Estimated Annual Gross Margin as a Per centage of Sales of Retail Firms by Kind of Business. 1993 Through 2006
[Estimates are shown as percents and are based on data from the Annual Retail Trade Survey. Estimates have been adjusted using results of the 2002 Economic

Census|
NAICS Code Kind of business 1993 1994 1995 1996 1997 1998 1999
Retail gross margin ...........ooooiiiiiiiiiiiii 27.9 28.1 28.0 27.7 27.6 27.8 27.9
Total (excl. motor vehicle and parts dealers) .. 30.3 30.5 30.5 30.5 30.5 311 311
GAFO! ..o, 33.8 333 32.6 324 32.7 333 33.7
441 Motor vehicle and parts dealers . 20.5 211 210 20.1 19.6 18.6 194
4411 Automobilededlers.......... 184 19.1 19.1 17.9 17.3 16.3 17.1
4413 Automotive parts, access., and tire stores . 377 38.4 37.2 38.1 37.4 36.9 39.3
442 Furniture and home furnishings stores .... 122 429 419 423 425 432 4.2
443 Electronics and applianCe StOTES ......vvu e eeeit i ieeies et e ee e e e eeeeeeaes 28.8 284 26.2 24.6 24.9 255 26.1
444 Building mat. and garden equip. and suppliesdealers .............coevvveierciniiiinennnnd 28.3 28.6 28.0 27.8 26.9 28.0 281
4441 Building mat. and suppliesdedlers.................... . 281 284 27.6 27.8 26.9 27.9 28.0
445 FOOd and DEVErage SIOrES ... .. vve e e e e 24.9 25.2 26.0 26.1 26.0 26.7 275
4451 [ o= VR (oS 244 245 253 254 254 26.0 26.9
4453 Beer, wine, and liquor stores .. . 24.3 26.7 274 28.0 26.6 28.6 27.3
446 Health and personal Car@ SLOrES ........c.eeiitiiieeeeeet e cee e et e e e aeeeanaanens 30.7 30.6 29.9 30.6 315 313 29.9
44611 Pharmacies and drug SEOMES ..........oeuuniieieeiin it eee et e 26.5 26.1 251 25.7 26.7 26.6 255
447 Gasolinestations..........c.cceue.e. 20.8 215 228 225 22.1 22.1 215
448 Clothing and clothing access. stores 41.0 41.6 40.3 411 414 24 431
4481 ClOthiNG SEOTES ...t it e e e e e e et e e e e eeeaeeaes 38.9 39.8 385 39.8 40.8 42.0 42.3
44811 Men's clothing stores ... 423 445 419 438 440 4.2 141
44812 WOomeN's ClOthiNG SIOMES ... ... vue e e e e e e e e e e e eaas 36.9 36.9 371 39.0 39.3 40.5 41.3
44814 Family ClOthiNG SIOrES ...t et et e e e e e 38.7 39.7 37.0 38.2 39.8 41.3 41.2
4482 Shoe stores . 429 435 429 42.3 41.6 419 429
451 Sporting goods, hobby, book, and MUSIC SLOreS ............cvviiiiie e 38.1 39.2 37.3 35.7 37.7 37.3 38.3
452 General MErchaniSe SLOTES ... ... .u it it it et ettt e e e 27.9 26.6 26.7 26.5 26.6 27.2 274
4521 Department stores .. 29.5 275 27.7 27.3 275 30.8 315
452112 DiSCOUNt AEPL. SEOMES ... vu e tee et e eee e et e e et e e e e e e et aeaee e 225 20.2 210 19.7 20.9 27.0 27.3
4529 Other general Merchandise StOreS .........couiivieiie i 24.1 24.4 247 249 24.8 209 210
45291 Warehouse clubs and superstores .. e 17.1 19.6 19.1 20.7 211 16.6 17.2
45299 All other gen. merchandise StOreS ............oveuveiieiieiie e 345 34.1 36.9 35.1 349 355 35.8
453 Miscellaneous StOre refail €S ........c.ee e et et et et e e 445 437 438 432 432 43.0 415
454 Nonstore retailers ............ooovevvveiiiennns 44.6 45.9 45.6 453 443 44.0 422
4541 Electronic shopping and mail-order houses 44.7 44.6 43.7 44.0 2.7 40.9 39.3
See footnotes at end of table.
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Estimated Annual Gross Margin as a Per centage of Sales of Retail Firms by Kind of Business: 1993 Through 2006 -Con.

