
performance relative to industry or area averages.

AUTHORITY AND SCOPE

Title 13 of the United States Code (sections 131, 191,
and 224) directs the Census Bureau to take the economic
census every 5 years, covering years ending in 2 and 7.
The 1992 Economic Census consists of the following eight
censuses:

» Census of Retail Trade
» Census of Wholesale Trade
» Census of Service Industries

* Census of Financial, Insurance, and Real Estate
Industries

» Census of Transportation, Communications, and
Utilities

* Census of Manufactures
» Census of Mineral Industries

» Census of Construction Industries

RETAIL TRADE—GEOGRAPHIC AREA SERIES

Special programs also cover enterprise statistics and
minority-owned and women-owned businesses. (The 1992
Census of Agriculture and 1992 Census of Governments
are conducted separately.) The next economic census is
scheduled to be taken in 1998 covering the year 1997.

AVAILABILITY OF THE DATA

The results of the economic census are available in
printed reports for sale by the U.S. Government Printing
Office and on compact discs for sale by the Census
Bureau. Order forms for all types of products are available
on request from Customer Services, Bureau of the Census,
Washington, DC 20233-8300. A more complete descrip-
tion of publications being issued from this census is on the
inside back cover of this document.

Census facts are also widely disseminated by trade
associations, business journals, and newspapers. Vol-
umes containing census statistics are available in most
major public and college libraries. Finally, State data
centers in every State as well as business and industry
data centers in many States also supply economic census
statistics.

WHAT'S NEW IN 1992

The 1992 Economic Census covers more of the economy
than any previous census. New for 1992 are data on
communications, utilities, finance, insurance, and real estate,
as well as coverage of more transportation industries. The
economic, agriculture, and governments censuses now
collectively cover nearly 98 percent of all economic activ-
ity.

Among other changes, new 1992 definitions affect the
boundaries of about a third of all metropolitan areas. Also,
the Survey of Women-Owned Businesses has now been
expanded to include all corporations.

HISTORICAL INFORMATION

The economic census has been taken as an integrated
program at 5-year intervals since 1967 and before that for
1963, 1958, and 1954. Prior to that time, the individual
subcomponents of the economic census were taken sepa-
rately at varying intervals.

INTRODUCTION il
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The economic census traces its beginnings to the 1810
Decennial Census, when questions on manufacturing were
included with those for population. Coverage of economic
activities was expanded for 1840 and subsequent cen-
suses to include mining and some commercial activities. In
1902, Congress established a permanent Census Bureau
and directed that a census of manufactures be taken every
5 years. The 1905 Manufactures Census was the first time
a census was taken apart from the regular every-10-year
population census.

The first census of business was taken in 1930, cover-
ing 1929. Initially it covered retail and wholesale trade and
construction industries, but it was broadened in 1933 to
include some of the service trades.

The 1954 Economic Census was the first census to be
fully integrated—providing comparable census data across
economic sectors, using consistent time periods, con-
cepts, definitions, classifications, and reporting units. It
was the first census to be taken by mail, using lists of firms
provided by the administrative records of other Federal
agencies. Since 1963, administrative records also have
been used to provide basic statistics for very small firms,
reducing or eliminating the need to send them census
guestionnaires. The Enterprise Statistics Program, which
publishes combined data from the economic census, was
made possible with the implementation of the integrated
census program in 1954,

The range of industries covered in the economic cen-
suses has continued to expand. The census of construc-
tion industries began on a regular basis in 1967, and the
scope of service industries was broadened in 1967, 1977,
and 1987. The census of transportation began in 1963 as
a set of surveys covering travel, transportation of commodi-
ties, and trucks, but expanded in 1987 to cover business
establishments in several transportation industries. For
1992, these statistics are incorporated into a broadened
census of transportation, communications, and utilities.
Also new for 1992 is the census of financial, insurance,
and real estate industries. This is part of a gradual expan-
sion in coverage of industries previously subjected to
government regulation.

IV INTRODUCTION

The Survey of Minority-Owned Business Enterprises
was first conducted as a special project in 1969 and was
incorporated into the economic census in 1972 along with
the Survey of Women-Owned Businesses.

An economic census has also been taken in Puerto
Rico since 1909, in the Virgin Islands of the United States
and Guam since 1958, and in the Commonwealth of the
Northern Mariana Islands since 1982.

Statistical reports from the 1987 and earlier censuses
provide historical figures for the study of long-term time
series and are available in some large libraries. All of the
census data published since 1967 are still available for
sale on microfiche from the Census Bureau.

AVAILABILITY OF MORE FREQUENT
ECONOMIC DATA

While the census provides complete enumerations every
5 years, there are many needs for more frequent data as
well. The Census Bureau conducts a number of monthly,
guarterly, and annual surveys, with the results appearing in
publication series such as Current Business Reports (retail
and wholesale trade and service industries), the Annual
Survey of Manufactures, Current Industrial Reports, and
the Quarterly Financial Report. Most of these surveys,
while providing more frequent observations, yield less
kind-of-business and geographic detail than the census.
The County Business Patterns program offers annual
statistics on the number of establishments, employment,
and payroll classified by industry within each county.

SOURCES FOR MORE INFORMATION

More information about the scope, coverage, classifica-
tion system, data items, and publications for each of the
economic censuses and related surveys is published in the
Guide to the 1992 Economic Census and Related Statis-
tics. More information on the methodology, procedures,
and history of the census will be published in the History of
the 1992 Economic Census. Contact Customer Services
for information on availability.

RETAIL TRADE—GEOGRAPHIC AREA SERIES
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Census of Retail Trade

GENERAL

The 1992 Census of Retail Trade, part of the 1992
Economic Census, covered retail trade as defined in the
Standard Industrial Classification Manual: 1987 (SIC). It
included all establishments primarily engaged in selling
merchandise for personal or household consumption and
rendering services incidental to the sale of the goods. The
census excluded governmental organizations classified in
the covered industries except for liquor stores operated by
State and local governments. Data for direct sellers (SIC
5963) with no paid employees and post exchanges, ship
stores, and similar establishments operated on military
posts by agencies of the Federal Government were not
included. The basic tabulations in this report do not include
data for establishments which are auxiliary (primary func-
tion is providing a service, such as warehouses) to retail
establishments within the same organization. Data for
auxiliaries are presented in a subsequent report issued as
part of the 1992 Enterprise Statistics reports.

For the 1992 Census of Retail Trade, large- and medium-
size firms, plus all firms known to operate more than one
establishment, were sent questionnaires to be completed
and returned to the Census Bureau by mail. For most very
small firms, including those with no paid employees, data
from existing administrative records of other Federal agen-
cies were used instead. These records provided basic
information on location, kind of business, sales, payroll,
number of employees, and legal form of organization. In
addition, more detailed information for selected kinds of
business was obtained on the various questionnaires.

Appendix A gives a more detailed explanation of census
coverage and methodology.

CENSUS DISCLOSURE RULES

In accordance with Federal law governing census reports,
no data are published that would disclose the operations of
an individual establishment or business. However, the
number of establishments in a kind-of-business classifica-
tion is not considered a disclosure; therefore, this informa-
tion may be released even though other information is
withheld.

Standard Industrial Classification Manual: 1987. For sale by Super-
intendent of Documents, U.S. Government Printing Office, Washington,
DC 20402. Stock No. 041-001-00314-2.

RETAIL TRADE—GEOGRAPHIC AREA SERIES

GEOGRAPHIC AREAS COVERED

This report series presents data for the following areas:
1. The United States as a whole.
2. Each State and the District of Columbia.

3. Each consolidated metropolitan statistical area (CMSA)
and primary metropolitan statistical area (PMSA) defined
by the Office of Management and Budget (OMB) as of
June 30, 1993. A CMSA is an area used to facilitate
the presentation and analysis of data for large con-
centrations of metropolitan populations. It includes
two or more contiguous PMSA'’s which have a popu-
lation of at least 1,000,0002 and which meet specific
criteria of urban character and of social and economic
integration.

4. Each metropolitan statistical area (MSA) defined by
the OMB as of June 30, 1993. An MSA is an integrated
economic and social unit with a population nucleus of
at least 50,000 inhabitants.? Each MSA consists of
one or more counties meeting standards of metropoli-
tan character; in New England, cities and towns rather
than counties are the component geographic units.

5. The area within the State outside metropolitan areas
(MA's).

6. Each county or county equivalent.3 Counties are the
primary divisions of States, except in Louisiana where
they are called parishes and in Alaska where they are
called boroughs and census areas. Maryland, Mis-
souri, Nevada, and Virginia have one place or more
that is independent of any county organization and
constitutes primary divisions of their States. These
places are treated as counties and as places.

7. Each consolidated city.® Consolidated cities are con-
solidated governments which consist of separately
incorporated municipalities.

8. Each municipality of 2,500 inhabitants or more incor-
porated as a city, borough, village, or town.? ® For
the economic census, boroughs and census areas in
Alaska and boroughs in New York are not included in
this category.

2According to the 1990 Census of Population or subsequent special
census.
3Those defined as of January 1, 1992.

CENSUS OF RETAIL TRADE V
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9. Special economic urban areas (SEUA’s), which include
townships in Michigan, New Jersey, and Pennsylvania
and towns in New York, Wisconsin, and the six New
England States with 10,000 inhabitants or more.4

DOLLAR VALUES

All dollar values presented in this report are expressed
in current dollars; i.e., 1992 data are expressed in 1992
dollars and 1987 data in 1987 dollars. Consequently, when
making comparisons to prior years, users of the data
should consider the inflation that has occurred.

RELIABILITY OF DATA

All data compiled in this report originated from either
census questionnaires or administrative records of other
Federal agencies and, therefore, are not subject to sam-
pling errors. However, the data are subject to nonsampling
errors. Nonsampling errors can be attributed to many
sources: inability to identify all cases in the actual universe;
definition and classification difficulties; differences in the
interpretation of questions; errors in recording or coding
the data obtained; and other errors of collection, re-
sponse, coverage, and estimation for missing or misre-
ported data.

The accuracy of these tabulated data is determined by
the joint effects of the various nonsampling errors. No
direct measurement of these effects has been obtained
except for estimation for missing or misreported data;
however, precautionary steps were taken in all phases of
the collection, processing, and tabulation of the data in an
effort to minimize the effects of nonsampling errors.

The Census Bureau obtains on computer tape limited
information extracted from administrative records of other
Federal agencies. This information is used in conjunction
with other information available to the Census Bureau to
develop estimates for nonemployers, small employers,
and other establishments for which responses were not
received in time for publication. For an indication of the
extent that data included in these reports were obtained
from the administrative records of other Federal agencies
and from estimation, rather than reports directly from
respondents, see appendix E. Also, see appendix A for a
more detailed explanation of census coverage and meth-
odology.

SPECIAL TABULATIONS

Special tabulations of data collected in the 1992 Census
of Retail Trade may be obtained, depending on availability
of time and personnel, on diskette, computer tape, or in

“According to the 1990 Census of Population or subsequent special
census.

VI CENSUS OF RETAIL TRADE

tabular form. The data will be in summary form and subject
to the same rules prohibiting disclosure of confidential
information (including name, address, kind of business, or
other data for individual business establishments or com-
panies) as are the regular publications.

Special tabulations are prepared on a cost basis. A
request for a cost estimate, as well as exact specifications
on the type and format of the data to be provided, should
be directed to the Chief, Services Division, Bureau of the
Census, Washington, DC 20233.

To discuss a special tabulation before submitting speci-
fications, call 1-800-541-8345.

ABBREVIATIONS AND SYMBOLS

The following abbreviations and symbols are used in
this publication:

— Represents zero.

(D) Withheld to avoid disclosing data for individual
companies; data are included in broader kind-
of-business totals.

([3] Independent city.

(NA) Not available.

(NC) Not comparable.

(X) Not applicable.
CMSA Consolidated metropolitan statistical area.
MA Metropolitan area.

MSA Metropolitan statistical area.
n.e.c. Not elsewhere classified.

PMSA  Primary metropolitan statistical area.
pt. Part.

r Revised.

SIC Standard industrial classification.

The following symbols are used in this publication to
show employment size ranges for employment data that
has been withheld to avoid disclosing data for individual
companies (employment size range codes are provided for
the first time in the 1992 Economic Census):

Symbol Employment Size

AA 0-19

BB 20-99
CcC 100-249
EE 250-499
FF 500-999

GG 1,000-2,499
HH 2,500-4,999

I 5,000-9,999

JJ 10,000-24,999
KK 25,000-49,999
LL 50,000-99,999

MM 100,000 or more

RETAIL TRADE—GEOGRAPHIC AREA SERIES
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Users’ Guide for Locating Statistics in This Report
by Table Number

Table

Information shown in tables

GEOGRAPHIC AREAS

The State ...,
CMSA's and MSA's inthe State ...............
PMSA'sinthe State . ........................,
Area of the State not in any CMSA, PMSA,

Or MSA X
Counties inthe State . .............coveeennnn.d X X X
Placesinthe State ..........................J 2X X 2X

wx X

DATA ITEMS?®

Establishments.................... ... .. ... X X X
Sales ... X X K
Annual payroll ........ .. ... .
First-quarter payroll. . ........... ... .. ....... X X X X
Paid employees for pay period including

March 12,1992 . ... ... X X X X X

hvd
AV

Sales per establishment.......................
Sales peremployee .......... ... .. ...
Annual payroll per employee. ..................
Employees per establishment..................
1987 to 1992 comparative statistics
(establishments, sales, payroll, employees). . . .. X

X X x X

Counties ranked by volume of 1992 sales. ...... X
Places ranked by volume of 1992 sales. ........ 2X

Includes areas with 350 retail establishments or more.
2Includes places with 2,500 inhabitants or more, according to the 1990 Census of Population or subsequent special census.
3See Explanation of Terms, appendix A.

RETAIL TRADE—GEOGRAPHIC AREA SERIES USERS’ GUIDE VII



JOBNAME: No Job Name PAGE: 1 SESS: 18 OUTPUT: Thu Mar 17 15:05:09 1994 /pssw01/disk2/economic/rc92a/0/07txtgui7

Users’ Guide for Locating Statistics in the
1992 Census of Retail Trade Reports

Information shown in reports by kind of business or industry category

Sales
size and
employ-
. ment
Report and geographic area size of
Mer- estab- | Concen- Single
Number Selected chan- lish- tration units Legal
of es- Number ratios dise ments | ratios of and | form of
tablish- Sales| Payroll of em- and line and largest multi- | organi- | Selected
ments | ($1,000) | ($1,000) | ployees | rankings sales firms firms units zation topics
GEOGRAPHIC AREA SERIES
United States ... .............. X X X X
State. .. ... X X X A X
CMSA, PMSA, MSA ........... X X X X X
County ........oovivniinnnn.d X X X A b
Place ........... ... ... ..., X X X X X
NONEMPLOYER STATISTICS
SERIES
United States . ................ X X 2x X
State. . ..o X X
CMSA, PMSA, MSA ........... X X
CoUNtY .. oo 13 13x
Place .......oovviiiiiinni . 13 13x
ESTABLISHMENT AND FIRM
SIZE (INCLUDING LEGAL
FORM OF ORGANIZATION)
United States ... .............. X X X X X X X X
MEASURES OF VALUE
PRODUCED, CAPITAL
EXPENDITURES,
DEPRECIABLE ASSETS, AND
OPERATING EXPENSES
United States . ................ X X X 4X
MERCHANDISE LINE SALES
United States ... .............. X X X
State. . ..o 3X 3X X
CMSA, PMSA, MSA ........... 3X 3X X
MISCELLANEOUS SUBJECTS
United States . ................ X X X X 5X
State. . ..ot X X X X 5X
CMSA, PMSA, MSA ........... X X X X °X
ZIP CODES
State. . ..o 3X 3X X 3X 3X

See footnotes at end of table.

VIII USERS’ GUIDE
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Information shown in reports by kind of business or industry category

Sales
size and
employ-
. ment
Report and geographic area size of
Mer- estab- | Concen- Single
Number Selected chan- lish- tration units Legal
of es- Number ratios dise ments | ratios of and| form of
tablish- Sales| Payroll of em- and line and largest multi- | organi- | Selected
ments | ($1,000) | ($1,000) | ployees | rankings sales firms firms units zation topics
SPECIAL REPORT
SERIES—SELECTED
STATISTICS
United States ................ X X X X X 57X
State. .. ... X X X A b 57X
CMSA, MSA ... ... X X X X X 57X

Includes data for all establishments, establishments with payroll, and establishments without payroll, by kind of business.
’Data available by sales size of establishments without payroll only.

®Data available on CD-ROM only.

“Includes value produced, capital expenditures, depreciable assets, and selected operating expenses detail.
SFor United States, States, and MA’s, includes data on number of gasoline pumps and gallon sales of gasoline and other automotive fuels; storage
capacity and number of tanks; establishments offering self-service sale of gasoline; on seating capacity and average cost per meal; on the number of
pharmacists, number of prescriptions filled, and percent of prescriptions paid for by third parties; and floor space by selected kind of business. For United
States and States only, includes data on number of automotive service bays, number of automotive mechanics, number of boat docking/storage slips,
principal type of supplier, gasoline service stations operating 24 hours, shoe stores operating as self-service and concessions, types of food service, types
of menus, percent of food and beverage sales by day-part, franchise holders, concession operators, contract feeding and automatic merchandising
machine operators, number of opticians, part- and full-time employment, class of customer, and leased departments.
SIncludes percent of retail sales in MA’s, in non-MA'’s, in central cities, and outside central cities within MA'’s.
’Includes percent of retail sales inside and outside central cities within each individual MA.

RETAIL TRADE—GEOGRAPHIC AREA SERIES
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Summary of Findings

Data from the 1992 Census of Retail Trade show that
the United States’ 1,526,215 retail stores with payroll had
sales totaling $1.9 trillion. In 1987, 1,503,593 retail stores
had sales of $1.5 trillion. The 1992 data represent an
increase of 26.9 percent in total retail sales for the United
States.

For establishments with payroll in 1992, sales of grocery
stores accounted for 18.6 percent of the United States’
total sales by retailers compared with 19.1 percentin 1987.
Other leading retail kinds of business in 1992 were new
and used car dealers with 17.6 percent of sales, depart-
ment stores (including leased departments) with 10.1
percent, and gasoline service stations with 7.1 percent.

For 1992, sales for establishments with payroll in the
United States averaged $1.2 million per establishment,
compared with $993 thousand in 1987. In 1992, depart-
ment stores (including leased departments) averaged $17.3
million per establishment; new and used car dealers, $13.7
million; miscellaneous general merchandise stores, $4.5

US-2 UNITED STATES

million; catalog and mail-order houses, $4.4 million; and
lumber and other building materials dealers, $2.7 million.

For retail establishments with payroll, 1992 sales per
employee averaged $103 thousand. New and used car
dealers had sales per employee of $388 thousand, which
contrasts sharply with the $29 thousand per employee
average for restaurants.

The 1992 payroll of retailers in the United States
amounted to $223 billion, compared with $178 billion for
1987. Payroll as a percent of sales of establishments with
payroll averaged 11.8 percent for all retailers, 26.1 percent
for retail bakeries, compared with 5.6 percent for gasoline
service stations.

There were 18,407,453 paid employees (full- and part-
time) engaged in retail trade in the United States as of
mid-March 1992, compared with 17,779,942 employees in
1987. Large employers included restaurants with 2,988,535
employees, grocery stores with 2,682,153 employees, and
refreshment places with 2,651,779 employees.
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Figure 1. Percent Change in Sales and Annual
Payroll: 1987 to 1992

(Includes only establishments with payroll. For meaning of abbreviations and

symbols, see introductory text) SalesII
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Figure 2. Annual Payroll per Employee: 1992, 1987, and 1982

(In dollars. Includes only establishments with payroll. For meaning of abbreviations
and symbols, see introductory text)

1992
1987
1982

12,107
Retail trade 9,986
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Building materials and 17,709

garden supplies stores 14,602
(SIC 52) 12,339

11,788
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Note: Data are based on 1987 Standard Industrial Classification.

US—4 UNITED STATES RETAIL TRADE—GEOGRAPHIC AREA SERIES



Figure 3.  Percent of Total Retail Sales by Selected Kinds
of Business: 1992, 1987, and 1982

(Includes only establishments with payroll. For meaning of abbreviations and 1992
symbols, see introductory text) i
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Note: Data are based on 1987 Standard Industrial Classification.
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Figure 4. States Ranked by Total Retail Sales: 1992
(In billions of dollars. Includes only establishments with payroll)
Percent of U.S.
retail sales
California 1 119 | | 224.6
Texas 2 69 | ]130.7
New York 3 6.3 ] |118.9
Florida 4 6.3 | | 118.7
Pennsylvania 5 46 | | 87.8
Illinois 6 45 | | 85.8
Ohio 7 4.2 | | 79.0
Michigan 8 3.8 | | 71.5
New Jersey 9 33 | | 63.1
Georgia 10 2.6 | | 49.9
North Carolina 11 2.6 | | 49.6
Virginia 12 25 | | 48.0
Massachusetts 13 2.5 | | 47.7
Indiana 14 22 [ 1424
Washington 15 22 [ 17409
Wisconsin 16 2.0 [ 1384
Missouri 17 20 [ 1379
Maryland 18 2.0 [ 137.6
Tennessee 19 20 [ 1375
Minnesota 20 19 [ 1356
Arizona 21 15 [ 1294
Colorado 22 15 [ 1285
Louisiana 23 15 [ 1278
Connecticut 24 15 [ 12738
Alabama 25 15 [ 1277
Kentucky 26 1.3 [ 1253
South Carolina 27 1.3 [ 1247
Oregon 28 13 [ 1242
Oklahoma 29 1.1 [ ]21.2
lowa 30 1.1 [ 1200
Kansas 31 09 [ 1176
Arkansas 32 08 [ ]15.9
Mississippi 33 0.8 [ 1148
Utah 34 07 [_]124
Nevada 35 06 [ ]115
Nebraska 36 0.6 [ ]115
New Mexico 37 06 [ 1113
Hawaii 38 0.6 [ 1113
West Virginia 39 06 [ ]11.2
New Hampshire 40 06 [_]11.1
Maine 41 05 [ 1103
Idaho 42 04 [ 177
RhodeIsland 43 04 [ ]6.7
Delaware 44 0.3 []6.5
Montana 45 0.3 []6.2
South Dakota 46 0.3 []51
Alaska 47 03 []5.0
Vermont 48 0.2 []47
North Dakota 49 0.2 []4.7
District of Columbia 50 0.2 []3.6
Wyoming 51 0.2 [13.6
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Figure 5. 50 Largest Metropolitan Areas Ranked by Total Retail Sales: 1992
(In billions of dollars. Includes only establishments with payroll and

ranks only CMSA'’s and MSA'’S)

Percent of U.S.

retail sales
New York—Northern New Jersey-Long Island, NY-NJ-CT-PA 1 7.4
Los Angeles—Riverside—Orange County, CA 2 57
Chicago—Gary—Kenosha, IL-IN-WI 3 3.4
Washington—-Baltimore, DC—MD-VA-WV 4 2.9
San Francisco—Oakland-San Jose, CA 5 2.8
Philadelphia—Wilmington—-Atlantic City, PA-NJ-DE-MD 6 2.5
Boston—-Worcester—Lawrence, MA—-NH-ME-CT 7 2.4
Detroit—Ann Arbor—Flint, Ml 8 2.2
Dallas—Fort Worth, TX 9 1.9
Miami—Fort Lauderdale, FL 10 1.7
Houston—Galveston—Brazoria, TX 11 1.6
Atlanta, GA 12 1.4
Seattle—Tacoma—Bremerton, WA 13 1.4
Minneapolis—St. Paul, MN-WI 14 1.2
Cleveland-Akron, OH 15 1.1
San Diego, CA 16 1.0
St. Louis, MO-IL 17 1.0
Phoenix—-Mesa, AZ 18 1.0
Tampa—St. Petersburg—Clearwater, FL 19 1.0
Denver-Boulder-Greeley, CO 20 0.9
Pittsburgh, PA 21 0.9
Portland—Salem, OR-WA 22 0.8
Cincinnati—Hamilton, OH-KY-IN 23 0.7
Milwaukee—Racine, WI 24 0.7
Kansas City, MO-KS 25 0.7
Indianapolis, IN 26 0.7
Orlando, FL 27 0.7
Columbus, OH 28 0.6
Sacramento-Yolo, CA 29 0.6
Norfolk—Virginia Beach—-Newport News, VA-NC 30 0.5
San Antonio, TX 31 0.5
Charlotte—Gastonia—Rock Hill, NC-SC 32 0.5
New Orleans, LA 33 0.5
Hartford, CT 34 0.5
Nashville, TN 35 0.5
West Palm Beach—Boca Raton, FL 36 0.5
Buffalo—Niagara Falls, NY 37 0.5
Greensboro-Winston-Salem—High Point, NC 38 0.5
Salt Lake City—Ogden, UT 39 0.4
Las Vegas, NV-AZ 40 0.4
Honolulu, HI 41 0.4
Providence—Fall River—Warwick, RI-MA 42 0.4
Memphis, TN-AR-MS 43 0.4
Jacksonville, FL 44 0.4
Rochester, NY 45 0.4
Austin—-San Marcos, TX 46 0.4
Oklahoma City, OK 47 0.4
Louisville, KY=IN 48 0.4
Grand Rapids—Muskegon—Holland, Ml 49 0.4
Raleigh-Durham—Chapel Hil, NC 50 0.4
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Table 1. Summary Statistics for the United States: 1992

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]
Paid employees
i i First quarter for pay period
SIC code Kind of business Establishments Sales Annual payroll payroll including March 12
(number) ($1,000) ($1,000) ($1,000) (number)
Retail trade i 1 526 215 1 894 880 209 222 867 879 52 223 312 18 407 453
52 Building materials and garden supplies stores oo 69 483 98 832 146 11 789 798 2 657 997 665 747
521, 3 Building materials and supply stores 35 589 74 501 238 8 422 506 1 915 196 435 204
521 Lumber and other building materials dealers - 25 401 68 300 659 7 519 456 1703 231 386 260
523 Paint, glass, and wallpaper stores 10 188 6 200 579 903 050 211 965 48 944
525 Hardware Stores - o oo mem 18 984 12 290 916 1 871 358 438 233 136 230
526 Retail nurseries, lawn and garden supply stores 10 857 6 327 846 1 017 708 202 910 71 499
527 Manufactured (mobile) home dealers -~ 4 053 5 712 146 478 226 101 658 22 814
53 General merchandise stores o 34 606 245 329 695 24 502 700 5 730 682 2 078 530
531 Department stores (incl. leased depts.) 123 _________________________ 11 001 190 784 927 (NA) (NA) (NA)
531 pt. Conventional® 2 ____________________ 2 388 51 301 393 (NA) (NA) (NA)
531 pt. Discount or mass merchandising ! 2 6 737 103 400 585 (NA) (NA) (NA)
531 pt. National chain® 2______________________ o ______ 1 876 36 082 949 (NA) (NA) (NA)
531 Department stores (excl. leased depts.) * - 11 001 186 422 670 20 135 723 4 730 469 1719 276
531 pt. Conventional® ___________________ 2 388 49 747 724 6 281 993 1 523 064 484 662
531 pt. Discount or mass merchandising * - 6 737 101 270 187 9 602 112 2 192 817 899 398
531 pt. National chain ® s 1876 35 404 759 4 251 618 1 014 588 335 216
533 Variety StOreS o o e 12 561 9 056 820 1 088 465 248 980 115 861
539 Miscellaneous general merchandise stores . ________ 11 044 49 850 205 3 278 512 751 233 243 393
539 pt. Warehouse clubs - __________ - 616 30 690 547 1 531 305 336 513 90 457
539 pt. Catalog showrooms - 917 6 337 962 476 771 116 794 43 100
539 pt. Other miscellaneous general merchandise stores - _.__________ 9 511 12 821 696 1 270 436 297 926 109 836
54 Food stores e 180 568 369 198 584 37 227 785 8 889 697 2 969 317
541 GIrOCEIY StOIES - o oo oo d e 133 263 352 558 184 34 425 343 8 238 092 2 682 153
541 pt. Supermarkets and other general-line grocery stores - 73 357 314 132 652 31 194 647 7 471 257 2 337 897
541 pt Convenience food stores ... - 30 748 17 310 965 1 617 097 377 706 172 270
541 pt. Convenience food/gasoline stores . - 23 035 19 338 037 1 334 373 323 380 142 183
541 pt. Delicatessens - - oo 6 123 1 776 530 279 226 65 749 29 803
542 Meat and fish (seafood) markets - 8 941 5 040 901 555 662 132 331 45 139
546 Retail bakeries . 20 418 5 386 894 1 407 147 331 994 157 136
546 pt Retail bakeries —baking and selling 18 428 4 829 997 1 311 341 308 613 146 986
546 pt Retail bakeries —selling only . 1 990 556 897 95 806 23 381 10 150
543,4,5,9 Other food stores - 17 946 6 212 605 839 633 187 280 84 889
543 Fruit and vegetable markets ______ - 2 971 1 809 287 198 503 40 880 16 258
544 Candy, nut, and confectionery stores - 5 029 1 223 598 209 126 47 502 25 504
545 Dairy products stores - —-—_—____ - 2 340 514 643 62 267 14 178 7 879
549 Miscellaneous food stores . 7 606 2 665 077 369 737 84 720 35 248
55 ex. 554 |Automotive dealers oo 96 373 395 147 882 31 807 141 7 222 208 1 267 533
551 New and used car dealers o memmas 24 380 333 801 369 24 421 298 5 532 780 860 139
552 Used car dealers e 18 672 16 031 345 1131 834 261 991 62 793
553 Auto and home supply stores —________ 41 308 28 565 320 4 683 064 1 090 079 269 069
553 pt. Auto parts, tires, and accessories store 39 154 26 949 262 4 491 987 1 046 054 255 761
553 pt. Home and auto supply Stores e memmeee 2 154 1 616 058 191 077 44 025 13 308
555,6,7,9 Miscellaneous automotive dealers - oo 12 013 16 749 848 1 570 945 337 358 75 532
555 Boat dealers oo _oo_____ - 4 773 5 537 133 557 982 117 372 27 282
556 Recreational vehicle dealers _. - 2 826 6 313 817 514 269 110 758 22 304
557 Motorcycle dealers - - 3 585 4 162 684 427 155 92 307 22 184
559 Automotive dealers, n.e.c. - 829 736 214 71 539 16 921 3 762
554 Gasoline service stations s 105 334 134 705 359 7 569 143 1 820 992 675 080
554 pt. Gasoline/convenience food stores oo 33 998 47 993 477 2 451 130 584 409 246 586
554 pt. Other gasoline service stations and truck stops - - oo ___ 71 336 86 711 882 5 118 013 1 236 583 428 494
56 Apparel and accessory StoreS e 145 490 101 714 474 12 038 524 2 857 850 1 144 587
561 Men'’s and boys’ clothing and accessory stores oo o_____ 15 566 10 013 646 1 439 925 354 067 104 520
562, 3 Women'’s clothing and specialty stores . 58 970 34 912 011 4 169 798 989 176 466 941
562 Women’s clothing stores ___________ - 50 174 31 326 346 3 690 312 876 534 423 022
563 Women's accessory and specialty stores - 8 796 3 585 665 479 486 112 642 43 919
563 pt Furriers and fur shops - ________ - 780 397 249 76 145 19 241 3 838
563 pt Other women'’s accessory and specialty stores oo ___.___ 8 016 3 188 416 403 341 93 401 40 081
565 Family clothing stores - e 19 452 32 787 133 3 468 875 811 860 309 516
566 Shoe Stores - o e 37 206 17 883 367 2 184 510 520 729 184 415
566 pt. Men'’s shoe stores __ - 2 946 1 213 629 176 129 43 859 10 961
566 pt. Women's shoe stores _ - 7 088 3 004 220 410 276 99 524 33 994
566 pt. Children’s and juveniles’ shoe stores - - 1 205 350 775 59 214 13 922 5 541
566 pt. Family shoe stores — . _________ - 21 358 9 709 613 1 146 139 270 850 100 209
566 pt. Athletic footwear stores s 4 609 3 605 130 392 752 92 574 33 710
564, 9 Other apparel and accessory StoreS - oo memmmeee 14 296 6 118 317 775 416 182 018 79 195
564 Children’s and infants’ wear stores _________ 5 637 2 956 680 323 039 77 719 38 509
569 Miscellaneous apparel and accessory stores 8 659 3 161 637 452 377 104 299 40 686
See footnotes at end of table.
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Table 1. Summary Statistics for the United States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Paid employees
i i First quarter for pay period
SIC code Kind of business Establishments Sales Annual payroll payroll including March 12
(number) ($1,000) ($1,000) ($1,000) (number)
57 Furniture and homefurnishings stores . 110 073 93 206 043 11 868 650 2 800 021 702 164
5712 Furniture Stores - oo oo oo oo oo mem 32 478 30 416 124 4 354 734 1 032 497 232 668
5713,4,9 Homefurnishings stores oo 33 017 19 747 745 2 835 102 656 158 180 704
5713 Floor covering stores _.___________ - 13 648 9 615 699 1 381 802 318 529 68 643
5714 Drapery, curtain, and upholstery stores - 2 877 861 542 153 796 36 303 11 403
5719 Miscellaneous homefurnishings stores . __________ 16 492 9 270 504 1 299 504 301 326 100 658
572 Household appliance stores - - e 9 743 8 155 425 964 697 229 400 53 782
573 Radio, television, computer, and music stores ... 34 835 34 886 749 3 714 117 881 966 235 010
5731 Radio, television, and electronics stores _____ - 17 324 19 791 236 2 111 930 504 079 121 115
8734 pt © Compuicr S e oores ¥ > 476 4 71 90 16 837 137 681 15 086
pt. omputer stores - .__-___.__ -
5734 pt. Computer software stores -_____ - 2 462 1 808 444 190 254 42 069 10 763
5735 Record and prerecorded tape stores . - 7 924 5 860 230 592 529 143 000 60 438
5736 Musical instrument stores - - - oo 4 149 2 684 847 402 567 95 137 23 605
58 Eating and drinking places e 433 608 195 316 992 52 569 715 12 288 891 6 547 908
5812 Eating Places o o - oo oo e 377 760 184 203 215 50 306 719 11 747 223 6 243 862
5812 pt. Restaurants - - 170 183 85 178 356 25 369 098 5 976 493 2 988 535
5812 pt. Cafeterias -c oo - 5 513 3619 172 1 036 681 243 972 109 063
5812 pt. Refreshment places - - 164 341 77 685 530 18 807 954 4 351 144 2 651 779
5812 pt. Other eating places - - 37 723 17 720 157 5 092 986 1175 614 494 485
5812 pt. Social caterers -__ - 5 879 2 326 860 674 710 137 393 75 711
5812 pt. Contract feeding —-—o—oo_.____ - 19 117 13 148 520 3 938 604 944 619 340 616
5812 pt. Ice cream and frozen yogurt shops - - - oo 12 727 2 244 777 479 672 93 602 78 158
5813 Drinking places - - - oo 55 848 11 113 777 2 262 996 541 668 304 046
591 Drug and proprietary Stores o eemmmo 48 142 77 487 573 9 060 316 2 186 862 587 943
591 pt. Drug stores ___ 46 304 75 960 792 8 903 671 2 150 162 573 790
591 pt. Proprietary stori 1 838 1 526 781 156 645 36 700 14 153
59 ex. 591 [Miscellaneous retail stores . 302 538 183 941 461 24 434 107 5 768 112 1 768 644
592 LiQUOr StOreS o e 31 386 20 319 081 1 522 808 363 602 132 989
593 Used merchandise Stores . o oo 19 826 5 650 584 1 123 986 258 577 93 267
594 Miscellaneous shopping goods stores 127 312 66 175 409 8 562 534 2 009 244 749 947
5941 Sporting goods stores and bicycle shops - 23 314 14 460 994 1733 111 399 012 137 417
5941 pt. General line sporting goods stores - - 7 714 6 892 098 776 283 181 884 63 543
5941 pt. Specialty line sporting goods stores - oo 15 600 7 568 896 956 828 217 128 73 874
5942 BOOK StOres oo 12 887 8 014 885 928 048 219 890 92 480
5944 Jewelry Stores o e 28 077 14 001 976 2 224 398 550 558 147 888
5943, 5, 6, Other miscellaneous shopping goods Stores o= 63 034 29 697 554 3 676 977 839 784 372 162
59Y43' Stationery Stores - - o e 4 344 1 725 094 269 992 66 914 22 228
5945 Hobby, toy, and game shops —____.___ - 10 860 10 627 271 991 855 217 805 94 804
5946 Camera and photographic supply stores - 3 012 2 207 491 285 357 66 902 17 407
5947 Gift, novelty, and souvenir shops _-__ - 34 647 10 553 525 1 466 864 326 652 164 311
5948 Luggage and leather goods stores —.__..____ - 1 907 1 007 851 146 945 34 423 10 684
5949 Sewing, needlework, and piece goods stores - _ooo____ 8 264 3 576 322 515 964 127 088 62 728
596 Nonstore retailers - o oo 27 805 51 079 997 6 280 379 1 475 682 339 134
5961 Catalog and mail-order houses -- 7 773 34 579 632 3 079 071 711 047 150 089
5961 pt. Department store merchandise 1 859 3 049 241 336 533 83 483 18 559
5961 pt. Other general merchandise --- 868 6 814 875 580 080 122 567 26 406
5961 pt. Specialized merchandise - e 5 046 24 715 516 2 162 458 504 997 105 124
5962 Automatic merchandising machine operators - _______ 6 391 6 330 079 1 232 016 295 348 69 628
5963 Direct selling establishments o 13 641 10 170 286 1 969 292 469 287 119 417
5963 pt. Furniture, homefurnishings, and equipment - 3 164 1 863 766 361 222 92 558 21 505
5963 pt. Mobile food service oo - 1 965 728 229 149 269 34 188 13 527
5963 pt. Books and stationery - 450 663 847 112 511 28 596 8 764
5963 pt. Other — e 8 062 6 914 444 1 346 290 313 945 75 621
598 Fueldealers .o 10 973 13 875 226 1 928 003 483 351 81 506
5983 Fuel oil dealers . 5 025 8 944 160 1147 811 292 262 43 946
5984 Liquefied petroleum gas (bottled gas) dealers 5 651 4 867 046 771 224 189 105 36 841
5989 Fuel dealers, n.e.c. - 297 64 020 8 968 1 984 719
5992 FlOmiStS o e 27 341 5 719 237 1 207 332 291 953 122 114
5993 Tobacco stores and stands ... 1 477 781 826 61 805 14 202 5 530
5994 News dealers and newsstands - 2 260 704 285 91 091 21 667 8 696
5995 Optical goods Stores e 14 160 4 806 183 1 114 180 268 715 64 986
5999 Miscellaneous retail stores, n.€.C. — oo 39 998 14 829 633 2 541 989 581 119 170 475
5999 pt. Pet shops - - 7 160 2 677 913 378 899 89 579 38 408
5999 pt. Artdealers _ . - 5 010 2 080 789 307 437 72 504 16 982
5999 pt. Other miscellaneous retail stores, n.e.c. . 27 828 10 070 931 1 855 653 419 036 115 085
Lincludes sales from catalog order desks.
2Includes data for leased departments operated within department stores.
3Data for this line not included in broader kind-of-business totals.
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Table 2. Selected Ratios for the United States: 1992
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]
Sales

SIC code Kind of business ) Annual payroll Employees
Per establishment Per employee?! per employee! per establishment®
(dollars) (dollars) (dollars) (number)
Retail trade 1 241 555 102 941 12 107 12
52 Building materials and garden supplies stores 1 422 393 148 453 17 709 10
521, 3 Building materials and supply stores 2 093 378 171 187 19 353 12
521 Lumber and other building materials dealers 2 688 896 176 826 19 467 15
523 Paint, glass, and wallpaper stores 608 616 126 687 18 451 5
525 Hardware stores 647 436 90 222 13 737 7
526 Retail nurseries, lawn and garden supply stores 582 836 88 503 14 234 7
527 Manufactured (mobile) home dealers 1 409 362 250 379 20 962 6
53 General merchandise stores 7 089 224 118 030 11 788 60
531 Department stores (incl. leased depts.) 2 3 4 17 342 508 (NA) (NA) (NA)
531 pt. Conventional 2 21 482 995 (NA) (NA) (NA)
531 pt. Discount or mass merchandising 2 3 15 348 165 (NA) (NA) (NA)
531 pt. National chain 2 3 19 233 981 (NA) (NA) (NA)
531 Department stores (excl. leased depts.) 2 16 945 975 108 431 11 712 156
531 pt. Conventional2 20 832 380 102 644 12 962 203
531 pt. Discount or mass merchandising 2 15 031 941 112 598 10 676 134
531 pt. National chain 2 18 872 473 105 618 12 683 179
533 Variety stores 721 027 78 170 9 395 9
539 Miscellaneous general merchandise stores 4 513 782 204 814 13 470 22
539 pt. Warehouse clubs 49 822 317 339 283 16 929 147
539 pt. Catalog showrooms 6 911 627 147 052 11 062 47
539 pt. Other miscellaneous general merchandise stores - _____ 1 348 091 116 735 11 567 12
54 Food stores 2 044 651 124 338 12 537 16
541 Grocery stores 2 645 582 131 446 12 835 20
541 pt. Supermarkets and other general-line grocery stores oo ooooooo__ 4 282 245 134 365 13 343 32
541 pt. Convenience food stores 562 995 100 487 9 387 6
541 pt Convenience food/gasoline stores 839 507 136 008 9 385 6
541 pt. Delic 1S 290 140 59 609 9 369 5
542 Meat and fish (seafood) markets 563 796 111 675 12 310 5
546 Retail bakeries 263 831 34 282 8 955 8
546 pt Retail bakeries —baking and selling 262 101 32 860 8 922 8
546 pt Retail bakeries —selling only 279 848 54 867 9 439 5
543,4,5,9 Other food stores 346 183 73 185 9 891 5
543 Fruit and vegetable markets 608 982 111 286 12 210 5
544 Candy, nut, and confectionery stores 243 308 47 977 8 200 5
545 Dairy products stores 219 933 65 318 7 903 3
549 Miscellaneous food stores 350 391 75 609 10 490 5
55 ex. 554 |Automotive dealers 4 100 193 311 746 25 094 13
551 New and used car dealers 13 691 607 388 078 28 392 35
552 Used car dealers 858 577 255 305 18 025 3
553 Auto and home supply stores 691 520 106 164 17 405 7
553 pt. Auto parts, tires, and accessories stores 688 289 105 369 17 563 7
553 pt. Home and auto supply stores 750 259 121 435 14 358 6
555,6,7,9 Miscellaneous automotive dealers 1 394 310 221 758 20 798 6
555 Boat dealers 1 160 095 202 959 20 452 6
556 Recreational vehicle dealers 2 234 189 283 080 23 057 8
557 Motorcycle dealers 1 161 139 187 644 19 255 6
559 Automotive dealers, n.e.c. 888 075 195 698 19 016 5
554 Gasoline service stations 1 278 840 199 540 11 212 6
554 pt. Gasoline/convenience food stores 1 411 656 194 632 9 940 7
554 pt. Other gasoline service stations and truck stops 1 215 542 202 364 11 944 6
56 Apparel and accessory stores 699 117 88 866 10 518 8
561 Men'’s and boys’ clothing and accessory stores 643 302 95 806 13 777 7
562, 3 Women'’s clothing and specialty stores 592 030 74 767 8 930 8
562 Women's clothing stores 624 354 74 054 8 724 8
563 Women's accessory and specialty stores 407 647 81 643 10 918 5
563 pt Furriers and fur shops 509 294 103 504 19 840 5
563 pt Other women'’s accessory and specialty stores oo ooooooo___ 397 756 79 549 10 063 5
565 Family clothing stores 1 685 540 105 930 11 207 16
566 Shoe stores 480 658 96 973 11 846 5
566 pt. Men'’s shoe stores 411 958 110 722 16 069 4
566 pt. Women's shoe stores 423 846 88 375 12 069 5
566 pt. Children’s and juveniles’ shoe stores 291 100 63 305 10 687 5
566 pt. Family shoe stores 454 612 96 894 11 437 5
566 pt. Athletic footwear stores 782 194 106 945 11 651 7
564, 9 Other apparel and accessory stores 427 974 77 256 9 791 6
564 Children’s and infants’ wear stores 524 513 76 779 8 389 7

