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Introducti he E i C

PURPOSES AND USES OF THE ECONOMIC CENSUS

The economic census is the major source of facts about the structure and functioning of the
nation’s economy. It provides essential information for government, business, industry, and the
general public. Title 13 of the United States Code (Sections 131, 191, and 224) directs the Census
Bureau to take the economic census every 5 years, covering years ending in “2” and “7.”

The economic census furnishes an important part of the framework for such composite measures
as the gross domestic product estimates, input/output measures, production and price indexes,
and other statistical series that measure short-term changes in economic conditions. Specific uses
of economic census data include the following:

= Policymaking agencies of the federal government use the data to monitor economic activity and
to assess the effectiveness of policies.

= State and local governments use the data to assess business activities and tax bases within
their jurisdictions and to develop programs to attract business.

= Trade associations study trends in their own and competing industries, which allows them to
keep their members informed of market changes.

= Individual businesses use the data to locate potential markets and to analyze their own produc-
tion and sales performance relative to industry or area averages.

INDUSTRY CLASSIFICATIONS

Data from the 2002 Economic Census are published primarily according to the 2002 North Ameri-
can Industry Classification System (NAICS). NAICS was first adopted in the United States, Canada,
and Mexico in 1997. The 2002 Economic Census covers the following NAICS sectors:

21 Mining

22 Utilities

23 Construction

31-33 Manufacturing

42 Wholesale Trade

44-45 Retail Trade

48-49 Transportation and Warehousing

51 Information

52 Finance and Insurance

53 Real Estate and Rental and Leasing

54 Professional, Scientific, and Technical Services
55 Management of Companies and Enterprises
56 Administrative and Support and Waste Management and Remediation Services
61 Educational Services

62 Health Care and Social Assistance

71 Arts, Entertainment, and Recreation

72 Accommodation and Food Services

81 Other Services (except Public Administration)

(Not listed above are the Agriculture, Forestry, Fishing, and Hunting sector (NAICS 11), partially
covered by the census of agriculture conducted by the U.S. Department of Agriculture, and the
Public Administration sector (NAICS 92), largely covered by the census of governments conducted
by the Census Bureau.)

The 20 NAICS sectors are subdivided into 100 subsectors (three-digit codes), 317 industry groups
(four-digit codes), and, as implemented in the United States, 1,179 industries (six-digit codes).
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RELATIONSHIP TO HISTORICAL INDUSTRY CLASSIFICATIONS

Prior to the 1997 Economic Census, data were published according to the Standard Industrial Clas-
sification (SIC) system. While many of the individual NAICS industries correspond directly to indus-
tries as defined under the SIC system, most of the higher level groupings do not. Particular care
should be taken in comparing data for retail trade, wholesale trade, and manufacturing, which are
sector titles used in both NAICS and SIC, but cover somewhat different groups of industries. The
1997 Economic Census Bridge Between NAICS and SIC demonstrates the relationships between
NAICS and SIC industries. Where changes are significant, it may not be possible to construct time
series that include data for points both before and after 1997.

Most industry classifications remained unchanged between 1997 and 2002, but NAICS 2002
includes substantial revisions within the construction and wholesale trade sectors, and a number
of revisions for the retail trade and information sectors. These changes are noted in industry defi-
nitions and will be demonstrated in the Bridge Between NAICS 2002 and NAICS 1997.

For 2002, data for enterprise support establishments (those functioning primarily to support the
activities of their company’s operating establishments, such as a warehouse or a research and
development laboratory) are included in the industry that reflects their activities (such as ware-
housing). For 1997, such establishments were termed auxiliaries and were excluded from industry
totals.

BASIS OF REPORTING

The economic census is conducted on an establishment basis. A company operating at more than
one location is required to file a separate report for each store, factory, shop, or other location.
Each establishment is assigned a separate industry classification based on its primary activity and
not that of its parent company. (For selected industries, only payroll, employment, and classifica-
tion are collected for individual establishments, while other data are collected on a consolidated
basis.)

GEOGRAPHIC AREA CODING

Accurate and complete information on the physical location of each establishment is required to
tabulate the census data for states, metropolitan and micropolitan statistical areas, counties, and
corporate municipalities (places) including cities, towns, townships, villages, and boroughs.
Respondents were required to report their physical location (street address, municipality, county,
and state) if it differed from their mailing address. For establishments not surveyed by mail (and
those single-establishment companies that did not provide acceptable information on physical
location), location information from administrative sources is used as a basis for coding.

AVAILABILITY OF ADDITIONAL DATA

All results of the 2002 Economic Census are available on the Census Bureau Internet site
(www.census.gov) and on digital versatile discs (DVD-ROMs) for sale by the Census Bureau. The
American FactFinder system at the Internet site allows selective retrieval and downloading of the
data. For more information, including a description of reports being issued, see the Internet site,
write to the U.S. Census Bureau, Washington, DC 20233-6100, or call Customer Services at 301-
763-4100.

HISTORICAL INFORMATION

The economic census has been taken as an integrated program at 5-year intervals since 1967 and
before that for 1954, 1958, and 1963. Prior to that time, individual components of the economic
census were taken separately at varying intervals.

The economic census traces its beginnings to the 1810 Decennial Census, when questions on
manufacturing were included with those for population. Coverage of economic activities was
expanded for the 1840 Decennial Census and subsequent censuses to include mining and some
commercial activities. The 1905 Manufactures Census was the first time a census was taken apart

vi Introduction 2002 Economic Census

U.S. Census Bureau, 2002 Economic Census



from the regular decennial population census. Censuses covering retail and wholesale trade and
construction industries were added in 1930, as were some service trades in 1933. Censuses of
construction, manufacturing, and the other business censuses were suspended during World War
.

The 1954 Economic Census was the first census to be fully integrated, providing comparable cen-
sus data across economic sectors and using consistent time periods, concepts, definitions, classi-
fications, and reporting units. It was the first census to be taken by mail, using lists of firms pro-
vided by the administrative records of other federal agencies. Since 1963, administrative records
also have been used to provide basic statistics for very small firms, reducing or eliminating the
need to send them census report forms.

The range of industries covered in the economic census expanded between 1967 and 2002. The
census of construction industries began on a regular basis in 1967, and the scope of service
industries, introduced in 1933, was broadened in 1967, 1977, and 1987. While a few transporta-
tion industries were covered as early as 1963, it was not until 1992 that the census broadened to
include all of transportation, communications, and utilities. Also new for 1992 was coverage of
financial, insurance, and real estate industries. With these additions, the economic census and the
separate census of governments and census of agriculture collectively covered roughly 98 percent
of all economic activity. New for 2002 is coverage of four industries classified in the agriculture,
forestry, and fishing sector under the SIC system: landscape architectural services, landscaping
services, veterinary services, and pet care services.

Printed statistical reports from the 1992 and earlier censuses provide historical figures for the
study of long-term time series and are available in some large libraries. Reports for 1997 were
published primarily on the Internet and copies of 1992 reports are also available there. CD-ROMs
issued from the 1987, 1992, and 1997 Economic Censuses contain databases that include all or
nearly all data published in print, plus additional statistics, such as ZIP Code statistics, published
only on CD-ROM.