[Estimates are shown as percents and are based on data from the Annual Retail Trade Survey. Estimates have been adjusted using results of the 2002 Economic
Census|

NAICS Code| Kind of business 2000 2001 2002 2003 2004 2005 2006
RELAI OrOSS MaAIGIN .. een ettt et e e ettt e e et e e e e e e 276 26.6 27.8 28.4 28.8 28.3 28.6

Total (excl. motor vehicle and parts dealers) .. 310 30.8 312 320 323 316 314

GAFO' ... 33.7 324 329 34.1 35.0 34.7 34.8

441 Motor veh|cle and parts deal ers . 18.2 15.0 18.3 18.1 18.2 179 19.1
4411 Automobiledealers....................u.e. . 15.9 125 16.2 15.8 15.3 14.9 16.2
4413 Automotive parts, access., and tire stores . 36.9 38.0 39.9 40.6 43.0 43.0 44.0
442 Furniture and home furnishings stores .... 45.0 44.6 46.0 46.6 48.1 471 48.1
443 Electronics and appliance stores .. 27.0 254 26.6 271 27.3 27.2 26.5
444 Building mat. and garden equip. and supplles dealers 29.9 30.3 305 315 327 32.8 32.6
4441 Building mat. and supplles dealers .. 30.0 30.7 30.9 320 333 337 333
445 Food and beverage stores............. 27.2 28.6 28.8 29.1 29.4 29.0 29.4
4451 Grocery Stores ................. . 26.6 28.3 285 28.8 29.0 285 29.0
4453 Beer, wine, and liquor stores .. 27.0 264 26.2 27.2 28.1 27.8 27.9
446 Health and personal care stores .. 30.0 29.8 29.9 30.4 313 30.5 30.8
44611 Pharmacies and drug stores . 254 25.7 25.7 26.1 25.8 25.0 255
447 Gasoline stations .. 19.6 195 18.7 19.5 19.0 17.7 16.4
448 Clothing and clothi nq access. stor&s 432 121 439 455 46.5 46.5 47.9
4481 Clothing stores .. s 428 414 428 44.9 45.8 46.1 47.2
44811 Men's clothing stores 45.6 148 46.5 515 525 517 51.9
44812 Women's clothing stores .................................................................... 435 434 45.0 48.8 494 49.0 49.9
44814 Family ClOthiNG SIOrES ...t et et e e e 41.0 385 40.0 40.7 41.7 427 434
4482 Shoe stores . 417 419 45.2 47.0 48.7 50.9 50.4
451 Sporting goods, hobby, book, and MUSIC SLOreS ............cvvviiiiiie e 38.6 38.4 38.0 38.9 40.3 39.1 39.8
452 General MErchaniSe SLOTES ... ... .u vt it it ettt e e e et 26.9 25.7 253 27.0 27.8 28.0 27.3
4521 Department stores .. 315 30.8 30.0 31.0 33.7 329 331
452112 DiSCOUNt AEPL. SEOMES ... vu e tee et e eee e et e e et e e e e e e et aeaee e 274 27.3 25.2 271 30.6 28.6 29.1
4529 Other general Merchandise StOreS .........couiivieiie i 20.7 19.8 20.7 237 233 245 237
45291 Warehouse clubs and superstores .. 17.2 16.6 18.4 212 21.0 229 21.8
45299 All other gen. merchandise stores 35.7 353 337 37.8 37.3 35.6 36.4
453 Miscellaneous StOre refail €S ........c.ee e et et et et e e 423 412 435 443 444 427 438
454 Nonstore retailers .. . ) 41.4 41.0 432 431 41.8 40.7 39.6
4541 Electronic shoppi ng and mall order hous% ................................................. 39.3 38.6 40.6 415 41.0 40.6 40.0

'GAFO represents stores classified in the following NAICS codes: 442, 443, 448, 451, 452, and 4532. NAICS code 4532 includes office supplies, stationery, and gift stores.

Note: Estimates exclude food services. Retail total and other subsector totals may include data for kinds of business not shown. Estimates have not been adjusted for price changes. Additional
information on confidentiality protection, sampling error, nonsampling error, sample design, and definitions can be found on the Internet at www.census.gov/svsd/www/artstbl.html.
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