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EXECUTIVE SUMMARY

The U.S. CensusBureau conducted the 2017 American Community Survey Mail Design Test (i.e.,
2017 Mail Design Test) to evaluate three proposed redesigns of the American Community
Survey (ACS) mail materialsand messaging. This test was a follow-up tothe 2015 Summer
Mandatory Messaging Test in which multiple designs were tested—three of which softened the
mandatory language in the mail materialsto varying degrees to address concerns from some
members of the public. Of these three experimental treatments, the Softened Revised Design
had the least negative impact on self-responsereturn rates—decreasingthe self-response
return rates by 7.8 percentage points.

In the Softened Revised Design, referencesto the mandatory nature of the survey were
removed from the reminder postcards and were changed to “your response is important to
your community” on the envelopes that contained the Initial and Paper Questionnaire Package
mailings. The referencesto the mandatory nature of the survey were kept, but softenedinthe
Initial Mail Package letter, the ReminderLetter, and the Paper Questionnaire Package letter.
These references were softened using plain text instead of bold text and were includedin
sentences with statements about the benefits of the survey.

We conducted the 2017 Mail Design Test to find an alternative treatmentto the Softened
Revised Design—a treatment that would still maintain the softening of the mandatory language
in the mail materials, but produce higherself-response rates than the Softened Revised Design
treatment. The 2017 Mail Design Test evaluated three designs of the ACS mail materials and
messaging—a modification of the Softened Revised Design treatment from the 2015 Summer
Mandatory Messaging Test and two derivative treatments—the Partial Redesign and the Full
Redesign.

The 2017 Mail Design Test evaluated the impact on self-response, cost, and reliability of
replacingthe current mailing design with one of the three experimental treatments. Table E1
outlinesthe different designs and materials for each of these treatments as well as the control
treatment. Table E1 is organized by the five possible mailings thata sampled address could
receive.

The Partial Redesign and the Full Redesign treatments departed from the Softened Revised
Design treatment in the following ways:

e Removal of the “Multilingual Brochure” to reduce the number of mail pieces. This
information was included on the enclosed letter.

e The addition of a “Why We Ask” pamphlet, a color pamphlet designed to engage the
recipientand provide summary information about the benefits of the ACS.



e Designchanges to the front page of the questionnaire to provide instruction
information that would have been contained on the “instruction card.” The rationale
was a standalone questionnaire that provided sufficient instructions. Hence, the
instruction card was not includedin the questionnaire package for these treatments.

e The use of aletterinstead of a postcard for the final reminderto allow us to include
logininformation on the letterto make internetresponse easier. The accompanying
envelope contained a new message, “Final Notice Respond Now” to make a strong
push for response.

Key findings:
Self-Response Return Rates

e The Softened Revised Design had higherself-response return rates than Partial
Redesign in the beginning, with Partial Redesign catching up before the final reminder
was sent, and then surpassing Softened Revised Design by the end of CATI.

»  The Partial Redesign had higher self-response returnrates for the mail mode while
the Softened Revised Design had higher self-response return rates for internet.

e Omitting“Open Immediately” from the envelopesand changing the size of the
envelope of the Full Redesign may have negatively affected the response rate from the
beginning.

e Includingthe “Why We Ask” brochure in the initial mailingresulted in significantly
lowerresponse rates than the treatments that did not include the brochure.

e The Partial Redesign treatment had higherself-response return ratesthan the
Softened Revised Design after the fifth mailing. We believe thisisdue to the
replacement of the final postcard with a letter containing logininformation. We
cannot say for certain though because of the multiple differencesin treatmentsin the
earliermailings.

Data Collection Costs and Reliability of the Estimates

Due to processing problems during data collection, we do not report data collection costs and
the reliability of the estimates for the Full Redesign treatment. This limitation will not have a
significantimpact on the findings as thistreatment had lowerresponse and higher costs
compared to the Softened Revised Design and Partial Revised Design treatments with respectto
self-response returnrates.

e When maintainingthe current production sample size, both the Partial Redesign and
Softened Revised Design would see an increase in costs and a loss of reliability. The
Softened Revised Design would have a larger negative impact (higher costs and lower
reliability) thanthe Partial Redesign.



e  When maintaining the current reliability, both the Partial Redesign and Softened

Revised Design would need a larger sample size, resultinginan increase in data

collection costs. The Softened Revised Design would have a larger negative impact
than the Partial Redesign.

e When maintaining current costs, both the Partial Redesign and Softened Revised
Design would require a reduction in sample size, and the reliability would decrease.
The Softened Revised Design would have a larger negative impact than the Partial

Redesign.