SOURCES FOR MORE INFORMATION

More information about the scope, coverage, classification system, data items, and publications
for the 2002 Economic Census and related surveys is published in the Guide to the 2002 Economic
Census at www.census.gov/econ/census02/guide. More information on the methodology, proce-
dures, and history of the census will be published in the History of the 2002 Economic Census at
www.census.gov/econ/www/history.html.
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wholesale Trade

SCOPE

The Wholesale Trade sector (sector 42) comprises establishments engaged in wholesaling mer-
chandise, generally without transformation, and rendering services incidental to the sale of mer-
chandise.

The wholesaling process is an intermediate step in the distribution of merchandise. Wholesalers
are organized to sell or arrange the purchase or sale of:

1. goods for resale (i.e., goods sold to other wholesalers or retailers),
2. capital or durable nonconsumer goods, or
3. raw and intermediate materials and supplies used in production.

Wholesalers sell merchandise to other businesses and normally operate from a warehouse or
office. These warehouses and offices are characterized by having little or no display of merchan-
dise. In addition, neither the design nor the location of the premises is intended to solicit walk-in
traffic. Wholesalers do not normally use advertising directed to the general public. Customers are
generally reached initially via telephone, in-person marketing, or by specialized advertising that
may include Internet or other electronic means. Follow-up orders are either vendor-initiated or
client-initiated, generally based on previous sales, and typically exhibit strong ties between sellers
and buyers. In fact, transactions are often conducted between wholesalers and clients that have
long-standing business relationships.

This sector comprises two main types of wholesalers: merchant wholesalers that sell goods on
their own account and business to business electronic markets, and agents and brokers that
arrange sales and purchases for others generally for a commission or fee.

1. Establishments that sell goods on their own account are known as wholesale merchants, dis-
tributors, jobbers, drop shippers, and import/export merchants. Also included as wholesale
merchants are sales offices and sales branches (but not retail stores) maintained by manufac-
turing, refining, or mining enterprises apart from their plants or mines for the purpose of mar-
keting their products. Merchant wholesale establishments typically maintain their own ware-
house, where they receive and handle goods for their customers. Goods are generally sold
without transformation, but may include integral functions, such as sorting, packaging, label-
ing, and other marketing services.

2. Establishments arranging for the purchase or sale of goods owned by others or purchasing
goods, generally on a commission basis, are known as business to business electronic mar-
kets, agents and brokers, commission merchants, import/export agents and brokers, auction
companies, and manufacturers’ representatives. These establishments operate from offices
and generally do not own or handle the goods they sell.

Some wholesale establishments may be connected with a single manufacturer and promote and
sell the particular manufacturer’s products to a wide range of other wholesalers or retailers. Other
wholesalers may be connected to a retail chain, or a limited number of retail chains, and provide a
variety of products needed by the retail operation(s). These wholesalers may obtain the products
from a wide range of manufacturers. Still other wholesalers may not take title to the goods, but
act as agents and brokers for a commission.

Although wholesaling normally denotes sales in large volumes, durable nonconsumer goods may
be sold in single units. Sales of capital or durable nonconsumer goods used in the production of
goods and services, such as farm machinery, medium and heavy duty trucks, and industrial
machinery, are always included in wholesale trade.
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Exclusions. Excluded from this sector are governmental organizations classified in the covered
industries except for liquor wholesalers operated by state and local governments.

The tabulations for this sector do not include central administrative offices or other establish-
ments that serve wholesale establishments within the same organization. Data for such establish-
ments are classified according to the nature of the service they provide. For example, separate
headquarters establishments are reported in NAICS sector 55, Management of Companies and
Enterprises.

The reports described below exclude establishments of firms with no paid employees. These
“nonemployers,” typically self-employed individuals or partnerships operating businesses that
they have not chosen to incorporate, are reported separately in the Nonemployer Statistics report.
The contribution of nonemployers may be examined at www.census.gov/nonemployerimpact.

Definitions. Industry categories are defined in Appendix B, NAICS Codes, Titles, and Descrip-
tions. Other terms are defined in Appendix A, Explanation of Terms.

REPORTS
The following reports provide statistics on this sector.

Industry Series. There are 19 reports, each covering a group of related industries. The reports
present, by kind of business for the United States, general statistics for establishments of firms
with payroll on number of establishments, sales, payroll, and employment; comparative statistics
for 2002 and 1997; product lines; and concentration of business activity in the largest firms. The
data in industry reports are preliminary and subject to change in the following reports.

Geographic Area Series. There is a separate report for each state, the District of Columbia, and
the United States. Each state report presents, for establishments of firms with payroll, general sta-
tistics on number of establishments, sales, payroll, employment, operating expenses, and inven-
tory by kind of business for the state, metropolitan and micropolitan statistical areas, counties,
and places with 2,500 inhabitants or more. Greater kind-of-business detail is shown for larger
areas. The United States report presents data for the United States as a whole for detailed kind-of-
business classifications.

Subject Series:

= Product Lines. This report presents sources of sales data for establishments of firms with pay-
roll by kind of business. Data are presented for the United States and states.

= Establishment and Firm Size (Including Legal Form of Organization). This report pre-
sents sales, payroll, and employment data for the United States by sales size, by employment
size, and by legal form of organization for establishments of firms with payroll; and by sales
size (including concentration by largest firms), by employment size, and by number of estab-
lishments operated (single units and multiunits) for firms with payroll.

= Miscellaneous Subjects. This report presents data for a variety of industry-specific questions
for establishments of firms with payroll. Presentation of data varies by kind of business.

Other reports. Data for this sector are also included in reports with multisector coverage,
including Nonemployer Statistics, Comparative Statistics, Bridge Between 2002 NAICS and 1997
NAICS, Business Expenses, and the Survey of Business Owners reports.

GEOGRAPHIC AREAS COVERED

The level of geographic detail varies by report. Maps are available at
www.census.gov/econ2002maps. Notes specific to areas in the state are included in Appendix D,
Geographic Notes. Data may be presented for:

1. The United States as a whole.
2. States and the District of Columbia.
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3. Metropolitan and micropolitan statistical areas. A core based statistical area (CBSA) contains a
core area with a substantial population nucleus, together with adjacent communities having a
high degree of social and economic integration with that core. CBSAs are differentiated into
metropolitan and micropolitan statistical areas based on size criteria. Both metropolitan and
micropolitan statistical areas are defined in terms of entire counties, and are listed in Appen-
dix E, Metropolitan and Micropolitan Statistical Areas.

a. Metropolitan Statistical Areas (metro areas). Metro areas have at least one urbanized area of
50,000 or more population, plus adjacent territory that has a high degree of social and eco-
nomic integration with the core as measured by commuting ties.

b. Micropolitan Statistical Areas (micro areas). Micro areas have at least one urban cluster of
at least 10,000 but less than 50,000 population, plus adjacent territory that has a high
degree of social and economic integration with the core as measured by commuting ties.

c. Metropolitan Divisions (metro divisions). If specified criteria are met, a metro area contain-
ing a single core with a population of 2.5 million or more may be subdivided to form
smaller groupings of counties referred to as Metropolitan Divisions.

d. Combined Statistical Areas (combined areas). If specified criteria are met, adjacent metro
and micro areas, in various combinations, may become the components of a new set of
areas called Combined Statistical Areas. The areas that combine retain their own designa-
tions as metro or micro areas within the larger combined area.