569 Miscellaneous apparel and accessory stores 365 127 77 708 11 119

See footnotes at end of table.
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Table 2. Selected Ratios for the United States: 1992 —Con.
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]
Sales
SIC code Kind of business ) Annual payroll Employees
Per establishment Per employee?! per employee! per establishment®
(dollars) (dollars) (dollars) (number)
57 Furniture and homefurnishings stores 846 766 132 741 16 903 6
5712 Furniture stores 936 515 130 728 18 717 7
5713, 4,9 Homefurnishings stores 598 108 109 282 15 689 5
5713 Floor covering stores 704 550 140 083 20 130 5
5714 Drapery, curtain, and upholstery stores 299 458 75 554 13 487 4
5719 Miscellaneous homefurnishings stores 562 121 92 099 12 910 6
572 Household appliance stores 837 055 151 639 17 937 6
573 Radio, television, computer, and music stores 1 001 486 148 448 15 804 7
5731 Radio, television, and electronics stores 1 142 417 163 409 17 437 7
5734 Computer and software stores 1 204 567 219 430 20 337 5
5734 pt. Computer stores 1 593 411 248 415 21 837 6
5734 pt. Computer software stores 734 543 168 024 17 677 4
5735 Record and prerecorded tape stores 739 555 96 963 9 804 8
5736 Musical instrument stores 647 107 113 741 17 054 6
58 Eating and drinking places 450 446 29 829 8 028 15
5812 Eating places 487 620 29 501 8 057 17
5812 pt. Restaurants 500 510 28 502 8 489 18
5812 pt. Cafeterias 656 480 33 184 9 505 20
5812 pt. Refreshment places 472 709 29 296 7 093 16
5812 pt. Other eating places 469 744 35 836 10 300 13
5812 pt. Social caterers 395 792 30 733 8 912 13
5812 pt. Contract feeding 687 792 38 602 11 563 18
5812 pt. Ice cream and frozen yogurt shops 176 379 28 721 6 137 6
5813 Drinking places 199 000 36 553 7 443 5
591 Drug and proprietary stores 1 609 563 131 794 15 410 12
591 pt. Drug stores 1 640 480 132 384 15 517 12
591 pt. Proprietary stores 830 675 107 877 11 068 8
59 ex. 591 [Miscellaneous retail stores 607 995 104 001 13 815 6
592 Liquor stores 647 393 152 788 11 451 4
593 Used merchandise stores 285 009 60 585 12 051 5
594 Miscellaneous shopping goods stores 519 789 88 240 11 418 6
5941 Sporting goods stores and bicycle shops 620 271 105 234 12 612 6
5941 pt. General line sporting goods stores 893 453 108 464 12 217 8
5941 pt. Specialty line sporting goods stores 485 186 102 457 12 952 5
5942 Book stores 621 936 86 666 10 035 7
5944 Jewelry stores 498 699 94 680 15 041 5
5943, 5, 6, Other miscellaneous shopping goods stores 471 135 79 797 9 880 6
7,8,
5943 Stationery stores 397 121 77 609 12 146 5
5945 Hobby, toy, and game shops 978 570 112 097 10 462 9
5946 Camera and photographic supply stores 732 899 126 816 16 393 6
5947 Gift, novelty, and souvenir shops 304 601 64 229 8 927 5
5948 Luggage and leather goods stores 528 501 94 333 13 754 6
5949 Sewing, needlework, and piece goods stores 432 759 57 013 8 225 8
596 Nonstore retailers 1 837 080 150 619 18 519 12
5961 Catalog and mail-order houses 4 448 685 230 394 20 515 19
5961 pt. Department store merchandise 1 640 259 164 300 18 133 10
5961 pt. Other general merchandise 7 851 238 258 081 21 968 30
5961 pt. Specialized merchandise 4 898 041 235 108 20 571 21
5962 Automatic merchandising machine operators 990 468 90 913 17 694 11
5963 Direct selling establishments 745 567 85 166 16 491 9
5963 pt. Furniture, homefurnishings, and equipment 589 054 86 667 16 797 7
5963 pt. Mobile food service 370 600 53 835 11 035 7
5963 pt. Books and stationery 1 475 216 75 747 12 838 19
5963 pt. Other 857 659 91 436 17 803 9
598 Fuel dealers 1 264 488 170 236 23 655 7
5983 Fuel oil dealers 1 779 932 203 526 26 119 9
5984 Liquefied petroleum gas (bottled gas) dealers 861 272 132 109 20 934 7
5989 Fuel dealers, n.e.c. 215 556 89 040 12 473 2
5992 Florists 209 182 46 835 9 887 4
5993 Tobacco stores and stands 529 334 141 379 11 176 4
5994 News dealers and newsstands 311 631 80 990 10 475 4
5995 Optical goods stores 339 420 73 957 17 145 5
5999 Miscellaneous retail stores, n.e.c. 370 759 86 990 14 911 4
5999 pt. Pet shops 374 010 69 723 9 865 5
5999 pt. Art dealers 415 327 122 529 18 104 3
5999 pt. Other miscellaneous retail stores, n.e.c. 361 899 87 509 16 124 4
1Based on number of employees for pay period including March 12.
2Includes sales from catalog order desks.
3Includes data for leased departments operated within department stores.
4Data for this line not included in broader kind-of-business totals.
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Table 3. Comparative Statistics for the United States: 1992 and 1987

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix Al

Paid employees for pay
Establishments Sales Annual payroll period including
March 12
SIC code Kind of business Percent Percent
change change
1992 1987 1992 1987 | 1987 to 1992 1987 | 1987 to 1992 1987
(number) | (number) ($1,000) ($1,000) 1992 ($1,000) ($1,000) 1992 (number) (number)
Retail trade . __________ 1 526 215|1 503 593 | 1 894 880 209 |1 493 308 759 26.9| 222 867 879|177 547 927 25.5| 18 407 453 (17 779 942
52 Building materials and garden supplies
StOreS oo 69 483 73 805 98 832 146 81 486 551 21.3| 11 789 798| 9 760 395 20.8 665 747 668 448
521,3 Building materials and supply stores ___._____ 35 589 38 001 74 501 238 60 525 420 23.1 8 422 506| 6 929 086 21.6 435 204 431 732
521 Lumber and other building materials
dealers o 25 401 27 497 68 300 659 55 283 957 235 7 519 456| 6 156 926 221 386 260 379 984
523 Paint, glass, and wallpaper stores 10 188 10 504 6 200 579 5 241 463 18.3 903 050 772 160 17.0 48 944 51 748
525 Hardware stores - oo 18 984 20 059 12 290 916 10 534 934 16.7 1 871 358 1 564 119 19.6 136 230 137 860
526 Retail nurseries, lawn and garden supply
StOreS o e 10 857 10 692 6 327 846 5 410 774 16.9 1 017 708 822 055 23.8 71 499 71 370
527 Manufactured (mobile) home dealers -.______ 4 053 5 053 5 712 146 5 015 423 13.9 478 226 445 135 7.4 22 814 27 486
53 General merchandise Stores - —oo_oc_—o____ 34 606 35 434| 245 329 695| 181 147 274 35.4| 24 502 700| 19 585 611 25.1| 2 078 530| 2 003 181
531 Department stores (incl. leased depts.) 1 23 __ 11 001 10 041 190 784 927| '148 655 616 28.3 (NA) (NA) (NA) (NA) (NA)
531 pt. Conventional® 2 2 388 2 425 51 301 393 47 761 361 7.4 (NA) (NA) (NA) (NA) (NA)
531 pt. Discount or mass merchandising * 2 _ 6 737 5 798 103 400 585 64 332 241 60.7 (NA) (NA) (NA) (NA) (NA)
531 pt. National chain* 2___ .. 1876 1818 36 082 949 36 562 014 -13 (NA) (NA) (NA) (NA) (NA)
531 Department stores (excl. leased depts.) T ____ 11 001 10 041 186 422 670| 144 016 976 29.4| 20 135 723| 16 365 394 23.0| 1719 276| 1 651 465
531 pt. Conventionalt __ . 2 388 2 425 49 747 724 46 017 837 8.1 6 281 993| 5 854 930 7.3 484 662 549 699
531 pt. Discount or mass merchandising ! 6 737 5 798 101 270 187 62 553 795 61.9 9 602 112| 6 194 923 55.0 899 398 713 918
531 pt. National chain * __ 1876 1818 35 404 759 35 445 344 -1 4 251 618| 4 315 541 -15 335 216 387 848
533 Variety stores - 12 561 10 424 9 056 820 6 762 156 33.9 1 088 465 925 967 175 115 861 120 684
539 Miscellaneous general merchandise stores -_ 11 044 14 969 49 850 205 30 368 142 64.2 3 278 512 2 294 250 42.9 243 393 231 032
539 pt. Warehouse clubs __ - 616 281 30 690 547 9 557 121| 2211 1 531 305 466 100| 228.5 90 457 32 426
539 pt. Catalog showrooms __ 917 904 6 337 962 6 495 420 -2.4 476 771 465 352 25 43 100 48 468
539 pt. Other miscellaneous ge!
StOreS e 9 511 13 784 12 821 696 14 315 601| -10.4 1 270 436 1 362 798 -6.8 109 836 150 138
54 Food stores oo 180 568 190 706 369 198 584 301 846 804 22.3 37 227 785| 29 818 802 24.8| 2 969 317 | 2 854 673
541 Grocery stores - 133 263 137 584 352 558 184 285 481 116 235 34 425 343| 27 084 041 27.1| 2 682 153 | 2 502 468
541 pt. Supermarkets and other general-line
grocery Stores - e 73 357 83 958 314 132 652 256 105 784 22.7 31 194 647| 24 387 750 27.9| 2 337 897 2 170 405
541 pt. Convenience food stores ________ 30 748 30 864 17 310 965 15 391 118 12.5 1 617 097 1 475 973 9.6 172 270 185 655
541 pt. Convenience food/gasoline stores 23 035 18 650 19 338 037 12 413 956 55.8 1 334 373 992 122 34.5 142 183 117 837
541 pt. DelicateSSeNS - oo oo oo 6 123 4 112 1 776 530 1 570 258 13.1 279 226 228 196 22.4 29 803 28 571
542 Meat and fish (seafood) markets __-_.______ 8 941 11 364 5 040 901 5 616 255 -10.2 555 662 605 718 -8.3 45 139 59 044
546 Retail bakeries ___________________________ 20 418 21 790 5 386 894 4 870 760 10.6 1 407 147 1 353 143 4.0 157 136 185 396
546 pt. Retail bakeries —baking and selling - 18 428 19 626 4 829 997 4 314 825 11.9 1 311 341 1 238 530 59 146 986 171 832
546 pt. Retail bakeries —sellingonly - .- 1 990 2 164 556 897 555 935 2 95 806 114 613| -16.4 10 150 13 564
543, 4,5, Other food stores oo 17 946 19 968 6 212 605 5 878 673 5.7 839 633 775 900 8.2 84 889 107 765
9
543 Fruit and vegetable markets _______ 2 971 3271 1 809 287 1 802 222 4 198 503 185 935 6.8 16 258 20 013
544 Candy, nut, and confectionery stores 5 029 6 124 1 223 598 1 182 238 35 209 126 199 325 4.9 25 504 30 767
545 Dairy products stores _____________ 2 340 3 302 514 643 880 143| -415 62 267 106 000 | -41.3 7 879 17 377
549 Miscellaneous food stores 7 606 7 271 2 665 077 2 014 070 32.3 369 737 284 640 29.9 35 248 39 608
55 ex. 554 |Automotive dealers  ________________________ 96 373| 102 704 395 147 882| 333 419 982 18.5| 31 807 141| 28 687 883 10.9| 1 267 533| 1 373 238
551 New and used car dealers —________________ 24 380 28 320 333 801 369 | 280 529 244 19.0| 24 421 298| 22 204 978 10.0 860 139 939 929
552 Used car dealers . _____________ 18 672 14 948 16 031 345 10 848 706 47.8 1 131 834 808 792 39.9 62 793 55 494
553 Auto and home supply stores ______________ 41 308 46 207 28 565 320 25 460 270 12.2 4 683 064| 4 151 948 12.8 269 069 286 155
553 pt. Auto parts, tires, and accessories stores 39 154 41 590 26 949 262 23 169 210 16.3 4 491 987 3 868 002 16.1 255 761 259 770
553 pt. Home and auto supply stores 2 154 4 617 1 616 058 2 291 060 -295 191 077 283 946 | -32.7 13 308 26 385
555, 6, 7, Miscellaneous automotive dealers __________ 12 013 13 229 16 749 848 16 581 762 1.0 1 570 945 1 522 165 3.2 75 532 91 660
9
555 Boat dealers ________________________ 4 773 5174 5 537 133 6 824 154| -18.9 557 982 620 297 | -10.0 27 282 34 875
556 Recreational vehicle dealers . 2 826 3 006 6 313 817 5 538 471 14.0 514 269 437 391 17.6 22 304 24 621
557 Motorcycle dealers __________ 3 585 4197 4 162 684 3 475 390 19.8 427 155 381 815 11.9 22 184 27 070
559 Automotive dealers, n.e.c. ______________ 829 852 736 214 743 747 -1.0 71 539 82 662| -135 3 762 5 094
554 Gasoline service stations . ____________ 105 334| 114 748 134 705 359| 101 997 440 321 7 569 143| 6 413 692 18.0 675 080 701 690
554 pt. Gasoline/convenience food stores __________ 33 998 15 625 47 993 477 16 104 821| 198.0 2 451 130 932 428 | 162.9 246 586 115 682
554 pt. Other gasoline service stations and truck
StOPS <o o oo 71 336 99 123 86 711 882 85 892 619 1.0 5118 013| 5 481 264 -6.6 428 494 586 008
56 Apparel and accessory stores  ______________ 145 490 149 435 101 714 474 77 390 774 31.4| 12 038 524| 9 724 663 23.8| 1 144 587 1 121 011
561 Men'’s and boys’ clothing and accessory
StOreS o oo 15 566 16 507 10 013 646 8 868 812 12.9 1 439 925 1 360 687 5.8 104 520 115 169
562, 3 Women’s clothing and specialty stores ______ 58 970 59 794 34 912 011 28 530 843 224 4 169 798| 3 518 678 18.5 466 941 454 612
562 Women'’s clothing stores 50 174 52 304 31 326 346 25 867 595 21.1 3 690 312| 3 150 276 17.1 423 022 418 972
563 Women's accessory and specialty stores 8 796 7 490 3 585 665 2 663 248 34.6 479 486 368 402 30.2 43 919 35 640
563 pt. Furriers and fur shops 780 1101 397 249 943 242| -57.9 76 145 146 901 | -48.2 3838 7 875
563 pt. Other women'’s accessory and speci
StOr@S o o oo 8 016 6 389 3 188 416 1 720 006 85.4 403 341 221 501 82.1 40 081 27 765
565 Family clothing stores _____________________ 19 452 18 443 32 787 133 21 117 145 55.3 3 468 875| 2 362 394 46.8 309 516 267 719
566 Shoe stores . 37 206 39 488 17 883 367 14 410 807 241 2 184 510 1 880 459 16.2 184 415 205 237
566 pt. Men’s shoe stores ___ - 2 946 3 866 1 213 629 1 246 524 -2.6 176 129 182 920 -3.7 10 961 13 831
566 pt. Women'’s shoe stores _____________ - 7 088 9 272 3 004 220 3 122 811 -3.8 410 276 462 205| -11.2 33 994 47 546
566 pt. Children’s and juveniles’ shoe stores - 1 205 1 268 350 775 296 618 18.3 59 214 49 922 18.6 5 541 5 460
566 pt. Family shoe stores ________________ - 21 358 21 254 9 709 613 7 925 744 225 1 146 139 982 544 16.7 100 209 115 560
566 pt. Athletic footwear stores - 4 609 3 828 3 605 130 1 819 110 98.2 392 752 202 868 93.6 33 710 22 840
564, 9 Other apparel and accessory stores ________ 14 296 15 203 6 118 317 4 463 167 37.1 775 416 602 445 28.7 79 195 78 274
564 Children’s and infants’ wear stores _______ 5 637 6 146 2 956 680 2 101 471 40.7 323 039 244 931 31.9 38 509 37 284
569 Miscellaneous apparel and accessory
StOreS o oo 8 659 9 057 3 161 637 2 361 696 339 452 377 357 514 26.5 40 686 40 990

See footnotes at end of table.
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Table 3

[Includes only establishments with payroll.

. Comparative Statistics for the United States: 1992 and 1987

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix Al
Paid employees for pay
Establishments Sales Annual payroll period including
March 12
SIC code Kind of business Percent Percent
change change
1992 1987 1992 1987 | 1987 to 1992 1987 | 1987 to 1992 1987
(number) | (number) ($1,000) ($1,000) 1992 ($1,000) ($1,000) 1992 (number) (number)
57 Furniture and homefurnishings stores ~ ______ 110 073| 109 653 93 206 043 74 782 502 246| 11 868 650 9 903 927 19.8 702 164 702 583
5712 Furniture stores - - oo 32 478 32 763 30 416 124 25 996 804 17.0 4 354 734 3 827 799 13.8 232 668 246 772
5713, 4,9 Homefurnishings stores - ____________ 33 017 31 986 19 747 745 16 373 570 20.6 2 835 102 2 389 435 18.7 180 704 175 816
5713 Floor covering stores ___ - 13 648 13 752 9 615 699 9 225 941 4.2 1 381 802 1 324 625 4.3 68 643 75 373
5714 Drapery, curtain, and upholstery stores - 2 877 3 856 861 542 1026 669| -16.1 153 796 191 885| -19.8 11 403 17 182
5719 Miscellaneous homefurnishings stores ____ 16 492 14 378 9 270 504 6 120 960 51.5 1 299 504 872 925 48.9 100 658 83 261
572 Household appliance stores - -._____ 9 743 11 192 8 155 425 8 331 768 2.1 964 697 952 656 1.3 53 782 65 419
573 Radio, television, computer, and music
StOreS o oo 34 835 33 712 34 886 749 24 080 360 44.9 3 714 117 2 734 037 35.8 235 010 214 576
5731 Radio, television, and electronics stores 17 324 18 892 19 791 236 15 177 867 30.4 2 111 930 1 685 783 25.3 121 115 122 525
5734 Computer and software stores 5 438 3 858 6 550 436 2 650 893 | 147.1 607 091 324 717 87.0 29 852 21 895
5735 Record and prerecorded tape stores 7 924 6 272 5 860 230 3 930 403 49.1 592 529 371 685 59.4 60 438 44 408
5736 Musical instrument stores _______________ 4 149 4 690 2 684 847 2 321 197 15.7 402 567 351 852 14.4 23 605 25 748
58 Eating and drinking places - ______ 433 608 391 303 195 316 992 148 776 497 31.3 52 569 715| 38 582 227 36.3| 6 547 908 | 6 099 720
5812 Eating places - . 377 760| 332 611 184 203 215| 139 281 605 32.3| 50 306 719| 36 632 674 37.3| 6 243 862| 5 786 889
5812 pt. Restaurants - 170 183| 154 721 85 178 356 66 364 205 28.3| 25 369 098| 18 795 564 35.0| 2988 535| 2 822 189
5812 pt. Cafeterias ___._____ - 5 513 7 297 3 619 172 3 778 078 -4.2 1 036 681 1084 772 -4.4 109 063 138 380
5812 pt. Refreshment places - 164 341| 138 104 77 685 530 56 869 883 36.6| 18 807 954 | 13 268 979 41.7| 2 651 779| 2 352 218
5812 pt. Other eating places 37 723 32 489 17 720 157 12 269 439 44.4 5 092 986 3 483 359 46.2 494 485 474 102
5812 pt. Social caterers -_ 5 879 4 796 2 326 860 1 783 604 30.5 674 710 490 590 37.5 75 711 73 520
5812 pt. Contract feeding 19 117 15 739 13 148 520 8 734 517 50.5 3 938 604 2 636 786 49.4 340 616 326 459
5812 pt. Ice cream and frozen yogurt shops --___ 12 727 11 954 2 244 777 1 751 318 28.2 479 672 355 983 34.7 78 158 74 123
5813 Drinking places - . 55 848 58 692 11 113 777 9 494 892 17.1 2 262 996 1 949 553 16.1 304 046 312 831
591 Drug and proprietary stores - 48 142 52 181 77 487 573 53 824 463 44.0 9 060 316 6 476 432 39.9 587 943 573 692
591 pt. Drug stores oo 46 304 49 570 75 960 792 52 238 829 45.4 8 903 671 6 316 300 41.0 573 790 555 520
591 pt. Proprietary stores ____ . 1 838 2 611 1 526 781 1 585 634 -3.7 156 645 160 132 -2.2 14 153 18 172
59 ex. 591 |Miscellaneous retail stores o ______ 302 538 283 624 183 941 461 138 636 472 32.7 24 434 107| 18 594 295 31.4| 1768 644 | 1 681 706
592 Liquor stores - oo 31 386 35 194 20 319 081 18 596 981 9.3 1 522 808 1 454 274 4.7 132 989 156 519
593 Used merchandise stores _________________ 19 826 14 871 5 650 584 3 502 224 61.3 1 123 986 663 078 69.5 93 267 68 551
594 Miscellaneous shopping goods stores —______ 127 312 122 850 66 175 409 49 459 912 33.8 8 562 534 6 481 025 32.1 749 947 706 363
5941 Sporting goods stores and bicycle shops 23 314 21 601 14 460 994 10 077 322 43.5 1 733 111 1 218 248 42.3 137 417 120 714
5941 pt. General line sporting goods stores - 7 714 7 959 6 892 098 5 077 048 35.8 776 283 570 794 36.0 63 543 58 602
5941 pt. Specialty line sporting goods stores _____ 15 600 13 642 7 568 896 5 000 274 51.4 956 828 647 454 47.8 73 874 62 112
5942 Book Stores . 12 887 11 076 8 014 885 5 115 507 56.7 928 048 581 392 59.6 92 480 72 334
5944 Jewelry stores . 28 077 28 050 14 001 976 11 994 271 16.7 2 224 398 1921 471 15.8 147 888 162 795
5943, 5, 6, Other miscellaneous shopping goods
7,8,9 StOreS o 63 034 62 123 29 697 554 22 272 812 33.3 3 676 977 2 759 914 33.2 372 162 350 520
5943 Stationery stores _-- — 4 344 4 817 1 725 094 1 813 533 -4.9 269 992 286 658 -5.8 22 228 26 898
5945 Hobby, toy, and game shop: 10 860 9 629 10 627 271 7 031 359 51.1 991 855 613 934 61.6 94 804 75 932
5946 Camera and photographic supply stores - 3 012 3 791 2 207 491 2 294 000 -3.8 285 357 275 961 3.4 17 407 21 425
5947 Gift, novelty, and souvenir shops _______ 34 647 32 245 10 553 525 7 459 217 41.5 1 466 864 1 054 688 39.1 164 311 150 730
5948 Luggage and leather goods stores ______ 1 907 2 009 1 007 851 839 091 20.1 146 945 122 419 20.0 10 684 11 033
5949 Sewing, needlework, and piece goods
StOreS o e 8 264 9 632 3 576 322 2 835 612 26.1 515 964 406 254 27.0 62 728 64 502
596 Nonstore retailers _ - __________ 27 805 23 064 51 079 997 33 893 627 50.7 6 280 379 4 522 731 38.9 339 134 317 972
5961 Catalog and mail-order houses ___ - 7 773 7 227 34 579 632 20 346 643 70.0 3 079 071 1 931 588 59.4 150 089 123 195
5961 pt. Department store merchandise - - 1 859 2 169 3 049 241 2 900 105 5.1 336 533 329 447 2.2 18 559 24 034
5961 pt. Other general merchandise ____ - 868 815 6 814 875 5 668 370 20.2 580 080 418 284 38.7 26 406 27 155
5961 pt. Specialized merchandise ____ - 5 046 4 243 24 715 516 11 686 286| 1115 2 162 458 1 182 332 82.9 105 124 71 938
5962 Automatic merchandising machine
[0 01T = L0 £ 6 391 5 302 6 330 079 5 692 292 11.2 1 232 016 1 090 167 13.0 69 628 73 652
5963 Direct selling establishments _____________ 13 641 10 535 10 170 286 7 854 692 29.5 1 969 292 1 500 976 31.2 119 417 121 125
5963 pt. Furniture, homefurnishings, and
equipment 3 164 2 749 1 863 766 1 521 144 22.5 361 222 351 323 2.8 21 505 32 041
5963 pt. Mobile food service - 1 965 1 646 728 229 664 722 9.6 149 269 140 215 6.5 13 527 13 944
5963 pt. Books and stationery - - 450 622 663 847 862 069 -23.0 112 511 195 442 —-42.4 8 764 15 120
5963 pt. Other - oo 8 062 5 518 6 914 444 4 505 804 53.5 1 346 290 813 996 65.4 75 621 60 020
598 Fuel dealers - - o 10 973 12 743 13 875 226 14 198 230 -2.3 1 928 003 1 823 801 5.7 81 506 98 842
5983 Fuel oil dealers . _______ 5 025 5 816 8 944 160 9 294 115 -3.8 1147 811 1 059 034 8.4 43 946 54 035
5984 Liquefied petroleum gas (bottled gas)
dealers o 5 651 6 378 4 867 046 4 769 309 2.0 771 224 745 963 3.4 36 841 43 045
5989 Fuel dealers, n.e.c. - - 297 549 64 020 134 806 | -52.5 8 968 18 804| -52.3 719 1762
5992 FlOriStS < oo 27 341 26 683 5 719 237 4 810 359 18.9 1 207 332 1 019 258 18.5 122 114 125 048
5993 Tobacco stores and stands _. - 1 477 1 948 781 826 518 146 50.9 61 805 57 166 8.1 5 530 6 736
5994 News dealers and newsstands - - 2 260 2 198 704 285 703 155 2 91 091 90 229 1.0 8 696 10 149
5995 Optical goods stores ___ . _____________ 14 160 13 580 4 806 183 3 415 102 40.7 1 114 180 810 782 37.4 64 986 54 312
5999 Miscellaneous retail stores, n.e.C. —co—cooo-_- 39 998 30 493 14 829 633 9 538 736 55.5 2 541 989 1 671 951 52.0 170 475 137 214
5999 pt. Pet shops - ———o___ - 7 160 5 475 2 677 913 1 359 423 97.0 378 899 220 016 72.2 38 408 28 193
5999 pt. Art dealers - 5 010 3173 2 080 789 1 509 608 37.8 307 437 215 606 42.6 16 982 13 857
5999 pt. Other miscellaneous retail stores, n.e.c. - 27 828 21 845 10 070 931 6 669 705 51.0 1 855 653 1 236 329 50.1 115 085 95 164
lincludes sales from catalog order desks.
2Includes data for leased departments operated within department stores.
3Data for this line not included in broader kind-of-business totals.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Building materials and garden supplies stores
(SIC 52)

Building materials and supply stores
(sIC 521, 3

Retail trade
Total Hardware stores
Geographic area Lumber and other Paint, glass, and IC 525)
Total building materials dealers wallpaper stores
(SIC 521) (SIC 523)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 1 526 215| 1 894 880 209 69 483 98 832 146 35 589 74 501 238 25 401 68 300 659 10 188 200 579 18 984 12 290 916
Alabama oo 24 059 27 733 562 1 227 1626 771 632 1 258 318 444 1 155 903 188 102 415 313 143 446
Alaska - - 3 693 4 981 919 132 288 185 87 240 541 69 221 478 18 19 063 34 42 848
Arizona - - 21 351 29 365 954 831 1 400 929 405 1 053 855 274 944 491 131 109 364 192 149 086
Arkansas - - 14 866 15 925 313 824 976 152 479 792 647 361 733 324 118 59 323 168 79 604
California - oo - oo 162 111 224 593 152 6 064 | 10 956 575 3 461 8 656 098 2 284 7 651 125 1177 004 973 1 437 1 467 983
Colorado - - 22 921 28 532 646 921 1 558 039 534 1 268 807 358 1 161 535 176 107 272 246 175 837
Connecticut- - 21 012 27 753 739 928 1 449 890 483 1 145 228 315 1 055 179 168 90 049 252 163 763
Delaware - .—--___ - 4 865 6 491 936 233 383 024 112 275 759 91 261 762 21 13 997 49 29 026
District of Columbia - - 3 847 3 586 625 28 48 948 13 34 167 7 (D) 6 (D) 14 (D)
Florida oo oo 87 653 118 741 770 3 792 5 523 991 1 897 4 373 822 1 227 4 024 629 670 349 193 913 457 415
40 934 49 940 017 1 877 2 791 485 864 2 099 435 587 1 949 417 277 150 018 538 306 338
7 807 11 250 217 157 327 967 92 255 168 69 223 843 23 31 325 48 60 370
6 992 7 726 843 406 579 099 230 373 538 168 332 503 62 41 035 109 118 149
64 826 85 765 697 2 946 4 132 616 1 487 3 001 120 1 088 2 736 941 399 264 179 938 712 050
33 448 42 373 476 1 834 2 445 126 849 1 711 895 561 1 560 918 288 150 977 502 342 654
(o). 19 732 19 959 786 1 219 1 291 963 634 954 927 495 888 613 139 66 314 376 176 614
Kansas 16 255 17 566 800 860 908 008 455 662 478 346 608 676 109 53 802 242 124 379
22 091 25 267 776 1 227 1 588 215 656 1 147 658 469 1 062 672 187 84 986 307 178 946
22 644 27 806 373 1 104 1 367 510 560 1 075 671 417 (D) 143 (D) 322 (D)
9 270 10 286 757 591 662 622 263 454 141 198 415 922 65 38 219 210 114 664
27 965 37 624 742 1 028 1 790 158 516 1 442 571 378 1 366 473 138 76 098 274 173 780
38 491 47 663 248 1 429 2 175 728 788 1 749 516 519 1 592 295 269 157 221 424 294 914
Michigan oo oo 54 519 71 523 046 2 911 4 053 009 1 361 2 792 229 1 032 2 587 671 329 204 558 913 599 687
Minnesota - - oo oo 27 710 35 622 218 1 699 2 421 772 830 1 874 186 671 1 769 461 159 104 725 599 340 895
Mississippi 15 285 14 780 984 830 835 291 429 613 785 323 549 280 106 64 505 193 73 329
MIiSSOUN o oo oo 32 185 37 918 234 1672 2 041 170 916 1 443 587 711 1 352 995 205 90 592 385 323 260
Montana - - 6 808 6 246 712 383 457 137 200 304 357 149 274 809 51 29 548 133 99 812
Nebraska- - 11 375 11 521 818 709 577 278 373 412 596 304 380 663 69 31 933 216 88 442
Nevada —-—___.__ - 7 502 11 546 436 324 638 186 158 456 740 107 408 124 51 48 616 69 67 942
New Hampshire - ._o._______ 8 594 11 099 193 477 677 658 250 540 694 185 501 857 65 38 837 140 81 564
New Jersey oo 48 648 63 109 174 1774 2 693 087 969 2 245 686 667 2 054 449 302 191 237 471 237 126
New Mexico - 9 311 11 279 262 415 607 826 225 430 023 157 387 070 68 42 953 100 71 329
New York —_____ - 110 771 118 885 698 4 344 5 538 307 2 114 4 186 864 1 535 3 834 975 579 351 889 1 458 758 306
North Carolina -- - 44 164 49 564 327 2 360 3 536 748 1 068 2 587 304 785 2 438 591 283 148 713 598 305 442
North Dakota - -ccooooooooo 4 790 4 696 871 333 306 988 165 228 405 149 221 574 16 6 831 117 42 177
Ohi0 oo 63 701 79 030 973 2 969 4 100 731 1 485 3 019 729 981 2 783 826 504 235 903 797 531 210
Oklahoma - 19 440 21 212 771 912 909 892 530 719 521 393 653 881 137 65 640 195 77 584
Oregon -___ - 19 561 24 170 222 1 004 1 464 992 513 1 012 978 369 919 053 144 93 925 247 171 449
Pennsylvania --- - 71 652 87 787 842 3 333 4 188 235 1 675 3 128 010 1 213 2 875 402 462 252 608 912 499 922
Rhode Island - ______ 6 412 6 734 282 251 290 040 134 230 984 80 205 222 54 25 762 81 46 806
South Carolina 22 836 24 743 214 1212 1 671 858 541 1 147 967 382 1 071 756 159 76 211 327 158 557
South Dakota --- 5 567 5 108 398 378 307 082 193 204 943 169 190 303 24 14 640 135 54 700
Tennessee ___ 30 582 37 508 350 1 522 2 148 185 808 1 558 376 584 1 445 374 224 113 002 370 254 593
Texas --- 98 404 130 686 364 3 880 5 495 332 2 055 4 236 624 1 447 3 818 334 608 418 290 882 533 083
Utah oo 9 175 12 373 482 398 706 329 239 550 261 151 482 780 88 67 481 84 106 830
Vermont._ . 5 164 4 734 763 320 360 344 148 263 086 110 243 790 38 19 296 117 66 501
Virginia- - - 37 360 48 048 593 1 486 2 467 456 754 2 001 380 531 1 893 711 223 107 669 350 167 714
Washington - - 31 683 40 909 824 1 474 2 560 514 717 1 605 766 531 1 470 388 186 135 378 403 574 739
West Virginia - - 10 480 11 194 130 595 758 056 302 598 240 245 572 549 57 25 691 164 68 172
Wisconsin - - 31 955 38 350 527 1 676 2 585 527 839 1 967 927 647 1 865 955 192 101 972 562 375 997
WYOMING - o oo mmmommmmeee o 3 748 3 554 153 184 160 115 101 111 630 68 100 246 33 11 384 58 40 982

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix A]
Building materials and garden supplies stores General merchandise stores
(SIC 52)—Con. (SIC 53)
Department stores (excl. leased depts.) 1
(SIC 531)
Retail nurseries, lawn Manufactured (mobile) Department stores
and garden supply stores home dealers Total (incl. leased depts.) 1 2
Geographic area (SIC 526) (SIC 527) (SIC 531) Total Conventional®
ota (SIC 531 pt.)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 10 857 6 327 846 4 053 712 146 34 606 | 245 329 695 11 001 | 190 784 927 11 001 | 186 422 670 2 388 49 747 724
Alabama ___________________ 166 62 885 116 162 122 818 3 902 965 196 3 174 696 196 3 116 856 36 608 356
Alaska _. - 8 (D) 3 (D) 123 703 676 10 311 124 10 309 398 - -
Arizona - - 135 65 723 99 132 265 383 3 880 354 155 2 908 718 155 2 846 776 43 860 203
Arkansas _ - 107 31 774 70 72 127 426 2 762 540 125 2 340 035 125 2 318 215 8 (D)
California - oo oo 932 583 797 234 248 697 2 440 28 661 546 912| 19 448 451 912| 18 935 728 348 8 230 607
Colorado - - 91 52 201 50 61 194 374 3 618 432 157 2 790 300 157 2 743 661 35 712 819
Connecticut- - 186 135 139 7 5 760 350 2 970 510 146 2 360 003 146 2 297 509 30 (D)
Delaware - .—--___ - 45 29 256 27 48 983 124 969 866 44 703 874 44 693 325 7 (D)
District of Columbia - - 1 (D) - - 34 204 096 6 180 425 6 172 953 3 (D)
Florida oo oo 687 315 631 295 377 123 1631 14 096 715 603 10 525 318 603 10 262 149 146 2 555 886
314 167 343 161 218 369 1 107 6 612 794 316 5 288 403 316 5 180 814 84 (D)
17 12 429 - - 147 1868 516 22 (D) 22 (D) 11 (D)
41 23 859 26 63 553 177 898 261 55 670 782 55 653 419 11 (D)
438 343 495 83 75 951 1385| 10 561 385 483 8 857 019 483 8 557 588 97 2 307 111
373 212 029 110 178 548 855 5919 717 317 4 937 548 317 4 838 610 53 864 263
(o). 174 107 412 35 53 010 540 2 796 215 185 2 343 679 185 2 306 406 32 (D)
Kansas. 115 64 425 48 56 726 379 2 693 222 126 (D) 126 (D) 14 (D)
153 71 608 111 190 003 718 3 631 967 206 3 007 402 206 2 958 855 32 (D)
172 (D) 50 76 604 691 4 354 115 188 3 475 229 188 3 416 401 38 757 222
79 39 405 39 54 412 374 1 058 894 67 655 210 67 637 418 6 (D)
209 146 799 29 27 008 598 4 391 669 192 3 297 836 192 3 197 413 41 1 042 782
211 (D) 6 (D) 712 4 900 160 243 3 563 922 243 3 463 605 40 (D)
Michigan - ____________ 464 386 461 173 274 632 1129| 11 775 693 416| 10 343 997 416| 10 163 285 73 1 551 107
Minnesota . ___________ 222 147 402 48 59 289 627 4 680 893 211 3 899 094 211 3 802 325 46 965 160
Mississippi 123 47 351 85 100 826 642 2 417 686 119 1 911 354 119 1 875 300 18 334 381
MIiSSOUN oo oo 250 147 170 121 127 153 778 5 774 602 264 4 975 100 264 4 883 095 38 901 824
Montana - - 26 12 662 24 40 306 150 737 110 44 528 059 44 514 500 11 97 190
Nebraska- - 93 53 507 27 22 733 300 1 567 227 83 1 219 632 83 1 189 722 16 203 681
Nevada —-—___.__ - 39 37 036 58 76 468 114 1 483 850 56 1 151 875 56 1126 221 16 398 264
New Hampshire - _o.______ 65 41 794 22 13 606 261 1 497 033 78 1 003 976 78 979 877 7 (D)
New Jersey . __._____ 324 205 008 10 5 267 874 6 604 979 249 5 267 575 249 5 111 613 62 2 053 311
New Mexico - 36 16 878 54 89 596 211 1 484 840 69 1 190 183 69 1 170 338 8 (D)
New York ______ - 620 397 017 152 196 120 2 278 12 176 418 486 9 466 151 486 9 215 735 114 3 952 865
North Carolina - - 373 152 378 321 491 624 1378 5 912 281 402 4 715 071 402 4 637 201 86 (D)
North Dakota - ___._._____ 34 19 518 17 16 888 126 759 549 41 626 536 41 610 945 8 (D)
Ohi0 oo 560 360 173 127 189 619 1 456 10 787 235 546 8 948 219 546 8 707 359 113 (D)
Oklahoma - 150 70 577 37 42 210 501 3 295 271 163 2 731 585 163 2 682 168 23 (D)
Oregon —___ - 151 85 746 93 194 819 379 3 978 867 130 2 766 674 130 2 723 943 19 423 587
Pennsylvania --- - 577 347 952 169 212 351 1631 10 166 652 566 8 546 414 566 8 289 766 123 (D)
Rhode Island - ______ 36 12 250 - - 90 721 238 31 527 132 31 517 022 3 (D)
South Carolina 177 65 363 167 299 971 622 2 989 908 178 2 417 075 178 2 378 329 42 478 915
South Dakota _._ 29 14 602 21 32 837 155 685 710 39 533 094 39 524 884 5 (D)
Tennessee ___ 207 103 708 137 231 508 907 5 223 096 273 4 213 122 273 4 119 397 52 (D)
Texas_-_ 738 412 711 205 312 914 2 444| 18 926 824 766 | 14 849 691 766 | 14 578 411 168 4 143 005
Utah 62 33 715 13 15 523 188 1 643 195 93 1 273 007 93 1 240 564 19 (D)
Vermont - 38 14 873 17 15 884 138 327 161 26 251 880 26 232 924 1 (D)
Virginia- - - 276 148 999 106 149 363 1 107 5 769 775 318 4 296 338 318 4 192 294 70 1 107 789
Washington - - 236 152 091 118 227 918 469 5 452 239 175 3 779 557 175 3 691 671 42 (D)
West Virginia - - 64 23 485 65 68 159 449 1 628 321 106 1 305 112 106 1 277 263 18 190 776
Wisconsin - - 213 148 286 62 93 317 707 4 940 937 289 3 988 671 289 3 904 179 69 (D)
WYOMING - o oo mmmemmmmeee o 20 4 349 5 3 154 109 463 490 30 363 269 30 353 664 3 (D)

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix A]
General merchandise stores
(SIC 53)—Con.
Department stores (excl. leased depts.) !
(SIC 531)—Con.
| Varily soes Miscelanenus geners!
Geographic area Discount or mass National chain (SIC 533 (SIC 539)
merchandising® (SIC 531 pt.)
(SIC 531 pt.) pt.
Estab- Estab- Estab- Estab-
lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States -_____ 6 737 101 270 187 1 876 35 404 759 12 561 9 056 820 11 044 49 850 205
Alabama oo 132 (D) 28 (D) 399 220 434 223 565 675
Alaska __ - 5 (D) 5 (D) 14 15 827 99 378 451
Arizona - - 82 1 465 119 30 521 454 72 47 611 156 985 967
Arkansas - - 100 (D) 17 (D) 154 69 452 147 374 873
California - oo - oo 359 6 451 038 205 4 254 083 565 543 086 963 9 182 732
Colorado - - 84 1 501 753 38 529 089 66 59 262 151 815 509
Connecticut- - 97 1 127 064 19 (D) 109 73 619 95 599 382
Delaware ..o __ - 30 291 984 7 (D) 46 46 160 34 230 381
District of Columbia - - 1 (D) 2 (D) 10 (D) 18 (D)
Florida - oo oo 332 5 303 479 125 2 402 784 575 460 233 453 3 374 333
197 2 986 087 35 (D) 505 333 942 286 1 098 038
1 (D) 10 (D) 33 (D) 92 1102 991
34 422 415 10 (D) 50 48 555 72 196 287
288 4 282 472 98 1 968 005 489 334 838 413 1 668 959
214 3 081 370 50 892 977 330 253 234 208 827 873
(o). 123 1 623 301 30 (D) 166 65 264 189 424 545
Kansas 84 1 483 521 28 393 995 115 (D) 138 438 340
156 2 107 257 18 (D) 340 232 973 172 440 139
119 (D) 31 (D) 322 193 336 181 744 378
53 440 705 8 (D) 138 69 105 169 352 371
105 1 156 364 46 998 267 225 224 303 181 969 953
176 1 865 853 27 (D) 241 159 210 228 1 277 345
Michigan oo oo 279 7 121 898 64 1 490 280 420 322 979 293 1 289 429
Minnesota - - oo oo 131 2 171 934 34 665 231 144 94 188 272 784 380
Mississippi 85 (D) 16 (D) 299 143 788 224 398 598
MIiSSOUN oo oo 187 3 284 250 39 697 021 294 171 340 220 720 167
Montana - - 22 302 713 11 114 597 40 27 574 66 195 036
Nebraska- - 57 830 427 10 155 614 72 22 896 145 354 609
Nevada ——______ - 29 475 214 11 252 743 18 (D) 40 (D)
New Hampshire - ._o.______ 58 599 583 13 (D) 60 27 006 123 490 150
New Jersey oo 150 (D) 37 (D) 322 317 016 303 1 176 350
New Mexico - 47 (D) 14 187 740 34 28 672 108 285 830
New York —_____ - 286 (D) 86 (D) 852 829 686 940 2 130 997
North Carolina -- - 279 2 977 642 37 (D) 614 360 362 362 914 718
North Dakota - -ccooooooooo 24 393 835 9 (D) 44 17 597 41 131 007
Ohi0 oo 352 4 830 239 81 (D) 594 562 182 316 1 517 694
Oklahoma - 113 1 937 550 27 (D) 190 88 849 148 524 254
Oregon —___ - 87 1 868 090 24 432 266 93 67 184 156 1 187 740
Pennsylvania --- - 347 3 917 228 96 (D) 667 545 495 398 1 331 391
Rhode Island - ______ 22 314 195 6 (D) 29 18 768 30 185 448
South Carolina 114 (D) 22 (D) 318 195 298 126 416 281
South Dakota --- 30 389 807 4 (D) 33 9 449 83 151 377
Tennessee ___ 186 2 758 107 35 (D) 391 270 881 243 832 818
Texas --- 441 7 777 905 157 2 657 501 1014 519 377 664 3 829 036
Utah oo 63 750 346 11 (D) 30 23 797 65 378 834
Vermont._ . 19 168 386 6 (D) 35 35 283 77 58 954
Virginia- - - 189 2 088 840 59 995 665 446 302 126 343 1 275 355
Washington - - 92 1 909 948 41 (D) 103 87 962 191 1 672 606
West Virginia - - 68 764 296 20 322 191 218 154 132 125 196 926
Wisconsin - - 186 2 473 110 34 (D) 206 116 679 212 920 079
WYOMING - oo 22 (D) 5 37 284 17 4 629 62 105 197

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix A]
Food stores
(SIC 54)
Grocery stores
SIC 541)
Total Supermarkets and other i
Geographic area Total general-line grocery Convenience food stores Cor;\/s%r;ilﬁgztaof%osd/ Delicatessens
stores (SIC 541 pt.) g(sm 541 pty (SIC 541 pt.)
(SIC 541 pt.) pt.