Table E1. Description of Mail Materials for all Treatments in the 2017 Mail Design Test

Experimental Treatments

Mailing Classification

Mail Piece

Control
(CTL)

Softened Revised
Design (SRD)

Partial Revised
Design (PRD)

Full Redesign
(FRD)

Initial Mailing

Outgoing Envelope

Your Response is
Required by Law

11.5 by 6 inches

Your Response is
Important to Your
Community

Open Immediately

11.5 by 6 inches

Your Response is
Important to Your
Community

Open Immediately

11.5 by 6 inches

Your Response is
Important to Your
Community

-1

9.5 by 4.375 inches t

Frequently Asked YES NO NO NO

Questions Brochure

Letter No callout box Callout box Callout box Callout box
Softened Wording Softened Wording Wording Changes T

Instruction Card YES YES YES ¢ NO t

Multilingual Information

Brochure included

Brochure Included *

Included in the letter

Included in the letter

“Why We Ask” pamphlet

NO

NO*

YES

YES

Reminder Letter

Outgoing Envelope

No Message

No Message

No Message

No Message

Letter

Wording Changes*

Questionnaire Package

Outgoing Envelope

Your Response is
Required by Law

Your Response is
Important to Your
Community

Open Immediately

Your Response is
Important to Your
Community

Open Immediately

Your Response is
Important to Your
Community

-1

Questionnaire Current Current* Design Changes e Design Changes e
Frequently Asked
Questions Brochure YES NO NO NO
Letter Current Softened Wording Softened Wording Wording Changes t
Instruction Card YES YES* NO NO
Return Envelope YES YES YES YES
Reminder Postcard Postcard ——-- Softened Wording Softened Wording Wording Changes t
Final Reminder Postcard Postcard* Letter Letter

Softened Wording

*

Softened Wording

‘Final Notice
Respond Now’ on
envelope

Wording Changes t

‘Final Notice
Respond Now’ on
envelope

1 Designates where the FRD differs from the SRD and PRD

@ The instruction card was necessary because the letter did not have space to print both the respondent address and the login information.

* Designates where the SRD differs from the PRD and FRD

© The front page of the questionnaire includes instruction information that would have been placed on the instruction card.
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1. INTRODUCTION

Among the informationincluded inthe mailingsthat the U.S. Census Bureau mails to recipients
of the American Community Survey (ACS) is information about the legal requirementto
complete the survey. In the past, some recipients have expressed concerns that the tone of the
ACS materialsis too strong. In response, the Census Bureau conducted tests in 2014 (Barth et
al., 2015) and 2015 (Oliver, Risley, & Roberts, 2016) to evaluate proposed changes to reduce
the strength and prevalence of the messages regarding the mandatory nature of participation.

The 2015 Summer Mandatory Messaging Test (Oliver, Risley, & Roberts, 2016) assessed the
impact on response, cost, and reliability of survey estimates of four sets of proposed design
changes to the ACS mail materials that modified the mandatory language in the mail materials
to varying degrees. To mitigate the expected drop in self-response, these designs included
changes to simultaneously bolster self-response—changes to the way the Census Bureau
communicates the importance and benefits of the ACS, using an updated look-and-feel of the
mail materials.

Of the four designs evaluated, the Revised Design, which included the use of differentlogoson
the envelopesand letters, the use of bold letteringand boxes to highlight elements of the
material, and the addition of a box that reads “Open Immediately” onthe envelopes provedto
be the most promising. The Revised Design treatment:

e Increasedthe self-response returnrates (before the Computer-Assisted Telephone
Interview (CATI)) significantly (by 3.5 percentage points) and reduced the nonresponse
follow-up workload.?

e  Would (if adopted) reduce the overall data collection costs by $7.3 million annually.?

The Revised Design treatment did not howeveraddress concerns by some members of the

publicabout the strong mandatory messagesin the ACS materials. Of the three remaining

experimental treatments tested where the mandatory messages inthe ACS materials were
softened to varying degrees, the Softened Revised Design treatment was the bestoption in
regards to response rates and costs.3 The Softened Revised Design treatment however:

e Decreased the self-response return rates (before CATI) significantly (by 7.8 percentage
points).