4. Counties and county equivalents defined as of January 1, 2002. Counties are the primary divi-
sions of states, except in Louisiana where they are called parishes and in Alaska where they
are called boroughs, census areas, and city and boroughs. Maryland, Missouri, Nevada, and
Virginia have one place or more that is independent of any county organization and consti-
tutes primary divisions of their states. These places are treated as counties and as places.

5. Economic places.

a. Municipalities of 2,500 inhabitants or more defined as of January 1, 2002. These are areas
of significant population incorporated as cities, boroughs, villages, or towns according to
the 2000 Census of Population. For the economic census, boroughs, census areas, and city
and boroughs in Alaska and boroughs in New York are not included in this category.

b. Consolidated cities defined as of January 1, 2002. Consolidated cities are consolidated gov-
ernments that consist of separately incorporated municipalities.

c. Townships in Michigan, New Jersey, and Pennsylvania, and towns in New York, Wisconsin,
and the six New England states with 10,000 inhabitants or more (according to the 2000
Census of Population).

d. Balance of county. Areas outside the entities listed above, including incorporated munici-
palities with populations of fewer than 2,500, towns and townships not qualifying as
noted above, and the remainders of counties outside places are categorized as “Balance of
county.”

DOLLAR VALUES

All dollar values presented are expressed in current dollars; i.e., 2002 data are expressed in 2002
dollars, and 1997 data, in 1997 dollars. Consequently, when making comparisons with prior
years, users of the data should consider the changes in prices that have occurred.

All dollar values are shown in thousands of dollars.

COMPARABILITY OF THE 1997 AND 2002 ECONOMIC CENSUSES

Both the 2002 Economic Census and the 1997 Economic Census present data based on the North
American Industry Classification System (NAICS). Under the 1997 NAICS, Wholesale Trade was
comprised of two subsectors: 421, Wholesale Trade, Durable Goods, and 422, Wholesale Trade,
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Nondurable Goods. In addition, the U.S. Census Bureau presented data in the Wholesale Trade sec-
tor by three type-of-operation categories: 1) Merchant wholesalers, 2) Manufacturers’ sales
branches and offices, and 3) Agents, brokers, and commission merchants.

Under the 2002 NAICS, to recognize production differences in some types of operation, the Whole-
sale Trade sector was reorganized into three subsectors: 423, Merchant Wholesalers, Durable
Goods; 424, Merchant Wholesalers, Nondurable Goods; and 425, Wholesale Electronic Markets and
Agents and Brokers. The 2002 NAICS industry definitions for Merchant Wholesalers in subsectors
423 and 424 include type-of-operation categories for manufacturers’ sales branches and offices,
as well as the 1997 Census Bureau-defined merchant wholesalers. Agents and brokers are defined
as a separate NAICS industry in subsector 425 and are no longer included in the type-of-operation
structure. For 2002, data are presented by two type-of-operation categories: 1) Merchant whole-
salers, except manufacturers’ sales branches and offices, and 2) Manufacturers’ sales branches
and offices. For more details, see Types of Operation in Appendix A.

RELIABILITY OF DATA

All data compiled for this sector are subject to nonsampling errors. Nonsampling errors can be
attributed to many sources: inability to identify all cases in the actual universe; definition and
classification difficulties; differences in the interpretation of questions; errors in recording or cod-
ing the data obtained; and other errors of collection, response, coverage, processing, and estima-
tion for missing or misreported data. Data presented in the Miscellaneous Subjects and Product
Lines reports for this sector are subject to sampling errors, as well as nonsampling errors.

The accuracy of these tabulated data is determined by the joint effects of the various nonsam-
pling errors or by the joint effects of sampling and nonsampling errors. No direct measurement of
these effects has been obtained except for estimation for missing or misreported data, as by the
percentages shown in the tables. Precautionary steps were taken in all phases of the collection,
processing, and tabulation of the data in an effort to minimize the effects of nonsampling errors.
More information on the reliability of the data is included in Appendix C, Methodology.

DISCLOSURE

In accordance with federal law governing census reports (Title 13 of the United States Code), no
data are published that would disclose the operations of an individual establishment or business.
However, the number of establishments in a kind-of-business classification is not considered a dis-
closure; therefore, this information may be released even though other information is withheld.
Techniques employed to limit disclosure are discussed at
www.census.gov/epcd/ec02/disclosure.htm.

AVAILABILITY OF MORE FREQUENT ECONOMIC DATA

The County Business Patterns program offers annual statistics on the number of establishments,
employment, and payroll classified by industry within each county, and Statistics of U.S. Busi-
nesses provides annual statistics classified by the employment size of the enterprise, further clas-
sified by industry for the United States, and by broader categories for states and metropolitan
areas.

CONTACTS FOR DATA USERS

Questions about these data may be directed to the U.S. Census Bureau, Service Sector Statistics
Division, Wholesale Census Branch, 1-800-541-8345 or wcb@census.gov.

ABBREVIATIONS AND SYMBOLS

The following abbreviations and symbols are used with these data:

D Withheld to avoid disclosing data of individual companies; data are included in higher level totals
N Not available or not comparable

S Withheld because estimates did not meet publication standards

X Not applicable
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Less than half the unit shown

0 to 19 employees

20 to 99 employees

100 to 249 employees

250 to 499 employees

500 to 999 employees

1,000 to 2,499 employees
2,500 to 4,999 employees
5,000 to 9,999 employees
10,000 to 24,999 employees
25,000 to 49,999 employees
50,000 to 99,999 employees
100,000 employees or more

Revised

Represents zero (page image/print only)