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 180 568 369 198 584 | 133 263 | 352 558 184 73 357 | 314 132 652 30 748 17 310 965 23 035 19 338 037 6 123 1 776 530
Alabama oo 3 128 5 681 699 2 724 5 577 627 1 430 4 847 579 441 205 865 821 514 593 32 9 590
Alaska - - 374 1 155 641 303 1 125 979 223 1 064 923 42 21 837 31 37 768 7 1 451
Arizona - - 2 198 6 176 150 1 709 6 016 578 764 5 264 959 342 183 554 554 555 141 49 12 924
Arkansas - - 1 880 3 062 952 1 589 3 005 441 967 2 617 238 254 121 086 350 261 665 18 5 452
California - oo oo oo 18 487 45 350 158 11 774| 42 733 068 7 251| 39 588 792 2 691 1 784 447 953 1 077 939 879 281 890
Colorado - - 1 768 5 603 150 1 197 5 454 639 604 4 965 939 250 152 971 300 323 052 43 12 677
Connecticut- - 2 272 5 462 518 1 495 5 151 889 780 4 780 981 451 246 269 74 76 353 190 48 286
Delaware - .—--___ - 535 1 173 070 374 1 100 141 163 945 159 119 87 596 61 59 945 31 7 441
District of Columbia - - 426 639 633 312 565 989 187 512 004 64 32 638 2 (D) 59 (D)
Florida oo oo 9 734 21 195 238 7 306 20 270 196 3 224 17 618 695 1 875 894 142 1974 1 686 308 233 71 051
4 737 9 331 237 3 997 9 094 868 1 970 7 879 320 717 332 075 1 241 861 045 69 22 428
870 2 078 986 604 1 942 447 319 1 579 397 219 292 129 38 60 277 28 10 644
665 1 634 738 513 1 604 454 337 1 481 643 57 30 829 106 89 131 13 2 851
6 654 14 934 460 4 410 14 064 248 2 940 13 096 801 1 023 603 352 299 309 181 148 54 914
2 989 7 319 480 2 167 7 073 592 1 399 6 582 963 412 187 595 322 295 359 34 7 675
(o). 1 840 4 083 724 1 415 3 983 485 877 3 510 080 158 94 663 365 376 302 15 2 440
Kansas 1 528 3 367 399 1 156 3 286 302 744 2 941 461 119 54 949 276 286 200 17 3 692
3 010 5 280 435 2 617 5 164 777 1 527 4 496 988 493 251 003 556 406 507 41 10 279
3 681 6 165 724 3 063 5 960 954 1 701 5 082 143 607 343 633 729 525 526 26 9 652
1 359 2 326 831 1114 2 236 880 603 1 921 512 295 115 824 195 195 228 21 4 316
Maryland - oo __ 3 214 7 730 094 2 344 7 351 733 1 093 6 511 280 890 619 941 167 161 327 194 59 185
M husetts 4 483 9 442 676 2 784 8 701 562 1 280 7 755 966 1 185 721 737 155 177 262 164 46 597
Michigan oo 7 155 11 167 907 5251 | 10 433 221 2 999 9 149 108 1 799 999 168 283 220 942 170 64 003
Minnesota - - - oo oo 2 698 6 066 414 1 801 5 781 825 1 152 5 341 045 330 166 107 275 262 954 44 11 719
Mississippi 2 462 3 422 989 2 222 3 372 513 1 163 2 818 521 394 161 549 645 387 388 20 5 055
MIiSSOUN oo oo 3 309 6 915 709 2 519 6 711 343 1 503 5 992 845 433 199 780 517 504 440 66 14 278
Montana - - 653 1 281 545 520 1 248 341 336 1 125 392 54 24 474 117 96 157 13 2 318
Nebraska- - 1 095 2 156 006 775 2 097 402 565 1 971 906 89 44 389 109 79 705 12 1 402
Nevada —--_____ - 766 2 359 009 579 2 294 278 244 1 978 132 211 185 323 95 124 090 29 6 733
New Hampshire - _o._______ 1 052 2 408 522 813 2 318 795 377 2 025 555 290 172 694 126 117 213 20 3 333
New Jersey oo 6 364 13 044 385 4 122 | 12 199 052 2 090| 10 918 622 1 312 1 045 917 78 53 956 642 180 557
New Mexico - 899 2 202 186 694 2 141 231 310 1 893 630 167 82 596 203 162 609 14 2 396
New York —___.__ - 16 544 24 358 709 10 740| 22 086 498 6 780| 20 158 574 1 945 1 103 342 603 440 269 1 412 384 313
North Carolina -- - 5 306 9 828 997 4 574 9 620 692 2 426 8 313 383 743 359 384 1 338 931 530 67 16 395
North Dakota - -ccooooooooo 470 782 859 359 758 886 279 689 974 17 (D) 62 57 355 1 (D)
Ohi0 oo 7 463 15 047 576 5 409 14 367 507 2 825 12 961 873 1 963 969 980 438 369 837 183 65 817
Oklahoma - 2 531 4 183 679 2 111 4 102 336 1 082 3 379 217 326 154 555 681 562 510 22 6 054
Oregon —___ - 2 372 4 352 779 1 847 4 210 459 963 3 765 252 667 339 249 120 83 433 97 22 525
Pennsylvania --- - 8 368 17 500 521 5 632 16 497 937 3 167 14 907 804 1 563 958 188 548 522 727 354 109 218
Rhode Island - ______ 753 1 418 258 442 1 296 850 205 1 172 350 165 86 437 34 30 426 38 7 637
South Carolina 2 683 5 179 448 2 295 5 072 413 1131 4 422 440 451 197 797 671 440 715 42 11 461
South Dakota --- 533 903 018 411 881 246 298 809 542 38 14 806 70 (D) 5 (D)
Tennessee ___ 4 012 7 031 654 3 495 6 889 120 1 946 5 951 521 598 271 290 883 644 241 68 22 068
Texas --- 12 631 26 362 848 10 286| 25 652 804 4 770 21 685 578 1871 913 423 3 504 3 015 491 141 38 312
Utah oo 834 2 729 639 623 2 671 007 316 2 424 515 95 48 767 193 192 029 19 5 696
Vermont - 784 1 118 914 651 1 085 364 364 881 017 152 78 053 118 121 368 17 4 926
Virginia- - - 4 883 9 884 791 4 076 9 629 438 1 938 8 145 444 1117 701 932 886 747 975 135 34 087
Washington - - 3 609 8 192 938 2 706 7 924 740 1 492 7 167 726 704 380 406 386 344 389 124 32 219
West Virginia - - 1 526 2 540 886 1 343 2 500 811 731 2 112 126 302 134 035 296 251 357 14 3 293
Wisconsin - - 2 726 6 886 014 1 801 6 579 648 1 390 6 295 962 224 117 612 146 153 385 41 12 689
WYOMING - oo 255 674 391 199 665 578 132 627 775 24 (D) 41 27 410 2 (D)

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Food stores
(SIC 54)—Con.

Retail bakeries
SIC 546)

Other food stores
(SIC 543, 4, 5,9)

Meat and fish
(seafood) markets . . " . .
i Retail bakeries — Retail bakeries — Fruit and
Geographic area (SIC 542) Total baking and selling selling only Total vegetable markets
(SIC 546 pt.) (SIC 546 pt.) SIC 543)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 8 941 5 040 901 20 418 5 386 894 18 428 4 829 997 1 990 556 897 17 946 6 212 605 2 971 1 809 287
Alabama ___________________ 106 39 770 145 28 346 113 24 241 32 4 105 153 35 956 28 10 394
Alaska - - 17 14 851 28 7 141 26 (D) 2 (D) 26 7 670 3 (D)
Arizona - - 45 20 016 193 58 306 186 56 701 7 1 605 251 81 250 22 6 835
Arkansas - - 65 20 085 139 20 430 132 18 529 7 1901 87 16 996 11 3 079
California - oo oo 902 639 157 3 398 860 800 3 142 776 704 256 84 096 2 413 1117 133 315 253 169
Colorado - - 52 23 079 265 58 576 248 53 403 17 5173 254 66 856 13 5 552
Connecticut- - 114 72 323 410 146 886 372 137 740 38 9 146 253 91 420 46 25 974
Delaware - .—--___ - 37 26 312 61 21 028 56 19 168 5 1 860 63 25 589 11 8 930
District of Columbia - - 32 49 388 46 12 683 40 11 129 6 1 554 36 11 573 2 (D)
Florida - oo oo 509 331 345 841 213 043 755 193 808 86 19 235 1 078 380 654 241 137 303
184 70 912 269 74 992 234 66 605 35 8 387 287 90 465 41 21 760
50 38 099 116 50 811 101 44 166 15 6 645 100 47 629 24 8 294
22 6 372 64 10 464 61 (D) 3 (D) 66 13 448 2 (D)
354 210 138 966 309 401 867 277 591 99 31 810 924 350 673 114 114 972
123 67 265 363 82 898 289 67 849 74 15 049 336 95 725 57 34 923
(o). 108 35 517 164 35 227 157 33 540 7 1 687 153 29 495 11 4 177
Kansas 66 22 894 174 28 302 167 27 209 7 1 093 132 29 901 7 (D)
71 31 660 172 41 956 149 37 571 23 4 385 150 42 042 45 21 348
191 94 549 259 60 456 182 42 264 77 18 192 168 49 765 18 7 074
56 39 036 112 27 736 107 26 597 5 1 139 77 23 179 12 (D)
235 175 106 294 92 910 245 75 641 49 17 269 341 110 345 66 30 583
274 191 646 922 336 625 871 318 206 51 18 419 503 212 843 97 96 331
Michigan - ___________ 312 180 220 906 207 542 787 182 481 119 25 061 686 346 924 157 184 257
Minnesota . ___________ 175 92 031 441 129 121 359 (D) 82 (D) 281 63 437 22 6 652
Mississippi 55 18 888 94 14 281 90 (D) 4 (D) 91 17 307 20 3 572
MIiSSOUN oo oo 120 51 931 367 82 541 347 75 538 20 7 003 303 69 894 37 13 587
Montana - - 32 12 054 47 7 897 46 (D) 1 (D) 54 13 253 4 (D)
Nebraska- - 58 16 186 135 20 347 130 18 985 5 1 362 127 22 071 7 669
Nevada ——______ - 11 8 754 66 15 417 62 (D) 4 (D) 110 40 560 2 (D)
New Hampshire - ._o.______ 31 29 241 113 36 219 100 32 627 13 3 592 95 24 267 6 (D)
New Jersey . ___._____ 436 242 941 994 324 356 923 298 409 71 25 947 812 278 036 152 76 776
New Mexico - 26 12 288 86 19 230 83 18 350 3 880 93 29 437 18 10 042
New York ______ - 1 445 818 096 2 220 656 335 2 003 594 699 217 61 636 2 139 797 780 554 285 257
North Carolina - - 187 71 190 231 54 772 194 46 664 37 8 108 314 82 343 63 19 599
North Dakota - ___._._____ 31 9 558 45 8 182 44 (D) 1 (D) 35 6 233 - -
Ohi0 oo 387 213 520 835 201 056 686 164 197 149 36 859 832 265 493 111 65 495
Oklahoma - 55 19 199 227 32 724 219 30 655 8 2 069 138 29 420 6 1 442
Oregon —___ - 70 27 137 191 40 980 173 (D) 18 (D) 264 74 203 28 18 284
Pennsylvania --- - 597 378 085 1 000 265 449 886 233 810 114 31 639 1 139 359 050 215 114 480
Rhode Island - ______ 53 31 622 180 61 307 170 58 889 10 2 418 78 28 479 19 13 505
South Carolina 97 42 924 133 23 746 120 21 725 13 2 021 158 40 365 42 12 575
South Dakota _._ 43 8 236 52 7 768 50 (D) 2 (D) 27 5 768 2 (D)
Tennessee ___ 67 24 028 192 39 041 177 34 830 15 4 211 258 79 465 66 38 495
Texas_-_ 483 263 815 1118 218 445 1082 207 990 36 10 455 744 227 784 79 59 779
Utah 22 5 879 90 28 830 86 (D) 4 (D) 99 23 923 5 (D)
Vermont._ - 15 7 220 73 14 596 68 13 153 5 1 443 45 11 734 7 1 330
Virginia- - - 167 89 312 304 74 308 255 61 519 49 12 789 336 91 733 54 20 751
Washington - - 144 52 557 370 90 507 344 82 841 26 7 666 389 125 134 59 28 376
West Virginia - - 23 7 200 79 15 016 69 12 838 10 2 178 81 17 859 19 8 025
Wisconsin - - 173 85 357 402 114 134 349 97 068 53 17 066 350 106 875 31 18 302
WYOMING - o oo mmmemmmmeee o 13 1912 26 3 730 26 3 730 — — 17 3171 — —

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix A]
Food stores Automotive dealers
(SIC 54)—Con. (SIC 55 ex. 554)
Other food stores
(SIC 543, 4, 5, 9) —Con.
New and used
; Candy, nut, and Miscellaneous Total car dealers UsedSTérSdSEZ%lers
Geographic area confectiohery’stores Dairy ;()é?gusc‘té)stores food stores (SIC 551)
(SIC 544) (SIC 549)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 5 029 1 223 598 2 340 514 643 7 606 2 665 077 96 373| 395 147 882 24 380 | 333 801 369 18 672 16 031 345
Alabama oo 30 5 039 19 2 326 76 18 197 2 208 6 174 840 374 4 929 064 511 397 921
Alaska - - 7 1167 1 (D) 15 5 566 191 784 134 36 608 160 14 13 240
Arizona - - 49 14 304 20 4 545 160 55 566 1 382 6 379 466 256 5 148 280 236 308 997
Arkansas - - 25 2 906 13 1 289 38 9 722 1 345 3 749 860 311 3 047 929 330 250 943
California - oo - oo 605 244 246 306 78 496 1187 541 222 9 104 | 43 531 121 2 009| 36 420 174 1013 1 133 384
Colorado - - 78 15 704 42 7 466 121 38 134 1 340 6 018 542 262 5 024 487 284 281 362
Connecticut- - 62 14 483 41 8 048 104 42 915 1 089 5 019 243 365 4 405 345 180 135 400
Delaware - .—--___ - 18 5 106 7 2 467 27 9 086 247 1 242 664 68 1 061 654 50 48 636
District of Columbia - - 15 3 536 3 (D) 16 7 093 47 126 131 7 91 544 12 (D)
Florida - oo oo 219 41 004 96 13 934 522 188 413 5 954 30 029 353 994 25 324 146 1 343 1 401 977
56 12 651 36 4 237 154 51 817 2 916| 10 946 594 654 9 307 039 595 447 284
30 15 746 5 1 623 41 21 966 286 1 489 925 76 1 289 798 23 26 485
13 2 721 12 (D) 39 8 571 597 1 925 561 124 1 447 006 102 128 403
377 92 782 131 20 792 302 122 127 3 583| 18 388 844 1217 | 16 282 994 648 595 169
132 26 432 42 6 277 105 28 093 2 451 8 840 460 603 7 268 544 627 507 817
(o). 49 7 322 31 2 777 62 15 219 1 415 4 416 847 489 3 758 506 248 158 246
Kansas 37 9 267 12 (D) 76 17 974 1 198 3 952 958 332 3 366 051 232 196 289
46 6 468 10 1 830 49 12 396 1 752 4 927 111 413 4 011 657 387 351 153
34 11 722 10 616 106 30 353 1 521 5 841 599 345 4 952 009 212 (D)
19 5 947 7 (D) 39 11 098 596 1 741 628 172 1 430 340 116 71 048
104 26 687 35 6 711 136 46 364 1 401 7 677 226 381 6 743 986 194 157 543
162 37 806 66 13 402 178 65 304 1677 8 338 979 620 7 405 786 300 273 310
Michigan oo oo 221 59 936 84 9 802 224 92 929 3 299| 16 587 856 886 14 250 202 502 451 015
Minnesota - - oo oo 111 17 878 33 5 457 115 33 450 1 599 7 368 600 555 6 364 491 201 215 487
Mississippi 14 2 056 10 995 47 10 684 1 343 3 104 315 253 2 457 432 289 193 782
MIiSSOUN oo oo 112 21 436 45 7 229 109 27 642 2 403 8 429 501 663 7 149 848 506 401 604
Montana - - 12 2 150 3 (D) 35 9 439 445 1 380 443 141 1 112 280 63 63 625
Nebraska- - 31 5 199 45 5 628 44 10 575 817 2 367 629 224 1 992 800 198 146 813
Nevada —--___.__ - 56 24 016 8 (D) 44 14 261 474 2 276 046 91 1 862 449 100 87 267
New Hampshire - ._o._______ 40 7 457 14 (D) 35 10 517 500 2 052 218 177 1 763 533 87 66 573
New Jersey oo 244 66 617 102 20 990 314 113 653 2 263| 12 993 960 816 11 726 934 345 294 574
New Mexico - 16 3 927 13 2 557 46 12 911 676 2 305 178 160 1 859 806 121 106 073
New York —_____ - 455 82 369 385 126 796 745 303 358 4 484 | 18 971 678 1399| 16 567 000 880 629 781
North Carolina -- - 76 12 441 10 5 920 165 44 383 3 530| 10 680 946 774 8 712 240 909 633 612
North Dakota - -ccooooooooo 11 (D) 4 (D) 20 3 763 312 1 123 809 122 967 217 44 29 712
Ohi0 oo 285 68 129 128 36 327 308 95 542 4 023 16 659 751 1 116 14 218 742 818 696 473
Oklahoma - 47 7 496 18 1 839 67 18 643 1 517 5 262 209 401 4 462 197 224 209 556
Oregon —___ - 67 15 617 45 9 779 124 30 523 1 308 5 255 748 288 4 022 541 216 241 673
Pennsylvania --- - 346 69 011 164 38 863 414 136 696 4 339 17 840 677 1 566 15 587 492 868 768 132
Rhode Island - ______ 20 2 694 14 4 253 25 8 027 315 1 060 798 84 882 621 84 43 874
South Carolina 44 9 710 7 4 016 65 14 064 1 795 5 082 738 364 4 143 023 410 259 936
South Dakota --- 10 2 097 2 (D) 13 2 963 378 1 189 437 123 995 492 65 42 932
Tennessee ___ 82 18 113 22 2 618 88 20 239 2 381 8 837 718 487 7 250 673 616 492 963
Texas --- 176 33 771 61 11 702 428 122 532 7 241| 29 982 366 1 335| 25 086 095 1 610 1 327 934
Utah oo 31 7 215 19 (D) 44 13 219 694 2 733 289 176 2 154 447 125 188 700
Vermont._ . 8 1129 6 1 258 24 8 017 292 886 845 106 760 465 65 42 387
Virginia- - - 87 20 374 36 4 140 159 46 468 2 481 9 707 268 598 8 304 356 603 460 273
Washington - - 89 23 384 33 7 419 208 65 955 2 178 8 086 149 405 6 239 246 400 373 741
West Virginia - - 28 (D) 10 (D) 24 5114 834 2 348 900 243 1 962 848 183 119 356
Wisconsin - - 135 29 460 73 18 334 111 40 779 1891 8 291 745 635 6 998 088 460 384 756
WYOMING - oo 8 (D) 1 (D) 1 535 261 736 979 84 622 312 23 14 082

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Automotive dealers

(SIC 55 ex. 554) —Con.

Auto and home supply stores Miscellaneous automotive dealers
(SIC 553) (SIC 555, 6, 7, 9)
i Auto parts, tires and Home and auto Recreational
Geographic area Total accessories stores supply stores Total B?gltcdesglse)rs vehicle dealers
(SIC 553 pt.) (SIC 553 pt.) (SIC 556)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 41 308 28 565 320 39 154 26 949 262 2 154 1 616 058 12 013 16 749 848 4 773 537 133 2 826 6 313 817
Alabama ___________________ 1120 615 651 1 040 579 841 80 35 810 203 232 204 93 82 589 41 83 694
Alaska - - 70 65 358 68 (D) 2 (D) 71 97 376 40 46 093 9 20 825
Arizona - - 683 579 100 664 569 560 19 9 540 207 343 089 42 40 532 83 206 740
Arkansas - - 576 277 894 511 252 166 65 25 728 128 173 094 44 56 141 28 52 739
California - oo 4 825 3 940 465 4 709 3 887 051 116 53 414 1257 2 037 098 333 384 816 374 960 675
Colorado - - 621 440 557 605 434 640 16 5 917 173 272 136 27 31 333 60 142 413
Connecticut- - 399 321 684 375 298 853 24 22 831 145 156 814 71 75 981 16 24 815
Delaware - —--___ - 91 79 698 90 (D) 1 (D) 38 52 676 17 22 447 7 15 330
District of Columbia - - 27 22 179 27 22 179 - - 1 (D) 1 (D) - -
Florida - oo oo 2 546 1 628 436 2 452 1 583 198 94 45 238 1071 1 674 794 644 813 776 182 550 128
1 430 914 684 1333 867 636 97 47 048 237 277 587 101 103 674 35 70 615
153 131 361 150 (D) 3 (D) 34 42 281 15 (D) 2 (D)
259 194 976 251 192 156 8 2 820 112 155 176 34 32 884 40 79 636
1 330 1 018 943 1 249 839 281 81 179 662 388 491 738 121 157 946 88 131 590
930 609 348 890 559 671 40 49 677 291 454 751 93 120 810 86 221 015
(o). 502 289 745 470 269 018 32 20 727 176 210 350 58 46 465 44 82 012
Kansas 513 287 146 482 276 018 31 11 128 121 103 472 34 21 952 33 41 099
804 419 349 765 406 386 39 12 963 148 144 952 64 57 157 28 40 603
779 496 800 726 475 466 53 21 334 185 (D) 105 102 906 31 77 859
206 134 772 195 128 877 11 5 895 102 105 468 46 35 409 23 29 891
Maryland - ________________ 592 473 361 575 459 152 17 14 209 234 302 336 150 182 078 29 46 250
M husetts 573 428 133 555 (D) 18 (D) 184 231 750 94 98 000 27 (D)
Michigan - ___________ 1 398 1 035 839 1311 910 098 87 125 741 513 850 800 234 389 137 134 281 554
Minnesota .- ___________ 575 386 430 556 376 875 19 9 555 268 402 192 117 166 853 62 111 937
Mississippi 709 374 609 605 323 008 104 51 601 92 78 492 39 24 665 14 16 104
MIiSSOUN o oo oo 942 528 950 887 508 750 55 20 200 292 349 099 118 149 323 64 104 720
Montana - - 173 108 485 166 105 118 7 3 367 68 96 053 14 17 277 20 52 470
Nebraska- - 311 157 059 292 149 920 19 7 139 84 70 957 24 (D) 20 30 735
Nevada —-—___.__ - 206 177 507 199 172 158 7 5 349 77 148 823 18 28 805 29 85 598
New Hampshire ___________ 137 98 256 136 (D) 1 (D) 99 123 856 28 39 344 28 44 199
New Jersey . ____._____ 850 659 347 832 649 060 18 10 287 252 313 105 142 153 584 32 (D)
New Mexico - 313 229 358 291 214 596 22 14 762 82 109 941 10 5 349 38 70 857
New York ______ - 1 656 1136 317 1 589 1109 274 67 27 043 549 638 580 259 280 924 112 184 022
North Carolina - - 1534 939 350 1 388 856 474 146 82 876 313 395 744 133 155 929 51 87 881
North Dakota - ___._._____ 94 69 797 91 (D) 3 (D) 52 57 083 16 13 419 13 26 012
Ohi0 oo 1 649 1 144 301 1571 1 017 313 78 126 988 440 600 235 144 150 646 115 214 721
Oklahoma - 730 355 334 679 332 423 51 22 911 162 235 122 58 58 806 33 112 125
Oregon —___ - 552 476 270 538 467 557 14 8 713 252 515 264 71 88 376 104 363 662
Pennsylvania --- - 1 493 1 005 860 1 443 985 228 50 20 632 412 479 193 104 94 350 122 197 409
Rhode Island - ____________ 108 88 891 89 (D) 19 (D) 39 45 412 27 (D) 3 (D)
833 467 045 734 416 095 99 50 950 188 212 734 102 98 090 27 62 328
136 89 198 129 (D) 7 (D) 54 61 815 12 7 951 19 27 405
1 040 678 209 957 645 610 83 32 599 238 415 873 97 103 648 39 198 991
3 563 2 559 133 3 340 2 457 614 223 101 519 733 1 009 204 265 303 757 183 389 765
297 232 889 288 230 022 9 2 867 96 157 253 27 37 624 36 82 045
Vermont. . 81 44 807 76 43 013 5 1 794 40 39 186 12 8 728 10 14 810
Virginia- - - 1027 671 934 987 657 658 40 14 276 253 270 705 120 118 029 41 59 317
Washington - - 961 773 454 934 764 187 27 9 267 412 699 708 182 255 331 109 310 531
West Virginia - - 335 181 513 312 171 457 23 10 056 73 85 183 22 (D) 18 28 799
Wisconsin - - 459 458 462 439 (D) 20 (D) 337 450 439 145 194 789 72 115 111
WYOMING - o oo mmmommmmeee o 117 67 076 113 66 206 4 870 37 33 509 6 (D) 12 16 797

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Automotive dealers
(SIC 55 ex. 554) —Con. " ) .
Gasoline service stations
) ) (SIC 554)
Miscellaneous automotive dealers
(SIC 555, 6, 7, 9) —Con.
i . Gasoline/convenience food Other gasoline service stations
Geographic area Moto(rg)llélessd%alers Automotl(vselgeszlg)rs, n.e.c. Total stores and truck stops
(SIC 554 pt.) (SIC 554 pt.)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 3 585 4 162 684 829 736 214 105 334 134 705 359 33 998 47 993 477 71 336 86 711 882
Alabama - oo 57 61 576 12 4 345 2 185 2 137 487 1 025 1 105 392 1 160 1 032 095
Alaska - - 11 21 289 11 9 169 204 286 345 47 72 626 157 213 719
Arizona - - 66 83 662 16 12 155 1169 2 194 106 348 643 624 821 1 550 482
Arkansas - - 47 59 950 9 4 264 1 299 1 360 295 588 651 421 711 708 874
California - oo - oo ccecemoeeo 456 587 631 94 103 976 8 387 14 696 788 1 376 2 669 579 7 011 12 027 209
Colorado - - 71 86 493 15 11 897 1 459 1 961 027 509 718 924 950 1 242 103
Connecticut- - 51 53 331 7 2 687 1 460 1 908 264 298 458 902 1162 1 449 362
Delaware _________ - 11 (D) 3 (D) 287 429 539 89 151 964 198 277 575
District of Columbia - - — - - — 117 206 614 7 16 573 110 190 041
Florida oo o oo 166 241 256 79 69 634 5 602 7 463 081 2 482 3 514 285 3 120 3 948 796
Georgia - 86 93 916 15 9 382 3 284 3 922 912 1 575 2 161 145 1 709 1 761 767
Hawaii 17 27 982 - - 326 550 193 53 92 236 273 457 957
Idaho 31 32 789 7 9 867 540 650 687 267 335 567 273 315 120
lllinois - 150 177 760 29 24 442 4174 5 947 944 1329 2 248 169 2 845 3 699 775
Indiana 100 100 196 12 12 730 2 662 3 682 088 972 1 489 294 1 690 2 192 794
(o). 62 66 695 12 15 178 1 809 1 836 192 831 910 760 978 925 432
Kansas 39 32 090 15 8 331 1 422 1 401 154 595 628 211 827 772 943
49 39 244 7 7 948 2 030 2 289 738 674 1 006 070 1 356 1 283 668
43 52 833 6 (D) 1728 2 064 380 717 917 875 1011 1 146 505
21 28 473 12 11 695 666 659 160 204 257 648 462 401 512
45 66 169 10 7 839 1741 2 629 034 228 364 495 1513 2 264 539
54 67 121 9 (D) 2 463 2 982 856 264 367 178 2 199 2 615 678
Michigan - oo 108 136 510 37 43 599 3 994 5 411 301 1374 2 197 274 2 620 3 214 027
Minnesota - oo oo 56 93 089 33 30 313 2 310 3 010 149 1 052 1779 167 1 258 1 230 982
Mississippi 31 31 338 8 6 385 1301 1 089 350 552 556 623 749 532 727
MIiSSOUN oo oo 94 82 651 16 12 405 2 874 3 383 327 1 084 1 436 873 1 790 1 946 454
Montana - - 28 23 922 6 2 384 501 521 810 167 172 993 334 348 817
Nebraska- - 38 20 974 2 (D) 1011 972 919 349 376 506 662 596 413
Nevada —-—___.__ - 26 31 458 4 2 962 380 767 480 119 247 148 261 520 332
New Hampshire - _o.______ 32 35 590 11 4 723 524 600 613 147 200 234 377 400 379
New Jersey - oo coooamee 71 86 590 7 (D) 3 259 3 838 403 136 185 448 3123 3 652 955
New Mexico - 27 31 581 7 2 154 692 1 014 088 167 183 806 525 830 282
New York ___.___ - 158 165 717 20 7 917 5 371 6 503 395 940 1 406 267 4 431 5 097 128
North Carolina -- - 120 130 357 9 21 577 3 440 3 674 264 1 560 1931 754 1 880 1 742 510
North Dakota —---coocooo- 16 10 801 6 851 422 439 968 110 113 740 312 326 228
Ohi0 oo 147 186 104 34 48 764 4 713 6 254 166 1 343 2 173 443 3 370 4 080 723
Oklahoma - 45 44 742 26 19 449 1 597 1 574 345 714 803 294 883 771 051
Oregon —___ - 59 51 658 18 11 568 1 102 1 524 464 111 170 055 991 1 354 409
Pennsylvania --- - 167 176 283 19 11 151 4 744 5 568 222 973 1 505 347 3771 4 062 875
Rhode Island - ____________ 8 (D) 1 (D) 430 514 303 68 84 303 362 430 000
South Carolina 48 44 145 11 8 171 1772 2 075 005 877 1 144 066 895 930 939
South Dakota - 19 (D) 4 (D) 517 509 058 160 191 284 357 317 774
Tennessee _._ 81 96 240 21 16 994 2 456 2 937 630 1 150 1 537 709 1 306 1 399 921
Texas.--- 203 226 809 82 88 873 7 547 9 066 704 3 009 3 842 700 4 538 5 224 004
(] 26 30 709 7 6 875 820 979 296 376 451 481 444 527 815
Vermont . 13 10 492 5 5 156 327 342 598 97 119 436 230 223 162
Virginia- - - 82 90 615 10 2 744 2 634 3 557 320 823 1 205 204 1811 2 352 116
Washington - - 102 124 447 19 9 399 1 697 2 665 662 488 890 102 1 209 1 775 560
West Virginia - - 32 33 826 1 (D) 917 966 755 305 476 787 612 489 968
Wisconsin - - 97 125 105 23 15 434 2 552 3 188 009 1127 1 673 115 1 425 1 514 894
WYOMING - o oo mmmommmmeee o 18 11 376 1 (D) 416 494 871 142 155 380 274 339 491
See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Apparel and accessory stores
(SIC 56)
Women'’s clothing and specialty stores
(sic ,
Men’s and boys’ clothing . .
) Total and accessory stores Women's accessory Famlly(gl%h&_:r%gs)stores
Geographic area (SIC 561) Total Women ssféotsfggg stores and specialty stores
( ) (SIC 563)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 145 490 101 714 474 15 566 10 013 646 58 970 34 912 011 50 174 31 326 346 8 796 3 585 665 19 452 32 787 133
Alabama ___________________ 2 045 1479 127 183 91 436 854 402 917 757 372 099 97 30 818 323 696 079
Alaska - - 294 250 307 42 30 747 108 45 144 90 37 568 18 7 576 49 136 624
Arizona - - 1 990 1 260 588 183 98 692 720 385 200 605 346 193 115 39 007 312 455 303
Arkansas - - 1287 592 775 121 44 158 535 221 291 482 205 605 53 15 686 222 197 576
California - oo 16 502 12 923 865 1 925 1 330 213 6 467 3 786 500 5 549 3 418 248 918 368 252 2 132 4 817 971
Colorado - - 2 037 1 202 311 175 117 747 733 416 888 605 368 340 128 48 548 328 339 267
Connecticut- - 2 004 1 781 070 229 170 430 834 597 293 701 529 437 133 67 856 259 676 921
Delaware - .—--___ - 477 304 439 53 30 565 180 105 267 160 97 188 20 8 079 61 78 449
District of Columbia - - 449 359 581 60 64 322 177 156 244 140 134 949 37 21 295 73 68 410
Florida oo oo 9 626 6 506 119 927 508 008 4 074 2 322 617 3 384 2 061 916 690 260 701 1 199 2 056 381
3 927 2 614 928 442 268 649 1 669 894 459 1 464 812 165 205 82 294 485 851 961
1093 966 813 106 79 355 406 396 689 322 237 268 84 159 421 247 237 552
566 286 326 41 25 785 203 74 572 173 67 669 30 6 903 122 115 111
6 495 4 937 705 807 540 353 2 653 1 785 131 2 207 1 604 276 446 180 855 740 1 437 416
2 749 1 596 737 260 166 178 1185 601 008 1038 556 740 147 44 268 289 392 359
(o). 1 688 748 137 207 94 116 775 296 078 688 277 691 87 18 387 193 175 129
Kansas 1281 706 464 125 64 417 523 229 243 458 205 890 65 23 353 207 233 082
1 740 1 022 959 132 68 784 683 339 598 600 317 828 83 21 770 275 369 887
2 240 1 287 426 236 142 215 870 457 235 755 417 080 115 40 155 305 362 803
685 604 006 65 46 485 236 127 480 206 112 645 30 14 835 148 288 562
Maryland - ________________ 2 998 2 287 129 357 248 350 1 080 780 312 886 692 347 194 87 965 368 662 375
M husetts 3 791 3 465 858 425 319 458 1521 1 147 679 1 308 1 040 395 213 107 284 538 1 343 847
Michigan - ____________ 5011 3 534 404 546 367 127 2 073 1 428 388 1764 1 306 862 309 121 526 623 893 223
Minnesota .- ___________ 2 466 1 569 440 261 152 494 1073 585 573 953 544 495 120 41 078 378 503 213
Mississippi 1391 623 698 132 55 682 587 221 161 537 210 099 50 11 062 229 208 058
MIiSSOUN oo oo 2 700 1 595 787 281 167 401 1 068 610 105 902 556 993 166 53 112 365 400 878
Montana - - 502 223 843 39 17 889 194 64 345 181 62 231 13 2 114 122 88 414
Nebraska- - 907 492 112 90 44 950 377 149 796 331 136 016 46 13 780 146 186 054
Nevada —-—___.__ - 739 532 181 81 60 316 276 183 373 225 163 959 51 19 414 102 147 808
New Hampshire - _o.______ 856 616 781 79 48 570 304 181 979 263 166 431 41 15 548 149 237 190
New Jersey . ____._____ 5 497 4 688 792 697 495 241 2 280 1 807 869 1892 1 606 500 388 201 369 539 1 238 831
New Mexico - 791 469 997 43 22 451 326 129 761 292 119 768 34 9 993 166 208 420
New York ______ - 11 680 9 387 863 1 520 1 163 899 4 786 3 649 595 3 918 3 180 567 868 469 028 1 288 2 271 881
North Carolina - - 4 220 2 444 521 386 214 480 1796 857 308 1593 791 601 203 65 707 542 794 844
North Dakota - ___._._____ 404 175 063 48 24 812 181 73 846 161 69 543 20 4 303 58 38 283
Ohi0 oo 5 422 3 263 832 584 337 280 2 214 1 326 373 1 829 1 182 664 385 143 709 504 744 306
Oklahoma - 1 594 935 505 128 61 087 608 263 235 530 241 129 78 22 106 320 418 903
Oregon —___ - 1411 1 126 944 125 62 295 530 247 255 456 222 498 74 24 757 262 618 927
Pennsylvania --- - 6 732 4 540 846 739 488 792 2 755 1624 714 2 289 1 458 863 466 165 851 718 1 206 491
Rhode Island - ______ 541 370 601 71 36 828 225 150 504 196 139 743 29 10 761 68 105 043
2 398 1 382 209 213 105 917 1023 471 960 889 435 771 134 36 189 382 477 730
439 204 488 52 25 839 172 75 080 156 70 603 16 4 477 76 62 979
2 979 1 819 845 313 186 772 1227 621 083 1 067 567 972 160 53 111 383 566 274
9 712 6 960 017 898 601 844 4 021 2 393 329 3 399 2 163 190 622 230 139 1 553 2 411 165
864 581 979 71 42 588 308 137 176 254 122 871 54 14 305 130 248 621
Vermont._ . 405 233 281 44 21 162 161 77 236 139 69 602 22 7 634 68 77 528
Virginia- - - 3772 2 737 048 439 331 269 1528 935 148 1 287 832 127 241 103 021 462 884 115
Washington - - 2 406 2 040 977 228 140 217 861 373 993 748 340 430 113 33 563 415 1 181 060
West Virginia - - 782 416 711 68 32 143 317 143 497 279 132 782 38 10 715 106 136 516
Wisconsin - - 2 620 1 431 410 272 143 640 1 119 533 792 979 493 171 140 40 621 333 369 484
WYOMING - o oo mmmommmmeee o 285 129 629 17 10 198 94 25 692 87 24 328 7 1 364 90 67 829

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Geographic area

Apparel and
(sic

accessory stores
56)—

Con.