1 As ofthe 2017 October ACS panel, CATI has been discontinued.

2 Usingbudgetinformationfromthe 2015 fiscal year. See Oliver, Risley, & Roberts (2016) for more details.

3 References to the mandatory nature of the ACS were softened in the Initial Mail Package Letter, the Reminder
Letter, and the Paper Questionnaire Package Letter. See Oliver, Risley, & Roberts (2016) for more details.

1 U.S. Census Bureau



e Would (if adopted) increase the overall data collections costs by $11.2 million annually
to compensate for thisdrop inself-response.?

In August 2017, the Census Bureau conducted the 2017 ACS Mail Design Test to evaluate
variations of the Softened Revised Design that it hoped would produce higher self-response
rates than the Softened Revised Design and still maintain the softening of the mandatory
messages. The belief followingthe 2015 Summer Mandatory Messaging Test was that Census
Bureau would be required to softenthe mandatory language in the ACS materials. This report
presentsresultsfrom the 2017 ACS Mail Design Test.

2. BACKGROUND

The ACS is an ongoing, nationwide survey conducted by the Census Bureau to collectdetail ed
social, economic, housing, and demographic information from the population livingin housing
unitsand group quarters. The ACS uses a mail contact strategy to encourage residentsin
sampled addressesto self-respond.

To encourage self-response, the Census Bureau sends up to five mailings to a mailable sampled
address.> The list of mailable sampled addressesis updated (i.e., cut) two times during this
process to remove households that have already responded, minimizingthe number of mail
contacts received by those who have already responded.

The first mailing (initial mailing package) is sent to all mailable addressesinthe sample. The
initial mailing package includes an invitation to participate inthe ACS online and information
that a paper questionnaire will be sentin a few weeks to those who are unable to or prefernot
to respond online.® About seven days later, these addresses are senta follow-up reminder
letter (second mailing), which repeats the instructions to respond online or wait for a paper
questionnaire.

About three weeks after the initial mailing, nonresponders are sent a third mailing—a package
that includes a paper questionnaire (anew response mode option for them) and instructions
for respondingonline. These addresses are sent a reminder postcard about four days later
(fourth mailing).

4 Usingbudgetinformationfromthe 2015 fiscal year. See Oliver, Risley, & Roberts (2016) for more details.

> Therequirementfora “mailable” addressinthe United States is metif thereis either a complete city-style
(includes ahouse number, street name, and ZIP Code) or rural-route address (includes a rural-route number,
box number,and ZIP Code).

6 Although not offered as a response option, prospective respondents can complete the survey by telephonevia
the Telephone Questionnaire Assistance Center (TQA) during any of the ACS mailings.

2 U.S. Census Bureau



Afterthe fourth mailing, nonresponders forwhich we have telephone contact information are
eligible forinclusioninthe CATI nonresponse follow-up operation. However, only a subset of
these addresses are selected for this operation. ? The remaining nonresponders, forwhom we
do not have a telephone number, are sent a reminder postcard as a last attempt to collect a
self-response (fifth mailing). Atthe end of the CATI operation, a subsample of the
nonresponders are selected forthe Computer-Assisted Personal Interviewing (CAPI)
nonresponse follow-up operation.

The ACS mailing universe is updated (i.e., cut) twice during data collection, resultinginthree
mailing universes. The initial mailing package and follow-up reminderletterfall into the M1
universe. The respondersin the M1 universe are removedto produce the M2 universe (first
cut). Addressesinthe M2 universe receive the paper questionnaire package and the follow-up
reminder postcard. The respondersinthe M2 universe as well as those units eligible for CATI
are removed to produce the M3 universe (second cut). Addressesinthe M3 universe receive
the final reminder postcard. See Figure 1 below.

Figure 1.0verview of the 2017 ACS Mail Contact Strategy and Mailing Universes

All mailable sampled addresses: M1 universe Nonrespondents after cut 1: M2 Universe Nonrespondents after

cut 2: M3 Universe

First Second Third Fourth o Fifth
Mailing Mailing Mailing Mailing Mailing
s m}cit;;r Card Reminder Lefter Paper %f;imm’.re Reminder Postcard Reminder Postcard
FAQ Brochure Instruction Card
Multilingual Brochure FAQ Brochure
Return Envelope

The days between mailings (approximate) are noted on the arrows

See the ACS Designand Methodology Report (U.S. Census Bureau, 2014) for additional
information about the ACS.