Consolidated city
Independent city
Census designated place

2002 Economic Census

U.S. Census Bureau, 2002 Economic Census

Wholesale Trade xiii



Table 1a. Summary Statistics for the State: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . . . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (£1 ,000) ($1,000) ($1,000)
WASHINGTON
WHOLESALE TRADE
42 Wholesaletrade ...............cooovvniiiinian., 9 670 84 634 499 5 156 988 1 256 203 121 132 9 398 281 5 397 836 5 897 421
423 Durable goods merchant wholesalers............. 5 731 36 208 563 3 138 421 771 483 68 056 5 609 255 2 955 337 3 255 705
4231 Motor vehicle and motor vehicle parts and
supplies merchant wholesalers ............... 504 5 236 632 189 633 46 667 5 815 351 204 275 323 266 807
42311 Automobile and other motor vehicle merchant
wholesalers .......coovviiiiiiiiiiiiinn, 144 3 987 485 58 092 14 877 1 652 102 340 79 950 83 501
423110 Automobile and other motor vehicle
merchant wholesalers ................... 144 3 987 485 58 092 14 877 1 652 102 340 79 950 83 501
4231101 Automobile and motorcycle merchant
wholesalers ............oviiinan, 83 D D D e D D D
4231102 Bus and recreational vehicle merchant
wholesalers ..........oooviiiiiinnn, 4 D D D b D D D
4231103 Light truck and van (14,000 Ib or less)
merchant wholesalers ................. 8 D D D b D D D
4231104 Medium truck and tractor (14,001 Ib to
33,000 Ib) merchant wholesalers........ 9 D D D e D D D
4231105 Heavy truck and tractor (over 33,000 Ib)
merchant wholesalers ................. 40 D D D f D D D
42312 Motor vehicle supplies and new parts merchant
wholesalers .......coviviiiiiiiiiiiinn, 273 1114 879 110 564 26 878 3 557 213 862 179 867 166 651
423120 Motor vehicle supplies and new parts
merchant wholesalers ................... 273 1114 879 110 564 26 878 3 557 213 862 179 867 166 651
4231201 Motor vehicle supplies and new parts
merchant wholesalers - warehouse
distributors .......oiiiiiii i 121 804 049 71 206 17 284 2 137 140 931 120 137 109 050
4231202 Motor vehicle supplies and new parts
merchant wholesalers - jobbers......... 146 307 075 38 340 9 198 1 404 71 516 59 304 57 153
4231203 Petroleum products marketing equipment
merchant wholesalers ................. 6 3 755 1018 396 16 1 415 426 448
42313 Tire and tube merchant wholesalers . . v 37 D D D e D D D
423130 Tire and tube merchant wholesalers........ 37 D D D e D D D
42314 Motor vehicle parts (used) merchant
wholesalers .........cooviiiiiiiiiin.s 50 D D D e D D D
423140 Motor vehicle parts (used) merchant
wholesalers ..........oooiiiiiiiiia, 50 D D D e D D D
4232 Furniture and home furnishing merchant
wholesalers .......covviviiiiiiiiiiiiiiine, 332 1 633 947 169 224 39 779 4 182 305 466 144 930 154 455
42321 Furniture merchant wholesalers.............. 134 D D D g D D D
423210 Furniture merchant wholesalers............ 134 D D D g D D D
4232101 Household and lawn furniture merchant
wholesalers .........cooviiiiiiinine. 63 D D D f D D D
4232102 Office and business furniture merchant
wholesalers ........ooveviiiiiiiinine. 71 D D D f D D D
42322 Home furnishing merchant wholesalers . ...... 198 D D D h D D D
423220 Home furnishing merchant wholesalers ..... 198 D D D h D D D
4232201 Household china, glassware, and crockery
merchant wholesalers ................. 21 45 560 6 552 1 496 130 13 837 4 459 5 915
4232202 Linens, domestics, draperies, and curtains
merchant wholesalers ................. 30 D D D e D D D
4232203 Floor coverings merchant wholesalers .. .. 90 591 086 51 682 11 992 1213 85 052 46 125 48 418
4232204 Other home furnishing merchant
wholesalers ........coovviiiiiiniines 57 D D D f D D D
4233 Lumber and other construction materials
merchant wholesalers .............covvvuenen 616 3 962 301 271 206 64 084 6 714 451 821 259 000 297 494
42331 Lumber, plywood, millwork, and wood panel
merchant wholesalers ................ooue. 367 3 201 438 182 124 43 677 4 373 293 177 188 326 218 268
423310 Lumber, plywood, millwork, and wood panel
merchant wholesalers ................... 367 3 201 438 182 124 43 677 4 373 293 177 188 326 218 268
4233101 Lumber without yard merchant
wholesalers ........oovvviiiiiininine. 105 885 143 37 886 9 423 860 57 152 39 849 47 840
4233102 Lumber with yard merchant wholesalers .. 45 435 421 21 280 4 842 496 38 096 30 589 39 413
4233103 Plywood, veneer, millwork, and wood
panel merchant wholesalers............ 217 1 880 874 122 958 29 412 3 017 197 929 117 888 131 015
42332 Brick, stone, and related construction material
merchant wholesalers ................oooue. 98 267 278 34 633 8 063 878 65 650 39 532 46 049
423320 Brick, stone, and related construction
material merchant wholesalers ........... 98 267 278 34 633 8 063 878 65 650 39 532 46 049
4233201 Brick, block, tile, clay/cement sewer pipe
merchant wholesalers ................. 44 133 869 16 674 4 066 417 31 347 21 657 25 028
4233202 Sand, gravel, and stone merchant
wholesalers ............covviiinnn, 34 D D D e D D D
4233203 Cement, lime, and related products
merchant wholesalers ................. 20 D D D c D D D
42333 Roofing, siding, and insulation material
merchant wholesalers ..............o.ooue. 65 298 178 31 142 6 908 764 50 242 14 889 15 625
423330 Roofing, siding, and insulation material
merchant wholesalers ................... 65 298 178 31 142 6 908 764 50 242 14 889 15 625
42339 Other construction material merchant
wholesalers .......coviiiiiiiiniiiiinn, 86 195 407 23 307 5 436 699 42 752 16 253 17 552
423390 Other construction material merchant
wholesalers .......oovviiiiiiiiiiinn, 86 195 407 23 307 5 436 699 42 752 16 253 17 552
4233901 Flat glass and other construction glass
merchant wholesalers ................. 17 D D D c D D D
4233902 Other construction material merchant
wholesalers ........oovviiiiiininine. 69 D D D f D D D
See footnotes at end of table.
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Table 1a. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic

Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . : . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (£1 ,000) ($1,000) ($1,000)
WASHINGTON—Con.
WHOLESALE TRADE— Con.
42 Wholesale trade—Con.
423 Durable goods merchant wholesalers—Con.
4234 Professional and commercial equipment and
supplies merchant wholesalers ............... 819 6 314 487 776 285 192 940 13 200 1192 209 266 340 263 796
42341 Photographic equipment and supplies
merchant wholesalers ..................... 19 D D D c D D D
423410 Photographic equipment and supplies
merchant wholesalers ................... 19 D D D c D D D
42342 Office equipment merchant wholesalers ...... 115 520 713 103 043 24 921 2 470 149 228 41 659 44 299
423420 Office equipment merchant wholesalers .... 115 520 713 103 043 24 921 2 470 149 228 41 659 44 299
42343 Computer and computer peripheral equipment
and software merchant wholesalers ......... 338 3 955 630 467 948 117 075 6 460 691 525 117 503 102 334
423430 Computer and computer peripheral
equipment and software merchant
wholesalers ..........coovviiiiiiiiin, 338 3 955 630 467 948 117 075 6 460 691 525 117 503 102 334
4234301 Computer and computer peripheral
equipment merchant wholesalers ....... 258 3 592 868 385 809 96 895 5 250 564 757 107 427 90 578
42343011 Computer and peripheral equipment for
resale merchant wholesalers ......... 82 1 250 986 84 269 21 252 1 284 123 145 24 649 25 182
42343012 Computer and peripheral equipment for
end use merchant wholesalers ....... 176 2 341 882 301 540 75 643 3 966 441 612 82 778 65 396
4234302 Computer software (packaged) merchant
wholesalers ..., 80 362 762 82 139 20 180 1210 126 768 10 076 11 756
42344 Other commercial equipment merchant
wholesalers ..........ooviiiiiiiiiiiii, 127 313 994 38 723 8 692 1032 66 908 29 002 30 185
423440 Other commercial equipment merchant
wholesalers .........oooviiiiiiiiiin, 127 313 994 38 723 8 692 1032 66 908 29 002 30 185
4234401 Restaurant and hotel equipment and
supplies merchant wholesalers ......... 71 177 534 23 702 5 319 640 41 780 20 619 20 390
4234402 Store machines and equipment merchant
wholesalers ... 56 136 460 15 021 3 373 392 25 128 8 383 9 795
42345 Medical, dental, and hospital equipment and
supplies merchant wholesalers ............. 146 1 034 066 110 229 28 428 1 992 181 753 52 313 60 539
423450 Medical, dental, and hospital equipment and
supplies merchant wholesalers ........... 146 1 034 066 110 229 28 428 1 992 181 753 52 313 60 539
4234501 Surgical, medical, and hospital supplies
merchant wholesalers ................. 124 913 582 85 745 22 043 1 559 146 197 36 530 44 257
4234502 Dental equipment and supplies merchant
wholesalers ...........oooviiiiiiiin 22 120 484 24 484 6 385 433 35 556 15 783 16 282
42346 Ophthalmic goods merchant wholesalers ..... 22 53 155 5 892 1 387 186 14 400 4107 4 091
423460 Ophthalmic goods merchant wholesalers ... 22 53 155 5 892 1 387 186 14 400 4107 4 091
42349 Other professional equipment and supplies
merchant wholesalers ..................... 52 D D D f D D D
423490 Other professional equipment and supplies
merchant wholesalers ................... 52 D D D f D D D
4234901 Religious and school supplies merchant
wholesalers ...........oooviiiiiin 8 D D D e D D D
4234902 Other professional equipment and supplies
merchant wholesalers ................. 44 D D D e D D D
4235 Metal and mineral (except petroleum) merchant
wholesalers .........cooviiiiiiiiiiiii, 229 D D D h D D D
42351 Metal service centers and other metal
merchant wholesalers ..................... 223 D D D h D D D
423510 Metal service centers and other metal
merchant wholesalers ................... 223 D D D h D D D
4235101 Ferrous metal service centers and sales
offices merchant wholesalers............ 174 D D D g D D D
42351011 Ferrous metal service centers merchant
wholesalers ..............cooovuinen. 124 D D D g D D D
42351012 Ferrous metal sales offices merchant
wholesalers .............ooooininen. 50 D D D c D D D
4235102 Nonferrous metal service centers and
sales offices merchant wholesalers...... 49 D D D f D D D
42351021 Nonferrous metal service centers
merchant wholesalers ............... 28 172 498 16 638 3 835 408 35 596 33 100 31 763
42351022 Nonferrous metal sales offices merchant
wholesalers ................oooiuen. 21 D D D c D D D
42352 Coal and other mineral and ore merchant
wholesalers ............cooiiiiiiiiiiae, 6 D D D a D D D
423520 Coal and other mineral and ore merchant
wholesalers .............ooiiiiiiiat, 6 D D D a D D D
4235201 Coal merchant wholesalers ............. 2 D D D a D D D
4235202 Other mineral and ore merchant
wholesalers ............ooeviiiinine, 4 D D D a D D D
4236 Electrical and electronic goods merchant
wholesalers ....oouvuiiniiiiiiiiiniinnins 702 5 466 938 536 179 141 213 9 560 981 189 289 843 274 035
42361 Electrical apparatus and equipment, wiring
supplies, and related equipment merchant
wholesalers .....oovvviiiiieiiiiininiinin 310 1 447 258 154 886 39 895 3 516 245 564 116 701 107 264
423610 Electrical apparatus and equipment, wiring
supplies, and related equipment merchant
wholesalers 310 1 447 258 154 886 39 895 3 516 245 564 116 701 107 264
42362 Electrical and electronic appliance, television,
and radio set merchant wholesalers ......... 68 580 038 39 437 9 411 906 75 621 52 698 50 718
423620 Electrical and electronic appliance,
television, and radio set merchant
wholesalers ....o.ovuviiiiiniiininene. 68 580 038 39 437 9 411 906 75 621 52 698 50 718
42369 Other electronic parts and equipment merchant
wholesalers ....oovvviiiiiieiiiiniiinnins 324 3 439 642 341 856 91 907 5 138 660 004 120 444 116 053
423690 Other electronic parts and equipment
merchant wholesalers ................... 324 3 439 642 341 856 91 907 5 138 660 004 120 444 116 053
4236901 Communications equipment and supplies
merchant wholesalers ................. 149 1 785 881 130 771 33 408 1 976 210 550 35 744 41 959

See footnotes at end of table.
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Table 1a. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic

Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . . . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (551 ,000) ($1,000) ($1,000)
WASHINGTON—Con.
WHOLESALE TRADE— Con.
42 Wholesale trade—Con.
423 Durable goods merchant wholesalers—Con.
4236 Electrical and electronic goods merchant
wholesalers—Con.
42369 Other electronic parts and equipment merchant
wholesalers—Con.
423690 Other electronic parts and equipment
merchant wholesalers—Con.
4236902 Electronic parts (except communications
equipment) merchant wholesalers....... 175 1 653 761 211 085 58 499 3 162 449 454 84 700 74 094
4237 Hardware, and plumbing and heating equipment
and supplies merchant wholesalers ........... 443 1 630 891 181 491 45 753 4 586 306 265 199 740 205 080
42371 Hardware merchant wholesalers ............. 161 541 007 57 578 14 309 1610 93 548 87 485 88 037
423710 Hardware merchant wholesalers ............ 161 541 007 57 578 14 309 1610 93 548 87 485 88 037
42372 Plumbing and heating equipment and supplies
(hydronics) merchant wholesalers........... 160 663 939 67 036 16 388 1 657 117 249 57 969 57 700
423720 Plumbing and heating equipment and
supplies (hydronics) merchant wholesalers . 160 663 939 67 036 16 388 1 657 117 249 57 969 57 700
42373 Warm air heating and air-conditioning
equipment and supplies merchant
wholesalers ..........ooiviiiiiiiiii, 92 336 070 43 180 10 416 980 71 594 42 865 47 509
423730 Warm air heating and air-conditioning
equipment and supplies merchant
wholesalers ..........ooeviiiiiiiin, 92 336 070 43 180 10 416 980 71 594 42 865 47 509
42374 Refrigeration equipment and supplies merchant
wholesalers ...........oooiiiiiiiiiiii, 30 89 875 13 697 4 640 339 23 874 11 421 11 834
423740 Refrigeration equipment and supplies
merchant wholesalers ................... 30 89 875 13 697 4 640 339 23 874 11 421 11 834
4238 Machinery, equipment, and supplies merchant
wholesalers .........ooovviiiiiiiiiiiiia., 1333 5 278 373 575 306 140 753 13 377 968 480 862 867 883 073
42381 Construction and mining (except oil well)
machinery and equipment merchant
wholesalers .............oooiiiiiiiiiae, 132 688 136 73 807 16 874 1 570 124 892 201 336 213 829
423810 Construction and mining (except oil well)
machinery and equipment merchant
wholesalers ..............ooieiiiii., 132 688 136 73 807 16 874 1 570 124 892 201 336 213 829
42382 Farm and garden machinery and equipment
merchant wholesalers ..................... 161 543 413 60 345 14 160 1829 93 766 161 820 165 900
423820 Farm and garden machinery and equipment
merchant wholesalers ................... 161 543 413 60 345 14 160 1829 93 766 161 820 165 900
4238201 Farm machinery and equipment merchant
wholesalers - farm dealers ............. 113 362 573 43 981 10 311 1 361 66 521 125 128 125 768
4238202 Farm machinery and equipment merchant
wholesalers - wholesale distributors .. ... 35 89 651 9 190 2 130 274 15 288 17 481 20 284
4238203 Lawn and garden machinery and
equipment merchant wholesalers ....... 13 91 189 7 174 1719 194 11 957 19 211 19 848
42383 Industrial machinery and equipment merchant
wholesalers .............oooiiiiiia., 565 2 001 491 248 163 59 849 5 326 402 305 262 179 272 921
423830 Industrial machinery and equipment
merchant wholesalers ................... 565 2 001 491 248 163 59 849 5 326 402 305 262 179 272 921
4238301 Food-processing machinery and
equipment merchant wholesalers ....... 25 60 108 8 060 1 982 165 13 897 7 039 7 430
4238302 Hydraulic and pneumatic (fluid-power)
machinery and equipment merchant
wholesalers ..............ooooiiin, 72 175 315 25 088 6 208 604 42 436 21 605 20 531
42383021 Hydraulic and pneumatic pumps and
motors merchant wholesalers ........ 33 64 461 9 235 2 225 238 17 539 6 183 6 149
42383022 Hydraulic and pneumatic parts,
accessories, and supplies merchant
wholesalers .................ooael, 39 110 854 15 853 3 983 366 24 897 15 422 14 382
4238303 General-purpose industrial machinery and
equipment merchant wholesalers ....... 217 1 206 555 123 918 29 311 2 485 198 705 136 882 147 191
4238304 Metalworking machinery and equipment
merchant wholesalers ................. 49 112 449 14 596 3 748 346 24 096 12 418 11 063
4238305 Materials handling equipment merchant
wholesalers ..............oooiiiin, 82 260 437 46 919 11 838 1 049 71 467 54 086 55 221
4238306 Oil well, oil refinery, and pipeline mach,
equip, and supplies merchant
wholesalers ..............oooiiiin, 13 D D D a D D D
4238307 Other industrial machinery and equipment
merchant wholesalers . 107 D D D f D D D
42384 Industrial supplies merchant wholesalers...... 208 721 524 67 935 16 082 1 909 119 420 64 730 65 022
423840 Industrial supplies merchant wholesalers. . .. 208 721 524 67 935 16 082 1 909 119 420 64 730 65 022
4238401 General-line industrial supplies merchant
wholesalers ..............oooiiiiiane, 20 39 973 4 910 1 146 125 8 375 8 270 6 757
4238402 Mechanical power transmission supplies
merchant wholesalers ................. 38 126 346 10 315 2 550 256 18 446 8 020 8 697
4238403 Welding supplies merchant wholesalers .. 32 73 128 7 641 1 860 175 13 740 5 281 5 487
4238404 Industrial containers and supplies
merchant wholesalers ................. 22 241 042 12 388 2 799 532 25 010 9 604 10 694
4238405 Industrial valves and fittings (except fluid-
power) merchant wholesalers .......... 33 113 750 16 536 3 419 291 25 304 15 467 16 386
4238406 Other industrial supplies merchant
wholesalers ..............oooioiinin, 63 127 285 16 145 4 308 530 28 545 18 088 17 001
42385 Service establishment equipment and supplies
merchant wholesalers ..................... 125 212 640 31 600 7 884 938 56 081 23 456 24 750
423850 Service establishment equipment and
supplies merchant wholesalers ........... 125 212 640 31 600 7 884 938 56 081 23 456 24 750
4238501 Beauty and barber shop equipment and
supplies merchant wholesalers ......... 40 41 325 7 999 1 694 294 12 971 6 260 6 811
4238502 Custodial and janitors’ equipment and
supplies merchant wholesalers ......... 34 67 108 9 094 2 481 264 15 800 7 114 7 164
4238503 Laundry and dry-cleaning equipment and
supplies merchant wholesalers ......... 15 26 570 3 551 905 100 6 311 2 973 3 201
See footnotes at end of table.
Wholesale Trade—Geo. Area Series Washington 11