Shoe stores
(SIC 566)

Total

Men'’s shoe stores

Women's shoe stores

Children’s and juveniles’
shoe stores

Family shoe stores

Athletic footwear stores

(SIC 566 pt.) (SIC 566 pt.) (SIC 566 pt.) (SIC 566 pt.) (SIC 566 pt.)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 37 206 17 883 367 2 946 1 213 629 7 088 3 004 220 1 205 350 775 21 358 9 709 613 4 609 3 605 130
Alabama oo 526 238 531 39 12 971 75 21 260 10 2 663 354 149 300 48 52 337
Alaska - - 65 29 986 - - 9 (D) - — 42 16 595 14 (D)
Arizona - - 527 244 393 45 13 676 116 50 607 14 4 031 266 122 885 86 53 194
Arkansas - - 285 104 324 17 5 388 52 14 128 5 (D) 191 67 811 20 (D)
California - o oo oo 4 095 2 171 526 370 143 682 852 421 960 140 42 270 2 139 1129 521 594 434 093
Colorado - - 526 221 696 61 21 456 118 42 289 17 3 743 257 102 076 73 52 132
Connecticut- - 510 239 914 48 18 540 88 36 499 19 8 299 294 133 211 61 43 365
Delaware - —--___ - 123 56 585 13 4 611 17 7 019 9 2 285 67 27 301 17 15 369
District of Columbia - - 96 55 989 14 (D) 28 12 172 1 (D) 28 22 542 25 16 058
Florida oo oo 2 324 1 144 416 183 72 244 504 214 589 77 22 742 1 290 625 291 270 209 550
1015 460 782 77 38 574 175 75 946 40 10 083 588 221 525 135 114 654
139 144 467 8 (D) 24 (D) — — 89 85 531 18 33 329
148 55 356 7 (D) 17 5 105 2 (D) 110 39 448 12 (D)
1 700 888 001 163 93 831 400 233 084 54 15 350 869 377 030 214 168 706
742 349 878 79 19 195 97 31 600 23 6 015 477 227 834 66 65 234
(o). 388 149 316 20 (D) 70 25 371 4 (D) 258 92 214 36 24 737
Kansas 293 139 960 18 (D) 50 17 586 2 (D) 178 84 267 45 29 420
471 203 389 37 13 515 57 15 883 7 1 663 322 135 285 48 37 043
618 258 313 48 15 326 120 47 037 23 4 601 343 126 607 84 64 742
178 110 024 8 3 424 19 8 933 - - 134 83 958 17 13 709
874 437 428 69 25 545 166 65 862 55 19 849 428 177 615 156 148 557
955 458 634 65 24 253 193 79 746 42 12 913 536 248 055 119 93 667
Michigan - oo 1344 658 450 106 55 975 261 107 437 43 13 699 783 342 527 151 138 812
Minnesota - oo oo 568 251 837 50 16 579 140 63 039 16 4 451 295 116 697 67 51 071
Mississippi 339 115 517 22 8 223 48 14 854 11 3 238 231 69 818 27 19 384
MiSSOUN o oo oo 694 307 013 50 16 898 148 54 074 17 3 299 401 178 838 78 53 904
Montana - - 101 45 726 9 3 002 18 5 157 - - 64 29 638 10 7 929
Nebraska- - 226 85 257 9 (D) 49 18 452 5 (D) 135 47 597 28 15 986
Nevada —--___.__ - 198 109 067 18 9 647 52 26 051 4 (D) 96 48 224 28 (D)
New Hampshire - ._o.______ 246 120 581 10 (D) 29 11 136 5 (D) 165 82 485 37 23 307
New Jersey - oo coecamee 1 377 782 471 122 59 303 254 126 084 76 27 547 742 412 192 183 157 345
New Mexico - 176 87 780 8 (D) 26 11 017 2 (D) 120 56 441 20 (D)
New York ___.___ - 2 960 1578 322 241 131 149 660 309 798 105 34 126 1 605 852 479 349 250 770
North Carolina -- - 1 149 475 295 68 19 506 134 40 099 34 8 443 783 315 573 130 91 674
North Dakota —---cooocooo- 89 33 582 7 (D) 15 4 223 3 363 56 20 515 8 (D)
Ohi0 oo 1 656 682 341 126 40 666 268 91 435 45 12 827 1 039 390 346 178 147 067
Oklahoma - 380 144 069 25 8 811 90 30 513 8 2 844 197 66 647 60 35 254
Oregon ___. - 360 152 068 14 (D) 38 10 972 4 (D) 259 87 792 45 46 723
Pennsylvania --- - 1928 926 505 173 64 603 352 139 591 78 20 664 1 081 514 843 244 186 804
Rhode Island - ______ 120 57 264 9 (D) 25 9 370 6 (D) 70 36 827 10 6 734
South Carolina 550 218 078 28 8 418 88 28 111 17 3 978 364 141 893 53 35 678
South Dakota - 100 33 402 3 817 9 2 608 1 (D) 75 22 279 12 (D)
Tennessee _._ 789 346 749 58 18 696 116 43 355 19 5 909 516 211 796 80 66 993
Texas.--- 2 292 1 214 517 232 131 845 557 241 035 88 24 987 1 106 558 308 309 258 342
(] 243 104 311 19 (D) 35 11 294 3 (D) 162 66 789 24 21 281
Vermont - oo 90 44 698 3 (D) 8 (D) - - 69 34 614 10 6 270
Virginia- - - 996 452 259 59 19 697 157 52 232 48 12 402 599 265 502 133 102 426
Washington - - 655 270 817 40 14 329 108 36 877 8 1 553 421 165 749 78 52 309
West Virginia - - 231 85 780 11 2 662 27 6 468 6 1 236 160 58 564 27 16 850
Wisconsin - - 690 318 243 34 8 057 124 51 804 8 1 681 458 205 541 66 51 160
WYOMING - oo 61 18 460 3 703 5 1294 1 (D) 46 13 197 6 (D)

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Apparel and accessory stores Furniture and homefurnishings stores
(SIC 56)—Con. (SIC 57)
Other apparel and accessory stores
(SIC 564,
Total Furniture stores
Geographic area Children’s and infants’ Miscellaneous apparel (SIC 5712)
Total wear stores and accessory stores
(SIC 564) (SIC 569)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 14 296 6 118 317 5 637 2 956 680 8 659 3 161 637 110 073 93 206 043 32 478 30 416 124
Alabama oo 159 50 164 70 19 563 89 30 601 1 826 1 202 509 722 494 914
Alaska - - 30 7 806 13 3 889 17 3 917 222 168 784 50 52 847
Arizona - - 248 77 000 71 28 595 177 48 405 1 683 1 326 027 506 441 958
Arkansas - - 124 25 426 76 13 722 48 11 704 1 008 557 363 385 254 319
California - oo - oo 1 883 817 655 776 381 434 1 107 436 221 13 074 13 314 726 3 364 3 138 269
Colorado - - 275 106 713 52 17 361 223 89 352 1 749 1 543 869 449 447 968
Connecticut- - 172 96 512 83 62 379 89 34 133 1571 1 262 854 421 388 723
Delaware ..o __ - 60 33 573 22 16 459 38 17 114 389 365 146 114 136 935
District of Columbia - - 43 14 616 14 6 427 29 8 189 198 226 664 48 40 913
Florida oo oo 1 102 474 697 326 146 888 776 327 809 7 604 6 148 396 2 492 2 212 765
316 139 077 123 56 961 193 82 116 3 158 2 431 721 1138 1 008 763
195 108 750 40 20 121 155 88 629 466 459 651 101 119 941
52 15 502 11 2 642 41 12 860 518 355 891 155 135 825
595 286 804 277 169 548 318 117 256 4 773 4 605 375 1 268 1 342 380
273 87 314 104 47 112 169 40 202 2 361 1 786 006 677 573 195
(o). 125 33 498 55 12 177 70 21 321 1 284 815 859 377 305 419
Kansas 133 39 762 50 14 338 83 25 424 1183 823 585 343 259 953
179 41 301 78 18 816 101 22 485 1 486 1 020 210 506 439 170
211 66 860 94 34 145 117 32 715 1 410 1 129 151 453 443 625
58 31 455 24 15 290 34 16 165 524 311 752 141 96 882
319 158 664 141 91 368 178 67 296 2 190 2 029 488 549 592 861
352 196 240 153 115 253 199 80 987 2 514 2 117 994 639 640 370
Michigan oo oo 425 187 216 163 105 578 262 81 638 3 566 3 417 719 929 1 083 491
Minnesota - - oo oo 186 76 323 72 38 251 114 38 072 1 901 1 663 310 574 597 704
Mississippi 104 23 280 61 12 863 43 10 417 1 062 543 641 423 257 699
MIiSSOUN oo oo 292 110 390 100 41 078 192 69 312 2 193 1 611 557 658 515 550
Montana - - 46 7 469 13 1 869 33 5 600 424 274 709 128 95 440
Nebraska- - 68 26 055 26 8 968 42 17 087 640 609 451 165 323 103
Nevada —-—___.__ - 82 31 617 21 8 418 61 23 199 536 536 926 158 174 474
New Hampshire - _o.______ 78 28 461 45 19 855 33 8 606 645 489 135 163 149 205
New Jersey oo 604 364 380 299 249 627 305 114 753 3 440 3 722 805 947 1 079 525
New Mexico - 80 21 585 24 6 453 56 15 132 638 491 042 186 177 698
New York —_____ - 1 126 724 166 532 458 805 594 265 361 7 326 6 612 998 2 089 1 972 226
North Carolina -- - 347 102 594 149 41 908 198 60 686 3 621 2 477 873 1 343 1 184 129
North Dakota - -ccooooooooo 28 4 540 7 935 21 3 605 285 165 329 95 67 024
Ohi0 oo 464 173 532 161 100 803 303 72 729 4 286 3 489 491 1 269 1 279 807
Oklahoma - 158 48 211 70 20 117 88 28 094 1171 841 020 316 290 366
Oregon —___ - 134 46 399 42 17 747 92 28 652 1 474 1 158 150 379 429 751
Pennsylvania --- - 592 294 344 271 170 080 321 124 264 4 773 3 754 946 1 413 1 253 122
Rhode Island - ______ 57 20 962 18 10 455 39 10 507 392 267 527 99 82 798
230 108 524 75 24 020 155 84 504 1 803 1 129 054 694 468 059
39 7 188 16 4 030 23 3 158 308 206 129 96 83 893
267 98 967 109 35 297 158 63 670 2 284 1 691 484 729 631 319
948 339 162 352 134 999 596 204 163 6 426 6 093 401 1 848 1 889 092
112 49 283 29 19 051 83 30 232 694 681 696 193 328 351
Vermont._ . 42 12 657 20 5 617 22 7 040 331 150 790 94 52 850
Virginia- - - 347 134 257 144 72 991 203 61 266 3 153 2 704 664 961 971 218
Washington - - 247 74 890 73 19 119 174 55 771 2 503 2 132 880 683 645 231
West Virginia - - 60 18 775 19 4 536 41 14 239 675 397 002 259 175 036
Wisconsin - - 206 66 251 69 28 166 137 38 085 2 100 1 782 603 627 552 773
WYOMING - o oo mmmommmmeee o 23 7 450 4 556 19 6 894 232 105 690 62 37 195

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Furniture and homefurnishings stores

(SIC 57)—Con.

Homefurnishings stores
(SIC 5713, 4,9)

Drapery, curtain, and

Miscellaneous

Household
appliance stores

Geographic area Total Floor((gjl\éegg%stores upholstery stores homefurnishings stores (SIc572)
(SIC 5714) (SIC 5719)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 33 017 19 747 745 13 648 9 615 699 2 877 861 542 16 492 9 270 504 9 743 8 155 425
Alabama oo 464 253 618 205 133 504 38 8 399 221 111 715 172 97 287
Alaska - - 78 43 997 25 19 921 3 572 50 23 504 10 7 881
Arizona - - 493 246 300 194 104 535 45 18 460 254 123 305 113 91 258
Arkansas - - 240 108 636 104 66 015 40 8 700 96 33 921 107 49 146
California - oo -occcccmemoeeo 4 216 2 774 473 1 591 1 162 688 360 106 247 2 265 1 505 538 849 959 213
Colorado - - 548 327 867 209 178 387 19 4 437 320 145 043 129 71 962
Connecticut- - 538 294 574 217 125 916 43 16 492 278 152 166 140 140 125
Delaware - .—--___ - 120 64 561 52 36 378 6 3 069 62 25 114 38 48 091
District of Columbia - - 64 36 676 14 8 774 3 1 150 47 26 752 10 8 605
Florida oo oo 2 362 1 270 646 917 596 557 228 58 803 1217 615 286 560 448 416
894 520 136 364 269 398 66 22 750 464 227 988 223 132 332
127 87 079 34 45 684 11 5 113 82 36 282 57 46 854
152 83 601 80 57 509 9 1679 63 24 413 75 47 150
1 459 1 012 923 596 517 507 156 43 606 707 451 810 418 401 530
679 366 884 322 231 431 69 15 342 288 120 111 262 249 738
(o). 313 156 487 161 111 625 37 6 509 115 38 353 203 93 937
Kansas 318 150 152 159 89 715 27 4 939 132 55 498 146 66 227
414 214 475 201 142 586 32 6 674 181 65 215 155 93 111
367 198 153 156 101 956 25 5 140 186 91 057 151 143 089
171 97 938 61 27 350 16 10 667 94 59 921 63 42 871
Maryland - 727 449 784 332 243 246 58 21 254 337 185 284 156 128 307
M husetts 878 599 610 338 202 033 88 39 670 452 357 907 210 229 854
Michigan - oo 1148 796 906 499 482 656 102 28 769 547 285 481 302 260 727
Minnesota - oo oo 568 312 709 254 179 402 33 6 980 281 126 327 214 123 860
Mississippi 233 83 459 111 52 965 20 4 349 102 26 145 116 55 697
MIiSSOUN o oo oo 627 345 423 303 204 689 47 10 726 277 130 008 248 128 323
Montana - - 103 54 716 54 41 561 6 939 43 12 216 66 54 053
Nebraska- - 163 82 172 73 51 261 23 5 433 67 25 478 102 40 930
Nevada —-—___.__ - 162 107 851 57 46 109 14 3 788 91 57 954 41 53 955
New Hampshire - ._o._______ 214 105 162 84 43 526 12 3 711 118 57 925 49 48 397
New Jersey - oo coecamee 1 180 933 603 460 367 895 121 59 994 599 505 714 268 516 757
New Mexico - 190 102 142 63 54 111 18 4 396 109 43 635 56 55 727
New York ___.___ - 2 336 1 498 027 933 620 756 208 79 043 1195 798 228 567 859 628
North Carolina -- - 987 472 158 362 234 502 119 24 557 506 213 099 319 171 188
North Dakota —---coocooo- 75 38 565 38 28 629 11 944 26 8 992 32 12 625
Ohi0 oo 1 286 709 349 586 402 631 89 28 814 611 277 904 376 235 855
Oklahoma - 303 143 252 153 83 583 28 3 882 122 55 787 145 106 411
Oregon —___ - 480 268 737 202 148 890 28 6 320 250 113 527 133 110 591
Pennsylvania --- - 1374 789 658 649 460 529 113 32 477 612 296 652 523 397 196
Rhode Island - ______ 143 91 524 66 31 270 12 3 630 65 56 624 28 13 559
535 286 600 209 123 299 51 8 855 275 154 446 149 87 496
66 25 875 28 17 616 7 1175 31 7 084 51 24 931
637 372 036 237 156 155 63 18 447 337 197 434 234 152 852
1 663 1 082 232 632 446 861 159 61 104 872 574 267 568 409 707
169 99 310 70 57 027 14 3 675 85 38 608 72 45 278
Vermont. . 112 39 475 41 16 736 6 1 215 65 21 524 33 17 920
Virginia- - - 1021 649 096 398 264 621 75 23 794 548 360 681 219 126 212
Washington - - 758 464 555 311 239 366 50 12 212 397 212 977 248 235 210
West Virginia - - 171 77 398 102 49 110 14 2 447 55 25 841 51 31 059
Wisconsin - - 623 327 541 303 214 950 52 9 463 268 103 128 269 174 120
WYOMING - o oo mmmommmmeee o 68 29 644 38 22 278 3 731 27 6 635 17 8 177

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Furniture and homefurnishings stores
(SIC 57)—Con.
Radio, television, computer, and music stores
(SIC 573)
Geographic area Radio, television, and Computer and Record and prerecorded Musical instrument
Total electronics stores software stores tape stores stores
(SIC 5731) (SIC 5734) (SIC 5735) (SIC 5736)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 34 835 34 886 749 17 324 19 791 236 5 438 6 550 436 7 924 5 860 230 4 149 2 684 847
Alabama oo 468 356 690 276 238 351 54 38 505 86 50 794 52 29 040
Alaska - - 84 64 059 28 26 411 20 15 413 22 16 449 14 5 786
Arizona - - 571 546 511 279 275 941 103 135 565 119 95 239 70 39 766
Arkansas - - 276 145 262 153 90 059 34 14 798 45 26 343 44 14 062
California - oo -occcccmemoeeo 4 645 6 442 771 2 132 3 314 124 888 1 598 461 1125 1 148 457 500 381 729
Colorado - - 623 696 072 291 408 730 126 155 966 129 88 651 77 42 725
Connecticut- - 472 439 432 208 245 063 74 71 902 132 89 133 58 33 334
Delaware - .—--___ - 117 115 559 59 65 600 17 18 575 28 22 249 13 9 135
District of Columbia - - 76 140 470 33 75 189 11 25 301 30 (D) 2 (D)
Florida oo oo 2 190 2 216 569 1 150 1 417 373 341 322 969 462 316 939 237 159 288
903 770 490 444 413 760 133 133 379 218 146 784 108 76 567
181 205 777 91 91 294 29 43 766 44 54 769 17 15 948
136 89 315 69 33 703 21 27 292 25 18 679 21 641
1628 1 848 542 806 1 065 935 225 357 575 403 294 028 194 131 004
743 596 189 364 388 673 115 72 134 169 87 846 95 47 536
(o). 391 260 016 204 168 632 43 21 055 89 39 273 55 31 056
Kansas 376 347 253 207 204 993 61 75 205 57 41 185 51 25 870
411 273 454 229 185 164 44 17 334 77 43 751 61 27 205
439 344 284 223 201 712 63 49 084 102 64 051 51 29 437
149 74 061 78 39 044 11 5 653 38 19 435 22 9 929
Maryland - 758 858 536 324 450 332 143 185 107 201 133 416 90 89 681
M husetts 787 648 160 345 263 943 132 162 555 214 170 192 96 51 470
Michigan - oo 1187 1 276 595 608 779 087 175 223 441 277 184 111 127 89 956
MinNesota - - oo coooooooo 545 629 037 249 391 778 96 92 833 130 83 967 70 60 459
Mississippi 290 146 786 184 100 144 25 9 480 51 24 720 30 12 442
MiSSOUN o oo oo 660 622 261 351 418 984 90 76 776 133 (D) 86 (D)
Montana - - 127 70 500 63 34 316 17 8 052 27 20 791 20 7 341
Nebraska- - 210 163 246 105 101 101 28 24 135 43 22 648 34 15 362
Nevada —-—___.__ - 175 200 646 82 124 786 37 29 434 36 33 601 20 12 825
New Hampshire - ._o._______ 219 186 371 105 64 089 39 68 054 53 41 457 22 12 771
New Jersey - oo coooomee 1 045 1192 920 483 656 163 199 243 097 262 200 247 101 93 413
New Mexico - 206 155 475 99 77 867 32 20 561 51 43 647 24 13 400
New York ___.___ - 2 334 2 283 117 1224 1 288 438 292 337 186 608 445 604 210 211 889
North Carolina -- - 972 650 398 514 387 385 139 95 852 198 110 833 121 56 328
North Dakota —---cooocooo- 83 47 115 39 20 212 9 3 785 20 10 884 15 12 234
Ohi0 oo 1 355 1 264 480 703 857 786 169 106 786 303 205 968 180 93 940
Oklahoma - 407 300 991 219 177 600 64 48 378 69 46 583 55 28 430
Oregon -___ - 482 349 071 249 205 825 75 52 132 86 55 650 72 35 464
Pennsylvania --- - 1 463 1 314 970 750 752 492 183 219 790 352 243 621 178 99 067
Rhode Island - ______ 122 79 646 56 32 860 20 22 228 32 17 679 14 6 879
425 286 899 220 160 958 45 40 911 103 54 617 57 30 413
95 71 430 47 43 621 12 6 020 15 7 811 21 13 978
684 535 277 350 317 724 80 64 270 157 105 833 97 47 450
2 347 2 712 370 1231 1 563 182 426 626 517 434 335 829 256 186 842
260 208 757 99 81 048 50 52 599 69 47 017 42 28 093
Vermont. . 92 40 545 49 23 526 4 2 757 26 11 212 13 3 050
Virginia- - - 952 958 138 437 494 516 176 255 347 233 158 311 106 49 964
Washington - - 814 787 884 360 379 680 163 200 249 158 135 441 133 72 514
West Virginia - - 194 113 509 115 69 005 19 8 003 33 20 511 27 15 990
Wisconsin - - 581 728 169 296 504 521 73 59 887 131 100 922 81 62 839
WYOMING - o oo mmmemmmmeee o 85 30 674 44 18 516 13 4 282 19 5 446 9 2 430

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Eating and drinking places
(SIC 58)

Eating places

(SIC 5812)
Total
Geographic area Total Restaurants Cafeterias Refreshment places Other eating places
(SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States -_____ 433 608 195 316 992| 377 760| 184 203 215| 170 183 85 178 356 5 513 3 619 172 | 164 341 77 685 530 37 723 17 720 157
Alabama ___________________ 5 326 2 496 166 4 913 2 428 943 1796 762 205 110 71 566 2 607 1 424 974 400 170 198
Alaska - - 1147 654 440 915 562 888 423 213 235 12 8 002 342 183 269 138 158 382
Arizona - - 6 676 3 029 922 5 734 2 819 269 2 607 1 346 424 90 73 657 2 414 1 157 688 623 241 500
Arkansas - - 3 391 1326 176 3 203 1302 115 1 345 459 371 65 41 625 1 624 740 669 169 60 450
California - oo 50 515 25 459 079 | 45 774| 24 340 780| 21 299 12 128 332 799 388 656 | 19 964 9 917 679 3 712 1 906 113
Colorado - - 6 962 3 099 534 6 058 2 886 509 3 159 1 563 677 122 85 362 2 268 1 021 493 509 215 977
Connecticut- - 5 899 2 471 393 5 314 2 349 860 2 600 1 199 067 34 6 678 1 802 780 305 878 363 810
Delaware - .—--___ - 1279 634 246 1170 605 760 489 274 859 10 4 747 500 245 984 171 80 170
District of Columbia - - 1 568 1 021 145 1 502 982 290 589 482 046 38 18 303 512 241 797 363 240 144
Florida oo o oo 22 664 12 110 554 20 515 11 521 820 10 068 6 071 955 391 271 212 8 359 4 268 724 1 697 909 929
10 463 5 375 452 9 901 5 212 437 4 180 2 148 171 197 142 842 4 682 2 500 010 842 421 414
2 576 1 841 416 2 277 1 745 562 1116 893 209 21 15 303 953 652 642 187 184 408
2 026 665 364 1 668 607 041 810 299 491 16 7 686 714 256 656 128 43 208
20 458 9 057 068 | 16 905 8 402 386 7 137 3 730 854 163 99 365 7 610 3 635 912 1 995 936 255
9 803 4 360 314 8 359 4 092 137 3 414 1 611 659 97 104 176 4 066 2 117 506 782 258 796
(o). 5 914 1 849 238 4 584 1 672 817 2 196 724 017 72 30 313 1 964 814 594 352 103 893
Kansas 4 608 1 742 239 4 048 1 658 096 1 677 626 429 82 51 825 1 970 886 169 319 93 673
5 254 2 560 253 4 781 2 475 539 1 797 871 907 45 27 822 2 548 1 407 635 391 168 175
5 512 2 719 572 4 794 2 562 746 1 883 940 410 99 93 443 2 372 1 267 900 440 260 993
2 401 864 349 2 241 833 053 1 161 449 385 5 6 166 836 317 625 239 59 877
7 683 3 914 871 6 851 3 715 526 2 760 1 628 308 86 47 492 3 142 1 518 973 863 520 753
11 684 5411 128 | 10 276 5 093 191 4 675 2 752 223 97 27 702 3 991 1 571 800 1513 741 466
Michigan - ____________ 15 648 6 953 991 | 13 128 6 457 702 5 927 2 983 564 175 115 785 5 602 2 814 184 1424 544 169
Minnesota .- ___________ 7 489 3 402 338 6 366 3 134 557 3 139 1 661 614 88 45 672 2 568 1164 334 571 262 937
Mississippi 2 976 1 210 262 2 804 1 183 957 1 047 366 979 45 30 227 1 483 713 489 229 73 262
MiSSOUN o oo oo 9 026 4 008 023 7 885 3 818 360 3 356 1 572 117 92 (D) 3 582 1 768 792 855 (D)
Montana - - 2 241 681 685 1 599 551 668 860 295 675 21 6 120 632 226 843 86 23 030
Nebraska- - 3 502 1 175 868 2 677 1 037 949 1 246 478 400 31 13 347 1 186 484 034 214 62 168
Nevada —-—___.__ - 2 426 1 183 738 1944 1 039 992 865 468 936 7 (D) 905 460 924 167 (D)
New Hampshire - _o._______ 2 138 878 373 2 072 861 445 1 095 508 033 9 1 926 753 281 336 215 70 150
New Jersey . __._____ 13 380 5590 836 | 11 464 5 188 125 5 096 2 563 395 116 37 193 4 384 1 708 757 1 868 878 780
New Mexico - 2 663 1 209 820 2 428 1 142 908 1126 524 816 37 49 767 1103 511 913 162 56 412
New York ______ - 32 812 12 787 608 | 28 020| 12 039 892| 13 887 6 138 470 329 96 353 9 922 3 676 170 3 882 2 128 899
North Carolina - - 10 784 5027 204| 10 215 4 929 646 4 471 1 907 514 118 133 652 4 707 2 487 710 919 400 770
North Dakota - ___._._____ 1 416 426 788 993 352 867 503 177 721 6 2 246 439 163 159 45 9 741
Ohi0 oo 19 584 8 473 992 15 865 7 909 004 6 267 3 350 943 157 92 521 7 684 3 774 114 1 757 691 426
Oklahoma - 5 419 2 166 239 4 999 2 096 815 1 899 694 764 76 79 242 2 637 1 102 801 387 220 008
Oregon —___ - 6 097 2 477 697 5 298 2 309 712 2 693 1 185 292 87 40 173 2 142 938 842 376 145 405
Pennsylvania --- - 21 063 8 177 872 16 936 7 499 129 7 887 3 761 367 137 61 425 6 872 2 757 792 2 040 918 545
Rhode Island - ______ 2 072 768 800 1 746 704 117 924 419 275 12 2 876 643 227 137 167 54 829
5 596 2 657 516 5 188 2 563 639 2 344 1 068 797 68 60 333 2 410 1262 771 366 171 738
1 647 488 129 1 260 422 417 676 211 205 23 5 694 506 191 893 55 13 625
7171 3 766 631 6 768 3 688 277 2 686 1 514 988 138 91 479 3 396 1 860 232 548 221 578
26 888 13 458 969 | 24 199| 12 701 109 9 529 5 107 499 716 747 421| 11 890 5 822 469 2 064 1023 720
2 571 1132 519 2 368 1 095 358 907 415 793 35 11 695 1 230 570 454 196 97 416
Vermont. . 1 255 442 320 1 137 419 729 668 247 766 6 1 454 344 124 178 119 46 331
Virginia- - - 9 430 4 708 557 9 263 4 664 214 4 262 2 061 284 134 99 238 3 964 2 089 209 903 414 483
Washington - - 9 867 4 406 802 8 490 4 074 845 4 083 2 151 444 119 52 708 3 735 1 604 981 553 265 712
West Virginia - - 2 588 955 232 2 224 914 788 874 329 789 20 15 708 1 139 516 751 191 52 540
Wisconsin - - 10 985 3 668 310 7 768 3 203 033 4 220 1 664 023 49 22 523 2 876 1 300 826 623 215 661
WYOMING - o oo mmmommmmeee o 1 065 366 954 873 327 196 465 169 659 11 3 688 367 149 431 30 4 418

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Eating and drinking places Drug and proprietary stores Miscellaneous retail stores
(SIC 58)—Con. (SIC 591) (SIC 59 ex. 591)
Drinking places Total Drug stores Proprietary stores Total Liquor stores
Geographic area (SIC 5813) (SIC 591 pt.) (SIC 591 pt.) (SIC 592)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 55 848 11 113 777 48 142 77 487 573 46 304 75 960 792 1 838 1 526 781 | 302 538| 183 941 461 31 386 20 319 081
Alabama - oo 413 67 223 1 022 1 132 870 1 014 1 131 008 8 1 862 4 274 1899 128 322 244 797
Alaska - - 232 91 552 46 154 611 45 (D) 1 (D) 960 535 796 132 111 389
Arizona - - 942 210 653 454 1 122 138 451 1 121 367 3 771 4 585 2 596 274 204 81 837
Arkansas - - 188 24 061 595 467 684 589 465 839 6 1 845 2 811 1 069 516 390 216 369
California - oo - oo ccecemoeeo 4 741 1 118 299 4 370 9 963 654 4 176 9 853 876 194 109 778 | 33 168| 19 735 640 3 551 1 909 376
Colorado - - 904 213 025 411 584 096 406 578 839 5 5 257 5 900 3 343 646 772 490 015
Connecticut- - 585 121 533 677 1174 718 648 1 124 091 29 50 627 4 762 4 253 279 773 453 148
Delaware ..o __ - 109 28 486 139 265 789 129 256 735 10 9 054 1 155 724 153 264 140 623
District of Columbia - - 66 38 855 113 216 579 106 214 467 7 2 112 867 537 234 211 162 027
Florida oo o oo 2 149 588 734 2 543 5 057 150 2 431 4 980 063 112 77 087 18 503 10 611 173 1282 802 430
Georgia - 562 163 015 1 568 1 867 718 1 545 1861 914 23 5 804 7 897 4 045 176 869 616 707
Hawaii 299 95 854 131 648 949 117 644 551 14 4 398 1 755 1 017 801 71 33 193
Idaho 358 58 323 154 208 314 152 (D) 2 (D) 1343 522 602 60 42 787
lllinois - 3 553 654 682 2 087 4 411 362 2 006 4 281 749 81 129 613 | 12 271 8 788 938 1 361 913 278
Indiana 1444 268 177 1074 1 983 110 1 057 1 970 364 17 12 746 6 670 4 440 438 905 507 765
(o). 1 330 176 421 620 764 743 612 763 267 8 1 476 3 403 1 356 868 122 52 274
Kansas 560 84 143 476 518 947 460 515 356 16 3 591 3 320 1 452 824 604 230 952
473 84 714 930 1 148 756 899 1 132 045 31 16 711 3 944 1 798 132 534 320 442
718 156 826 987 1 259 273 976 1 255 226 11 4 047 3 770 1 617 623 174 109 682
160 31 296 236 348 116 222 338 697 14 9 419 1 838 1 709 399 81 81 066
Maryland - 832 199 345 771 1 401 218 746 1375 171 25 26 047 6 341 3 773 855 1 084 778 177
M husetts 1 408 317 937 1 236 2 287 017 1147 2 185 016 89 102 001 8 502 6 540 852 1 340 1 193 652
Michigan - oo 2 520 496 289 1 753 3 054 333 1 657 2 928 357 96 125 976 | 10 053 5 566 833 895 537 810
Minnesota - oo oo 1123 267 781 804 1 069 009 788 1 053 314 16 15 695 6 117 4 370 293 956 719 901
Mississippi 172 26 305 694 612 150 686 609 289 8 2 861 2 584 921 602 315 112 685
MIiSSOUN oo oo 1141 189 663 817 1 210 139 806 1 204 260 11 5 879 6 413 2 948 419 558 242 015
Montana - - 642 130 017 166 172 209 163 171 880 3 329 1 343 516 221 141 55 393
Nebraska- - 825 137 919 364 400 446 360 399 697 4 749 2 030 1 202 882 247 97 575
Nevada —-—___.__ - 482 143 746 149 370 790 145 370 057 4 733 1 594 1 398 230 66 64 038
New Hampshire - ._o._______ 66 16 928 223 364 752 198 337 089 25 27 663 1918 1 514 108 78 180 800
New Jersey - oo coooamee 1916 402 711 1 698 2 692 909 1 592 2 565 984 106 126 925 10 099 7 239 018 1 663 1 287 025
New Mexico - 235 66 912 226 395 118 222 393 862 4 1 256 2 100 1 099 167 162 99 625
New York ___.___ - 4 792 747 716 4 119 6 101 534 3 775 5 788 255 344 313 279| 21 813| 16 447 188 2 330 1 379 428
North Carolina -- - 569 97 558 1578 2 047 678 1535 2 031 042 43 16 636 7 947 3 933 815 453 362 589
North Dakota —---coocooo- 423 73 921 176 152 951 174 (D) 2 (D) 846 363 567 137 78 018
Ohi0 oo 3 719 564 988 2 028 3 686 336 1 950 3 600 531 78 85 805 11 757 7 267 863 1 295 680 671
Oklahoma - 420 69 424 687 685 709 675 678 392 12 7 317 3 511 1 358 902 309 116 953
Oregon —___ - 799 167 985 405 650 933 398 648 812 7 2 121 4 009 2 179 648 372 211 656
Pennsylvania --- - 4 127 678 743 2 813 4 266 821 2 651 4 153 160 162 113 661 13 856 11 783 050 1 452 1 374 457
Rhode Island - ______ 326 64 683 208 402 448 193 (D) 15 (D) 1 360 920 269 219 165 517
South Carolina 408 93 877 816 956 649 799 952 499 17 4 150 4 139 1 618 829 437 205 357
South Dakota - 387 65 712 167 184 669 164 183 270 3 1 399 1 045 430 678 154 55 437
Tennessee -._ 403 78 354 1 154 1 473 627 1137 1 466 765 17 6 862 5 716 2 578 480 531 298 826
Texas.--- 2 689 757 860 2 798 3 844 025 2 727 3 814 030 71 29 995| 18 837| 10 495 878 1797 1 225 093
(] 203 37 161 184 231 780 173 229 165 11 2 615 1 928 953 760 105 84 769
Vermont. . 118 22 591 144 168 620 135 164 608 9 4 012 1 168 703 890 117 68 721
Virginia- - - 167 44 343 1178 1 845 386 1 150 1 826 588 28 18 798 7 236 4 666 328 292 273 441
Washington - - 1 377 331 957 808 1 517 763 799 1 516 518 9 1 245 6 672 3 853 900 435 391 608
West Virginia - - 364 40 444 441 647 543 436 (D) 5 (D) 1673 534 724 54 28 034
Wisconsin - - 3 217 465 277 817 1 229 629 797 1 215 560 20 14 069 5 881 4 346 343 584 362 911
WYOMING - oo 192 39 758 87 64 805 85 (D) 2 (D) 854 357 229 126 66 742
See footnotes at end of table,
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

—Con.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Miscellaneous retail stores

(SIC 59 ex. 591) —Con.

Used merchandise

Miscellaneous shopping goods stores
(SIC 594)

Sporting goods stores and bicycle shops
(SIC 5941)

stores
Geographic area (SIC 593) Total
General line sporting Specialty line sporting
Total goods stores goods stores
(SIC 5941 pt.) (SIC 5941 pt.)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 19 826 5 650 584 127 312 66 175 409 23 314 14 460 994 7 714 6 892 098 15 600 7 568 896
Alabama ___________________ 363 91 683 1676 685 451 298 136 490 110 62 807 188 73 683
Alaska - - 53 13 648 492 242 486 86 73 055 38 44 874 48 28 181
Arizona - - 314 102 258 2 170 1 059 200 378 235 461 95 88 600 283 146 861
Arkansas - - 251 40 789 968 342 481 185 81 161 88 42 906 97 38 255
California - oo 1943 704 362 15 134 9 332 742 2 763 2 203 883 791 935 314 1972 1 268 569
Colorado - - 410 112 150 2 570 1 336 753 675 459 092 201 215 583 474 243 509
Connecticut- - 224 66 406 1 813 1 029 349 318 192 568 85 69 745 233 122 823
Delaware - .—--___ - 56 12 556 431 221 816 91 43 392 24 17 461 67 25 931
District of Columbia - - 61 21 986 322 213 828 18 16 040 7 7 256 11 8 784
Florida oo oo 1 561 396 228 7 956 3 942 155 1 436 820 254 374 364 882 1 062 455 372
Georgia - 772 202 956 3 003 1 446 643 454 284 496 170 137 676 284 146 820
Hawaii 67 23 466 1079 713 466 163 119 535 48 38 871 115 80 664
Idaho 115 32 178 654 256 432 202 104 527 72 49 639 130 54 888
lllinois - 642 180 220 5 051 2 879 388 898 582 106 297 309 356 601 272 750
Indiana 390 81 787 2 662 1 119 489 526 225 547 159 112 798 367 112 749
(o). 260 49 185 1 490 532 414 263 107 023 83 45 802 180 61 221
Kansas 224 44 973 1 232 521 592 237 105 498 68 42 251 169 63 247
334 88 154 1 463 631 123 304 137 967 110 66 161 194 71 806
302 102 078 1 629 749 173 248 136 589 100 75 866 148 60 723
101 29 237 815 334 369 165 106 250 63 70 468 102 35 782
Maryland - ________________ 325 113 994 2 532 1 452 678 488 280 918 159 134 581 329 146 337
M husetts 378 109 134 3 287 1 932 455 543 353 380 168 154 659 375 198 721
Michigan - ____________ 537 149 754 4 429 2 391 975 951 634 315 333 313 313 618 321 002
Minnesota .- ___________ 274 68 610 2 434 1 184 010 556 378 478 213 181 213 343 197 265
Mississippi 229 43 195 929 309 308 166 68 672 72 40 075 94 28 597
MIiSSOUN o oo oo 477 98 866 2 406 1 133 368 457 263 774 152 141 330 305 122 444
Montana - - 105 19 980 618 244 083 161 100 246 63 69 005 98 31 241
Nebraska- - 152 31 704 794 366 409 174 82 865 73 44 349 101 38 516
Nevada —-—___.__ - 133 55 574 740 501 491 132 96 567 35 44 722 97 51 845
New Hampshire - ._o._______ 115 25 929 911 452 819 198 118 697 71 48 099 127 70 598
New Jersey . __._____ 278 92 771 3 925 2 403 224 612 479 659 230 264 343 382 215 316
New Mexico - 166 47 780 918 398 771 144 86 089 45 44 084 99 42 005
New York ______ - 939 379 365 9 034 5 806 237 1331 919 659 462 487 479 869 432 180
North Carolina - - 652 157 682 3 503 1 416 176 629 285 627 220 128 353 409 157 274
North Dakota - ___._._____ 46 5 028 335 140 761 63 54 506 27 44 144 36 10 362
Ohi0 oo 644 158 082 4 858 2 437 253 916 476 375 352 239 409 564 236 966
Oklahoma - 392 90 351 1 262 567 243 203 110 343 71 51 817 132 58 526
Oregon -___ - 348 102 605 1 787 878 671 378 209 379 105 75 338 273 134 041
Pennsylvania --- - 612 169 779 5 793 2 838 822 1 010 560 837 359 288 262 651 272 575
Rhode Island - ______ 62 12 163 494 212 584 82 44 836 27 19 828 55 25 008
313 70 916 1724 664 516 282 119 535 90 51 763 192 67 772
86 15 316 412 152 756 81 43 645 26 18 862 55 24 783
474 120 310 2 342 1 001 878 370 190 380 149 93 092 221 97 288
1 926 654 846 7 559 4 232 885 1279 902 738 425 514 909 854 387 829
95 22 515 985 521 719 227 185 666 78 92 951 149 92 715
Vermont. . 57 10 981 503 164 551 138 57 565 46 26 569 92 30 996
Virginia- - - 490 122 840 3 447 1 703 945 561 344 833 171 142 284 390 202 549
Washington - - 589 195 727 3 061 1 638 579 647 457 687 194 175 469 453 282 218
West Virginia - - 97 23 493 733 243 976 127 40 061 53 21 486 74 18 575
Wisconsin - - 342 76 789 2 574 1 080 978 576 299 050 213 119 044 363 180 006
WYOMING - o oo mmmommmmeee o 50 8 205 373 110 938 124 43 678 49 22 950 75 20 728

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.
Miscellaneous shopping goods stores
(SIC 594)—Con.
Other miscellaneous shopping goods stores
) (SIC 5943, 5,6, 7, 8, 9)
Geographic area Book stores Jewelry stores
(SIC 5942) (SIC 5944)
. Hobby, toy, and
Total Stationery stores game shops
(SIC 5943) (SIC 5945)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States -_____ 12 887 8 014 885 28 077 14 001 976 63 034 29 697 554 4 344 1 725 094 10 860 10 627 271
Alabama ___________________ 182 88 870 452 202 367 744 257 724 47 12 199 126 95 045
Alaska - - 50 25 319 70 36 541 286 107 571 12 (D) 32 14 521
Arizona - - 240 124 157 471 204 983 1081 494 599 83 28 425 184 169 780
Arkansas - - 102 32 557 215 90 543 466 138 220 22 10 235 65 45 898
California - oo 1 664 1 229 242 3 224 1 642 267 7 483 4 257 350 735 341 244 1317 1 528 882
Colorado - - 259 143 628 409 184 787 1 227 549 246 70 30 607 213 183 538
Connecticut- - 222 151 991 382 205 478 891 479 312 47 18 614 163 174 146
Delaware - .—--___ - 47 23 765 79 46 099 214 108 560 5 (D) 41 43 284
District of Columbia - - 69 62 800 69 39 596 166 95 392 9 4 546 14 6 846
Florida oo oo 638 356 481 1 981 876 243 3 901 1889 177 228 77 050 558 591 244
314 158 705 730 368 959 1 505 634 483 122 44 578 253 203 849
61 49 808 404 273 090 451 271 033 13 11 836 46 47 488
63 24 457 107 42 523 282 84 925 16 7 050 62 25 806
535 363 477 1111 628 138 2 507 1 305 667 194 83 150 453 554 341
268 148 394 586 256 437 1282 489 111 51 16 047 227 174 122
(o). 132 69 362 298 130 120 797 225 909 29 7 664 136 60 995
Kansas 134 81 723 244 103 828 617 230 543 37 11 056 107 93 782
138 83 551 376 156 619 645 252 986 17 8 444 114 91 647
151 81 851 440 184 777 790 345 956 61 21 408 125 128 484
106 46 586 98 46 303 446 135 230 12 4 629 70 36 419
245 154 753 555 289 371 1 244 727 636 78 32 942 225 325 388
414 339 666 700 416 504 1 630 822 905 95 45 927 308 287 434
Michigan - ____________ 403 285 326 880 473 286 2 195 999 048 116 51 303 382 337 427
Minnesota .- ___________ 213 122 845 436 204 256 1229 478 431 72 29 723 217 132 160
Mississippi 81 36 026 272 96 952 410 107 658 27 7 555 55 33 579
MIiSSOUN o oo oo 242 123 562 499 252 979 1 208 493 053 72 18 288 240 187 602
Montana - - 64 24 760 99 33 227 294 85 850 15 3 993 53 19 843
Nebraska- - 98 52 701 146 91 063 376 139 780 17 (D) 69 43 940
Nevada —-—___.__ - 53 35 866 163 94 368 392 274 690 12 (D) 55 66 635
New Hampshire - ._o._______ 87 55 582 130 67 306 496 211 234 13 5 685 93 80 993
New Jersey . __._____ 346 249 005 942 474 932 2 025 1 199 628 188 64 553 349 559 968
New Mexico - 116 45 655 226 99 539 432 167 488 17 9 410 58 42 062
New York ______ - 843 674 134 2 262 1 475 108 4 598 2 737 336 613 226 750 697 924 196
North Carolina - - 354 169 243 840 344 365 1 680 616 941 112 47 415 301 197 330
North Dakota - ___._._____ 25 10 095 68 28 450 179 47 710 4 (D) 39 9 162
Ohi0 oo 491 292 239 1 067 534 118 2 384 1 134 521 120 51 528 478 443 559
Oklahoma - 126 62 821 313 124 544 620 269 535 32 14 077 123 119 558
Oregon —___ - 231 133 252 284 145 681 894 390 359 66 25 242 148 141 870
Pennsylvania --- - 569 318 674 1 269 582 682 2 945 1 376 629 171 61 600 537 533 533
Rhode Island - ______ 54 32 204 128 45 695 230 89 849 19 3 829 39 26 495
151 79 649 438 188 787 853 276 545 51 15 251 129 96 790
37 14 025 75 29 777 219 65 309 9 1724 34 10 252
282 159 527 542 225 677 1 148 426 294 61 21 546 207 156 169
738 520 454 1 895 984 764 3 647 1 824 929 268 104 086 637 782 066
96 50 001 142 67 271 520 218 781 28 12 777 117 76 162
Vermont. . 55 21 708 56 18 939 254 66 339 15 9 492 31 7 859
Virginia- - - 368 224 156 725 343 796 1 793 791 160 85 42 212 347 311 083
Washington - - 389 221 731 434 232 966 1 591 726 195 104 47 356 282 218 649
West Virginia - - 86 33 624 169 65 811 351 104 480 9 (D) 73 38 924
Wisconsin - - 219 113 745 524 233 945 1 255 434 238 39 13 092 206 141 597
WYOMING - o oo mmmommmmeee o 36 11 132 52 16 119 161 40 009 6 2 073 25 4 869

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.