3. LITERATUREREVIEW

Between October 2013 and November 2014, the Census Bureau collaborated with Reingold Inc.
to research and propose design and messaging changes to the ACS mail materials that could
potentially increase the ACS self-response rates (U.S. Census Bureau, 2015). The high-level
recommendationsfrom the report are:

e Emphasize the Censusbrand in ACS mail materials.

7 The CATI operation, which was part of ACS data collection operations during this test, was discontinued
beginning October 2017. Now, all remaining nonresponders are sent the finalreminder postcard.

3 U.S. Census Bureau



Use visual design principles to draw attention to key messages and help respondents
better navigate ACS material.

Use deadline-oriented messages to attract attention and create a sense of urgency.
Prioritize an official “governmental” appearance over a visually rich “marketing”
approach.

Emphasize effective “mandatory” messaging.

Demonstrate benefits of ACS participation to local communities.

Draw a clearer connection between objectionable questions and real-world
applications and benefits.

Streamline mail packages and individual materials.

Based on these and otherrecommendations, the ACS conducted five field testsin 2015 to
improve the mail materials and messaging and simultaneously address respondent burden,
respondent concerns about the perceivedintrusiveness of the ACS, and self-response rates. A
description of each of these five testsis provided below:

Paper Questionnaire Package Test (Clark, 2015a): conducted on the March 2015 panel
to examine ways to reduce the complexity of this package by removing some of the
inserts and softeningthe response mode choice (paper or internet) inthe messages
includedinthe package. Among the key findings: removingthe choice card or
instruction card had no effecton self-response and would resultin cost savings.

Mail Contact Strategy Modification Test (Clark, 2015b): conducted on the April 2015
panel to examine ways to streamline the mail materials by eliminatinga pre-notice and
sendingthe initial mailing earlier, replacingthe reminder postcard with a letter that
explicitly providesthe internetuserID, and other modifications to the mailings. Among
the keyfindings: usinga reminderletterthat highlightsthe internetuser ID and
includes mandatory language significantly increased total self-responsereturnrates as
compared to a reminder postcard.

Envelope Mandatory Messaging Test (Barth et al., 2015): conducted on the May 2015
panel to study the impact of removing mandatory messages from the envelopes. This
test found that eliminatingthe phrase, “your response is required by law” from the
two mailing envelopessignificantly lowered the self-response return rate and the
overall final response rate.

2015 Summer Mandatory Messaging Test (Oliver, Risley, & Roberts, 2016): conducted
on the September 2015 panel to study the impact of removing or softeningthe
mandatory messages from the mail materials. This test found that removingor
softening the mandatory language in the mail materials significantly lowered self-
response, whereas enhancingthe mandatory language significantlyincreasedit.

Why We Ask (Heimel, Barth, & Rabe, 2016): conducted on the November 2015 panel
to study the impact of the new “Why We Ask” insert with and without the Instruction

4 U.S. Census Bureau



Guide inthe paper questionnaire mailing package. This test found no evidence that the
presence or absence of the Instruction Guide affected self-response.

In July 2016, the CensusBureau also held a series of meetings with Don Dillman who provided a
critique of the current mail materials and messagingand offered suggestions forimprovement.8
Dillman (2016) recommended a communications strategy that:

e Placesgreater emphasison the benefitsto respondents.
e Makes the messaging between mailings more distinct, but mutually supportive.

e Attaches the response requestto the Census Bureau.

Building upon this research and expert recommendations, we developed two mail treatments
for testingthat are derivatives of the Softened Revised Design treatment from the 2015
Summer Mandatory Messaging Test—the Partial Redesign and the Full Redesign. These two
new treatments were largely inspired by recommendations from our meeting with Dillman.
These treatments were designed to increase engagement with the recipientthrough a more
conversational communication style, make information about the survey more visible through
placementon a letterand on the questionnaire, and reduce the numberof materialsincluded
in the mailings, especially the initial mailing package and the paper questionnaire package.

Our principal objective in conducting the 2017 Mail Design Test was to provide an improvement
to the Softened Revised Design treatment from the 2015 Summer Mandatory Messaging Test,
for which the softening of the mandatory language had a negative impact on the self-response
rates. We sought an alternative treatment that would still maintain the softening of the
mandatory language, but produce higherself-response rates than the Softened Revised.