U.S. Census Bureau, 2002 Economic Census



Table 1a. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . . . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (£1 ,000) ($1,000) ($1,000)
WASHINGTON—Con.
WHOLESALE TRADE— Con.
42 Wholesale trade—Con.
423 Durable goods merchant wholesalers—Con.
4238 Machinery, equipment, and supplies merchant
wholesalers—Con.
42385 Service establishment equipment and supplies
merchant wholesalers—Con.
423850 Service establishment equipment and
supplies merchant wholesalers—Con.
4238504 Other service establishment equipment
and supplies merchant wholesalers ..... 36 77 637 10 956 2 804 280 20 999 7 109 7 574
42386 Transportation equipment and supplies (except
motor vehicle) merchant wholesalers ......... 142 1111 169 93 456 25 904 1 805 172 016 149 346 140 651
423860 Transportation equipment and supplies
(except motor vehicle) merchant
wholesalers ......coovvviiiiiniiiinn, 142 1111 169 93 456 25 904 1 805 172 016 149 346 140 651
4238601 Aircraft and aeronautical equipment and
supplies merchant wholesalers ......... 79 941 911 68 533 19 642 1 245 126 175 100 707 93 567
4238602 Marine machinery, equipment, and
supplies merchant wholesalers ......... 51 145 703 22 403 5 592 492 40 451 44 735 43 230
4238603 Other transportation equipment and
supplies merchant wholesalers ......... 12 23 555 2 520 670 68 5 390 3 904 3 854
4239 Miscellaneous durable goods merchant
wholesalers .........covviiiiiiiiiiiiiin, 753 D D D i D D D
42391 Sporting and recreational goods and supplies
merchant wholesalers ................ooue. 176 840 606 90 106 20 787 2 259 204 970 150 031 137 472
423910 Sporting and recreational goods and
supplies merchant wholesalers ........... 176 840 606 90 106 20 787 2 259 204 970 150 031 137 472
42392 Toy and hobby goods and supplies merchant
wholesalers .....ovviiiiiiiiiiiiininnnn, 84 D D D g D D D
423920 Toy and hobby goods and supplies merchant
wholesalers ......oovviiiiiiiiiiiinnnn. 84 D D D g D D D
42393 Recyclable material merchant wholesalers . ... 147 420 058 51 137 11 881 1 508 99 101 22 946 20 482
423930 Recyclable material merchant wholesalers . . 147 420 058 51 137 11 881 1 508 99 101 22 946 20 482
4239301 Iron and steel scrap merchant wholesalers
- processors and dealers............... 29 118 808 13 571 2 933 359 36 613 11 071 5 930
42393011 Iron and steel scrap merchant
wholesalers - processors (using power
processing equipment) .........e.e.. 21 115 484 12 994 2 814 334 35 550 10 922 5 737
42393012 Iron and steel scrap merchant
wholesalers - dealers (not using power
processing equipment) ........eene.. 8 3 324 577 119 25 1 063 149 193
4239302 Recyclable paper and paperboard
merchant wholesalers ................. 46 167 793 17 613 4 378 498 30 420 4 224 5 241
4239303 Other recyclable material merchant
wholesalers .........cooviiiiiiin, 72 133 457 19 953 4 570 651 32 068 7 651 9 311
42394 Jewelry, watch, precious stone, and precious
metal merchant wholesalers................ 73 D D D e D D D
423940 Jewelry, watch, precious stone, and precious
metal merchant wholesalers.............. 73 D D D e D D D
4239401 Jewelry, watch, precious stone, and
silverware merchant wholesalers. ....... 66 D D D e D D D
4239402 Precious metal (except ore) merchant
wholesalers ..........oovviiiian., 7 D D D a D D D
42399 Other miscellaneous durable goods merchant
wholesalers .....oovuiiiiiiiiiiiiinnnnnns 273 D D D g D D D
423990 Other miscellaneous durable goods
merchant wholesalers ................... 273 D D D g D D D
4239901 Musical instruments and supplies
merchant wholesalers ................. 9 D D D b D D D
4239902 Forest products (except lumber) merchant
wholesalers ........ooovviiiiiiniinn. 62 1 318 815 24 911 6 113 376 78 140 73 213 66 899
4239903 General merchandise (durable goods)
merchant wholesalers ................. 73 177 584 17 629 3 966 481 27 987 25 679 30 894
4239904 Prerecorded media merchant wholesalers. 37 133 837 4 914 1171 171 9 486 2 463 2 658
42399041 Compact discs, prerecorded audio
tapes, and phonograph records
merchant wholesalers ............... 15 D D D b D D D
42399042 Prerecorded video tapes merchant
wholesalers ............ooovininnns 22 D D D b D D D
4239905 Fire extinguishers and fire safety
equipment merchant wholesalers ....... 27 D D D e D D D
4239906 Other durable goods merchant
wholesalers .........cooiiiiiiinan, 65 D D D e D D D
424 Nondurable goods merchant wholesalers ......... 3 080 38 320 756 1 809 851 435 083 47 953 3 401 238 2 433 688 2 632 600
4241 Paper and paper product merchant wholesalers . 260 3 020 848 160 426 40 554 3 768 307 221 112 863 115 760
42411 Printing and writing paper merchant
wholesalers .....o.ovuveniniinenienenennns 31 1 763 840 42 663 10 931 745 80 036 32 514 30 530
424110 Printing and writing paper merchant
wholesalers .....oovvuviniiinnenennenns 31 1 763 840 42 663 10 931 745 80 036 32 514 30 530
42412 Stationery and office supplies merchant
wholesalers .......cooeveniuiininienenenne. 127 535 422 60 642 15 807 1 706 105 837 40 216 43 368
424120 Stationery and office supplies merchant
wholesalers .......covuveniiinninennenens 127 535 422 60 642 15 807 1 706 105 837 40 216 43 368
42413 Industrial and personal service paper merchant
wholesalers ..........coooiiiiiiiiiiiin, 102 721 586 57 121 13 816 1317 121 348 40 133 41 862
424130 Industrial and personal service paper
merchant wholesalers ................... 102 721 586 57 121 13 816 1317 121 348 40 133 41 862
See footnotes at end of table.
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Table 1a. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . . . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (551 ,000) ($1,000) ($1,000)
WASHINGTON—Con.
WHOLESALE TRADE— Con.
42 Wholesale trade—Con.
424 Nondurable goods merchant wholesalers—Con.
4242 Drugs and druggists’ sundries merchant
wholesalers ..........cooiiiiiiiiiiiiiin., 146 6 336 121 118 474 29 183 2 284 239 640 587 939 662 932
42421 Drugs and druggists’ sundries merchant
wholesalers .............oooiiiiiiiia., 146 6 336 121 118 474 29 183 2 284 239 640 587 939 662 932
424210 Drugs and druggists’ sundries merchant
wholesalers ...............cooiiiiiat, 146 6 336 121 118 474 29 183 2 284 239 640 587 939 662 932
4242101 General-line drugs merchant wholesalers . 78 4 459 055 38 618 9 417 1 068 83 985 545 242 616 080
4242102 Specialty-line drugs, pharmaceuticals,
cosmetics, and toiletries merchant
wholesalers .............oooiiiiin, 68 1 877 066 79 856 19 766 1216 155 655 42 697 46 852
4243 Apparel, piece goods, and notions merchant
wholesalers ...t 216 1427 010 116 335 27 769 3 162 258 610 230 090 212 846
42431 Piece goods, notions, and other dry goods
merchant wholesalers ..................... 51 D D D e D D D
424310 Piece goods, notions, and other dry goods
merchant wholesalers ................... 51 D D D e D D D
4243101 Piece goods merchant wholesalers -
jobbers ...l 35 52 883 8 530 1810 193 19 045 9 020 9 120
4243102 Notions and other dry goods merchant
wholesalers ..............oooiiinin, 16 D D D c D D D
42432 Men’s and boys’ clothing and furnishings
merchant wholesalers ........... 77 983 856 73 711 18 215 2 145 156 711 174 994 147 756
424320 Men’s and boys’ clothing and furn
merchant wholesalers ................... 77 983 856 73 711 18 215 2 145 156 711 174 994 147 756
42433 Women'’s, children’s, and infants’ clothing and
accessories merchant wholesalers .......... 64 139 455 12 209 2 658 313 35 206 17 398 23 582