Miscellaneous shopping goods stores
(SIC 594)—Con.

Other miscellaneous shopping goods stores
(SIC 5943, 5, 6, 7, 8,9) —Con.

Geographic area
Cﬁggr?aarpﬁc Gift, novelty, and Luggage and leather Sewing, needlework, and
Euppl)gslgres souvenir shops goods stores piece goods stores
(SIC 5946) (SIC 5947) (SIC 5948) (SIC 5949)
Estab- Estab- Estab- Estab-
lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 3 012 2 207 491 34 647 10 553 525 1 907 1 007 851 8 264 3 576 322
Alabama ___________________ 23 12 897 379 88 672 18 6 805 151 42 106
Alaska - - 10 5 177 193 67 612 3 (D) 36 15 487
Arizona - - 48 28 414 614 197 985 35 13 530 117 56 465
Arkansas - - 6 (D) 293 56 882 9 (D) 71 17 555
California - oo 485 319 951 3 760 1 328 702 291 205 570 895 533 001
Colorado - - 31 53 509 753 211 186 35 16 435 125 53 971
Connecticut- - 60 32 080 451 182 706 36 15 261 134 56 505
Delaware - —--___ - 11 11 222 125 35 609 9 (D) 23 12 655
District of Columbia - - 21 25 108 102 49 804 12 5 525 8 3 563
Florida oo oo 187 125 673 2 296 813 333 138 78 954 494 202 923
65 64 975 784 225 222 51 22 793 230 73 066
17 8 196 317 151 918 25 35 402 33 16 193
13 4 946 128 27 529 7 1 442 56 18 152
151 74 689 1 343 408 353 67 37 456 299 147 678
41 28 206 743 189 479 20 8 260 200 72 997
(o). 25 13 236 454 98 500 14 4 481 139 41 033
Kansas 10 10 799 340 78 569 12 5 913 111 30 424
19 9 087 386 104 267 14 4 569 95 34 972
32 19 148 441 122 217 18 7 417 113 47 282
13 5 275 292 63 629 11 5 039 48 20 239
60 46 587 673 212 819 52 22 232 156 87 668
114 59 960 847 300 729 55 27 594 211 101 261
Michigan - ____________ 83 52 158 1 249 384 780 66 25 889 299 147 491
Minnesota . ___________ 62 43 644 701 185 707 26 7 840 151 79 357
Mississippi 7 4 574 227 39 364 6 1871 88 20 715
MiSSOUN o oo oo 33 19 859 675 194 924 38 14 606 150 57 774
Montana - - 9 5 030 161 38 493 5 1 664 51 16 827
Nebraska- - 6 6 729 218 62 128 3 (D) 63 21 264
Nevada —-—___.__ - 9 6 677 261 166 669 14 (D) 41 18 147
New Hampshire - ._o._______ 30 12 636 285 80 457 16 5 766 59 25 697
New Jersey . __._____ 128 65 526 1110 402 490 69 36 912 181 70 179
New Mexico - 19 10 570 293 86 409 10 4 615 35 14 422
New York ______ - 295 507 802 2 300 745 847 201 135 015 492 197 726
North Carolina - - 61 36 487 903 228 521 43 17 834 260 89 354
North Dakota - ___._._____ 5 2 562 104 23 257 1 (D) 26 11 550
Ohi0 oo 130 88 109 1 268 373 791 37 18 906 351 158 628
Oklahoma - 17 6 409 349 93 348 13 3 993 86 32 150
Oregon -___ - 41 18 512 469 130 691 28 11 593 142 62 451
Pennsylvania --- - 177 96 201 1631 494 206 100 43 321 329 147 768
Rhode Island - ______ 9 5 636 119 36 531 10 2 939 34 14 419
South Carolina 21 8 677 498 114 500 21 6 393 133 34 934
South Dakota _._ 6 2 230 143 40 721 3 1 368 24 9 014
Tennessee ___ 45 24 377 644 154 425 34 13 908 157 55 869
Texas_-_ 118 71 570 2 025 586 124 82 48 627 517 232 456
Utah 28 (D) 241 67 293 10 (D) 96 38 651
Vermont. . 8 1 915 156 35 351 9 3 052 35 8 670
Virginia- - - 74 45 485 986 266 610 62 22 592 239 103 178
Washington - - 78 49 922 861 258 660 34 18 668 232 132 940
West Virginia - - 11 5 241 195 39 634 6 (D) 57 16 828
Wisconsin - - 54 23 208 762 182 108 26 513 168 66 720
WYOMING - oo 6 (D) 99 24 764 2 (D) 23 5 947

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.
Nonstore retailers
IC 596)
Automatic . .
i Catalog and T Direct selling
Geographic area Total mail-order houses m;?ﬂﬁga;‘dé?g:grs establishments
(SIC 5961) (sic 5562) (SIC 5963)

Estab- Estab- Estab- Estab-

lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States -_____ 27 805 51 079 997 7 773 34 579 632 6 391 6 330 079 13 641 10 170 286
Alabama - oo 407 407 384 93 222 373 116 98 507 198 86 504
Alaska - - 52 31 202 12 4 889 17 19 928 23 6 385
Arizona - - 451 753 374 146 551 651 96 51 693 209 150 030
Arkansas - - 312 200 546 93 70 616 111 74 748 108 55 182
California - oo -occcccmemoeeo 2 917 4 090 916 882 2 308 886 535 467 668 1 500 1 314 362
Colorado - - 531 833 349 157 550 498 111 76 345 263 206 506
Connecticut- - 426 1 484 048 123 1 252 995 94 88 132 209 142 921
Delaware - .—--___ - 71 76 661 22 38 329 14 22 446 35 15 886
District of Columbia - - 43 35 807 15 22 369 10 4 137 18 9 301
Florida oo oo 1525 3 443 244 369 2 667 758 281 184 364 875 591 122
712 921 514 214 454 702 179 222 769 319 244 043
107 66 368 7 7 840 13 4 758 87 53 770
129 82 009 39 37 599 22 11 157 68 33 253
1372 3 361 800 331 2 339 043 427 378 727 614 644 030
676 2 028 885 153 1 581 146 171 214 256 352 233 483
(o). 413 368 782 125 146 327 85 63 648 203 158 807
Kansas 312 389 720 96 220 124 64 59 181 152 110 415
343 342 287 104 121 402 82 127 112 157 93 773
349 272 798 96 53 952 79 (D) 174 (D)
177 755 880 71 (D) 28 (D) 78 (D)
536 517 231 112 155 624 116 160 233 308 201 374
724 1 527 441 193 1034 721 237 196 882 294 295 838
Michigan - oo 866 997 636 204 338 427 218 255 870 444 403 339
Minnesota - oo oo 661 1 702 683 206 (D) 162 (D) 293 250 371
Mississippi 204 129 305 73 42 689 47 47 006 84 39 610
MIiSSOUN o oo oo 718 746 877 210 414 071 171 143 728 337 189 078
Montana - - 119 98 150 44 39 661 14 5 303 61 53 186
Nebraska- - 216 525 883 65 414 182 33 39 725 118 71 976
Nevada ——______ - 170 574 138 58 432 624 23 (D) 89 (D)
New Hampshire - ._o.______ 207 382 868 66 314 446 50 25 492 91 42 930
New Jersey - oo coecamee 878 1 591 584 244 1 064 750 175 179 262 459 347 572
New Mexico - 167 243 696 65 187 403 28 15 248 74 41 045
New York ___.___ - 1 944 3 901 087 593 2 811 939 456 345 636 895 743 512
North Carolina -- - 754 1 084 425 204 556 301 186 262 433 364 265 691
North Dakota —---coocooo- 77 58 876 25 25 036 11 5 991 41 27 849
Ohi0 oo 1172 2 602 000 264 1743 711 328 464 922 580 393 367
Oklahoma - 295 187 578 87 45 778 64 47 483 144 94 317
Oregon -___ - 405 633 262 142 474 626 64 64 683 199 93 953
Pennsylvania --- - 1 180 4 759 839 289 3 971 887 279 398 217 612 389 735
Rhode Island - ______ 135 253 092 34 194 156 31 25 293 70 33 643
South Carolina 329 265 895 74 86 102 88 107 664 167 72 129
South Dakota - 106 120 001 33 85 055 14 7 219 59 27 727
Tennessee -._ 601 649 789 171 274 025 190 194 540 240 181 224
Texas.--- 1529 2 396 434 392 1 453 011 413 373 521 724 569 902
(] 206 166 331 61 41 290 48 26 071 97 98 970
Vermont. . 128 141 245 54 104 719 14 14 380 60 22 146
Virginia- - - 642 1 663 280 206 1 244 134 118 160 973 318 258 173
Washington - - 665 919 742 189 563 023 84 78 480 392 278 239
West Virginia - - 146 71 952 42 18 938 49 19 069 55 33 945
Wisconsin - - 626 2 115 924 191 1 744 304 134 192 905 301 178 715
WYOMING - o oo mmmommmmeee o 74 105 179 34 85 109 11 4 077 29 15 993

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992

[Includes only establishments with payroll.

appendix A]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.

Fuel dealers
(SIC 598)
Elorists Tobagco Stgres
) ) . ) (SIC 5992) and stands
Geographic area Fuel oil dealers Liquefied petroleum gas Fuel dealers, n.e.c. (SIC 5993)
Total (SIC 5983) (bottled gas) dealers (sic 5959)
(SIC 5984)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 10 973 13 875 226 5 025 8 944 160 5 651 4 867 046 297 64 020 27 341 719 237 1 477 781 826
Alabama _ . ____________ 241 176 397 2 (D) 236 172 702 3 (D) 510 83 671 7 1 650
Alaska - - 52 80 951 40 71 479 11 (D) 1 (D) 58 14 817 2 (D)
Arizona - - 72 52 957 2 (D) 61 50 929 9 (D) 319 71 027 37 48 817
Arkansas - - 168 126 396 9 (D) 156 101 360 3 (D) 345 55 385 5 1 502
California - oo oo 345 331 269 21 25 660 274 294 384 50 11 225 2 680 616 754 131 60 502
Colorado - - 118 89 433 6 7 649 107 80 745 5 1 039 367 80 259 16 5 405
Connecticut- - 413 831 714 380 782 048 31 (D) 2 (D) 367 91 686 22 6 160
Delaware - .—--___ - 53 173 901 37 136 550 15 (D) 1 (D) 72 17 904 15 7 350
District of Columbia - - 3 (D) 3 (D) - - — — 55 25124 6 3 243
Florida oo oo 304 254 957 74 52 942 227 201 669 3 346 1 545 298 178 82 45 856
292 224 042 11 (D) 279 218 619 2 (D) 842 157 653 13 3 733
3 (D) 1 (D) 2 (D) - - 142 35 868 - -
35 20 450 6 4 998 24 14 647 5 805 131 21 648 6 4 862
222 160 609 32 20 819 182 138 948 8 842 1164 284 291 78 54 441
218 192 967 48 (D) 167 149 357 3 (D) 636 135 293 41 28 524
(o). 151 119 591 22 (D) 128 91 191 1 (D) 393 68 125 6 2 014
Kansas 101 56 624 11 7 529 90 49 095 - - 342 63 785 8 5 645
145 124 407 29 26 899 109 95 323 7 2 185 463 84 353 25 15 388
90 44 844 3 (D) 84 40 454 3 (D) 400 70 124 23 8 517
247 413 048 201 382 505 37 29 310 9 1 233 151 28 387 5 2 003
180 357 464 123 277 319 52 79 015 5 1130 453 116 724 23 9 231
719 1 085 459 642 997 064 71 86 595 6 1 800 653 151 014 64 23 289
Michigan - _____________ 361 447 485 116 (D) 238 297 082 7 (D) 952 222 961 45 21 887
Minnesota .- ___________ 219 210 042 71 91 118 145 118 536 3 388 488 125 117 17 7 782
Mississippi 197 187 188 12 (D) 184 156 916 1 (D) 338 45 935 7 2 754
MIiSSOUN oo oo 438 238 343 18 (D) 418 219 370 2 (D) 614 109 616 48 18 980
Montana - - 46 26 710 5 (D) 40 20 007 1 (D) 113 21 043 8 4 434
Nebraska- - 75 39 428 14 8 679 61 30 749 - - 210 37 090 5 1 010
Nevada —--___.__ - 41 38 628 6 10 015 31 27 981 4 632 128 26 970 12 (D)
New Hampshire - ._o.______ 168 337 566 129 271 297 31 (D) 8 (D) 135 30 811 6 2 822
New Jersey - oo 466 893 246 409 817 078 47 74 214 10 1954 914 218 989 60 26 656
New Mexico - 116 81 106 6 6 126 105 74 543 5 437 136 28 015 8 4 933
New York ______ - 1071 2 293 744 868 2 032 445 190 257 464 13 3 835 1697 416 654 200 129 191
North Carolina - - 390 424 081 211 232 117 173 191 204 6 760 879 144 685 27 12 042
North Dakota - ___._._____ 42 30 995 20 23 352 19 7 405 3 238 89 14 349 1 (D)
Ohi0 oo 279 331 770 129 (D) 148 203 858 2 (D) 1 137 240 467 67 17 846
Oklahoma - 175 91 569 13 (D) 161 81 119 1 (D) 399 67 215 58 45 933
Oregon ___ - 52 45 768 30 32 509 15 (D) 7 (D) 327 59 855 21 13 152
Pennsylvania --- - 756 1 368 895 587 1 213 059 132 145 641 37 10 195 1 340 301 049 92 35 460
Rhode Island - ______ 143 197 607 129 182 150 13 (D) 1 (D) 118 24 629 9 2 923
South Carolina 170 141 236 53 (D) 113 93 959 4 (D) 427 65 914 5 838
South Dakota _._ 53 36 930 12 13 155 41 23 775 - - 107 16 507 - -
Tennessee ... 133 101 405 9 9 626 115 90 732 9 1 047 621 119 066 14 3 708
Texas --- 525 309 279 32 24 546 482 281 861 11 2 872 1769 333 244 63 23 257
Utah oo 19 18 414 1 (D) 15 13 975 3 (D) 135 29 509 1 (D)
Vermont._ . 129 255 407 84 197 530 41 57 334 4 543 88 14 378 2 (D)
Virginia- - - 256 327 283 169 230 785 75 94 815 12 1 683 729 150 214 29 17 657
Washington - - 96 128 563 64 106 745 25 (D) 7 (D) 570 127 431 32 25 538
West Virginia - - 40 34 254 15 (D) 23 19 462 2 (D) 268 47 766 8 2 486
Wisconsin - - 305 280 151 108 (D) 193 155 706 4 (D) 463 97 520 16 6 027
WYOMING - oo 40 28 260 2 (D) 34 25 704 4 (D) 62 10 168 1 (D)

See footnotes at end of table.
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Table 4. Establishments and Sales for States: 1992 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see
appendix A]

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.
Miscellaneous retail stores, n.e.c.
(SIC 5999)
News dealers :
and newsstands Optlc(asllgg gggss)tores .
Geographic area (SIC 5994) Pet shops Art dealers Other miscellaneous
Total (SIC 5999 pt.) (SIC 5999 pt.) retail stores, n.e.c.
pt. pt. (SIC 5999 pt.)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 2 260 704 285 14 160 4 806 183 39 998 14 829 633 7 160 2 677 913 5 010 2 080 789 27 828 10 070 931
Alabama oo 4 721 196 59 608 548 147 766 58 12 863 31 6 807 459 128 096
Alaska - - 1 (D) 36 11 320 82 (D) 19 8 726 19 9 573 44 (D)
Arizona - - 9 6 238 245 80 598 764 339 968 103 86 492 146 52 225 515 201 251
Arkansas - - 7 3 017 59 16 213 306 66 818 30 6 399 18 2 888 258 57 531
California - oo - oo 163 65 816 1 184 454 747 5 120 2 169 156 1 107 502 543 697 307 559 3 316 1 359 054
Colorado - - 10 5 752 287 85 091 819 305 439 169 77 673 118 47 482 532 180 284
Connecticut- - 46 15 666 203 77 148 475 197 954 103 36 777 38 9 584 334 151 593
Delaware - .—--___ - 17 6 254 52 15 338 124 51 750 22 9 318 11 4 560 91 37 872
District of Columbia - - 12 (D) 51 18 692 103 (D) 8 (D) 41 17 792 54 25 104
Florida oo oo 88 26 904 1 098 370 353 3 062 1 030 868 452 143 573 364 101 655 2 246 785 640
20 6 003 355 131 566 1019 334 359 148 48 684 112 26 191 759 259 484
4 5 219 65 28 123 217 (D) 29 16 868 68 52 282 120 (D)
1 (D) 53 11 709 159 (D) 23 8 608 20 5 334 116 (D)
97 27 348 543 211 426 1741 716 137 331 121 611 203 89 772 1 207 504 754
35 8 706 260 93 725 847 243 297 184 52 083 48 10 058 615 181 156
(o). 15 2 881 144 49 231 409 112 371 55 17 402 50 12 875 304 82 094
Kansas 7 1 390 122 31 206 368 106 937 56 23 623 30 4 538 282 78 776
11 2 849 152 60 494 474 128 635 83 25 440 41 6 009 350 97 186
17 4 151 218 70 761 568 185 495 62 17 115 66 27 665 440 140 715
6 2 298 45 10 751 210 52 360 46 10 212 27 5 735 137 36 413
52 17 034 352 119 844 804 291 478 183 70 899 92 22 755 529 197 824
86 37 700 354 111 717 897 368 991 185 73 724 138 42 157 574 253 110
Michigan oo oo 36 15 259 533 224 346 1 399 557 720 284 127 220 150 61 031 965 369 469
Minnesota - - oo oo 18 16 190 351 114 954 699 221 004 145 55 211 111 25 328 443 140 465
Mississippi 7 885 83 24 844 275 65 503 32 6 723 15 3 149 228 55 631
MIiSSOUN o oo oo 18 5 875 280 94 784 856 259 695 125 40 580 76 22 969 655 196 146
Montana - - 6 1 068 40 8 152 147 37 208 23 6 464 34 7 606 90 23 138
Nebraska- - 5 2 466 81 36 693 245 64 624 44 11 037 25 5 165 176 48 422
Nevada ——______ - 9 (D) 50 17 374 245 (D) 41 21 463 39 23 123 165 (D)
New Hampshire - ._o.______ 12 4 898 77 20 987 209 74 608 61 20 158 14 3 012 134 51 438
New Jersey oo 162 46 464 516 176 178 1 237 502 881 250 106 076 136 42 436 851 354 369
New Mexico - 9 3 166 81 21 486 337 170 589 37 20 956 139 90 775 161 58 858
New York —_____ - 636 189 013 1219 441 807 2 743 1 510 662 465 135 505 571 597 290 1 707 777 867
North Carolina -- - 50 11 263 305 84 247 934 236 625 156 34 098 93 20 932 685 181 595
North DaKota - - - v 3 634 30 8 970 86 (D) 12 3 283 2 (D) 72 (D)
Ohi0 oo 88 25 444 675 218 640 1 542 555 690 297 113 559 134 29 675 1111 412 456
Oklahoma - 5 1220 149 38 801 467 152 039 53 20 449 31 5 701 383 125 889
Oregon —___ - 11 3 863 152 45 778 534 185 038 115 43 246 81 17 823 338 123 969
Pennsylvania --- - 252 64 805 702 242 763 1 677 627 181 331 115 505 143 48 342 1 203 463 334
Rhode Island - ______ 6 1 458 38 8 860 136 41 436 26 9 592 16 3 004 94 28 840
South Carolina 21 5 253 184 53 446 529 145 458 60 14 739 64 11 535 405 119 184
South Dakota - 2 (D) 40 9 777 85 (D) 18 (D) 6 (D) 61 15 798
Tennessee ___ 16 5 953 247 78 537 737 199 008 115 22 665 67 13 218 555 163 125
Texas --- 71 20 152 1 032 337 782 2 566 962 906 396 167 334 246 68 312 1924 727 260
Utah oo 3 (D) 103 33 005 276 75 407 49 11 323 30 6 711 197 57 373
Vermont. . 7 843 29 9 074 108 (D) 18 6 718 17 5 589 73 (D)
Virginia- - - 33 6 286 404 131 455 914 269 927 175 58 695 89 19 315 650 191 917
Washington - - 24 6 713 306 93 646 894 326 353 192 70 543 151 47 759 551 208 051
West Virginia - - 20 4 446 85 25 193 222 53 124 44 9 959 13 2 804 165 40 361
Wisconsin - - 19 5 403 273 81 143 679 239 497 127 43 242 104 21 779 448 174 476
WYOMING - o oo mmmommmmeee o 3 (D) 21 3 800 104 23 199 13 1 801 35 9 757 56 11 641
lincludes sales from catalog order desks.
2Includes data for leased departments operated within department stores. Data for this line not included in broader kind-of-business totals.
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Table 5.

[Includes only establishments with payroll.
appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

For explanation of terms and comparability of 1987

and 1992 censuses, see

Building materials and garden supplies stores
(SIC 52)

Retail trade Building materials and Hardware stores Retail nurseries, lawn Manufactured (mobile)
Total supply stores IC 525) and garden supply stores home dealers
Geographic area (SIC 521, 3) (SIC 526) (SIC 527)

Estab- Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 1 526 215| 1 894 880 209| 69 483| 98 832 146| 35 589| 74 501 238| 18 984| 12 290 916| 10 857 6 327 846 4 053 5 712 146
Abilene, TX MSA ____________ 832 968 437 28 47 429 18 38 579 4 3 118 5 (D) 1 (D)
Albany, GA MSA __ 746 860 116 36 54 688 18 44 504 7 1 860 7 3 020 4 5 304

Albany-Schenectady—-Troy,

SA o 5 370 6 646 526 222 363 930 103 268 101 63 47 813 40 29 041 16 18 975
Albuquerque, NM MSA 3 248 4 990 647 128 238 136 65 163 755 27 22 035 13 6 627 23 45 719
Alexandria, LAMSA _________ 724 933 484 44 51 439 17 38 140 15 4 684 6 2 066 6 6 549

3 521 4 370 456 175 236 839 90 181 188 40 20 932 35 22 905 10 11 814
Altoona, PA MSA _ 826 1 068 032 45 60 848 18 40 993 15 9 563 6 1 768 6 8 524
Amarillo, TX MSA ___ - 1 314 1 765 826 47 73 542 30 60 936 5 1 287 8 5 115 4 6 204
Anchorage, AK MSA - 1 474 2 572 741 37 133 729 26 119 289 8 (D) 1 (D) 2 (D)
Anniston, AL MSA ___ - 676 780 822 34 35 346 23 29 254 3 1 167 4 1 159 4 3 766
Appleton—-Oshkosh—-Neenah

WIMSA o 1 991 2 733 255 103 231 076 55 191 337 32 24 766 13 (D) 3 (D)
Asheville, NC MSA 1 408 1 621 022 68 97 529 39 69 093 11 5 341 8 3 583 10 19 512
Athens, GA MSA __ 849 969 236 42 67 077 20 54 571 14 3 095 4 (D) 4 (D)
Atlanta, GA MSA __ 18 542 26 525 002 706 1 329 028 339 1 043 629 189 137 749 151 105 906 27 41 744
Augusta—Aiken, GA-SC MSA _ 2 504 3 147 818 137 234 980 71 180 926 25 8 393 16 7 489 25 38 172
Austin—San Marcos, TX MSA _ 5 061 7 683 796 174 360 851 83 292 041 37 20 969 45 24 752 9 23 089
Bakersfield, CAMSA ________ 2 761 3 472 405 114 179 728 53 137 032 34 28 164 19 7 731 8 6 801
Bangor, ME MSA ___________ 741 1 053 816 48 63 908 24 42 166 13 6 555 5 2 313 6 12 874
Barnstable-Yarmouth, MA

MSA e 1 560 1 520 232 66 95 912 38 77 571 14 11 034 14 307 - -
Baton Rouge, LAMSA _______ 2 755 4 069 163 158 218 125 74 166 522 53 27 597 24 11 593 7 12 413
Beaumont—Port Arthur, TX

______________________ 2 141 2 745 302 93 130 689 51 106 089 16 11 557 17 6 372 9 6 671
Bellingham, WA MSA _ - 1 153 1 552 390 63 113 099 36 80 344 11 17 647 11 5 646 5 9 462
Benton Harbor, MI MSA ____ 949 1 036 884 68 68 542 36 50 341 19 10 615 10 (D) 3 (D)
Billings, MT MSA ____________ 886 1 196 878 40 82 346 21 49 310 8 11 646 5 3 973 6 17 417
Biloxi—Gulfport—Pascagoula,

SA oo 1 883 1 909 901 103 101 000 48 80 497 28 8 137 18 3 728 9 8 638

1 548 1 818 558 79 100 086 50 75 726 10 4 232 10 4 265 9 15 863
4 884 6 728 107 208 296 242 107 233 767 60 29 289 27 12 556 14 20 630
604 751 390 36 37 091 19 23 094 7 5 402 5 3 463 5 5132
744 804 849 28 42 959 14 29 778 3 4 438 7 3 997 4 4 746

Bloomington—Normal, IL MSA _ 842 1 132 530 38 60 317 21 50 055 6 (D) 9 6 121 2 (D)
Boise City, IDMSA __________ 1 919 2 684 394 95 190 884 58 129 681 19 29 694 13 7 556 5 23 953
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 33782 44 531 725 1 239 1 948 002 672 1 566 148 375 (D) 180 (D) 12 (D)
Boston, MA-NH PMSA ____ 20 420 27 058 734 688 1082 779 377 849 803 214 171 132 93 60 015 4 1829
Brockton, MA PMSA _______ 1 305 1 972 527 51 104 291 23 90 516 18 9 412 10 4 363 - -
F|tchburg—Leom|nster MA
PMSA_ . 844 975 468 37 37 441 17 28 326 11 5 325 9 3 790 - -
Lawrence, MA-NH PMSA __ 1 926 2 451 009 78 113 459 42 87 795 22 14 351 12 (D) 2 (D)
Lowell, MA-NH PMSA _____ 1 261 1 371 425 40 66 898 21 49 119 14 15 225 5 2 554 - -
Manchester, NH PMSA ____ 1 128 1 607 034 46 85 768 25 75 063 16 8 900 5 1 805 - -
Nashua, NH PMSA ________ 1 142 1 875 315 45 112 602 25 98 876 13 9 459 6 (D) 1 (D)
New Bedford, MA PMSA ___ 1 053 1129 571 42 63 440 27 56 114 13 (D) 2 (D) - -
Portsmouth—Rochester,

NH-ME PMSA ___________ 1929 2 253 795 95 106 720 47 75 409 27 16 038 17 12 924 4 2 349

Worcester, MA-CT PMSA __ 2 774 3 836 847 117 174 604 68 155 127 27 10 894 21 (D) 1 (D)
Brownsville—Harlingen—San

Benito, TX MSA _ 1 538 1725 414 51 79 591 28 64 489 10 7 015 8 3 340 5 4 747
Bryan—CoIIege Stati

MSA 692 949 982 23 45 232 14 39 640 4 (D) 4 (D) 1 (D)
7 526 8 846 860 326 399 277 181 319 379 89 (D) 54 41 533 2 (D)

Burllngton VIMSA _________ 1 414 1 604 602 78 102 621 38 76 575 26 18 205 11 (D) 3 (D)
Canton—Massillon, OH MSA __ 2 432 2 995 386 110 133 195 60 95 321 25 14 218 22 (D) 3 (D)
Casper, WY MSA ___________ 507 519 338 17 18 722 11 14 929 4 (D) 2 (D) - -
Cedar Rapids, IAMSA _______ 1 126 1 564 354 60 123 234 31 99 780 13 5 744 13 8 927 3 8 783
Champaign—Urbana, IL MSA__ 1 022 1 309 426 49 70 253 31 48 377 11 7 706 4 (D) 3 (D)
Charleston—-North Charleston

SCMSA ________ - 3 200 3 725 594 151 233 296 74 173 199 30 16 530 30 13 492 17 30 075
Charleston, WV MSA ________ 1 546 2 182 172 81 144 356 41 119 431 22 9 322 11 4 580 7 11 023
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 7 367 9 494 749 356 606 089 179 464 653 94 58 268 49 27 333 34 55 835
Charlottesville, VAMSA ______ 935 1 133 400 31 80 270 17 74 274 6 2 356 6 (D) 2 (D)
Chattanooga, TN-GA MSA ___ 2 705 3 414 845 150 186 078 81 145 072 41 21 148 17 6 167 11 13 691
Cheyenne, WY MSA _________ 455 690 014 19 22 812 13 16 992 3 (D) 3 (D) - -
Chlcago—Gary—Kenosha

IL-IN-WI CMSA____ 45 100 64 858 219 1773 2 916 964 886 2 125 563 618 524 850 245 (D) 24 (D)
Chicago, IL PMSA 40 523 58 832 375 1 565 2 624 230 790 1913 121 546 476 005 212 222 515 17 12 589

3 203 4 365 938 149 223 217 70 165 362 50 33 243 24 20 897 5 3 715

546 708 185 30 40 389 16 31 538 8 4 192 4 (D) 2 (D)

828 951 721 29 29 128 10 15 542 14 11 410 5 2 176 - -

Chico—Paradise, CAMSA ____ 1142 1 290 658 64 90 025 34 66 310 14 9 710 9 4 456 7 9 549

See footnotes at end of table.
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Table 5. Establishments and Sales for Metropolitan Areas: 1992

—Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms and comparability of 1987 and 1992 censuses, see

appendix A. For definitions of CMSA's, MSA's, and PMSA's, see appendix D]

General merchandise stores
(SIC 53)
Department stores Department stores : Miscellaneous general
Total (incl. leased depts.)! 2 (excl. leased depts.)! Vﬁzrsltthysstores merchandise stores
Geographic area (SIC 531) (SIC 531) (SIC 539)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)

United States ______ 34 606 245 329 695 11 001 190 784 927 11 001 186 422 670 12 561 9 056 820 11 044 49 850 205
Abilene, TX MSA ____________ 19 193 859 8 (D) 8 (D) 3 (D) 8 (D)
Albany, GA MSA __ 18 138 277 8 135 676 8 133 192 7 (D) 3 (D)
Albany-Schenectady-Troy,

A oo 125 745 634 39 574 461 39 559 813 42 30 397 44 155 424
Albuquerque, NM MSA 54 723 461 23 523 833 23 515 479 6 5 734 25 202 248
Alexandria, LA MSA _________ 25 213 922 10 167 844 10 (D) 8 (D) 7 (D)
Allentown-Bethlehem—Easton,

PAMSA___________ 68 512 216 26 414 637 26 406 174 25 19 132 17 86 910
Altoona, PA MSA _ - 23 143 138 7 129 006 7 127 198 12 8 081 4 7 859
Amarillo, TX MSA ___ - 24 302 252 12 214 995 12 212 147 2 D) 10 (D)
Anchorage, AK MSA - 15 450 658 4 (D) 4 (D) 2 (D) 9 (D)
Anniston, AL MSA___ - 21 127 626 8 122 120 8 121 026 9 4 507 4 2 093
Appleton-Oshkosh—Neenah,

WIMSA . 45 393 096 22 303 040 22 297 737 12 (D) 11 (D)
Asheville, NC MSA - 36 216 317 18 192 123 18 188 839 10 7 464 8 20 014
Athens, GA MSA __ - 16 162 865 9 122 234 9 (D) 6 (D) 1 (D)
Atlanta, GA MSA__ 376 3 477 721 138 2 755 602 138 2 688 684 125 117 521 113 671 516
Augusta-Aiken, GA-SC MSA _ 79 483 838 26 393 302 26 384 329 35 23 317 18 76 192
Austin-San Marcos, TX MSA _ 89 858 888 30 690 177 30 679 435 37 19 848 22 159 605
Bakersfield, CA MSA ________ 70 509 682 24 373 775 24 364 897 19 9 948 27 134 837
Bangor, ME MSA ___________ 28 191 660 8 102 097 8 99 876 8 3 825 12 87 959
Barnstable—Yarmouth, MA

MSA e 21 112 610 7 106 670 7 103 717 6 (D) 8 (D)
Baton Rouge, LA MSA_______ 66 665 757 25 557 096 25 545 583 30 (D) 11 (D)
Beaumont—Port Arthur, TX

A e 52 463 894 21 376 339 21 367 444 22 13 078 9 83 372

Bellingham, WA MSA _ - 15 228 148 7 (D) 7 (D) 4 1 653 4 (D)
Benton Harbor, MI MSA ____ 20 148 935 7 133 642 7 131 741 9 11 911 4 5 283
Billings, MT MSA____________ 19 200 995 10 142 737 10 140 100 4 2 378 5 58 517
Biloxi-Gulfport—Pascagoula,

A oo 58 376 352 19 299 162 19 290 029 27 13 898 12 72 425
Binghamton, NY MSA _______ 32 229 966 16 199 621 16 191 539 6 3728 10 34 699
Birmingham, AL MSA _ - 129 878 403 39 690 598 39 677 032 54 37 024 36 164 347
Bismarck, ND MSA __ - 16 140 246 9 128 225 9 127 216 2 (D) 5 (D)
Bloomington, IN MSA________ 16 122 088 8 107 436 8 105 166 5 (D) 3 (D)
Bloomington-Normal, IL MSA_ 15 132 592 7 113 520 7 111 207 6 (D) 2 (D)
Boise City, ID MSA __________ 37 379 397 17 280 438 17 274 021 9 8 970 11 96 406
Boston-Worcester-Lawrence,

MA-NH-ME-CT CMSA _____ 633 4 951 942 224 3 438 803 224 3 348 899 201 (D) 208 (D)
Boston, MA-NH PMSA ____ 331 2 770 934 106 1 941 598 106 1 890 916 110 89 776 115 790 242
Brockton, MA PMSA_______ 26 156 791 11 114 679 11 110 481 5 4 909 10 41 401
Fitchburg—Leominster, MA

PMSA_ . 27 124 067 9 112 596 9 109 566 13 5 258 5 9 243
Lawrence, MA-NH PMSA __ 45 346 121 18 231 824 18 226 476 13 5 282 14 114 363
Lowell, MA-NH PMSA _____ 25 109 309 13 99 786 13 96 429 7 3 251 5 9 629
Manchester, NH PMSA ____ 31 289 599 13 165 853 13 162 628 8 (D) 10 (D)
Nashua, NH PMSA ________ 27 311 554 12 186 647 12 182 080 6 1 893 9 127 581
New Bedford, MA PMSA___ 18 168 170 8 99 674 8 96 952 3 (D) 7 (D)
Portsmouth—Rochester,

NH-ME PMSA ___________ 47 211 625 14 184 531 14 180 540 15 6 652 18 24 433

Worcester, MA-CT PMSA __ 56 463 772 20 301 615 20 292 831 21 9 221 15 161 720
Brownsville—Harlingen-San

Benito, TX MSA__ 50 376 386 17 267 031 17 262 773 13 11 924 20 101 689
Bryan—College Stati

MSA - 18 188 519 9 (D) 9 (D) 4 (D) 5 (D)
Buffalo—Niagara Falls, NY

MSA 141 1 072 696 60 854 651 60 821 796 56 52 455 25 198 445
Burlington, VT MSA _________ 23 132 108 8 95 334 8 92 678 11 (D) 4 (D)
Canton-Massillon, OH MSA __ 59 379 880 18 286 145 18 276 892 30 25 106 11 77 882
Casper, WY MSA ___________ 12 (D) 7 (D) 7 (D) 2 (D) 3 (D)
Cedar Rapids, IA MSA_______ 20 264 026 14 221 155 14 (D) 2 (D) 4 (D)
Champaign-Urbana, IL MSA__ 26 226 481 11 161 106 11 158 104 9 5 206 6 63 171
Charleston-North Charleston,

. 68 469 874 26 362 533 26 355 333 30 25 766 12 88 775
________ 46 341 309 17 266 461 17 256 283 17 (D) 12 (D)
Charlotte—Gastonia—Rock Hill,

NC-SC MSA_______________ 195 1111 770 60 876 551 60 856 044 93 53 791 42 201 935
Charlottesville, VA MSA______ 26 117 430 9 87 325 9 85 636 7 5 096 10 26 698
Chattanooga, TN-GA MSA ___ 82 534 890 28 422 174 28 417 588 36 28 183 18 89 119
Cheyenne, WY MSA_________ 10 95 342 7 '86 598 7 (D) - - 3 (D)
Chicago—-Gary—Kenosha,

IL-IN-WI CMSA____ 833 7 253 162 279 6 108 615 279 5 866 699 272 (D) 282 (D)

i 745 6 521 154 249 5 500 447 249 5 275 975 231 184 023 265 1 061 156

62 546 870 20 443 011 20 428 889 28 20 872 14 97 109

15 108 729 6 91 783 6 89 766 7 (D) 2 (D)

11 76 409 4 73 374 4 72 069 6 (D) 1 (D)

Chico—Paradise, CA MSA ____ 25 226 495 11 162 538 11 159 889 2 (D) 12 (D)

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Food stores
(SIC 54)

Total

Grocery stores

Meat and fish (seafood)

markets

Retail bakeries
(SIC 546)

Other food stores

Geographic area (SIC 541) (SIC 542) (SIC 543, 4,5, 9)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 180 568 369 198 584 133 263 352 558 184 8 941 5 040 901 20 418 5 386 894 17 946 6 212 605
Abilene, TX MSA ___ooo_____ 74 182 029 57 177 405 1 D) 11 (D) 5 (D)
Albany, GA MSA __ 85 145 956 70 143 093 3 (D) 5 (D) 7 1421
Albany-Schenectady—-Troy,

SA o 630 1 400 833 437 1 326 985 32 19 029 81 31 732 80 23 087
Albuquerque, NM MSA 278 853 239 189 818 991 14 6 302 41 12 208 34 15 738
Alexandria, LAMSA _________ 103 184 251 85 179 370 5 1 258 8 2 579 5 1 044

392 925 442 258 885 924 30 14 008 52 11 862 52 13 648
Altoona, PA MSA _ 94 207 769 65 200 200 8 3174 11 1 596 10 2 799
Amarillo, TX MSA ___ - 125 285 371 109 280 097 3 (D) 9 1 752 4 (D)
Anchorage, AK MSA - 108 458 987 66 436 316 8 12 584 22 6 717 12 3 370
Anniston, AL MSA ___ - 62 152 258 56 150 356 - - 3 (D) 3 (D)
Appleton—-Oshkosh—-Neenah

WIMSA o 128 465 314 68 447 409 9 4 124 30 7 968 21 5 813
Asheville, NC MSA 152 319 519 135 313 434 - - 7 2 744 10 3 341
Athens, GA MSA __ 76 158 043 64 154 544 - - 5 2 355 7 1 144
Atlanta, GA MSA __ 1 764 4 553 382 1 385 4 421 359 61 24 995 159 48 647 159 58 381
Augusta—Aiken, GA-SC MSA _ 249 595 313 214 582 044 9 7 647 12 3 144 14 2 478
Austin—San Marcos, TX MSA _ 568 1 467 922 464 1 432 361 17 10 410 51 16 461 36 8 690
Bakersfield, CAMSA ________ 413 799 214 307 768 613 23 11 875 54 9 537 29 9 189
Bangor, ME MSA ___________ 84 194 531 65 185 938 3 4 170 11 3 072 5 1 351
Barnstable—Yarmouth, MA

MSA e 180 337 580 99 304 803 17 10 774 32 6 571 32 15 432
Baton Rouge, LAMSA _______ 414 850 852 360 819 441 17 15 344 18 5 345 19 10 722
Beaumont—Port Arthur, TX

______________________ 328 532 032 280 517 310 14 6 417 19 4 681 15 3 624
Bellingham, WA MSA _ - 106 295 119 71 286 667 3 947 18 3 812 14 3 693
Benton Harbor, MI MSA ____ 113 194 099 77 182 452 4 2 611 21 3 577 11 5 459
Billings, MT MSA ____________ 82 199 191 56 193 517 4 1091 9 1519 13 3 064
Biloxi—Gulfport—-Pascagoula,

SA oo 247 414 992 212 406 718 8 3 843 14 2 400 13 2 031

162 413 798 119 401 423 7 3 444 19 5 412 17 3 519
570 1 222 702 492 1 194 295 13 11 979 36 8 950 29 7 478
46 117 605 27 112 444 4 1 940 5 840 10 2 381
65 154 669 48 151 434 - - 6 917 11 2 318