424330 Women'’s, children’s, and infants’ clothing
and accessories merchant wholesalers . ... 64 139 455 12 209 2 658 313 35 206 17 398 23 582
42434 Footwear merchant wholesalers ............. 24 D D D e D D D
424340 Footwear merchant wholesalers ........... 24 D D D e D D D
4244 Grocery and related product merchant
wholesalers ..........coooiiiiiiiiiiiiin., 997 14 506 397 818 590 196 292 22 409 504 299 714 993 793 324
42441 General line grocery merchant wholesalers. . .. 70 2 519 434 172 712 45 838 3 793 321 189 224 305 234 345
424410 General line grocery merchant wholesalers. . 70 2 519 434 172 712 45 838 3 793 321 189 224 305 234 345
4244101 General line grocery merchant wholesalers
-voluntary group...o.oeveeiiiniennenn, 15 44 266 3 197 701 116 4 806 2 755 2771
4244102 General line grocery merchant wholesalers
- retail cooperative ........ooiiiiiian 5 D D D b D D D
4244103 Other general line grocery merchant
wholesalers .............oooiiiiin, 50 D D D h D D D
42442 Packaged frozen food merchant wholesalers .. 165 3 064 817 87 440 20 339 1939 180 997 263 104 319 030
424420 Packaged frozen food merchant
wholesalers .............cooieiiiii., 165 3 064 817 87 440 20 339 1939 180 997 263 104 319 030
42443 Dairy product (except dried or canned
merchant wholesalers ..................... 56 1 500 887 37 644 8 653 1187 73 586 18 160 18 460
424430 Dairy product (except dried or canned)
merchant wholesalers ................... 56 1 500 887 37 644 8 653 1187 73 586 18 160 18 460
4244302 Dairy product (except raw milk) merchant
wholesalers ..............ooooiiiin, 56 1 500 887 37 644 8 653 1187 73 586 18 160 18 460
42444 Poultry and poultry product merchant
wholesalers ............oooiiiiiiiiia., 9 D D D c D D D
424440 Poultry and poultry product merchant
wholesalers ...............ooiiii., 9 D D D c D D D
4244401 Live poultry merchant wholesalers ....... 1 D D D a D D D
4244402 Poultry and poultry product (except live)
merchant wholesalers ......... e 8 D D D c D D D
42445 Confectionery merchant wholesalers . . 51 434 066 11 899 2 869 403 31 625 6 438 7 219
424450 Confectionery merchant wholesalers ....... 51 434 066 11 899 2 869 403 31 625 6 438 7 219
42446 Fish and seafood merchant wholesalers ...... 127 1 008 705 40 149 9 093 1 044 68 650 22 992 23 866
424460 Fish and seafood merchant wholesalers .. .. 127 1 008 705 40 149 9 093 1 044 68 650 22 992 23 866
42447 Meat and meat product merchant wholesalers . 62 510 708 24 768 5 302 631 44 707 9 043 9 632
424470 Meat and meat product merchant
wholesalers ..............ooeiiiiii., 62 510 708 24 768 5 302 631 44 707 9 043 9 632
42448 Fresh fruit and vegetable merchant
wholesalers ...............ooiiiiiial, 171 1 946 244 177 517 40 784 6 563 304 736 33 966 33 429
424480 Fresh fruit and vegetable merchant
wholesalers .............cooiiiii., 171 1 946 244 177 517 40 784 6 563 304 736 33 966 33 429
42449 Other grocery and related products merchant
wholesalers .............ooiiiiiiiaL, 286 D D D i D D D
424490 Other grocery and related products merchant
wholesalers .............ooooiiiii., 286 D D D i D D D
4244901 Coffee, tea, and spice merchant
wholesalers ...............oooiinini, 54 135 831 22 545 5 618 709 36 441 4 952 6 262
4244902 Bread and baked goods merchant
wholesalers ..............ocoooiiniae, 50 459 965 33 056 8 395 941 56 826 6 460 6 136
4244903 Soft drinks and bottled water merchant
wholesalers ..............oooiiiin, 61 635 635 80 152 17 794 1 905 168 493 16 461 17 971
4244904 Canned goods merchant wholesalers... ... 22 481 515 27 326 6 557 778 67 557 31 185 32 751
4244905 Food and beverage basic material
merchant wholesalers ................. 7 14 021 3 374 935 54 3 658 759 811
4244906 Other grocery specialties merchant
wholesalers .......covvviiiiiiininnn, 92 D D D g D D D
4245 Farm product raw material merchant
wholesalers ..o, 172 1 880 577 34 698 7 728 1013 78 758 113 730 163 182
42451 Grain and field bean merchant wholesalers. . .. 153 1 858 689 32 973 7 308 907 76 034 111 339 160 774
424510 Grain and field bean merchant wholesalers. . 153 1 858 689 32 973 7 308 907 76 034 111 339 160 774
42452 Livestock merchant wholesalers ... 7 7 952 788 203 66 1 082 208 336
424520 Livestock merchant wholesalers . 7 7 952 788 203 66 1 082 208 336
See footnotes at end of table.
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Table 1a. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid
2002 . . . employees for
NAICS Geographic area, type of operation, and kind of pay period
code business! Estab- Annual First-quarter including Operating |  End-of-2001 End-o0f-2002
lishments Sales payroll payroll March 12 expenses inventories inventories
(number) ($1,000) ($1,000) ($1,000) (number) (£1 ,000) ($1,000) ($1,000)
WASHINGTON—Con.
WHOLESALE TRADE— Con.
42 Wholesale trade—Con.
424 Nondurable goods merchant wholesalers—Con.
4245 Farm product raw material merchant
wholesalers—Con.
42459 Other farm product raw material merchant
wholesalers ..........ooviviiiiiiiiiiin, 12 13 936 937 217 40 1 642 2 183 2 072
424590 Other farm product raw material merchant
wholesalers ..........oovvviiiiiiin, 12 13 936 937 217 40 1 642 2 183 2 072
4245901 Hides, skins, and pelts merchant
wholesalers ...........oooviiiiiine. 2 D a D
4245903 Wool, wool tops, and mohair merchant
wholesalers ..........oooiviiiiiiine. 2 D a D
4245905 Other farm product raw material merchant
wholesalers ..........oooiviiiiiiine. 8 D b D
4246 Chemical and allied products merchant
wholesalers .....oovvuvinininninenienenennes 244 1 025 201 86 732 21 270 1893 158 160 53 077 55 433
42461 Plastics materials and basic forms and shapes
merchant wholesalers .............c.o.ueun 56 330 350 18 437 4 520 486 35 896 14 035 13 780
424610 Plastics materials and basic forms and
shapes merchant wholesalers ............ 56 330 350 18 437 4 520 486 35 896 14 035 13 780
42469 Other chemical and allied products merchant
Wholesalers ..o.vvuvrn i ininenianens 188 694 851 68 295 16 750 1407 122 264 39 042 41 653
424690 Other chemical and allied products merchant
wholesalers ....o.vvuviniiiniiinninnnns 188 694 851 68 295 16 750 1407 122 264 39 042 41 653
4246901 Industrial gases (except LP) merchant
wholesalers ....oovvvveiiininenninenns 14 38 930 6 866 1 668 136 11 947 2 670 2 985
4246902 Other chemical and allied products
merchant wholesalers ................. 174 655 921 61 429 15 082 1271 110 317 36 372 38 668
4247 Petroleum and petroleum products merchant
wholesalers ....ovuvuiiniiiiiiiiiiiniiinnins 128 4 319 386 68 941 16 494 1 866 134 353 253 837 241 969
42471 Petroleum bulk stations and terminals ........ 82 3 636 452 46 210 11 216 1275 97 360 237 082 226 126
424710 Petroleum bulk stations and terminals ...... 82 3 636 452 46 210 11 216 1275 97 360 237 082 226 126
4247101 Petroleum bulk stations and terminals
(eXCePtLP) vevriiiiii it 78 D D D g D D D
42471011 Petroleum bulk stations (except LP) .... 66 D D D g D D D
42471012 Petroleum bulk terminals (except LP). .. 12 D D D c D D D
4247102 Liquefied petroleum bulk stations and
terminals ..ol 4 D D D b D D D
42472 Petroleum and petroleum products merchant
wholesalers (except bulk stations and
terminals) . .oevvii i 46 682 934 22 731 5 278 591 36 993 16 755 15 843
424720 Petroleum and petroleum products merchant
wholesalers (except bulk stations and
terminals) c.ovveiniiiniiiiiii i 46 682 934 22 731 5 278 591 36 993 16 755 15 843
4248 Beer, wine, and distilled alcoholic beverage
merchant wholesalers .................... ... 95 D D 