Bloomington—Normal, IL MSA _ 64 168 014 40 162 095 4 1813 9 1 895 11 2 211
Boise City, IDMSA __________ 150 481 706 99 469 730 7 1 684 20 4 475 24 5 817
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 3973 8 659 379 2 519 (D) 223 (D) 805 305 356 426 (D)
Boston, MA-NH PMSA ____ 2 413 5 143 426 1 486 4 722 548 136 92 123 522 204 575 269 124 180
Brockton, MA PMSA _______ 171 342 106 115 320 214 8 4 202 32 11 599 16 6 091
F|tchburg—Leom|nster MA
PMSA_ . 90 229 202 65 (D) 2 (D) 17 5 544 6 (D)
Lawrence, MA-NH PMSA __ 217 519 502 135 482 153 13 15 055 48 16 992 21 5 302
Lowell, MA-NH PMSA _____ 173 383 247 119 363 569 5 2 417 35 12 854 14 4 407
Manchester, NH PMSA ____ 124 326 211 93 313 453 6 3 158 17 7 770 8 1 830
Nashua, NH PMSA ________ 116 349 964 83 332 037 4 (D) 15 5 066 14 (D)
New Bedford, MA PMSA ___ 129 242 449 68 210 953 19 18 804 32 8 205 10 4 487
Portsmouth—Rochester,

NH-ME PMSA ___________ 217 444 882 147 417 404 13 6 678 23 5 663 34 15 137

Worcester, MA-CT PMSA __ 323 678 390 208 623 839 17 12 949 64 27 088 34 14 514
Brownsville—Harlingen—San

Benito, TX MSA _ 199 366 822 149 357 311 7 2 468 26 2 781 17 4 262
Bryan—CoIIege Stati

MSA 65 177 720 55 174 724 2 (D) 4 (D) 4 (D)
836 1 975 024 534 1 850 490 72 53 858 114 33 771 116 36 905

Burllngton VIMSA _________ 190 353 898 143 337 739 6 4 249 28 6 894 13 5 016
Canton—Massillon, OH MSA __ 274 619 218 195 595 124 17 8 177 30 6 843 32 9 074
Casper, WY MSA ___________ 29 100 563 19 98 122 1 (D) 5 (D) 4 1039
Cedar Rapids, IAMSA _______ 81 277 632 54 267 778 9 2 798 9 5 058 9 1 998
Champaign—Urbana, IL MSA__ 75 214 650 57 210 162 3 1178 5 1 256 10 2 054
Charleston-North Charleston

SCMSA ________ - 297 693 328 225 669 710 19 8 754 20 4 679 33 10 185
Charleston, WV MSA ________ 183 424 645 152 416 269 5 2 908 11 2 340 15 3 128
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 764 1 766 089 656 1 733 457 18 6 373 39 10 158 51 16 101
Charlottesville, VAMSA ______ 134 240 961 118 235 543 2 (D) 7 (D) 7 2 697
Chattanooga, TN-GA MSA ___ 280 626 123 225 615 159 6 1 896 21 4 294 28 4 774
Cheyenne, WY MSA _________ 25 91 695 16 89 634 - - 3 675 6 1386
Chlcago—Gary—Kenosha

IL-IN-WI CMSA____ 4 821 11 066 082 3 013 10 298 841 258 (D) 797 (D) 753 (D)
Chicago, IL PMSA 4 449 9 968 785 2 791 9 267 542 230 149 198 727 258 008 701 294 037

271 823 077 162 769 047 23 17 155 49 17 196 37 19 679
39 118 780 21 114 286 1 (D) 9 2 340 8 (D)
62 155 440 39 147 966 4 (D) 12 (D) 7 3 162
Chico—Paradise, CAMSA ____ 131 291 525 92 281 205 8 3 528 16 2 067 15 4 725

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Automotive dealers
(SIC 55 ex. 554)

Miscellaneous automotive

Total New and used car dealers Used car dealers Auto and home supply stores dealers
Geographic area (SIC 551) SIC 552) (SIC 553) (SIC 555, 6,7, 9)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 96 373 395 147 882 24 380 333 801 369 18 672 16 031 345 41 308 28 565 320 12 013 16 749 848
Abilene, TX MSA ____________ 72 189 866 12 132 891 24 30 648 29 17 419 7 8 908
Albany, GA MSA __ 53 181 423 10 146 017 17 11 281 19 14 192 7 9 933

Albany-Schenectady—-Troy,

SA o 273 1 455 460 98 1 304 031 55 31 721 89 61 405 31 58 303
Albuquerque, NM MSA 227 1 123 365 49 932 464 45 47 371 102 80 038 31 63 492
Alexandria, LA MSA _________ 45 194 792 15 171 562 4 (D) 19 10 542 7 (D)

209 945 698 77 830 218 42 33 013 66 47 507 24 34 960
Altoona, PA MSA _ 71 269 269 25 234 757 20 14 703 22 (D) 4 (D)
Amarillo, TX MSA ___ - 99 422 754 19 364 868 25 20 986 40 24 943 15 11 957
Anchorage, AK MSA - 72 435 203 14 350 794 6 5 907 28 27 985 24 50 517
Anniston, AL MSA ___ - 71 183 975 11 149 727 26 19 982 29 13 205 5 1 061
Appleton—-Oshkosh—-Neenah

WIMSA o 151 591 319 36 483 144 51 47 849 39 27 859 25 32 467
Asheville, NC MSA 116 266 417 20 194 073 41 27 611 50 30 838 5 13 895
Athens, GA MSA __ 51 181 955 12 154 467 9 (D) 26 19 163 4 (D)
Atlanta, GA MSA __ 1 102 5 902 011 239 5 161 481 209 175 908 566 436 810 88 127 812
Augusta—Aiken, GA-SC MSA _ 197 701 166 43 590 550 50 32 499 87 61 381 17 16 736
Austin—San Marcos, TX MSA _ 278 1 742 929 56 1 506 482 61 74 087 127 102 186 34 60 174
Bakersfield, CAMSA ________ 215 629 370 36 488 466 19 19 167 132 79 848 28 41 889
Bangor, ME MSA ___________ 48 221 181 11 177 459 16 10 410 14 19 553 7 13 759
Barnstable—Yarmouth, MA
MSA e 44 222 643 24 195 628 2 (D) 9 (D) 9 14 828
Baton Rouge, LAMSA _______ 170 915 827 38 773 662 21 18 550 85 73 266 26 50 349
Beaumont—Port Arthur, TX

______________________ 170 645 196 28 521 344 49 37 840 65 52 581 28 33 431
Bellingham, WA MSA _ - 78 183 560 11 128 955 11 7 453 27 20 615 29 26 537
Benton Harbor, MI MSA ____ 61 222 716 19 182 027 9 10 151 25 15 990 8 14 548
Billings, MT MSA ____________ 56 307 634 16 270 310 8 4 675 26 21 434 6 11 215
Biloxi—Gulfport—Pascagoula,

SA oo 171 394 091 25 308 198 37 23 816 87 41 806 22 20 271

95 308 701 25 258 753 27 18 213 33 23 357 10 8 378
385 1612 942 61 1 359 728 95 74 678 191 131 581 38 46 955
42 187 083 13 154 657 8 3 625 11 11 672 10 17 129
34 140 838 10 122 976 5 5141 11 7 178 8 5 543

Bloomington—Normal, IL MSA _ 39 225 189 14 187 640 7 7 922 12 21 017 6 8 610
Boise City, IDMSA __________ 154 665 841 26 501 907 32 58 474 63 50 114 33 55 346
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 1488 7 876 679 540 7 017 756 258 (D) 517 379 491 173 (D)
Boston, MA-NH PMSA ____ 735 4 641 923 294 4 217 862 100 123 669 265 208 306 76 92 086
Brockton, MA PMSA _______ 82 311 897 24 253 756 20 23 241 25 17 737 13 17 163
F|tchburg—Leom|nster MA
PMSA_ . 66 148 936 20 119 216 17 8 734 22 14 805 7 6 181
Lawrence, MA-NH PMSA __ 96 391 624 28 339 860 23 14 032 33 20 795 12 16 937
Lowell, MA-NH PMSA _____ 53 160 378 12 131 089 14 (D) 23 11 984 4 (D)
Manchester, NH PMSA ____ 67 262 181 18 208 712 16 16 287 18 10 705 15 26 477
Nashua, NH PMSA ________ 59 364 237 21 331 163 6 4 996 24 20 175 8 7 903
New Bedford, MA PMSA ___ 65 153 294 20 116 991 20 11 898 19 20 761 6 3 644
Portsmouth—Rochester,

NH-ME PMSA ___________ 104 459 241 45 408 968 13 10 583 29 21 044 17 18 646

Worcester, MA-CT PMSA __ 161 982 968 58 890 139 29 29 690 59 33 179 15 29 960
Brownsville—Harlingen—San

Benito, TX MSA _ 108 251 324 18 175 035 29 21 360 48 43 454 13 11 475
Bryan—CoIIege Stati

MSA 46 189 458 12 161 432 8 7 592 20 16 997 6 3 437
358 1 712 548 110 1 531 189 72 33 369 135 98 953 41 49 037

Burllngton VIMSA _________ 81 310 403 31 273 356 13 7 584 20 11 017 17 18 446
Canton—Massillon, OH MSA __ 162 580 673 45 474 818 27 23 999 71 44 679 19 37 177
Casper, WY MSA ___________ 40 122 391 10 95 953 4 2 397 17 10 976 9 13 065
Cedar Rapids, IAMSA _______ 73 314 676 19 266 138 21 16 697 23 16 551 10 15 290
Champaign—Urbana, IL MSA__ 59 252 140 16 218 410 13 10 014 21 12 807 9 10 909
Charleston-North Charleston

SCMSA ________ - 207 855 905 43 734 608 44 23 736 84 56 798 36 40 763
Charleston, WV MSA ________ 105 531 901 26 471 330 18 19 121 49 28 404 12 13 046
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 543 2 319 906 132 1 990 372 122 84 203 232 164 766 57 80 565
Charlottesville, VAMSA ______ 45 169 154 14 153 273 6 3 069 20 10 073 5 2 739
Chattanooga, TN-GA MSA ___ 178 692 388 35 565 718 39 36 647 85 67 752 19 22 271
Cheyenne, WY MSA _________ 33 137 105 7 116 749 6 2 225 12 10 343 8 7 788
Chlcago—Gary—Kenosha

IL-IN-WI C ——- 2 074 13 338 359 656 12 032 370 375 349 621 840 660 591 203 295 777
Chicago, IL PMSA 1 765 12 161 478 578 11 046 807 290 295 835 733 567 783 164 251 053

229 840 722 55 713 081 61 35 140 90 60 744 23 31 757
40 161 425 15 124 958 10 7 708 9 26 690 6 2 069
40 174 734 8 147 524 14 10 938 8 5 374 10 10 898
Chico—Paradise, CAMSA ____ 84 209 124 13 158 052 14 9 043 36 22 952 21 19 077

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Gasoline service stations

Apparel and accessory stores
(SIC 56)

Women'’s clothing and specialty stores
(SIC 562, 3

(SIC 554) Men'’s and boys’ clothing and
Total accessory stores
Geographic area (SIC 561) Total Women'’s clothing stores
(SIC 562)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 105 334 134 705 359 145 490 101 714 474 15 566 10 013 646 58 970 34 912 011 50 174 31 326 346
Abilene, TX MSA ____________ 124 79 683 70 38 407 5 (D) 33 13 938 29 13 043
Albany, GA MSA __ 63 51 457 81 38 478 9 4 934 36 18 362 31 17 757

Albany-Schenectady—-Troy,

SA o 297 401 294 524 385 405 51 30 051 216 138 678 190 128 678
Albuquerque, NM MSA 169 316 585 262 191 253 21 13 499 112 54 970 98 50 332
Alexandria, LAMSA _________ 62 54 492 79 44 965 11 7 153 31 13 056 25 12 013

231 265 681 304 191 906 24 17 500 135 78 143 104 64 943
Altoona, PA MSA _ 66 80 000 68 40 205 4 3 455 30 19 883 27 (D)
Amarillo, TX MSA ___ - 105 181 252 126 87 602 7 4 024 50 25 912 45 24 918
Anchorage, AK MSA - 70 138 236 148 168 268 23 15 884 61 31 941 50 25 052
Anniston, AL MSA ___ - 82 64 186 43 29 628 4 (D) 20 5 798 15 5 231
Appleton—-Oshkosh—-Neenah

WIMSA o 159 202 372 213 131 123 23 13 727 90 47 829 83 44 966
Asheville, NC MSA 96 118 144 154 100 724 11 (D) 67 41 606 57 38 206
Athens, GA MSA __ 75 68 667 98 61 233 11 4 180 41 18 901 35 16 702
Atlanta, GA MSA __ 1 317 1 871 106 1 820 1 497 164 208 161 023 756 505 795 638 451 538
Augusta—Aiken, GA-SC MSA _ 206 232 733 271 164 172 27 12 054 116 55 257 102 51 723
Austin-San Marcos, TX MSA _ 354 485 619 467 389 750 43 24 697 191 125 632 156 106 043
Bakersfield, CAMSA ________ 177 345 243 239 120 152 24 11 651 83 34 094 75 31 721
Bangor, ME MSA ___________ 52 66 558 64 56 027 6 (D) 21 14 820 17 13 710
Barnstable—Yarmouth, MA

MSA e 84 94 075 162 119 458 12 15 284 74 32 591 63 29 815
Baton Rouge, LAMSA _______ 210 320 319 253 174 096 28 22 219 106 60 315 95 55 303
Beaumont—Port Arthur, TX

______________________ 196 239 064 198 123 290 17 8 287 80 38 717 65 36 394
Bellingham, WA MSA _ - 91 202 947 120 74 036 11 7 037 42 19 132 35 17 932
Benton Harbor, MI MSA ____ 83 114 003 73 29 505 8 3 573 37 13 151 33 11 854
Billings, MT MSA ____________ 69 65 046 90 47 639 11 5 957 34 13 681 29 12 613
Biloxi—Gulfport—Pascagoula,

SA oo 138 132 927 139 51 063 16 6 196 60 25 706 54 24 272

111 151 720 140 72 148 17 8 518 62 27 473 56 24 459
388 470 179 444 429 883 35 24 905 190 130 426 164 119 493
49 64 984 64 25 129 7 3 256 31 12 906 28 (D)
38 51 707 73 38 145 7 2 797 30 15 324 24 13 433

Bloomington—Normal, IL MSA _ 77 124 920 89 77 304 14 5 878 40 21 458 35 (D)
Boise City, IDMSA __________ 143 216 932 169 103 929 15 7 057 63 30 984 59 (D)
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 2170 2 682 242 3321 (D) 365 (D) 1 302 1 058 585 1107 (D)
Boston, MA-NH PMSA ____ 1 255 1 483 459 2 071 2 209 752 228 192 124 834 752 715 700 673 101
Brockton, MA PMSA _______ 99 120 329 98 69 342 12 4 748 39 21 794 33 20 391
F|tchburg—Leom|nster MA
PMSA_ . 49 76 242 72 (D) 7 4 288 26 17 011 24 (D)
Lawrence, MA-NH PMSA __ 124 163 693 202 152 610 25 18 343 73 45 022 63 40 900
Lowell, MA-NH PMSA _____ 110 137 272 75 59 767 8 3 442 28 13 906 27 (D)
Manchester, NH PMSA ____ 74 102 132 98 89 833 6 (D) 29 19 517 24 16 992
Nashua, NH PMSA ________ 70 96 772 139 119 783 15 9 396 55 39 632 47 35 703
New Bedford, MA PMSA ___ 67 76 643 98 91 705 10 4 269 36 28 612 32 27 939
Portsmouth—Rochester,

NH-ME PMSA ___________ 119 150 507 228 180 670 24 16 974 87 56 961 76 54 434

Worcester, MA-CT PMSA __ 203 275 193 240 209 299 30 16 674 95 63 415 81 60 251
Brownsville—Harlingen—San

Benito, TX MSA _ 97 92 849 228 140 242 22 8 827 97 50 908 81 48 570
Bryan—CoIIege Stati

MSA 51 54 642 74 41 588 8 3 949 32 15 548 26 13 354
413 549 861 754 509 460 80 58 869 265 173 578 223 156 636

Burllngton VIMSA _________ 81 87 326 156 105 202 16 5 677 72 37 904 62 34 360
Canton—Massillon, OH MSA __ 186 212 112 208 137 532 23 12 563 76 50 262 59 43 759
Casper, WY MSA ___________ 45 45 140 46 20 368 5 2 220 18 5 619 13 (D)
Cedar Rapids, IAMSA _______ 75 103 722 111 55 359 11 5 886 56 25 886 48 24 486
Champaign—Urbana, IL MSA__ 67 100 092 111 67 497 9 7 445 45 23 437 39 21 063
Charleston-North Charleston

SCMSA ________ - 205 273 596 363 203 872 33 19 227 169 80 966 142 73 769
Charleston, WV MSA ________ 130 169 403 134 84 943 10 7 862 57 31 085 45 27 793
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 510 652 441 774 494 200 64 41 067 357 180 880 302 164 769
Charlottesville, VAMSA ______ 51 51 846 103 71 370 11 9 975 45 25 021 38 22 830
Chattanooga, TN-GA MSA ___ 246 331 229 262 173 554 34 14 844 99 42 740 85 38 578
Cheyenne, WY MSA _________ 46 119 783 42 20 060 1 (D) 13 (D) 12 3 472
Chlcago—Gary—Kenosha

IL-IN-WI C ——- 2 526 4 238 011 5 049 4 276 583 658 483 951 2 014 1 530 513 1 642 1 366 406
Chicago, IL PMSA 2 155 3 524 853 4 604 3 964 311 604 451 024 1 842 1 426 761 1 492 1 270 634

269 561 164 282 201 037 30 21 152 114 68 747 103 64 072
39 62 833 47 31 555 4 709 18 10 736 15 10 170
63 89 161 116 79 680 20 11 066 40 24 269 32 21 530
Chico—Paradise, CAMSA ____ 59 68 998 98 43 683 8 3 518 41 15 793 36 14 844

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Apparel and accessory stores
(SIC 56)—Con.

Furniture and homefurnishings
stores (SIC 57)

Women'’s clothing and specialty

stores
(SIC 562, 3)—Con.

Shoe stores

Other apparel and accessory

Family clothing stores stores Total
Geographic area Women'’s accessory and specialty (SIC 565) (SIC 566) (SIC 564, 9)
stores
(SIC 563)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 8 796 3 585 665 19 452 32 787 133 37 206 17 883 367 14 296 6 118 317 110 073 93 206 043
Abilene, TX MSA ____________ 4 895 11 13 300 15 7 035 6 (D) 53 40 342
Albany, GA MSA __ 5 605 3 3 888 29 10 452 4 842 68 39 576

Albany-Schenectady—-Troy,

SA o 26 10 000 74 127 403 146 62 249 37 27 024 346 268 149
Albuquerque, NM MSA 14 4 638 39 76 727 62 35 486 28 10 571 257 251 392
Alexandria, LAMSA _________ 6 1043 7 12 091 26 10 962 4 1 703 50 33 220

31 13 200 21 31 694 92 39 017 32 25 552 231 177 043
Altoona, PA MSA _ 3 (D) 7 6 173 20 9 394 7 1 300 58 52 048
Amarillo, TX MSA ___ - 5 994 19 39 103 32 13 673 18 4 890 105 85 880
Anchorage, AK MSA - 11 6 889 12 95 704 36 21 007 16 3 732 107 95 071
Anniston, AL MSA ___ - 5 567 7 (D) 8 3118 4 (D) 54 25 973
Appleton—-Oshkosh—-Neenah

WIMSA o 7 2 863 34 39 610 49 24 394 17 5 563 138 150 694
Asheville, NC MSA 10 3 400 21 26 985 45 23 323 10 (D) 108 89 634
Athens, GA MSA __ 6 2 199 10 17 746 29 14 519 7 5 887 56 36 901
Atlanta, GA MSA __ 118 54 257 194 481 981 479 259 419 183 88 946 1 442 1 372 054
Augusta—Aiken, GA-SC MSA _ 14 3 534 34 59 701 76 30 233 18 6 927 193 142 350
Austin—-San Marcos, TX MSA _ 35 19 589 79 159 567 101 60 173 53 19 681 362 379 241
Bakersfield, CAMSA ________ 8 2 373 42 38 579 68 27 870 22 7 958 187 157 422
Bangor, ME MSA ___________ 4 1 110 13 22 551 21 13 847 3 (D) 48 35 672
Barnstable—Yarmouth, MA

MSA e 11 2 776 27 53 409 32 13 169 17 5 005 116 86 434
Baton Rouge, LAMSA _______ 11 5 012 28 44 468 68 38 610 23 8 484 199 181 232
Beaumont—Port Arthur, TX

______________________ 15 2 323 37 50 377 48 19 942 16 5 967 142 111 757
Bellingham, WA MSA _ - 7 1 200 18 23 644 34 18 690 15 5 533 101 111 606
Benton Harbor, MI MSA ____ 4 1297 4 2 409 17 8 481 7 1891 58 29 202
Billings, MT MSA ____________ 5 1 068 14 16 612 23 10 860 8 529 63 55 521
Biloxi—Gulfport—Pascagoula,

SA oo 6 1434 7 3 666 41 13 289 15 2 206 120 74 005

6 3 014 13 15 305 38 15 397 10 5 455 106 83 847
26 10 933 59 198 836 115 57 426 45 18 290 392 322 063
3 (D) 8 (D) 15 5 859 3 (D) 51 34 616
6 1891 11 7 492 17 10 815 8 1717 72 40 462

Bloomington—Normal, IL MSA _ 5 (D) 7 35 203 21 12 019 7 2 746 69 62 847
Boise City, IDMSA __________ 4 (D) 26 41 087 51 19 751 14 5 050 162 151 635
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 195 (D) 478 1 293 903 871 443 343 305 (D) 2 299 2 073 238
Boston, MA-NH PMSA ____ 134 79 614 298 886 591 507 264 335 204 113 987 1 408 1 250 240
Brockton, MA PMSA _______ 6 1 403 8 22 987 35 18 318 4 1 495 78 104 087
F|tchburg—Leom|nster MA
PMSA_ . 2 (D) 11 23 860 22 12 223 6 (D) 53 40 686
Lawrence, MA-NH PMSA __ 10 4 122 28 59 760 60 26 624 16 2 861 141 131 740
Lowell, MA-NH PMSA _____ 1 (D) 10 34 597 24 7 534 5 288 53 34 640
Manchester, NH PMSA ____ 5 2 525 22 42 908 34 15 238 7 (D) 91 68 797
Nashua, NH PMSA ________ 8 3 929 16 42 271 42 20 767 11 7 717 116 112 467
New Bedford, MA PMSA ___ 4 673 13 40 315 29 15 129 10 3 380 66 40 772
Portsmouth—Rochester,

NH-ME PMSA ___________ 11 2 527 43 61 542 49 35 179 25 10 014 135 115 932

Worcester, MA-CT PMSA __ 14 3 164 29 79 072 69 27 996 17 22 142 158 173 877
Brownsville—Harlingen—San

Benito, TX MSA _ 16 2 338 33 39 566 54 33 980 22 6 961 102 64 050
Bryan—CoIIege Stati

MSA 6 2 194 10 11 738 19 8 994 5 1 359 49 36 726
42 16 942 86 121 426 252 119 220 71 36 367 502 478 291

Burllngton VIMSA _________ 10 3 544 24 37 317 34 19 963 10 4 341 115 72 605
Canton—Massillon, OH MSA __ 17 6 503 20 39 625 67 27 552 22 7 530 168 120 750
Casper, WY MSA ___________ 5 (D) 7 6 948 11 3 938 5 1643 35 19 235
Cedar Rapids, IAMSA _______ 8 1 400 11 8 558 27 11 830 6 3 199 82 81 727
Champaign—Urbana, IL MSA__ 6 2 374 13 15 972 33 14 698 11 5 945 76 69 483
Charleston-North Charleston

SCMSA ________ - 27 7 197 48 60 713 85 36 539 28 6 427 262 183 835
Charleston, WV MSA ________ 12 3 292 14 26 532 35 15 043 18 4 421 108 64 057
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 55 16 111 76 150 613 219 101 908 58 19 732 618 460 371
Charlottesville, VAMSA ______ 7 2 191 11 20 880 23 10 130 13 5 364 73 50 116
Chattanooga, TN-GA MSA ___ 14 4 162 31 77 144 76 30 111 22 8 715 187 161 674
Cheyenne, WY MSA _________ 1 (D) 15 11 492 12 3 911 1 (D) 38 24 046
Chlcago—Gary—Kenosha

IL-IN-WI C ———- 372 164 107 591 1 239 679 1 286 759 959 500 262 481 3 446 3 739 963
Chicago, IL PMSA 350 156 127 534 1 149 784 1170 693 877 454 242 865 3 143 3 472 810

11 4 675 33 58 309 78 42 237 27 10 592 189 187 595

3 566 4 12 390 15 5 985 6 1735 43 39 199

8 2 739 20 19 196 23 17 860 13 7 289 71 40 359

Chico—Paradise, CAMSA ____ 5 949 9 12 242 25 8 714 15 3 416 97 66 801
See footnotes at end of table.
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Table 5.

[Includes only establishments with payroll.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Furniture and homefurnishings stores
(Sl

Eating and drinking places
(SIC 58)

IC 57)—Con.
: Radio, television,
Furniture stores Homefurnishings stores Househsotlgrzgpllance computer, and music Total Eating places
(SIC 5712) (SIC 5713, 4,9) (SIC 572) stores (SIC 5812)
(SIC 573)
Geographic area
Total
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 32 478 30 416 124 | 33 017| 19 747 745 9 743 8 155 425| 34 835| 34 886 749 | 433 608 | 195 316 992| 377 760 | 184 203 215
Abilene, TX MSA ____________ 16 13 193 11 (D) 3 (D) 23 15 035 213 97 997 193 91 854
Albany, GA MSA __ 20 18 190 20 5 390 5 3 088 23 12 908 164 85 234 152 82 331
Albany-Schenectady—-Troy,

SA o 87 94 278 94 57 172 47 33 668 118 83 031 1 681 614 915 1411 580 643
Albuquerque, NM MSA 65 86 930 78 41 415 19 29 659 95 93 388 1 049 536 451 957 503 235
Alexandria, LAMSA _________ 11 15 821 10 5 554 4 1 096 25 10 749 164 75 079 145 71 039

63 60 241 61 32 896 29 12 940 78 70 966 1 063 440 653 908 413 210
Altoona, PA MSA _ 16 23 945 14 6 236 7 9 631 21 12 236 224 81 956 178 76 139
Amarillo, TX MSA ___ - 28 26 352 32 13 035 13 7 588 32 38 905 390 181 258 342 173 041
Anchorage, AK MSA - 27 33 499 38 24 291 4 2 308 38 34 973 510 363 523 429 323 396
Anniston, AL MSA ___ - 27 13 208 10 (D) 2 (D) 15 10 998 145 78 591 137 77 349
Appleton—-Oshkosh—-Neenah

WIMSA o 49 36 410 33 22 027 17 17 981 39 74 276 649 239 591 453 212 181
Asheville, NC MSA 34 33 936 35 17 227 7 8 514 32 29 957 332 177 638 322 176 510
Athens, GA MSA __ 19 13 962 11 5 161 6 2 603 20 15 175 208 98 723 189 94 990
Atlanta, GA MSA __ 437 498 532 446 279 016 88 65 317 471 529 189 5 600 3 194 147 5 335 3 085 537
Augusta—Aiken, GA-SC MSA _ 67 63 780 54 26 796 19 8 245 53 43 529 592 299 544 536 288 745
Austin—-San Marcos, TX MSA _ 96 103 818 95 62 751 18 15 916 153 196 756 1 560 845 888 1412 789 157
Bakersfield, CAMSA ________ 62 50 517 52 33 993 15 14 711 58 58 201 827 349 014 731 335 483
Bangor, ME MSA ___________ 11 7 823 13 8 381 9 8 261 15 11 207 178 83 033 168 81 307
Barnstable—Yarmouth, MA

MSA e 23 13 694 54 51 829 10 5 393 29 15 518 457 206 864 432 199 246
Baton Rouge, LAMSA _______ 60 66 682 55 34 020 17 12 476 67 68 054 727 385 202 632 364 663
Beaumont—Port Arthur, TX

______________________ 38 28 432 35 19 104 22 28 827 47 35 394 508 244 136 443 232 323
Bellingham, WA MSA _ - 22 34 680 35 (D) 11 (D) 33 25 142 310 138 860 266 124 935
Benton Harbor, MI MSA ____ 17 9 662 15 5 247 9 8 614 17 5 679 304 119 384 264 111 278
Billings, MT MSA ____________ 23 21 831 15 13 460 5 3 204 20 17 026 266 127 235 211 108 191
Biloxi—Gulfport—Pascagoula,

SA oo 37 25 983 31 14 060 12 10 568 40 23 394 471 204 558 399 192 889

31 40 807 38 25 001 9 2 221 28 15 818 489 182 067 372 166 496
135 120 642 114 68 378 34 18 791 109 114 252 1 204 627 216 1122 611 153
13 10 415 18 10 461 9 4 060 11 9 680 153 63 157 120 56 955
15 7 557 19 10 063 7 11 571 31 11 271 222 111 103 201 105 897

Bloomington—Normal, IL MSA _ 23 16 044 16 13 566 7 4 002 23 29 235 265 135 586 236 130 795
Boise City, IDMSA __________ 47 62 482 55 36 070 15 9 316 45 43 767 575 245 350 499 228 460
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 597 630 818 782 (D) 180 (D) 740 691 815| 10 152 4 885 081 9 066 4 619 625
Boston, MA-NH PMSA ____ 367 335 505 481 351 946 100 110 149 460 452 640 6 249 3 290 440 5 594 3 105 392
Brockton, MA PMSA _______ 18 50 536 27 28 043 8 9 542 25 15 966 384 174 745 346 166 108
F|tchburg—Leom|nster MA
PMSA_ . 20 23 488 15 5 150 4 3 061 14 8 987 251 89 523 213 84 387
Lawrence, MA-NH PMSA __ 34 30 514 42 21 268 16 14 434 49 65 524 565 233 674 523 225 703
Lowell, MA-NH PMSA _____ 12 15 898 21 9 835 6 3 910 14 4 997 426 163 079 376 151 868
Manchester, NH PMSA ____ 27 25 460 28 (D) 2 (D) 34 22 577 293 128 841 273 122 407
Nashua, NH PMSA ________ 25 40 448 39 18 537 9 4 938 43 48 544 287 135 627 280 133 606
New Bedford, MA PMSA ___ 19 20 131 28 9 135 5 4 218 14 7 288 342 118 075 276 107 549
Portsmouth—Rochester,

NH-ME PMSA ___________ 38 25 848 52 45 506 12 22 701 33 21 877 512 220 070 490 213 991

Worcester, MA-CT PMSA __ 37 62 990 49 34 771 18 32 701 54 43 415 843 331 007 695 308 614
Brownsville—Harlingen—San

Benito, TX MSA _ 32 29 614 19 5 362 8 5 524 43 23 550 374 162 820 314 150 383
Bryan—CoIIege Stati

MSA 9 10 815 17 (D) 2 (D) 21 15 877 196 104 802 177 97 501
126 131 148 180 105 587 54 80 281 142 161 275 2 593 899 522 2 057 820 644

Burllngton VIMSA _________ 34 23 493 35 19 177 10 7 140 36 22 795 331 157 213 295 147 424
Canton—Massillon, OH MSA __ 41 30 941 58 28 782 23 11 183 46 49 844 745 286 550 620 268 597
Casper, WY MSA ___________ 8 6 731 9 4 577 3 1 267 15 6 660 135 48 978 121 44 239
Cedar Rapids, IAMSA _______ 18 32 456 18 12 183 9 3 456 37 33 632 363 160 513 290 146 219
Champaign—Urbana, IL MSA__ 17 16 265 16 10 094 8 5 651 35 37 473 339 163 612 291 149 740
Charleston-North Charleston

SCMSA ________ - 91 73 174 85 37 634 15 14 214 71 58 813 849 425 247 750 402 832
Charleston, WV MSA ________ 31 23 165 37 13 130 7 3 311 33 24 451 422 196 454 379 190 441
Charlotte—Gastonia—Rock Hill,

NC-SCMSA_______________ 207 166 691 191 109 384 52 43 480 168 140 816 1 946 993 950 1 847 969 490
Charlottesville, VAMSA ______ 20 17 411 27 13 319 4 6 075 22 13 311 225 128 312 222 126 451
Chattanooga, TN-GA MSA ___ 59 66 046 54 30 364 17 11 536 57 53 728 670 354 458 643 348 158
Cheyenne, WY MSA _________ 9 (D) 14 8 829 2 (D) 13 6 210 123 64 160 111 60 443
Chlcago—Gary—Kenosha

IL-IN-WI CMSA____ 857 1 069 839 1 154 868 586 197 273 809 1 238 1527 729| 14 361 6 919 460 | 12 217 6 482 637
Chicago, IL PMSA 779 982 563 1 056 811 542 164 240 609 1 144 1438 096 12 835 6 339 923| 10 991 5 946 965

52 70 263 55 37 800 19 13 726 63 65 806 1 034 418 749 868 392 350
13 6 999 10 4 150 6 16 561 14 11 489 188 66 960 156 62 604
13 10 014 33 15 094 8 2 913 17 12 338 304 93 828 202 80 718
Chico—Paradise, CAMSA ____ 25 12 725 23 14 196 11 15 962 38 23 918 315 125 394 262 114 922

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Eatlng( and drinking places
5

8)—Con.
Eating places
(SIC 5812)—Con.
Dri(nking plac)es
. SIC 5813,
Geographic area Restaurants Cafeterias Refreshment places Other eating places
(SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 170 183 85 178 356 5 513 3 619 172 164 341 77 685 530 37 723 17 720 157 55 848 11 113 777
Abilene, TX MSA ____________ 69 30 927 4 (D) 104 44 648 16 (D) 20 6 143
Albany, GA MSA __ 60 29 049 2 (D) 81 45 246 9 (D) 12 2 903
Albany-Schenectady—-Troy,

SA o 686 282 869 15 4 228 527 203 391 183 90 155 270 34 272
Albuquerque, NM MSA 403 220 712 17 24 302 468 231 078 69 27 143 92 33 216
Alexandria, LAMSA _________ 57 20 030 4 (D) 75 42 522 9 (D) 19 4 040

440 183 191 4 (D) 344 139 748 120 (D) 155 27 443
Altoona, PA MSA _ 74 34 945 - - 84 36 267 20 4 927 46 5 817
Amarillo, TX MSA ___ - 133 72 584 8 10 585 176 75 735 25 14 137 48 8 217
Anchorage, AK MSA - 177 113 114 8 (D) 168 104 464 76 (D) 81 40 127
Anniston, AL MSA ___ - 48 23 687 1 (D) 76 47 990 12 (D) 8 1 242
Appleton—-Oshkosh—-Neenah

WIMSA o 227 107 016 3 (D) 188 83 252 35 (D) 196 27 410
Asheville, NC MSA 138 77 621 3 (D) 149 79 642 32 (D) 10 1128
Athens, GA MSA __ 82 39 570 3 (D) 93 50 321 11 (D) 19 3 733
Atlanta, GA MSA __ 2 206 1 347 595 128 93 387 2 422 1 333 686 579 310 869 265 108 610
Augusta—Aiken, GA-SC MSA _ 224 112 640 12 11 879 266 149 986 34 14 240 56 10 799
Austin—-San Marcos, TX MSA _ 577 348 762 37 39 408 676 345 253 122 55 734 148 56 731
Bakersfield, CAMSA ________ 320 141 964 10 6 308 362 175 605 39 11 606 96 13 531
Bangor, ME MSA ___________ 76 41 400 1 (D) 75 30 191 16 (D) 10 1726
Barnstable—Yarmouth, MA

MSA e 271 149 319 - - 119 43 245 42 6 682 25 7 618
Baton Rouge, LAMSA _______ 241 137 602 12 (D) 340 192 694 39 (D) 95 20 539
Beaumont—Port Arthur, TX

______________________ 176 91 148 14 16 125 227 117 009 26 8 041 65 11 813
Bellingham, WA MSA _ - 154 71 976 3 (D) 100 44 861 9 (D) 44 13 925
Benton Harbor, MI MSA ____ 124 49 556 1 (D) 110 55 808 29 (D) 40 8 106
Billings, MT MSA ____________ 94 53 769 6 1 952 86 41 608 25 10 862 55 19 044
Biloxi—Gulfport-Pascagoula,

SA oo 164 71 396 4 (D) 195 105 751 36 (D) 72 11 669

172 73 337 1 (D) 137 63 969 62 (D) 117 15 571
377 186 088 35 26 671 611 324 568 99 73 826 82 16 063
51 27 020 2 (D) 58 28 136 9 (D) 33 6 202
76 41 827 1 (D) 98 53 252 26 (D) 21 5 206

Bloomington—Normal, IL MSA _ 98 61 993 4 3 144 105 56 021 29 9 637 29 4 791
Boise City, IDMSA __________ 211 102 728 6 4 053 223 96 241 59 25 438 76 16 890
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 3963 2 456 953 79 23 747 3 623 1 424 063 1401 714 862 1 086 265 456
Boston, MA-NH PMSA ____ 2 349 1 641 254 65 19 495 2 212 889 924 968 554 719 655 185 048
Brockton, MA PMSA _______ 160 87 388 3 273 147 58 187 36 20 260 38 8 637
F|tchburg—Leom|nster MA
PMSA_ . 98 40 929 - - 90 33 622 25 9 836 38 5 136
Lawrence, MA-NH PMSA __ 217 107 425 2 (D) 220 75 063 84 (D) 42 7 971
Lowell, MA-NH PMSA _____ 143 71 358 1 (D) 156 56 099 76 (D) 50 11 211
Manchester, NH PMSA ____ 136 67 771 2 (D) 110 47 058 25 (D) 20 6 434
Nashua, NH PMSA ________ 133 80 038 - - 111 43 745 36 9 823 7 2 021
New Bedford, MA PMSA ___ 144 58 425 1 (D) 107 40 092 24 (D) 66 10 526
Portsmouth—Rochester,

NH-ME PMSA ___________ 253 139 418 1 (D) 186 63 858 50 (D) 22 6 079

Worcester, MA-CT PMSA __ 330 162 947 4 1 813 284 116 415 77 27 439 148 22 393
Brownsville—Harlingen—San

Benito, TX MSA _ 141 50 273 10 12 956 140 82 041 23 5 113 60 12 437
Bryan—CoIIege Stati

MSA 71 39 607 3 4 214 93 51 082 10 2 598 19 7 301
903 379 213 37 9 964 826 317 155 291 114 312 536 78 878

Burllngton VIMSA _________ 143 76 956 1 (D) 114 47 723 37 (D) 36 9 789
Canton—Massillon, OH MSA __ 260 131 262 4 (D) 302 125 572 54 (D) 125 17 953
Casper, WY MSA ___________ 56 20 115 2 (D) 59 22 269 4 (D) 14 4 739
Cedar Rapids, IAMSA _______ 110 53 775 4 (D) 140 67 097 36 (D) 73 14 294
Champaign—Urbana, IL MSA__ 113 61 680 4 2 222 138 74 119 36 11 719 48 13 872
Charleston-North Charleston

SCMSA ________ - 330 183 661 8 9 310 351 177 088 61 32 773 99 22 415
Charleston, WV MSA ________ 113 70 388 6 3 379 224 105 097 36 11 577 43 6 013
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 803 388 313 21 26 883 828 455 706 195 98 588 99 24 460
Charlottesville, VAMSA ______ 114 50 261 2 (D) 71 42 234 35 (D) 3 1861
Chattanooga, TN-GA MSA ___ 253 137 947 10 9 693 330 181 053 50 19 465 27 6 300
Cheyenne, WY MSA _________ 54 31 339 4 1 529 49 26 720 4 855 12 3 717
Chlcago—Gary—Kenosha

IL-IN-WI C ——- 5 085 3 019 165 99 (D) 5 530 2 601 059 1 503 (D) 2 144 436 823
Chicago, IL PMSA 4 579 2 786 963 95 60 157 4 932 2 330 049 1385 769 796 1 844 392 958

352 170 252 4 (D) 429 198 722 83 (D) 166 26 399

59 22 342 - - 80 35 731 17 4 531 32 4 356

95 39 608 - - 89 36 557 18 4 553 102 13 110

Chico—Paradise, CAMSA ____ 124 54 054 2 (D) 118 54 661 18 (D) 53 10 472
See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Drug and proprietary stores
(SIC 591)

Miscellaneous retail stores
(SIC 59 ex. 591)

Total

Liquor stores

Used merchandise stores
(SIC 593)

Miscellaneous shopping goods
stores (SIC 594)

Geographic area (SIC 592)
Total

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 48 142 77 487 573 302 538 183 941 461 31 386 20 319 081 19 826 5 650 584 127 312 66 175 409
Abilene, TX MSA ____________ 23 33 074 156 65 751 13 5 835 18 2 830 65 32 893
Albany, GA MSA __ 29 36 641 149 88 386 18 19 149 17 3 586 55 26 798

Albany-Schenectady—-Troy,

SA o 179 323 311 1093 687 595 120 62 576 34 5 316 453 242 619
Albuquerque, NM MSA 88 210 388 736 546 377 43 32 905 58 18 142 334 198 164
Alexandria, LAMSA _________ 24 31 371 128 49 953 4 2 915 10 1 389 54 25 532

119 204 783 729 470 195 82 83 038 21 7 425 296 152 709
Altoona, PA MSA _ 34 59 968 143 72 831 15 10 028 8 (D) 59 24 801
Amarillo, TX MSA ___ - 34 35 703 259 110 212 24 11 781 25 3171 100 49 846
Anchorage, AK MSA - 16 81 487 391 247 579 46 52 928 24 7 710 196 128 916
Anniston, AL MSA ___ - 32 28 310 132 54 929 6 5 889 22 5 429 48 17 759
Appleton—-Oshkosh—-Neenah

WIMSA o 45 59 868 360 268 802 19 15 327 19 4 406 183 95 235
Asheville, NC MSA 47 82 988 299 152 112 15 15 562 28 5 416 140 55 686
Athens, GA MSA __ 29 40 181 198 93 591 27 18 808 22 5 759 79 35 430
Atlanta, GA MSA __ 617 908 803 3 798 2 419 586 358 347 551 366 124 528 1 488 909 240
Augusta—Aiken, GA-SC MSA _ 88 103 214 492 190 508 70 27 365 39 6 672 192 80 292
Austin—San Marcos, TX MSA _ 121 184 654 1 088 968 054 114 53 181 129 53 899 417 299 588
Bakersfield, CAMSA ________ 77 186 660 442 195 920 51 22 705 29 7 009 192 94 583
Bangor, ME MSA ___________ 20 32 571 171 108 675 6 5 160 10 1 686 72 40 299
Barnstable—Yarmouth, MA

MSA e 37 66 027 393 178 629 54 44 476 23 4 608 190 65 249
Baton Rouge, LAMSA _______ 96 145 998 462 211 755 10 4 464 37 11 307 203 116 749
Beaumont—Port Arthur, TX

______________________ 73 95 167 381 160 077 40 29 857 28 5 103 152 70 774
Bellingham, WA MSA _ - 24 48 435 245 156 580 25 40 477 18 7 230 123 56 322
Benton Harbor, MI MSA ____ 30 47 898 139 62 600 18 11 676 7 1 746 56 19 798
Billings, MT MSA ____________ 17 26 399 184 84 872 6 6 978 23 5 578 81 42 764
Biloxi—Gulfport—Pascagoula,

SA oo 67 66 684 369 94 229 52 13 806 41 6 365 144 43 234

53 98 269 281 177 956 28 13 481 13 2 416 110 68 496
216 274 037 948 594 440 65 54 771 84 37 142 398 205 378
20 28 299 127 53 180 15 10 270 9 1171 58 24 246
17 30 956 179 71 922 14 9 402 12 2 727 86 38 158

Bloomington—Normal, IL MSA _ 17 46 846 169 98 915 5 4 762 10 2 743 79 47 709
Boise City, IDMSA __________ 35 63 392 399 185 328 11 10 961 51 16 743 199 101 934
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 1098 2 068 659 7 409 (D) 1031 1 026 543 310 91 659 2 938 1 875 339
Boston, MA-NH PMSA ____ 647 1 284 510 4 623 3901 271 675 666 347 188 62 158 1797 1 249 317
Brockton, MA PMSA _______ 44 84 504 272 504 435 49 40 381 11 3 036 88 54 860
F|tchburg—Leom|nster MA
PMSA_ . 36 45 367 163 (D) 31 24 335 6 1241 64 30 896
Lawrence, MA-NH PMSA __ 68 131 295 390 267 291 44 44 786 20 8 877 170 87 182
Lowell, MA-NH PMSA _____ 53 94 429 253 162 406 50 38 444 8 1 067 87 33 245
Manchester, NH PMSA ____ 35 62 309 269 191 363 12 32 605 10 1 410 116 68 574
Nashua, NH PMSA ________ 34 65 331 249 206 978 6 15 489 15 2 694 122 95 351
New Bedford, MA PMSA ___ 37 63 969 189 111 054 39 28 032 4 188 73 31 116
Portsmouth—Rochester,

NH-ME PMSA ___________ 42 62 872 430 301 276 15 53 393 27 6 285 224 121 608

Worcester, MA-CT PMSA __ 102 174 073 571 373 664 110 82 731 21 4 703 197 103 190
Brownsville—Harlingen—San

Benito, TX MSA _ 39 35 078 290 156 252 15 11 688 47 16 376 140 84 793
Bryan—CoIIege Stati

MSA 16 13 891 154 97 404 10 6 456 18 4 220 7 67 534
256 450 381 1 347 799 800 140 122 812 57 16 275 575 309 460

Burllngton VIMSA _________ 40 50 963 319 232 263 27 18 313 11 1411 139 59 124
Canton—Massillon, OH MSA __ 76 141 352 444 384 124 42 33 176 16 4 150 193 97 714
Casper, WY MSA ___________ 7 7 058 141 (D) 18 8 510 11 1767 57 17 654
Cedar Rapids, IAMSA _______ 31 64 467 230 118 998 4 662 22 4 209 99 54 563
Champaign—Urbana, IL MSA__ 22 47 833 198 97 385 11 13 637 14 1 946 91 47 235
Charleston-North Charleston

SCMSA ________ - 97 134 811 701 251 830 60 32 939 52 13 661 306 126 366
Charleston, WV MSA ________ 54 107 909 283 117 195 6 5 145 24 10 398 118 51 361
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 256 375 042 1 405 714 891 64 66 430 102 26 752 611 324 778
Charlottesville, VAMSA ______ 19 35 937 228 188 004 6 7 063 21 (D) 104 53 034
Chattanooga, TN-GA MSA ___ 107 119 323 543 235 128 48 30 221 48 9 043 234 102 208
Cheyenne, WY MSA _________ 7 8 650 112 106 361 12 13 512 8 1 343 33 12 683
Chlcago—Gary—Kenosha

IL-IN-WI C ———- 1452 3 557 205 8 765 7 552 430 1041 738 967 412 (D) 3 638 2 401 907
Chicago, IL PMSA 1 304 3 247 778 7 958 7 007 053 913 665 629 381 138 477 3 326 2 245 878

117 251 093 601 312 414 105 60 496 24 4 532 222 119 138
19 33 835 86 44 480 10 4 746 4 532 36 14 185
12 24 499 120 188 483 13 8 096 3 (D) 54 22 706
Chico—Paradise, CAMSA ____ 32 72 361 237 96 252 17 8 216 21 3 288 111 56 803

See footnotes at end of table.
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Table 5.

[Includes only establishments with payroll.
appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

Establishments and Sales for Metropolitan Areas: 1992

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Miscellaneous retail stores

(SIC 59 ex. 591) —Con.
Miscellaneous shopping goods stores
(SIC 594)—Con.
Nonstore retailers Fuel dealers
Geographic area Sporting goods stores and Other miscellaneous (SIC 596) (SIC 598)
bic Book stores Jewelry stores ;
ycle shops (SIC 5942) (SIC'5944) shopping goods stores
(SIC 5941) (SIC 5943, 5,6, 7, 8, 9)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
United States ______ 23 314 14 460 994 | 12 887 8 014 885| 28 077| 14 001 976| 63 034| 29 697 554| 27 805| 51 079 997| 10 973 13 875 226
Abilene, TX MSA ______.___ 15 7 072 8 4 076 13 6 784 29 14 961 13 11 798 - -
Albany, GA MSA __ 9 6 541 6 2 658 14 7 249 26 10 350 11 26 026 7 4 253
Albany-Schenectady—-Troy,

SA e 74 41 819 60 35 812 101 43 542 218 121 446 84 115 394 72 140 968
Albuquerque, NM MSA 58 55 016 43 24 367 73 33 101 160 85 680 76 199 823 15 9 561
Alexandria, LAMSA _________ 5 3 109 7 3 050 14 6 944 28 12 429 13 7 651 2 (D)

45 24 323 27 14 804 69 30 296 155 83 286 75 62 917 69 102 647
Altoona, PA MSA _ 8 3 618 8 3 663 12 5 916 31 11 604 11 (D) 6 15 458
Amarillo, TX MSA ___ - 21 8 869 9 4 969 17 9 755 53 26 253 28 19 072 2 (D)
Anchorage, AK MSA - 30 42 711 22 14 257 34 19 905 110 52 043 24 18 513 2 (D)
Anniston, AL MSA ___ - 10 4 939 5 3 228 12 6 668 21 2 924 10 11 141 5 3 065
Appleton—-Oshkosh—-Neenah

WIMSA o 43 31 174 17 9 128 35 15 569 88 39 364 38 107 041 10 10 886
Asheville, NC MSA 21 6 796 16 8 930 27 9 524 76 30 436 24 44 233 16 16 324
Athens, GA MSA __ 11 11 170 11 3 290 18 8 521 39 12 449 14 16 903 2 (D)
Atlanta, GA MSA __ 224 193 217 171 112 850 335 192 778 758 410 395 416 601 393 55 48 702
Augusta—Aiken, GA-SC MSA _ 35 10 422 17 6 230 51 28 293 89 35 347 36 26 928 11 8 304
Austin—-San Marcos, TX MSA _ 80 79 571 68 66 707 78 39 731 191 113 579 112 449 688 28 16 668
Bakersfield, CAMSA ________ 48 22 628 12 4 472 51 24 226 81 43 257 34 22 675 13 9 287
Bangor, ME MSA ___________ 16 8 616 10 4 652 13 4 926 33 22 105 16 14 532 15 35 200
Barnstable—Yarmouth, MA

MSA e 36 14 809 15 6 783 33 14 698 106 28 959 17 11 080 21 30 317
Baton Rouge, LAMSA _______ 46 31 829 22 13 033 52 29 053 83 42 834 52 27 412 1 (D)
Beaumont—Port Arthur, TX

______________________ 28 12 502 11 6 188 47 21 386 66 30 698 24 16 777 9 3 955
Bellingham, WA MSA _ - 25 18 860 19 7 792 17 6 179 62 23 491 19 30 949 3 4 230
Benton Harbor, MI MSA ____ 13 4 668 3 (D) 10 (D) 30 8 523 15 14 167 4 2771
Billings, MT MSA ____________ 22 16 129 9 3 844 15 7 602 35 15 189 12 8 274 2 (D)
Biloxi—Gulfport-Pascagoula,

SA oo 23 8 209 11 4 066 36 10 709 74 20 250 16 6 107 9 (D)

18 20 583 11 10 206 28 11 444 53 26 263 26 25 826 17 40 556
70 46 992 45 23 427 90 45 146 193 89 813 85 198 451 29 18 910
10 8 181 5 2 034 13 4 997 30 9 034 6 6 920 2 (D)
18 5173 17 17 007 16 6 265 35 9 713 19 8 694 4 3 096

Bloomington—Normal, IL MSA _ 19 9 631 8 12 155 9 5 579 43 20 344 25 26 524 3 (D)
Boise City, IDMSA __________ 54 38 274 23 10 505 35 16 021 87 37 134 43 20 376 7 5 739
Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 484 373 140 371 318 101 614 395 481 1 469 788 617 694 (D) 620 1 017 920
Boston, MA-NH PMSA ____ 274 225 057 249 238 116 392 285 490 882 500 654 424 908 171 386 594 697
Brockton, MA PMSA _______ 15 7 606 12 8 888 21 6 956 40 31 410 26 (D) 32 30 210
F|tchburg—Leom|nster MA
PMSA_ . 15 5 527 8 5 095 11 4 817 30 15 457 17 16 908 20 46 207
Lawrence, MA-NH PMSA __ 34 18 029 14 8 812 39 18 175 83 42 166 36 36 410 22 55 219
Lowell, MA-NH PMSA _____ 16 5 601 12 8 787 11 2 047 48 16 810 25 50 611 19 21 553
Manchester, NH PMSA ____ 26 19 375 12 6 809 21 13 286 57 29 104 31 22 493 17 35 750
Nashua, NH PMSA ________ 22 20 454 12 8 781 23 22 761 65 43 355 24 13 475 14 48 248
New Bedford, MA PMSA ___ 7 3 662 3 1 584 21 10 215 42 15 655 8 6 438 21 32 007
Portsmouth—Rochester,

NH-ME PMSA ___________ 42 47 607 20 14 530 30 10 638 132 48 833 41 27 798 34 70 004

Worcester, MA-CT PMSA __ 33 20 222 29 16 699 45 21 096 90 45 173 62 57 359 55 84 025
Brownsville—Harlingen—San

Benito, TX MSA _ 13 5 213 6 4 817 33 47 085 88 27 678 17 23 252 7 6 151
Bryan—CoIIege Stati

MSA 18 18 356 15 32 010 15 5 776 29 11 392 11 6 595 3 2 125
107 71 084 51 40 510 152 51 842 265 146 024 157 147 080 15 27 817

Burllngton VIMSA _________ 33 19 391 17 8 546 18 8 962 71 22 225 40 63 000 23 66 946
Canton—Massillon, OH MSA __ 45 21 098 18 6 821 43 22 468 87 47 327 41 204 187 8 5 643
Casper, WY MSA ___________ 12 5 341 6 2 827 9 3 152 30 6 334 15 14 100 1 (D)
Cedar Rapids, IAMSA _______ 21 10 397 11 5 126 20 14 184 47 24 856 35 25 006 5 12 035
Champaign—Urbana, IL MSA__ 14 6 390 14 14 855 24 7 815 39 18 175 15 12 990 4 (D)
Charleston-North Charleston

SCMSA ________ - 51 26 116 36 14 256 56 30 038 163 55 956 54 20 823 10 8 468
Charleston, WV MSA ________ 25 11 910 15 5 400 23 13 153 55 20 898 23 18 196 3 2 091
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 105 61 283 64 36 639 158 74 772 284 152 084 161 130 287 58 57 292
Charlottesville, VAMSA ______ 18 7 054 14 8 509 17 8 273 55 29 198 29 (D) 10 13 080
Chattanooga, TN-GA MSA ___ 41 14 686 23 13 443 59 27 865 111 46 214 51 42 734 8 4 067
Cheyenne, WY MSA _________ 9 4 141 4 1 439 6 3 411 14 3 692 14 65 358 6 4 132
Chlcago—Gary—Kenosha

IL-IN-WI C ——- 632 498 941 398 289 133 819 522 775 1789 1 091 058 1 023 (D) 57 (D)
Chicago, IL PMSA 564 462 540 366 271 867 758 491 414 1 638 1 020 057 949 2 955 909 41 21 435

48 30 347 25 13 130 44 23 680 105 51 981 55 57 019 9 6 448

7 1312 3 1 285 7 3 049 19 8 539 10 11 966 4 5 488

13 4 742 4 2 851 10 4 632 27 10 481 9 (D) 3 (D)

Chico—Paradise, CAMSA ____ 27 15 138 15 14 806 16 5 545 53 21 314 21 9 866 6 4 952
See footnotes at end of table.
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Table 5.

For meaning of abbreviations and symbols, see introductory text.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Miscellaneous retail stores
(SIC 59 ex. 591) —Con.

Miscellaneous retail stores,

Florists Tobacco stores and stands News dealers and newsstands Optical goods stores ne.c
Geographic area (SIC 5992) (SIC 5993 (SIC 5994) (SIC 5995) (SIC 5999)

Estab- Estab- Estab- Estab- Estab-

lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
United States ______ 27 341 5 719 237 1 477 781 826 2 260 704 285 14 160 4 806 183 39 998 14 829 633
Abilene, TX MSA ______.___ 9 1 543 - - - - 12 3735 26 7 117
Albany, GA MSA __ 18 2 685 - - - - 8 2783 15 3 106

Albany-Schenectady—-Troy,

SA o 100 22 493 10 4 805 21 7 868 66 26 418 133 59 138
Albuquerque, NM MSA 42 12 604 6 (D) 6 (D) 39 11 503 117 (D)
Alexandria, LA MSA _________ 16 2 650 1 (D) - - 10 2772 18 (D)

65 17 439 3 (D) 10 3 091 32 11 928 76 (D)
Altoona, PA MSA _ 13 (D) 1 (D) 2 (D) 5 1935 23 (D)
Amarillo, TX MSA ___ - 21 4 733 2 (D) - = 14 5937 43 (D)
Anchorage, AK MSA - 31 8 080 2 (D) 1 (D) 23 7 922 42 (D)
Anniston, AL MSA ___ - 13 1 417 - - - - 9 3445 19 6 784
Appleton—-Oshkosh—-Neenah

WIMSA o 19 8 224 - — 3 808 23 6 842 46 20 033
Asheville, NC MSA 32 4174 2 (D) - - 10 3563 32 (D)
Athens, GA MSA __ 18 3911 - - 2 (D) 13 2 509 21 (D)
Atlanta, GA MSA __ 339 77 388 4 2 140 9 3 135 194 79 883 569 225 626
Augusta—Aiken, GA-SC MSA _ 49 9 703 4 (D) 7 (D) 23 9 150 61 20 314
Austin—-San Marcos, TX MSA _ 86 18 957 5 1911 5 1 254 54 18 205 138 54 703
Bakersfield, CAMSA ________ 44 9 865 3 (D) - — 20 5704 56 (D)
Bangor, MEMSA ___________ 14 2 675 - - 1 (D) 7 1803 30 (D)
Barnstable—Yarmouth, MA

MSA e 26 3 758 - - 5 2 653 15 3 245 42 13 243
Baton Rouge, LAMSA _______ 45 11 323 2 (D) 3 (D) 28 9 749 81 28 346
Beaumont—Port Arthur, TX

______________________ 46 6 217 - - 6 1325 21 5 357 55 20 712
Bellingham, WA MSA _ - 18 2 727 1 (D) 1 (D) 10 3 270 27 (D)
Benton Harbor, MI MSA ____ 16 4 001 - - — — 7 2625 16 5 816
Billings, MT MSA ____________ 9 4 971 1 (D) 2 (D) 10 2 453 38 (D)
Biloxi—Gulfport—Pascagoula,

SA oo 33 4 853 3 1 259 3 (D) 19 (D) 49 (D)

22 5 436 1 (D) 4 623 20 8 431 40 (D)
99 20 462 4 969 3 (D) 51 16 114 130 (D)
8 1925 - - - - 8 2063 21 (D)
10 2 319 - - - — 8 2826 26 4 700

Bloomington—Normal, IL MSA _ 11 2 567 - - 2 (D) 11 4 864 23 (D)

Boise City, IDMSA __________ 35 7 158 - - 1 (D) 10 3878 42 (D)

Boston-Worcester—Lawrence,

MA-NH-ME-CT CMSA _____ 580 141 488 60 21 551 65 32 533 304 103 093 807 (D)
Boston, MA-NH PMSA ____ 351 89 226 48 17 691 49 24 394 195 70 283 510 218 987
Brockton, MA PMSA _______ 23 3 538 3 591 1 (D) 10 2 980 29 (D)
F|tchburg—Leom|nster MA
PMSA_ . 10 2 328 - - - — 7 1719 8 (D)
Lawrence, MA-NH PMSA __ 34 10 405 2 (D) 1 (D) 15 4 763 46 18 739
Lowell, MA-NH PMSA _____ 26 5 322 - - - — 7 1883 31 10 281
Manchester, NH PMSA ____ 25 6 174 - - 2 (D) 15 4 831 41 (D)
Nashua, NH PMSA ________ 17 5 201 3 (D) 2 (D) 11 3 536 35 19 408
New Bedford, MA PMSA ___ 16 3 298 - 1 (D) 8 3114 19 (D)
Portsmouth—Rochester,

NH-ME PMSA ___________ 29 6 204 - - 4 1394 15 3 895 41 10 695

Worcester, MA-CT PMSA __ 49 9 792 (D) 5 3 722 21 6 089 47 (D)

Brownsville—Harlingen—San

Benito, TX MSA _ 21 2 372 - - - - 20 4544 23 7 076
Bryan—CoIIege Stati

MSA 11 2 017 - - - - 10 3751 14 4 706
101 22 256 12 (D) 11 3 525 126 39 159 153 (D)
Burllngton VIMSA _________ 23 4 006 - - 2 (D) 17 5513 37 (D)
Canton—Massillon, OH MSA __ 55 9 805 3 285 3 209 21 7 256 62 21 699
Casper, WY MSA ___________ 8 1 661 1 (D) - - 7 945 23 (D)
Cedar Rapids, IAMSA _______ 15 6 032 1 (D) 1 (D) 12 5 764 36 (D)
Champaign—Urbana, IL MSA__ 20 4 045 3 333 2 (D) 12 4 930 26 9 917
Charleston-North Charleston
SCMSA ________ - 58 10 113 2 (D) 11 (D) 38 10 883 110 (D)
Charleston, WV MSA ________ 41 9 955 1 (D) 2 (D) 16 5 709 49 13 878
Charlotte-Gastonia—Rock Hill,

NC-SCMSA_______________ 137 25 141 2 (D) 10 2 472 62 19 128 198 (D)
Charlottesville, VAMSA ______ 22 3 303 - - - 9 3721 27 (D)
Chattanooga, TN-GA MSA ___ 42 9 849 1 (D) 1 (D) 32 10 430 78 (D)
Cheyenne, WY MSA _________ 9 1629 - - 1 (D) 8 2131 21 (D)
Chlcago—Gary—Kenosha

IL-IN-WI CMSA____ 715 (D) 79 (D) 73 D 417 D 1310 (D)
Chicago, IL PMSA 643 187 674 64 51 054 68 21 409 376 147 987 1197 571 601

57 10 970 14 17 868 2 (D) 28 9 280 85 (D)
4 (D) - - 2 (D) 7 2790 9 2 175
11 (D) 1 (D) 1 (D) 6 (D) 19 (D)
Chico—Paradise, CAMSA ____ 17 2 526 - - 1 (D) 13 2723 30 (D)

See footnotes at end of table.
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Table 5.

[Includes only establishments with payroll.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

—Con.

For explanation of terms and comparability of 1987

and 1992 censuses, see

Building materials and garden supplies stores
(SIC 52)

Retail trade Building materials and Hardware stores Retail nurseries, lawn Manufactured (mobile)
Total supply stores IC 525) and garden supply stores home dealers
Geographic area (SIC 521, 3) (SIC 526) (SIC 527)
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 10 497 13 738 824 473 776 281 226 539 536 127 136 651 101 (D) 19 (D)
Cincinnati, OH-KY-IN
SA oo 9 187 12 254 519 414 696 362 200 490 649 111 117 737 86 60 098 17 27 878
Hamilton—Middletown, OH
PMSA_ . 1 310 1 484 305 59 79 919 26 48 887 16 18 914 15 (D) 2 (D)
Clarksville—Hopkinsville,
TN-KY MSA 990 1 141 829 55 92 126 36 77 241 6 3 682 8 3 533 5 7 670
Cleveland—Akron, OH CMSA _ 16 955 20 839 520 709 1 100 236 357 885 150 197 117 051 144 (D) 11 (D)
Akron, OH PMSA _________ 3 763 4 924 483 159 343 364 93 300 209 41 25 953 22 (D) 3 (D)
Cleveland-Lorain-Elyria, OH
PMSA o 13 192 15 915 037 550 756 872 264 584 941 156 91 098 122 73 032 8 7 801
Colorado Springs, CO MSA __ 2 364 3 447 400 78 173 356 46 156 987 16 8 765 11 3 410 5 4 194
Columbia, MOMSA _________ 743 1 081 643 38 88 138 21 61 090 4 (D) 6 (D) 7 17 193
Columbia, SC MSA __ - 2 973 3 681 931 130 273 756 65 187 817 29 18 376 19 7 426 17 60 137
Columbus, GA-AL MSA _ 1 471 1 806 728 52 97 140 24 85 271 14 5 519 11 (D) 3 (D)
Columbus, OH MSA ____ 7 803 12 224 047 331 528 282 181 368 378 73 81 982 60 46 168 17 31 754
Corpus Christi, TX MSA ______ 2 130 2 582 969 67 98 607 40 81 237 12 7 723 10 5 907 5 3 740
Cumberland, MD-WV MSA ___ 729 660 025 34 36 246 20 27 171 12 (D) 1 (D) 1 (D)
Dallas—Fort Worth, TX CMSA _ 23 215 35 358 810 817 1 416 587 387 1 039 621 189 143 613 196 141 850 45 91 503
Dallas, TX PMSA __________ 15 723 24 032 017 543 902 613 255 669 490 128 92 613 135 90 201 25 50 309
Fort Worth—Arlington, TX
MSA_-__ - 7 492 11 326 793 274 513 974 132 370 131 61 51 000 61 51 649 20 41 194
Danville, VAMSA ___________ 640 672 786 29 48 149 16 38 285 3 (D) 5 (D) 5 6 905
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 2 290 2 877 988 98 139 321 51 101 441 26 23 755 19 (D) 2 (D)
Dayton—Springfield, OH MSA _ 5 284 6 993 460 230 304 429 114 232 851 56 (D) 57 35 539 3 (D)
Daytona Beach, FL MSA _____ 2 709 3 196 329 137 169 639 62 135 052 31 (D) 38 14 979 6 (D)
Decatur, AL MSA ___ 789 888 799 50 57 657 30 47 434 10 3 279 5 1374 5 5 570
Decatur, IL MSA ____________ 705 1 006 239 43 42 563 29 34 777 6 (D) 8 (D) - -
Denver—Boulder—Greeley, CO
CMSA - 12 375 17 743 440 442 880 160 248 713 893 113 95 277 59 (D) 22 (D)
Boulder—-Longmont, CO
PMSA_ . 1 688 2 144 042 67 124 597 40 90 753 13 28 406 11 4 259 3 1179
Denver, CO PMSA . 10 048 14 829 779 347 719 626 193 595 005 93 63 802 46 36 193 15 24 626
Greeley, CO PMSA _ . 639 769 619 28 35 937 15 28 135 7 3 069 2 (D) 4 (D)
Des Moines, IAMSA ________ 2 673 3 732 790 111 256 450 51 214 913 32 19 360 25 (D) 3 (D)
Detroit—Ann Arbor—Flint, M|
CMSA - 28 695 41 636 217 1 285 2 002 101 579 1 359 977 414 314 724 233 222 174 59 105 226
2 773 4 215 384 156 223 802 73 169 076 45 31 265 30 18 326 8 5 135
23 387 33 875 819 987 1 559 322 441 1 046 447 329 259 437 180 183 773 37 69 665
2 535 3 545 014 142 218 977 65 144 454 40 24 022 23 20 075 14 30 426
920 1 004 306 51 83 777 28 60 789 7 3 253 6 1 619 10 18 116
796 1 065 566 47 104 398 19 56 943 6 2 540 9 11 474 13 33 441
663 699 716 34 51 838 17 34 891 9 (D) 6 8 087 2 (D)
Duluth—Superior, MN-WI
MSA 1 822 1 870 481 104 109 541 59 77 393 34 21 825 9 (D) 2 (D)
Eau Claire, WI MSA _________ 981 1 164 396 51 101 032 28 86 874 14 5 649 6 2 871 3 5 638
El Paso, TX MSA ___________ 3 118 4 285 430 105 189 534 65 164 069 22 11 116 9 4 480 9 9 869
Elkhart-Goshen, IN MSA 969 1 243 240 72 110 777 32 68 532 19 15 387 11 7 258 10 19 600
Elmira, NY MSA _____ - 636 660 979 28 35 330 16 31 091 3 (D) 8 (D) 1 (D)
Enid, OK MSA __ - 400 412 300 21 17 061 12 14 677 4 1 107 5 1277 - -
Erie, PAMSA ___ - 1 749 2 070 884 87 88 957 43 63 013 20 9 152 19 7 860 5 8 932
Eugene-Springfield, OR MSA_ 1 989 2 458 659 93 145 385 41 104 427 21 8 580 19 9 688 12 22 690
Evansville-Henderson, IN-KY
MSA . 1841 2 303 715 93 131 190 47 91 988 19 19 802 22 12 543 5 6 857
Fargo—Moorhead, ND-MN
MSA . 972 1 414 643 65 113 626 40 97 748 14 8 572 8 4 622 3 2 684
Fayetteville, NC MSA _ 1 464 1 950 465 60 141 289 28 116 443 9 2 913 10 4 006 13 17 927
Fayetteville—Springdale—
Rogers, ARMSA ___________ 1 423 1 810 871 87 130 383 49 107 090 15 10 131 16 5 037 7 8 125
Florence, ALMSA ___________ 876 1 007 851 43 69 136 25 56 933 6 1 686 7 2 510 5 8 007
Florence, SC MSA __ 876 1 023 269 64 95 619 31 59 567 13 7 385 5 1 483 15 27 184
Fort Collins-Loveland, CO
______________________ 1289 1 617 604 54 126 463 42 114 956 7 4 883 2 (D) 3 (D)
Fort Myers—Cape Coral, FL
SA o 2 494 3 393 129 127 213 905 69 166 178 27 16 587 20 10 133 11 21 007
Fort Pierce—Port St. Lucie, FL
______________________ 1712 2 168 736 96 137 067 64 121 436 16 7 597 12 4 022 4 4 012
Fort Smith, AR-OK MSA _____ 1 190 1 326 961 60 97 254 37 83 976 9 4 409 9 3 087 5 5 782
Fort Walton Beach, FL MSA 1 172 1 283 036 64 72 112 35 58 432 11 7 290 14 3 365 4 3 025
Fort Wayne, IN MSA 2 811 3 564 258 154 219 962 68 160 727 40 25 378 36 22 185 10 11 672
Fresno, CAMSA ____ 4 030 5 090 090 176 266 379 89 189 180 54 59 902 28 13 013 5 4 284
Gadsden, AL MSA __________ 549 611 987 24 37 227 15 33 346 3 1 426 5 (D) 1 (D)
Gainesville, FL MSA _ 1 203 1525 129 50 83 024 21 68 740 20 6 868 7 (D) 2 (D)
Glens Falls, NY MSA 996 950 786 49 56 005 21 36 802 18 9 628 7 7 361 3 2 214
Goldsboro, NC MSA _________ 623 664 841 40 72 583 17 50 641 5 2 794 5 1 629 13 17 519
Grand Forks, ND-MN MSA ___ 685 855 955 34 60 376 17 51 526 9 3 838 8 5 012 - -
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 5 165 7 325 349 307 478 330 142 324 844 89 58 684 48 45 815 28 48 987
See footnotes at end of table.
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Table 5. Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.
appendix A. For definitions of CMSA's, MSA's, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

General merchandise stores
(SIC 53)

Department stores Department stores : Miscellaneous general
Total (incl. leased depts.)! 2 (excl. leased depts.)! Vﬁzrsltthyss:ta%r)es merchandise stores
Geographic area (SIC 531) (SIC 531) (SIC 539)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-IN CMSA __________ 196 1 813 505 80 "1 535 988 80 (D) 71 (D) 45 (D)
Cincinnati, OH-KY-IN
SA oo 173 1 682 445 69 1 414 351 69 1 378 928 60 63 490 44 240 027
Hamilton-Middletown, OH
PMSA _ . 23 131 060 11 121 637 11 (D) 11 (D) 1 (D)
Clarksville—Hopkinsville,

TN-KY MSA_____ 27 153 700 11 140 201 11 138 206 14 (D) 2 (D)
Cleveland—Akron, OH CMSA _ 322 2 383 934 114 1 926 251 114 1 863 732 126 116 323 82 403 879

Akron, OH PMSA _________ 63 484 842 25 420 994 25 406 161 29 30 717 9 47 964

Cleveland—Lorain—Elyria, OH

PMSA o 259 1 899 092 89 1 505 257 89 1 457 571 97 85 606 73 355 915
Colorado Springs, CO MSA __ 42 482 645 18 353 543 18 347 571 7 3 479 17 131 595
Columbia, MO MSA _________ 13 194 281 9 (D) 9 (D) 3 1273 1 (D)
Columbia, SC MSA __ - 64 482 325 27 396 621 27 388 239 27 15 104 10 78 982
Columbus, GA-AL MSA_ 41 302 860 12 219 092 12 214 932 16 (D) 13 (D)
Columbus, OH MSA ____ 165 1 750 111 65 1 452 114 65 1 419 185 67 78 234 33 252 692
Corpus Christi, TX MSA______ 48 393 548 16 303 216 16 298 826 23 12 167 9 82 555
Cumberland, MD-WV MSA ___ 21 102 483 9 94 342 9 92 440 10 (D) 2 (D)
Dallas—Fort Worth, TX CMSA_ 504 4 883 096 176 3 882 929 176 3 813 221 193 88 506 135 981 369

Dallas, TX PMSA___._____ 331 3 243 732 113 2 546 853 113 2 503 448 131 64 014 87 676 270

Fort Worth-Arlington, TX

SA_ . - 173 1 639 364 63 1 336 076 63 1 309 773 62 24 492 48 305 099

Danville, VA MSA ___________ 29 103 754 7 94 275 7 93 049 15 9 546 7 1159
Davenport—Moline—Rock

Island, IA-IL MSA __________ 44 426 946 23 356 812 23 349 838 11 5 810 10 71 298
Dayton-Springfield, OH MSA _ 116 1 365 136 57 1 237 807 57 1 207 136 45 46 663 14 111 337
Daytona Beach, FL MSA_____ 53 438 497 20 341 080 20 335 150 17 11 692 16 91 655
Decatur, AL MSA ___ 28 117 959 8 105 782 8 (D) 11 (D) 9 (D)
Decatur, IL MSA ____________ 18 163 149 8 (D) 8 (D) 7 4 208 3 (D)
Denver-Boulder-Greeley, CO

CMSA - 180 2 199 934 91 1 755 884 91 (D) 31 (D) 58 (D)

Boulder-Longmont, CO
PMSA_ . 22 225 922 13 201 730 13 199 476 2 (D) 7 (D)
Denver, CO PMSA . 148 1 866 530 71 1 464 885 71 1 436 391 28 36 602 49 393 537
Greeley, CO PMSA_ . 10 107 482 7 '89 269 7 (D) 1 (D) 2 (D)
Des Moines, IA MSA ________ 63 550 594 32 467 578 32 456 431 12 6 271 19 87 892
Detroit—-Ann Arbor—Flint, MI
CMSA 512 6 567 208 205 5 737 507 205 5 614 503 196 177 974 111 774 731
54 705 712 23 637 383 23 630 337 18 12 038 13 63 337
403 5 166 888 164 4 551 823 164 4 443 400 155 145 443 84 578 045
55 694 608 18 548 301 18 540 766 23 20 493 14 133 349
Dothan, AL MSA ____________ 29 202 573 10 155 360 10 152 234 14 (D) 5 (D)
Dover, DE MSA ___ - 25 236 445 11 (D) 11 (D) 10 (D) 4 (D)
Dubuque, IA MSA _ 13 107 777 7 100 862 7 99 087 3 (D) 3 (D)
Duluth-Superior, MN-WI

MSA 37 320 841 19 267 487 19 263 906 4 (D) 14 (D)
Eau Claire, WI MSA _________ 27 182 879 11 149 284 11 146 874 7 D) 9 (D)
El Paso, TX MSA _______._.__ 89 828 426 28 573 525 28 558 677 32 22 618 29 247 131
Elkhart-Goshen, IN MSA 26 182 578 9 142 371 9 139 795 12 (D) 5 (D)
Elmira, NY MSA_____ 17 113 328 9 107 252 9 105 464 7 D) 1 (D)
Enid, OK MSA __ 15 94 589 5 (D) 5 (D) 3 (D) 7 (D)
Erie, PA MSA___ 48 297 432 16 224 074 16 215 637 23 20 692 9 61 103
Eugene-Springfield, OR MSA_ 39 393 997 13 237 948 13 232 380 11 5 249 15 156 368
Evansville-Henderson, IN-KY

MSA . 43 376 861 18 303 972 18 299 472 15 9 145 10 68 244
Fargo-Moorhead, ND-MN

MSA . 22 266 062 13 211 509 13 209 438 5 5 429 4 51 195
Fayetteville, NC MSA _ 44 320 706 16 240 257 16 237 014 18 14 959 10 68 733
Fayetteville-Springdale—

Rogers, AR MSA___________ 27 388 656 13 324 157 13 (D) 6 (D) 8 (D)
Florence, AL MSA___________ 30 186 730 9 146 706 9 143 565 14 7 594 7 35 571
Florence, SC MSA __ 25 134 862 8 119 938 8 118 431 10 6 565 7 9 866
Fort Collins—Loveland, CO

______________________ 23 277 652 10 155 027 10 153 855 3 (D) 10 (D)
Fort Myers—Cape Coral, FL
SA o 37 434 341 15 336 107 15 327 217 14 (D) 8 (D)
Fort Pierce—Port St. Lucie, FL
______________________ 26 269 885 14 203 749 14 199 009 7 4 452 5 66 424
Fort Smith, AR-OK MSA_____ 30 285 501 13 229 753 13 226 052 10 (D) 7 (D)
Fort Walton Beach, FL MSA _ 18 194 209 10 174 451 10 170 033 7 (D) 1 (D)
Fort Wayne, IN MSA 73 517 621 28 431 995 28 425 869 23 14 649 22 77 103
Fresno, CA MSA ____ 76 661 621 26 486 802 26 474 599 22 14 829 28 172 193
Gadsden, AL MSA __________ 21 100 989 7 91 798 7 (D) 11 (D) 3 (D)
Gainesville, FL MSA _ - 30 276 440 12 180 017 12 176 464 9 4 768 9 95 208
Glens Falls, NY MSA _ - 18 83 650 7 76 967 7 75 509 3 1811 8 6 330
Goldsboro, NC MSA_________ 22 89 836 7 82 200 7 80 952 8 3 779 7 5 105
Grand Forks, ND-MN MSA___ 18 159 122 6 127 059 6 125 648 5 (D) 7 (D)
Grand Rapids—Muskegon—
Holland, MI MSA ___________ 110 1 437 489 43 1 259 603 43 1 247 977 34 20 625 33 168 887

See footnotes at end of table.
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Table 5.

[Includes only establishments with payroll.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

For explanation of terms and comparability of 1987 and 1992 censuses, see

—Con.

Food stores

(SIC 54)
Total Grocery stores Meat a”ﬁ]fa'?se(éeafmd) Retail bakeries Other food stores
Geographic area (SIC 541) (SIC 542) (SIC 546) (SIC 543, 4,5,9)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000 (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 1317 2 783 819 918 2 630 007 82 44 459 173 53 058 144 56 295
Cincinnati, OH-KY-IN
SA o mmmmoo 1152 2 408 466 784 2 261 332 77 42 468 150 49 098 141 55 568
Hamilton—Middletown, OH
PMSA_ . 165 375 353 134 368 675 5 1991 23 3 960 3 727
Clarksville—Hopkinsville,
TN-KY MSA 106 185 793 85 182 875 2 (D) 10 (D) 9 1358
Cleveland—Akron, OH CMSA _ 2 108 4 019 315 1 417 3 794 280 127 60 636 292 66 794 272 97 605
Akron, OH PMSA _________ 406 993 141 284 950 347 17 8 280 52 13 999 53 20 515
Cleveland-Lorain-Elyria, OH
PMSA - o e 1 702 3 026 174 1133 2 843 933 110 52 356 240 52 795 219 77 090
Colorado Springs, CO MSA __ 185 545 658 124 529 127 2 (D) 28 8 695 31 (D)
Columbia, MOMSA _________ 55 159 620 44 156 890 1 (D) 4 (D) 6 1 455
Columbia, SC MSA __ - 304 623 370 237 601 557 21 9 945 21 3 690 25 8 178
Columbus, GA-AL MSA 167 287 022 143 281 742 4 922 11 2 324 9 2 034
Columbus, OH MSA ____ 825 1 882 587 592 1 800 523 22 19 527 99 27 787 112 34 750
Corpus Christi, TX MSA ______ 281 617 724 235 602 625 14 5 041 24 3 777 8 6 281
Cumberland, MD-WV MSA ___ 82 154 408 64 148 579 4 1375 5 1194 9 3 260
Dallas—Fort Worth, TX CMSA _ 2 464 6 086 905 1 927 5 933 632 51 34 593 267 54 672 219 64 008
Dallas, TX PMSA __________ 1 590 4 057 679 1 236 3 955 527 35 24 476 174 36 377 145 41 299
Fort Worth—Arlington, TX
MSA_-__ - 874 2 029 226 691 1 978 105 16 10 117 93 18 295 74 22 709
Danville, VAMSA ___________ 108 156 668 98 155 351 3 (D) 5 724 2 (D)
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 214 512 603 135 491 913 21 8 615 29 6 286 29 5 789
Dayton—Springfield, OH MSA _ 517 1082 331 368 1040 171 21 10 713 66 15 420 62 16 027
Daytona Beach, FL MSA _____ 266 680 594 190 657 531 14 8 120 26 6 276 36 8 667
Decatur, AL MSA ___ 109 183 417 96 182 187 2 (D) 4 (D) 7 645
Decatur, IL MSA ____________ 49 154 827 36 149 838 1 (D) 2 (D) 10 4 089
Denver—Boulder—Greeley, CO
CMSA - 915 3 531 269 590 3 439 702 32 (D) 151 33 809 142 (D)
Boulder-Longmont, CO
PMSA_ . 108 392 774 61 378 511 6 2 736 22 5 083 19 6 444
Denver, CO PMSA . 750 2 980 960 487 2 906 321 24 12 918 120 26 966 119 34 755
Greeley, CO PMSA _ . 57 157 535 42 154 870 2 (D) 9 1 760 (D)
Des Moines, IAMSA ________ 230 727 566 175 711 784 8 4 826 16 3121 31 7 835
Detroit—Ann Arbor—Flint, M|
CMSA - 3 839 6 066 973 2 707 5 536 979 197 127 125 538 138 923 397 263 946
308 509 994 219 482 511 19 436 41 8 841 29 10 206
3 186 5 064 929 2 222 4 582 374 165 114 143 456 121 991 343 246 421
345 492 050 266 472 094 13 546 41 8 091 25 7 319
119 176 841 103 174 051 3 (D) 8 1 309 5 (D)
86 144 466 67 137 436 4 3 559 8 2 269 7 1 202
52 135 970 37 133 018 2 (D) 4 (D) 9 1773
Duluth—Superior, MN-WI
MSA 186 341 423 138 324 408 3 3 337 21 4 881 24 8 797
Eau Claire, WI MSA _________ 77 180 295 44 174 286 6 1 357 17 2 987 10 1 665
El Paso, TX MSA ___________ 298 872 196 201 838 384 12 7 140 56 9 634 29 17 038
Elkhart-Goshen, IN MSA 76 220 345 49 208 816 6 3 418 12 2 816 9 5 295
Elmira, NY MSA_____ - 66 115 542 41 106 958 4 2 053 7 2 185 14 4 346
Enid, OK MSA __ - 45 84 053 33 81 504 2 (D) 5 1018 5 (D)
Erie, PAMSA ___ - 189 439 374 137 422 972 11 7 067 23 5 361 18 3 974
Eugene-Springfield, OR MSA_ 249 451 304 191 433 623 11 3 156 25 5 762 22 8 763
Evansville-Henderson, IN-KY
MSA . 155 373 082 120 360 577 3 (D) 18 (D) 14 4 270
Fargo—Moorhead, ND-MN
MSA . 83 217 730 65 213 830 2 (D) 8 2 280 8 (D)
Fayetteville, NC MSA _ 154 322 350 127 314 501 6 2 384 6 1677 15 3 788
Fayetteville—Springdale—
Rogers, ARMSA _____._____ 132 285 551 98 278 822 7 2 175 16 1723 11 2 831
Florence, ALMSA ___________ 116 191 918 103 188 598 5 1997 4 (D) 4 (D)
Florence, SC MSA __ 116 197 237 100 193 717 5 1132 7 1 446 4 942
Fort Collins-Loveland, CO
______________________ 73 281 994 43 277 227 - - 16 2 669 14 2 098
Fort Myers—Cape Coral, FL
SA o 252 625 710 186 609 090 8 2 830 20 4 046 38 9 744
Fort Pierce—Port St. Lucie, FL
______________________ 199 453 326 139 437 303 9 5 821 17 3 946 34 6 256
Fort Smith, AR-OK MSA _____ 145 249 130 124 244 266 3 951 12 1 769 6 2 144
Fort Walton Beach, FL MSA 89 196 488 68 189 756 2 (D) 11 2 299 8 (D)
Fort Wayne, IN MSA 214 624 815 139 600 107 16 9 029 32 6 544 27 9 135
Fresno, CAMSA ____ 629 1193 921 497 1 152 383 17 14 009 78 13 804 37 13 725
Gadsden, AL MSA __________ 60 144 949 41 141 889 2 (D) 9 (D) 8 1375
Gainesville, FL MSA _ 133 303 883 106 294 903 4 1776 11 2 019 12 5 185
Glens Falls, NY MSA 118 234 292 98 230 292 2 (D) 8 (D) 10 908
Goldsboro, NC MSA _________ 74 120 271 59 111 315 8 6 594 3 (D) 4 (D)
Grand Forks, ND-MN MSA ___ 62 136 028 46 131 538 3 (D) 4 (D) 9 1 554
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 584 1 020 040 407 974 520 25 11 939 92 15 977 60 17 604
See footnotes at end of table.
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Table 5.

For meaning of abbreviations and symbols, see introductory text.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Automotive dealers
(SIC 55 ex. 554)

Miscellaneous automotive

Total New and used car dealers Used car dealers Auto and home supply stores dealers
Geographic area (SIC 551) SIC 552) (SIC 553) (SIC 555, 6,7, 9)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 583 2 724 018 155 2 329 705 144 134 676 235 167 613 49 92 024
Cincinnati, OH-KY-IN
SA o mmmmoo 479 2 401 417 135 2 076 799 109 107 806 195 139 943 40 76 869
Hamilton—Middletown, OH
PMSA_ . 104 322 601 20 252 906 35 26 870 40 27 670 9 15 155
Clarksville—Hopkinsville,
TN-KY MSA 82 292 221 21 238 386 28 23 646 25 21 567 8 8 622
Cleveland—Akron, OH CMSA _ 932 4 474 612 257 3 961 426 165 117 020 416 276 122 94 120 044
Akron, OH PMSA _________ 244 1 076 099 62 932 448 41 32 007 115 76 943 26 34 701
Cleveland-Lorain-Elyria, OH
PMSA o 688 3 398 513 195 3 028 978 124 85 013 301 199 179 68 85 343
Colorado Springs, CO MSA __ 164 714 630 26 585 838 36 41 400 75 52 495 27 34 897
Columbia, MOMSA _________ 41 243 748 15 217 025 8 7 315 12 7 063 6 12 345
Columbia, SC MSA __ - 193 807 746 37 675 069 38 25 211 94 64 872 24 42 594
Columbus, GA-AL MSA _ 118 413 778 20 330 469 28 32 749 60 41 003 10 9 557
Columbus, OH MSA ____ 442 2 556 744 117 2 191 286 100 109 115 184 159 936 41 96 407
Corpus Christi, TX MSA ______ 156 560 889 31 461 022 37 28 844 64 44 685 24 26 338
Cumberland, MD-WV MSA ___ 55 101 937 13 76 464 13 9 777 23 11 998 6 3 698
Dallas—Fort Worth, TX CMSA _ 1 613 8 605 742 247 7 346 712 390 345 718 815 635 228 161 278 084
Dallas, TX PMSA __________ 1 020 5 854 712 171 5 073 763 240 216 222 512 394 805 97 169 922
Fort Worth—Arlington, TX
MSA--_o_ - 593 2 751 030 76 2 272 949 150 129 496 303 240 423 64 108 162
Danville, VAMSA __.___._.__ 57 144 916 15 119 070 18 10 709 20 12 964 4 2 173
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 138 646 090 45 560 392 33 18 016 37 27 188 23 40 494
Dayton—Springfield, OH MSA _ 322 1 520 176 85 1 297 423 53 51 162 148 107 988 36 63 603
Daytona Beach, FL MSA _____ 201 703 867 37 570 251 57 59 588 79 40 961 28 33 067
Decatur, AL MSA ___ 60 217 969 15 184 899 9 7 495 30 16 968 6 8 607
Decatur, IL MSA _____o_____ 55 278 050 16 231 116 13 17 546 18 20 876 8 8 512
Denver—Boulder—Greeley, CO
CMSA 705 4 097 570 138 3 513 944 148 (D) 332 255 294 87 (D)
Boulder-Longmont, CO
PMSA_ . 103 481 761 25 417 199 21 17 259 44 34 174 13 13 129
Denver, CO PMSA . 546 3 400 317 98 2 943 676 112 120 492 271 210 385 65 125 764
Greeley, CO PMSA _ . 56 215 492 15 153 069 15 (D) 17 10 735 9 (D)
Des Moines, IAMSA ________ 150 791 113 35 698 804 32 27 170 60 39 973 23 25 166
Detroit—=Ann Arbor—Flint, M|
CMSA - 1 507 10 206 077 380 8 999 568 213 191 606 721 585 875 193 429 028
162 1 220 797 58 1 090 044 18 11 025 65 57 505 21 62 223
1 192 8 179 238 289 7 212 963 171 164 018 585 469 958 147 332 299
153 806 042 33 696 561 24 16 563 71 58 412 25 34 506
84 200 598 12 155 304 18 16 680 41 18 744 13 9 870
58 214 501 17 174 999 18 15 462 15 12 395 8 11 645
42 135 364 17 111 963 6 4 502 12 11 362 7 7 537
Duluth—Superior, MN-WI
MSA 96 340 134 33 282 119 9 10 947 35 19 644 19 27 424
Eau Claire, WIMSA _________ 62 232 746 16 163 949 16 10 038 20 30 858 10 27 901
El Paso, TX MSA ___________ 221 737 490 26 570 355 74 61 386 107 95 941 14 9 808
Elkhart-Goshen, IN MSA 98 332 433 18 224 270 33 31 438 26 24 498 21 52 227
Elmira, NY MSA_____ - 38 110 388 7 91 444 12 (D) 17 9 880 2 (D)
Enid, OK MSA __ - 29 82 482 9 68 619 2 (D) 16 10 101 2 (D)
Erie, PAMSA ___ _ 110 453 225 39 399 589 25 21 503 34 20 226 12 11 907
Eugene-Springfield, OR MSA_ 132 626 525 26 415 944 18 12 646 58 47 726 30 150 209
Evansville-Henderson, IN-KY
MSA . 146 505 033 28 420 123 47 32 922 51 36 395 20 15 593
Fargo—Moorhead, ND-MN
MSA e 53 284 587 17 247 746 11 8 702 20 13 761 5 14 378
Fayetteville, NC MSA _ 143 447 626 20 347 362 45 31 542 67 51 856 11 16 866
Fayetteville—Springdale—
Rogers, ARMSA _____._____ 139 459 735 31 392 819 46 27 814 45 19 319 17 19 783
Florence, ALMSA ___________ 84 239 051 14 198 419 22 15 026 38 19 330 10 6 276
Florence, SC MSA __ 81 225 388 17 180 836 23 16 708 33 16 103 8 11 741
Fort Collins-Loveland, CO
______________________ 77 323 186 14 272 831 15 8 546 30 19 659 18 22 150
Fort Myers—Cape Coral, FL
SA o 154 803 850 22 601 730 33 75 068 51 34 279 48 92 773
Fort Pierce—Port St. Lucie, FL
______________________ 132 536 992 20 432 010 20 27 177 49 30 939 43 46 866
Fort Smith, AR-OK MSA _____ 118 265 042 19 206 393 31 25 499 53 21 760 15 11 390
Fort Walton Beach, FL MSA 81 328 888 14 276 357 16 11 623 39 18 883 12 22 025
Fort Wayne, IN MSA 198 825 433 50 700 895 59 45 313 67 58 603 22 20 622
Fresno, CAMSA ____ 296 1 018 805 61 810 907 42 29 849 167 116 988 26 61 061
Gadsden, AL MSA __________ 49 103 278 5 67 320 12 11 045 27 16 181 5 8 732
Gainesville, FL MSA _ 68 305 500 17 259 346 16 16 204 29 22 947 6 7 003
Glens Falls, NY MSA 57 205 279 19 159 227 7 10 845 20 19 723 11 15 484
Goldsboro, NC MSA _________ 69 143 220 16 97 703 26 28 413 24 (D) 3 (D)
Grand Forks, ND-MN MSA ___ 41 195 368 15 168 558 8 6 618 10 10 841 8 9 351
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 382 1 687 544 97 1368 771 89 65 862 128 97 137 68 155 774

See footnotes at end of table.
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Table 5. Establishments and Sales for Metropolitan Areas: 1992 —Con.

[Includes only establishments with payroll.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Apparel and accessory stores
(SIC 56)

Gasoline service stations Women’s clot?ér:% %%% sgeualry stores
(SIC 554) Men'’s and boys’ clothing and '
Total accessory stores
Geographic area (SIC 561) Total Women'’s clothing stores
(SIC 562)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000 (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 705 1 083 290 986 614 454 111 64 845 397 253 071 316 225 563
Cincinnati, OH-KY-IN
SA o mmmoo 596 938 909 921 590 969 105 62 823 371 244 793 294 217 376
Hamilton—Middletown, OH
PMSA_ . 109 144 381 65 23 485 6 2 022 26 8 278 22 8 187
Clarksville—Hopkinsville,
TN-KY MSA 72 88 236 80 56 938 6 2 187 39 18 954 34 17 743
Cleveland—Akron, OH CMSA _ 1 164 1 533 953 1 580 1 031 928 190 114 859 652 421 465 547 377 621
Akron, OH PMSA _________ 290 371 253 336 210 856 41 22 558 130 75 661 112 69 062
Cleveland-Lorain-Elyria, OH
PMSA - o e 874 1 162 700 1 244 821 072 149 92 301 522 345 804 435 308 559
Colorado Springs, CO MSA __ 148 200 711 188 113 404 14 8 652 81 37 416 70 35 563
Columbia, MOMSA _________ 63 72 109 89 46 812 9 4 106 40 23 897 33 22 447
Columbia, SC MSA __ - 215 309 940 309 197 289 26 18 330 148 89 484 124 82 997
Columbus, GA-AL MSA 99 113 491 130 103 931 15 11 479 62 40 831 58 (D)
Columbus, OH MSA ____ 531 851 494 674 507 181 70 58 935 286 209 338 215 175 323
Corpus Christi, TX MSA ______ 143 165 934 197 124 042 16 8 263 73 35 550 63 (D)
Cumberland, MD-WV MSA ___ 64 54 966 51 32 709 4 (D) 21 9 915 19 (D)
Dallas—Fort Worth, TX CMSA _ 1 618 2 360 495 2 407 1 800 427 262 165 587 989 666 379 836 588 634
Dallas, TX PMSA __________ 1 067 1 595 733 1 682 1 331 158 193 129 729 685 500 131 582 445 910
Fort Worth—Arlington, TX
MSA--_o_ - 551 764 762 725 469 269 69 35 858 304 166 248 254 142 724
Danville, VAMSA ___________ 56 51 703 53 23 527 7 2 977 21 10 208 20 (D)
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 181 237 849 209 123 321 26 17 419 91 40 130 80 37 774
Dayton—Springfield, OH MSA _ 373 532 656 458 267 104 46 27 919 197 111 314 162 100 334
Daytona Beach, FL MSA _____ 210 227 132 252 134 904 19 6 541 101 31 716 87 28 979
Decatur, AL MSA ___ 70 64 473 58 43 960 4 (D) 20 7 046 18 (D)
Decatur, IL MSA _____o_____ 40 68 110 74 48 734 15 9 409 27 12 444 24 (D)
Denver—Boulder-Greeley, CO
CMSA - 739 1 170 280 1 106 742 167 118 84 353 399 284 625 323 (D)
Boulder-Longmont, CO
PMSA_ . 80 142 829 152 83 259 14 7 902 52 29 125 43 26 171
Denver, CO PMSA . 603 956 353 915 643 392 101 75 096 333 248 592 268 219 018
Greeley, CO PMSA _ . 56 71 098 39 15 516 3 1 355 14 6 908 12 (D)
Des Moines, IAMSA ________ 200 281 446 276 163 422 35 26 687 128 61 814 110 56 383
Detroit—=Ann Arbor—Flint, M|
CMSA - 2 032 2 881 237 2 878 2 261 662 356 262 541 1 203 974 253 1 005 884 318
182 293 873 221 155 798 26 11 800 86 59 263 73 54 104
1 646 2 298 961 2 401 1 942 014 304 237 290 1012 851 851 846 773 725
204 288 403 256 163 850 26 13 451 105 63 139 86 56 489
70 56 414 76 48 709 8 2 684 31 14 885 28 14 282
52 74 824 70 34 048 11 (D) 23 13 492 20 (D)
55 45 157 57 25 650 5 1915 31 13 121 24 11 776
Duluth—Superior, MN-WI
MSA 158 159 818 150 74 489 17 6 730 68 33 382 63 32 226
Eau Claire, WIMSA _________ 91 132 934 93 55 622 11 (D) 45 20 491 40 (D)
El Paso, TX MSA ___________ 203 348 240 426 289 802 39 41 203 195 104 708 160 95 373
Elkhart-Goshen, IN MSA 72 95 291 71 27 085 7 2 624 30 11 020 25 9 928
Elmira, NY MSA_____ - 38 50 876 61 34 711 6 2 800 23 12 986 20 (D)
Enid, OK MSA __ - 37 26 633 38 17 442 2 (D) 18 5 759 17 (D)
Erie, PAMSA ___ _ 133 152 307 155 95 131 16 10 093 65 34 939 58 32 585
Eugene-Springfield, OR MSA_ 97 134 623 138 97 033 11 4 474 60 29 462 50 25 691
Evansville-Henderson, IN-KY
MSA . 134 173 520 171 115 276 23 16 987 74 48 209 67 46 893
Fargo—Moorhead, ND-MN
MSA . 84 115 042 89 52 515 13 8 858 43 24 376 38 21 938
Fayetteville, NC MSA _ 128 149 180 125 86 984 15 9 900 52 30 648 45 28 708
Fayetteville—Springdale—
Rogers, ARMSA ___________ 118 117 870 128 56 947 11 2 457 48 19 289 42 18 056
Florence, ALMSA ___________ 66 54 908 77 52 138 5 1831 28 10 540 27 (D)
Florence, SC MSA __ 73 101 327 103 54 372 11 4 107 47 28 307 41 26 565
Fort Collins-Loveland, CO
______________________ 82 115 030 123 62 472 6 4 946 52 21 054 43 18 411
Fort Myers—Cape Coral, FL
SA o 131 233 786 304 168 318 19 6 597 151 57 381 132 50 582
Fort Pierce—Port St. Lucie, FL
______________________ 98 138 241 184 100 987 20 8 080 78 30 207 69 27 745
Fort Smith, AR-OK MSA _____ 97 99 679 98 42 457 9 3 033 42 19 553 33 18 390
Fort Walton Beach, FL MSA 88 94 753 129 55 908 7 4 725 60 24 232 55 22 831
Fort Wayne, IN MSA 224 247 662 253 132 849 22 13 050 115 53 766 99 48 855
Fresno, CAMSA ____ 252 342 985 345 203 232 32 19 084 124 60 979 113 58 434
Gadsden, AL MSA __________ 57 41 623 47 33 818 1 (D) 22 6 565 18 5 988
Gainesville, FL MSA _ 78 97 856 107 59 906 10 4 286 44 22 154 37 18 945
Glens Falls, NY MSA 53 57 033 88 59 747 11 7 213 27 14 835 23 13 045
Goldsboro, NC MSA _________ 59 48 385 68 40 487 5 2 324 29 11 604 27 (D)
Grand Forks, ND-MN MSA ___ 57 73 923 71 35 108 10 6 417 36 16 465 31 15 425
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 354 496 097 445 344 427 36 24 464 184 132 589 157 123 983

See footnotes at end of table.
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Table 5. Establishments and Sales for Metropolitan Areas: 1992

For explanation of terms and comparability of 1987 and 1992 censuses, see

[Includes only establishments with payroll.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

—Con.

Apparel and ac
(SIC5

cessory stores
6)—Con.

Furniture and homefurnishings

stores (SIC 57)

Women'’s clothing and specialty

stores
(SIC 562, 3)—Con.

Shoe stores

Other apparel and accessory

Family clothing stores stores Total
Geographic area Women'’s accessory and specialty (SIC 565) (SIC 566) (SIC 564, 9)
stores
(SIC 563)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 81 27 508 86 135 055 291 127 401 101 34 082 724 611 911
Cincinnati, OH-KY-IN
SA o mmmoo 77 27 417 82 131 849 270 119 128 93 32 376 646 559 896
Hamilton—Middletown, OH
PMSA_ . 4 91 4 3 206 21 8 273 8 1 706 78 52 015
Clarksville—Hopkinsville,
TN-KY MSA 5 1211 7 24 035 23 9 895 5 1 867 67 47 902
Cleveland—Akron, OH CMSA _ 105 43 844 149 238 055 468 203 686 121 53 863 1211 1 015 702
Akron, OH PMSA _________ 18 6 599 38 54 587 103 46 427 24 11 623 256 200 656
Cleveland-Lorain-Elyria, OH
PMSA o 87 37 245 111 183 468 365 157 259 97 42 240 955 815 046
Colorado Springs, CO MSA __ 11 1 853 23 38 555 55 25 608 15 3173 172 181 366
Columbia, MO MSA _________ 7 1 450 9 6 061 20 9 058 11 3 690 69 47 172
Columbia, SC MSA __ - 24 6 487 31 51 592 83 32 108 21 5 775 265 197 602
Columbus, GA-AL MSA _ 4 (D) 11 32 545 36 13 801 6 5 275 132 101 489
Columbus, OH MSA ____ 71 34 015 65 115 319 179 84 123 74 39 466 532 524 910
Corpus Christi, TX MSA ______ 10 (D) 33 52 980 47 19 343 28 7 906 125 95 712
Cumberland, MD-WV MSA ___ 2 (D) 4 (D) 21 6 619 1 (D) 61 26 818
Dallas—Fort Worth, TX CMSA _ 153 77 745 305 525 515 618 338 451 233 104 495 1 646 1 842 464
Dallas, TX PMSA __________ 103 54 221 200 389 027 432 230 553 172 81 718 1118 1 296 938
Fort Worth—Arlington, TX
MSA--_o_ - 50 23 524 105 136 488 186 107 898 61 22 777 528 545 526
Danville, VAMSA ___________ 1 (D) 3 (D) 20 6 030 2 (D) 41 22 550
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 11 2 356 21 36 727 55 26 449 16 2 596 164 146 470
Dayton—Springfield, OH MSA _ 35 10 980 30 48 550 149 68 472 36 10 849 363 342 345
Daytona Beach, FL MSA _____ 14 2 737 42 63 683 57 24 089 33 8 875 203 130 494
Decatur, AL MSA ___ 2 (D) 10 (D) 18 (D) 6 (D) 65 32 698
Decatur, IL MSA ____________ 3 (D) 4 (D) 25 (D) 3 (D) 51 34 006
Denver—Boulder-Greeley, CO
CMSA 76 (D) 131 (D) 354 145 590 104 (D) 1 062 1 082 861
Boulder—-Longmont, CO
PMSA_ . 9 2 954 19 21 690 52 17 869 15 6 673 161 114 598
Denver, CO PMSA . 65 29 574 110 169 610 285 122 247 86 27 847 857 937 784
Greeley, CO PMSA _ . 2 (D) 2 (D) 17 5 474 3 (D) 44 30 479
Des Moines, IAMSA ________ 18 5 431 21 32 092 68 32 565 24 10 264 178 189 692
Detroit—Ann Arbor—Flint, M|
CMSA _ 198 89 935 286 477 160 796 424 486 237 123 222 1 878 2 125 357
13 5 159 25 44 144 57 28 832 27 11 759 190 177 004
166 78 126 231 385 746 666 364 191 188 102 936 1 552 1 788 338
19 6 650 30 47 270 73 31 463 22 8 527 136 160 015
3 603 11 20 809 22 (D) 4 (D) 76 43 782
3 (D) 9 8 465 21 8 084 6 (D) 53 36 658
7 1 345 4 2 965 14 7 237 3 412 53 34 710
Duluth—Superior, MN-WI
MSA 5 1 156 19 18 670 36 13 456 10 2 251 102 81 858
Eau Claire, WIMSA _________ 5 (D) 12 21 077 22 10 501 3 (D) 76 59 783
El Paso, TX MSA _________.__ 35 9 335 50 66 374 109 66 903 33 10 614 203 235 681
Elkhart-Goshen, IN MSA 5 1 092 5 4 269 21 8 164 8 1 008 71 33 942
Elmira, NY MSA_____ - 3 (D) 8 7 061 19 10 407 5 1 457 42 22 803
Enid, OK MSA __ - 1 (D) 6 7 507 11 3 281 1 (D) 28 14 109
Erie, PAMSA ___ _ 7 2 354 18 23 734 44 20 097 12 6 268 127 91 273
Eugene-Springfield, OR MSA_ 10 3771 21 45 126 35 14 392 11 3 579 151 104 607
Evansville-Henderson, IN-KY
MSA . 7 1 316 15 16 002 43 28 288 16 5 790 139 122 640
Fargo—Moorhead, ND-MN
MSA . 5 2 438 5 8 909 25 9 599 3 773 62 64 836
Fayetteville, NC MSA _ 7 1 940 11 20 798 36 18 641 11 6 997 113 105 375
Fayetteville—Springdale—
Rogers, ARMSA ___________ 6 1233 26 20 935 32 12 853 11 1413 104 70 746
Florence, ALMSA ___________ 1 (D) 9 30 115 26 6 146 9 3 506 64 36 451
Florence, SC MSA __ 6 1742 14 9 123 27 12 047 4 788 68 45 038
Fort Collins-Loveland, CO
______________________ 9 2 643 23 19 965 26 11 359 16 5 148 102 84 454
Fort Myers—Cape Coral, FL
SA o 19 6 799 46 60 548 48 24 039 40 19 753 247 210 644
Fort Pierce—Port St. Lucie, FL
______________________ 9 2 462 23 37 908 39 16 893 24 7 899 181 105 151
Fort Smith, AR-OK MSA _____ 9 1163 13 9 875 24 8 023 10 1973 67 43 371
Fort Walton Beach, FL MSA 5 1401 11 8 867 28 9 932 23 8 152 107 61 226
Fort Wayne, IN MSA 16 4 911 20 30 120 67 26 399 29 9 514 215 169 795
Fresno, CAMSA ____ 11 2 545 51 60 318 104 46 755 34 16 096 294 262 395
Gadsden, AL MSA __________ 4 577 7 22 125 16 (D) 1 (D) 46 34 289
Gainesville, FL MSA _ 7 3 209 9 12 826 35 15 530 9 5 110 101 61 237
Glens Falls, NY MSA 4 1790 20 20 209 23 13 252 7 4 238 57 33 013
Goldsboro, NC MSA _________ 2 (D) 6 14 013 21 11 583 7 963 55 30 705
Grand Forks, ND-MN MSA ___ 5 1 040 6 3 699 14 7 845 5 682 50 32 503
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 27 8 606 69 113 730 116 59 499 40 14 145 414 404 387

See footnotes at end of table.
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Table 5.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.
appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Furniture and homefurnishings stores

Eating and drinking places
(SIC 58)

(SIC 57)—Con.
: Radio, television,
Furniture stores Homefurnishings stores Househsotlgrzgpllance computer, and music Total Eating places
(SIC 5712) (SIC 5713, 4,9) (SIC 572) stores (SIC 5812)
(SIC 573)
Geographic area
Total
Estab- Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000) | (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 181 202 745 266 146 469 36 38 496 241 224 201 3 236 1 650 317 2 627 1 542 305
Cincinnati, OH-KY-IN
SA o mmmoo 162 180 580 235 134 452 32 36 806 217 208 058 2 811 1 459 915 2 283 1 363 223
Hamilton—Middletown, OH
PMSA_ . 19 22 165 31 12 017 4 1 690 24 16 143 425 190 402 344 179 082
Clarksville—Hopkinsville,
TN-KY MSA 26 21 307 14 9 909 8 4 474 19 12 212 254 118 320 228 113 393
Cleveland—Akron, OH CMSA _ 377 356 630 376 218 234 90 67 515 368 373 323 5 311 2 256 124 4 196 2 091 168
Akron, OH PMSA _________ 74 66 414 85 48 197 25 20 077 72 65 968 1185 535 540 939 502 261
Cleveland-Lorain-Elyria, OH
PMSA o 303 290 216 291 170 037 65 47 438 296 307 355 4 126 1 720 584 3 257 1 588 907
Colorado Springs, CO MSA __ 41 55 791 48 36 816 10 5 356 73 83 403 696 327 595 588 303 457
Columbia, MO MSA _________ 23 13 994 15 9 177 4 4 354 27 19 647 197 104 937 176 99 157
Columbia, SC MSA __ - 72 67 456 87 45 763 27 16 637 79 67 746 801 390 807 747 379 346
Columbus, GA-AL MSA _ 49 45 584 38 16 700 8 4 662 37 34 543 385 192 023 341 184 801
Columbus, OH MSA ____ 156 183 721 154 93 372 41 21 225 181 226 592 2 489 1 295 074 2 086 1 220 634
Corpus Christi, TX MSA ______ 43 34 416 31 16 588 10 9 413 41 35 295 646 290 285 559 271 091
Cumberland, MD-WV MSA ___ 21 11 030 11 2 717 9 5 875 20 7 196 203 70 989 174 67 362
Dallas—Fort Worth, TX CMSA _ 426 518 942 463 347 074 120 64 739 637 911 709 6 675 3 884 348 6 149 3 665 184
Dallas, TX PMSA __________ 287 378 821 313 236 741 82 40 925 436 640 451 4 617 2 626 641 4 266 2 475 568
Fort Worth—Arlington, TX
MSA--_o_ - 139 140 121 150 110 333 38 23 814 201 271 258 2 058 1 257 707 1 883 1 189 616
Danville, VAMSA ___________ 17 13 468 8 (D) 2 (D) 14 5 987 152 61 397 151 (D)
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 44 44 343 45 31 989 21 13 641 54 56 497 734 313 399 545 280 670
Dayton—Springfield, OH MSA _ 95 168 201 115 63 360 34 16 052 119 94 732 1 635 778 357 1351 732 865
Daytona Beach, FL MSA _____ 76 50 078 56 25 986 19 12 478 52 41 952 765 364 554 664 341 154
Decatur, AL MSA ___ 26 13 573 18 6 857 6 2 938 15 9 330 172 77 256 163 74 974
Decatur, IL MSA ____o_____ 12 7 649 11 6 071 9 5 637 19 14 649 213 95 528 172 86 763
Denver—Boulder-Greeley, CO
CMSA 254 291 118 332 219 294 77 47 475 399 524 974 3 813 1 879 762 3 322 1751 781
Boulder—-Longmont, CO
PMSA_ . 32 18 685 50 28 887 10 7 264 69 59 762 502 242 659 466 232 351
Denver, CO PMSA . 213 266 477 268 182 118 63 37 973 313 451 216 3 105 1 563 611 2 682 1 451 783
Greeley, CO PMSA _ . 9 5 956 14 8 289 4 2 238 17 13 996 206 73 492 174 67 647
Des Moines, IAMSA ________ 49 71 907 47 31 594 15 9 726 67 76 465 851 353 131 691 325 573
Detroit—Ann Arbor—Flint, M|
CMSA - 466 641 612 640 497 791 112 112 627 660 873 327 8 335 4 162 131 7 120 3 900 208
40 43 956 66 45 753 13 20 647 71 66 648 816 422 160 742 402 339
395 543 757 534 412 771 93 85 737 530 746 073 6 807 3 415 418 5 810 3 204 635
31 53 899 40 39 267 6 6 243 59 60 606 712 324 553 568 293 234
25 14 589 19 8 910 11 6 634 21 13 649 209 94 766 181 90 528
16 15 394 12 5 649 5 2 248 20 13 367 195 92 291 177 87 742
17 14 965 12 7 288 8 2 872 16 9 585 193 68 209 152 63 403
Duluth—Superior, MN-WI
MSA 34 29 276 24 9 538 16 11 270 28 31 774 555 175 197 399 148 566
Eau Claire, WIMSA _________ 22 14 997 22 10 292 12 6 677 20 27 817 324 108 724 222 90 777
El Paso, TX MSA _________.__ 54 78 846 45 22 469 16 19 606 88 114 760 938 411 848 752 378 489
Elkhart-Goshen, IN MSA 24 18 158 14 4 737 9 3 726 24 7 321 291 131 495 261 125 339
Elmira, NY MSA_____ - 10 4 084 12 4 905 5 4 554 15 9 260 190 64 022 146 58 129
Enid, OK MSA __ - 5 3 289 5 2 051 7 4 124 11 4 645 103 38 359 94 37 235
Erie, PAMSA ___ - 32 32 594 33 17 728 15 6 530 47 34 421 520 196 195 391 173 976
Eugene-Springfield, OR MSA_ 39 39 337 40 23 741 13 10 429 59 31 100 601 231 170 538 216 474
Evansville-Henderson, IN-KY
MSA . 41 37 761 45 24 737 10 10 794 43 49 348 533 237 999 454 226 262
Fargo—Moorhead, ND-MN
MSA . 21 19 304 14 11 157 6 8 111 21 26 264 268 134 325 219 116 383
Fayetteville, NC MSA _ 44 46 226 29 (D) 3 (D) 37 40 209 416 201 190 361 192 268
Fayetteville—Springdale—
Rogers, ARMSA ___________ 34 27 442 28 17 986 19 11 972 23 13 346 356 153 338 341 150 283
Florence, ALMSA ___________ 16 9 608 16 7 226 10 7 965 22 11 652 208 89 773 198 87 542
Florence, SC MSA __ 29 23 265 21 9 614 6 3 159 12 9 000 162 75 088 156 74 583
Fort Collins-Loveland, CO
______________________ 26 27 444 36 21 275 8 4 518 32 31 217 366 160 038 326 149 396
Fort Myers—Cape Coral, FL
SA o 84 99 756 74 35 755 25 13 762 64 61 371 637 335 913 583 320 944
Fort Pierce—Port St. Lucie, FL
______________________ 64 42 283 62 25 850 17 15 642 38 21 376 419 190 200 390 181 719
Fort Smith, AR-OK MSA _____ 26 15 678 13 12 478 6 3 573 22 11 642 310 124 467 291 122 690
Fort Walton Beach, FL MSA 36 23 466 28 12 431 10 5 956 33 19 373 320 149 629 284 138 538
Fort Wayne, IN MSA 57 51 996 62 35 263 26 15 961 70 66 575 840 389 808 704 361 760
Fresno, CAMSA ____ 91 77 846 87 61 239 20 9 768 96 113 542 1 158 516 715 1 042 494 579
Gadsden, AL MSA __________ 17 14 242 10 (D) 2 (D) 17 10 729 129 60 192 120 59 113
Gainesville, FL MSA _ 29 15 447 20 8 890 12 6 048 40 30 852 348 176 229 318 170 209
Glens Falls, NY MSA 15 7 117 20 13 257 5 3 596 17 9 043 346 95 680 293 88 978
Goldsboro, NC MSA _________ 20 15 607 10 5 153 9 3 366 16 6 579 124 54 003 119 53 047
Grand Forks, ND-MN MSA ___ 14 8 047 14 6 629 6 1914 16 15 913 188 80 717 147 69 720
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 107 136 046 135 100 803 38 50 447 134 117 091 1 417 639 591 1 226 598 713

See footnotes at end of table.
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Table 5.

appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

[Includes only establishments with payroll.

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Eating and dri
(siC5

nking places

8)—Con.

Eating places
(SIC 5812)—Con.

Drinking places

. (SIC 5813)
Geographic area Restaurants Cafeterias Refreshment places Other eating places
(SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.) (SIC 5812 pt.)
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 1061 678 123 17 12 998 1 308 689 918 241 161 266 609 108 012
Cincinnati, OH-KY-IN
SA oo 943 611 938 17 12 998 1 105 582 958 218 155 329 528 96 692
Hamilton—Middletown, OH
PMSA_ . 118 66 185 - - 203 106 960 23 5 937 81 11 320
Clarksville—Hopkinsville,

TN-KY MSA 88 41 575 2 (D) 119 63 955 19 (D) 26 4 927
Cleveland—Akron, OH CMSA _ 1 670 932 526 44 (D) 1939 916 770 543 (D) 1115 164 956

Akron, OH PMSA _________ 381 239 738 5 (D) 455 223 585 98 (D) 246 33 279

Cleveland-Lorain-Elyria, OH

PMSA o 1289 692 788 39 14 463 1 484 693 185 445 188 471 869 131 677
Colorado Springs, CO MSA __ 263 153 027 12 9 959 250 121 277 63 19 194 108 24 138
Columbia, MOMSA _________ 69 39 338 1 (D) 91 50 546 15 (D) 21 5 780
Columbia, SC MSA __ - 297 146 571 10 11 458 371 189 093 69 32 224 54 11 461
Columbus, GA-AL MSA _ 138 60 098 3 (D) 177 102 301 23 (D) 44 7 222
Columbus, OH MSA ____ 771 521 944 32 19 799 1 077 596 400 206 82 491 403 74 440
Corpus Christi, TX MSA ______ 199 103 140 13 14 731 313 144 654 34 8 566 87 19 194
Cumberland, MD-WV MSA ___ 67 20 583 - - 92 41 023 15 5 756 29 3 627
Dallas—Fort Worth, TX CMSA _ 2 250 1 525 317 221 220 805 2 966 1 476 968 712 442 094 526 219 164

Dallas, TX PMSA __________ 1 589 1 085 084 155 143 529 1 987 987 217 535 259 738 351 151 073

Fort Worth—Arlington, TX

MSA--_o_ - 661 440 233 66 77 276 979 489 751 177 182 356 175 68 091

Danville, VAMSA ___________ 64 19 835 5 (D) 73 34 941 9 3 341 1 (D)
Davenport-Moline—Rock

Island, IA-IL MSA __________ 229 113 504 5 6 586 248 140 376 63 20 204 189 32 729
Dayton-Springfield, OH MSA _ 460 287 591 16 13 704 717 384 219 158 47 351 284 45 492
Daytona Beach, FL MSA _____ 342 178 512 9 11 269 263 132 197 50 19 176 101 23 400
Decatur, AL MSA ___ 73 23 005 3 (D) 75 47 454 12 (D) 9 2 282
Decatur, IL MSA ____________ 60 32 187 4 3 884 84 43 885 24 6 807 41 8 765
Denver—Boulder—Greeley, CO

CMSA - 1 601 913 288 78 48 573 1329 624 941 314 164 979 491 127 981

Boulder—-Longmont, CO
PMSA_ . 222 127 414 12 6 119 188 84 954 44 13 864 36 10 308
Denver, CO PMSA . 1 289 753 410 62 40 047 1073 509 989 258 148 337 423 111 828
Greeley, CO PMSA _ . 90 32 464 4 2 407 68 29 998 12 2 778 32 5 845
Des Moines, IAMSA ________ 267 141 592 19 6 123 327 153 166 78 24 692 160 27 558

Detroit—=Ann Arbor—Flint, M|
CMSA _ 2 955 1 728 215 108 (D) 3192 1 689 941 865 (D) 1215 261 923
314 192 571 7 2 423 342 182 695 79 24 650 74 19 821
2 409 1 417 974 96 67 364 2 574 1 357 605 731 361 692 997 210 783
232 117 670 5 (D) 276 149 641 55 (D) 144 31 319
76 30 011 3 2 577 85 52 636 17 5 304 28 4 238
84 38 891 1 (D) 76 41 587 16 (D) 18 4 549
67 24 873 2 (D) 68 31 608 15 (D) 41 4 806

Duluth—Superior, MN-WI

MSA 207 83 983 11 4 423 160 56 111 21 4 049 156 26 631
Eau Claire, WI MSA _________ 105 40 102 2 (D) 104 44 474 11 (D) 102 17 947
El Paso, TX MSA _________.__ 289 131 206 28 25 011 363 201 862 72 20 410 186 33 359
Elkhart-Goshen, IN MSA 129 62 384 2 (D) 111 55 281 19 (D) 30 6 156
Elmira, NY MSA_____ - 68 29 250 1 (D) 57 24 791 20 (D) 44 5 893
Enid, OK MSA __ - 27 7 629 3 (D) 58 23 925 6 (D) 9 1124
Erie, PAMSA ___ - 169 78 927 1 (D) 172 79 920 49 (D) 129 22 219
Eugene-Springfield, OR MSA_ 254 104 842 10 4 966 243 101 624 31 5 042 63 14 696
Evansville-Henderson, IN-KY

MSA . 170 85 000 3 (D) 244 122 647 37 (D) 79 11 737
Fargo—Moorhead, ND-MN

MSA - e 95 58 816 2 (D) 105 53 172 17 (D) 49 17 942
Fayetteville, NC MSA _ 131 60 435 3 5 762 201 118 941 26 7 130 55 8 922
Fayetteville—Springdale—

Rogers, ARMSA _____._____ 154 61 470 4 3 167 165 75 949 18 9 697 15 3 055
Florence, ALMSA ___________ 68 31 078 5 (D) 109 50 513 16 (D) 10 2 231
Florence, SC MSA __ 68 26 804 3 (D) 78 43 412 7 (D) 6 505
Fort Collins-Loveland, CO

______________________ 158 79 413 5 2 701 124 60 050 39 7 232 40 10 642
Fort Myers—Cape Coral, FL
SA o 308 192 670 6 5 519 227 104 792 42 17 963 54 14 969
Fort Pierce—Port St. Lucie, FL
______________________ 199 100 067 5 5 184 157 70 472 29 5 996 29 8 481
Fort Smith, AR-OK MSA _____ 126 35 019 6 7 638 148 69 393 11 10 640 19 1777
Fort Walton Beach, FL MSA _ 144 79 282 1 (D) 115 51 734 24 (D) 36 11 091
Fort Wayne, IN MSA 304 151 813 7 (D) 326 182 166 67 (D) 136 28 048
Fresno, CAMSA ____ 477 208 928 16 7 361 495 255 691 54 22 599 116 22 136
Gadsden, AL MSA __________ 35 15 375 6 3 193 70 37 240 9 3 305 9 1079
Gainesville, FL MSA _ 119 73 347 4 (D) 150 76 848 45 (D) 30 6 020
Glens Falls, NY MSA 175 51 092 3 (D) 89 33 688 26 (D) 53 6 702
Goldsboro, NC MSA _________ 44 16 647 2 (D) 65 32 608 8 (D) 5 956
Grand Forks, ND-MN MSA ___ 69 35 801 - - 70 30 685 8 3 234 41 10 997
Grand Rapids—Muskegon—
Holland, MIMSA ___________ 531 284 407 33 19 698 513 255 955 149 38 653 191 40 878

See footnotes at end of table.
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Table 5.

[Includes only establishments with payroll.
appendix A. For definitions of CMSA's, MSA’s, and PMSA's, see appendix D]

For meaning of abbreviations and symbols, see introductory text.

Establishments and Sales for Metropolitan Areas: 1992

—Con.

For explanation of terms and comparability of 1987 and 1992 censuses, see

Drug and proprietary stores
(SIC 591)

Miscellaneous retail stores
(SIC 59 ex. 591)

Total

Liquor stores

Used merchandise stores
(SIC 593)

Miscellaneous shopping goods
stores (SIC 594)

Geographic area (SIC 592)
Total
Estab- Estab- Estab- Estab- Estab-
lish- lish- lish- lish- lish-
ments Sales ments Sales ments Sales ments Sales ments Sales
(number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000) (number) ($1,000)
Cincinnati-Hamilton,
OH-KY-INCMSA __________ 338 595 124 1 939 1 086 105 222 124 316 132 38 903 793 438 090
Cincinnati, OH-KY-IN
SA o mmmoo 289 529 469 1 706 986 671 190 109 201 117 37 109 710 397 448
Hamilton—Middletown, OH
PMSA_ . 49 65 655 233 99 434 32 15 115 15 1794 83 40 642
Clarksville—Hopkinsville,
TN-KY MSA 36 35 259 211 71 334 35 15 260 28 5 697 73 26 894
Cleveland—Akron, OH CMSA _ 500 1 271 694 3 118 1 752 022 322 189 980 143 41 215 1325 690 984
Akron, OH PMSA _________ 113 225 295 711 483 437 7 44 956 37 10 927 305 163 311
Cleveland-Lorain-Elyria, OH
PMSA o 387 1 046 399 2 407 1 268 585 245 145 024 106 30 288 1 020 527 673
Colorado Springs, CO MSA __ 34 69 976 657 638 059 71 42 767 74 19 780 276 137 819
Columbia, MO MSA _________ 13 20 641 165 104 185 4 (D) 16 2 293 77 33 849
Columbia, SC MSA __ - 91 124 805 601 274 291 70 32 008 47 12 498 258 129 042
Columbus, GA-AL MSA 50 57 701 297 137 293 40 28 874 36 10 563 101 47 275
Columbus, OH MSA ____ 220 359 989 1 594 1 967 675 160 93 316 99 29 537 670 422 868
Corpus Christi, TX MSA ______ 49 63 445 418 172 783 43 19 624 40 11 380 169 86 740
Cumberland, MD-WV MSA ___ 29 37 171 129 42 298 21 9 704 3 (D) 59 17 882
Dallas—Fort Worth, TX CMSA _ 588 992 104 4 883 3 486 642 418 432 805 488 179 797 1973 1 226 350
Dallas, TX PMSA __________ 381 659 985 3 374 2 462 826 325 354 493 325 123 312 1 352 870 455
Fort Worth—Arlington, TX
MSA--_o_ - 207 332 119 1 509 1 023 816 93 78 312 163 56 485 621 355 895
Danville, VAMSA ___________ 23 30 217 92 29 905 5 (D) 5 445 37 11 139
Davenport-Moline—-Rock
Island, IA-IL MSA __________ 61 124 504 447 207 485 26 14 776 32 5 956 197 92 385
Dayton—Springfield, OH MSA _ 186 259 815 1 084 541 111 132 82 195 76 16 670 438 229 066
Daytona Beach, FL MSA _____ 70 151 487 552 195 161 38 26 393 50 8 941 234 85 419
Decatur, AL MSA ___ 38 38 896 139 54 514 11 14 662 11 1 847 60 20 895
Decatur, IL MSA ____o_____ 17 41 212 145 80 060 23 11 071 9 1 151 58 22 189
Denver—Boulder-Greeley, CO
CMSA 206 343 269 3 207 1 816 168 436 319 235 220 70 052 1 304 813 960
Boulder—-Longmont, CO
PMSA_ . 20 35 733 473 299 910 49 47 280 30 9 478 197 117 159
Denver, CO PMSA . 172 297 573 2 605 1 463 633 360 259 816 178 58 046 1 064 678 606
Greeley, CO PMSA _ . 14 9 963 129 52 625 27 12 139 12 2 528 43 18 195