4. METHODOLOGY

This report answers the following research questions:

1) What is theimpact on self-response of placingthe multilingual informationon a letter
instead of a brochure and includinga “Why We Ask” pamphlet? (Is there a difference
betweenthe Softened Revised Design and the Partial Redesign?)

2) What is theimpact on self-response of placingthe multilingual information on a letter
instead of a brochure; includinga “Why We Ask” pamphlet; and using a conversational
tone? (Isthere a difference between the Softened Revised Design and the Full Redesign?)

8 Don Dillman is Regents Professor of the Department of Sociology and Deputy Director for Socialand Economic
Sciences Research (SESRC) at Washington State University. He previously served as the senior survey
methodologistinthe Office of the Director at the U.S. Census Bureau.
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3) What is theimpact on self-response of using a conversational tone? (Is there a difference
betweenthe Partial Redesign and the Full Redesign?)

4) What is the overall impact of each of the experimental treatments onfinal response rates,
data collection costs, and reliability of survey estimates? (Is there a difference between
Control and Softened Revised Design, Partial Redesign, or Full Redesign?)

5) What is the impact on item missing data rates of movingthe date fieldtothe second page
of the questionnaire of the Partial Redesign and the Full Redesign?

The followingsections explain the experimental design, the sample design, and the statistics
employed to compare treatments.

4.1 Experimental Design

For the 2017 Mail Design Test, we evaluated three experimental treatments: a modification of

the Softened Revised Design treatment from the 2015 Summer Mandatory Messaging Test and
two derivative treatments—the Partial Redesign and the Full Redesign. The test also included a
control treatment, for which the materials were the same as production.

Modifications to the Softened Revised Design included the addition of the phrase, “our toll free
number” precedingthe toll free number provided; an updated confidentiality statement;and a
new Reingold-inspired design forthe outgoingenvelope containingthe reminderletter.?

The Partial Redesign and the Full Redesign treatments departed from the Softened Revised
Design treatment in the following ways:

e Removal of the “Multilingual Brochure” to reduce the number of mail pieces. This
information was included on the enclosed letter.

e The addition of a “Why We Ask” pamphlet, a color pamphlet designedto engage the
recipientand provide summary information about the benefits of the ACS.

e Designchanges to the front page of the questionnaire to provide instruction
information that would have been contained on the “instruction card.” The rationale
was a standalone questionnaire that provided sufficient instructions. Hence, the
instruction card was not includedinthe questionnaire package for these treatments.

e The use of aletterinstead of a postcard for the final reminderto allow us to include
logininformation on the letterto make internetresponse easier. The accompanying
envelope contained a new message, “Final Notice Respond Now” to make a strong
push for response.

° In 2013, the Census Bureau contracted with Reingold, Inc. to conduct messaging and mail package assessment
research.
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The Full Redesign differs from the Partial Redesign in the manner in which we communicate
with the ACS recipientsinthe letters and postcards. The communicationin the Full Redesign
(per Dillman’s recommendation) is conversational and friendly (see Dillman etal. (2014) to
learn more about thisapproach). Inthe Full Redesign treatment, the Instruction Card was
omitted from the initial mailing package, as the initial mailingletterin this treatment contained
sufficientinformation. Consequently, we were able to use a smalleroutgoing envelope.

Table 1 providesan inventory of the mail materials used for all treatments. The mail materials
are organized by the five ACS mailings that a sampled address could possibly receive —Initial
Mailing, Reminder Letter, Questionnaire Package, Reminder Postcard, and Final Reminder.

The Initial Mailingand Reminder Letterare inthe M1 mailinguniverse. The Questionnaire
Package and the ReminderPostcard are in the M2 mailinguniverse. The Final Reminderisin the
M3 universe. The mailout dates for the mail materialsare:

e Initial Mailing, 7/20/17

e ReminderLetter, 7/27/17

e Questionnaire Package, 8/10/17
e ReminderPostcard, 8/14/17

e Final Reminder, 9/5/17

The CATI operation ran from 9/1/17-9/30/17 and the CAPI operation ran from 10/1/17-
11/3/17.

See Appendices A— D for facsimiles of the mail materialslistedin Table 1. The Appendices are
presentedinthe followingorder:

e Appendix A: Current Production Treatment Materials

e Appendix B: Softened Revised Design Treatment Materials
e Appendix C: Partial Redesign Treatment Materials

e AppendixD: Full Redesign Treatment Materials
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Table 1. Description of Mail Materials for all Treatments in the 2017 Mail Design Test

Experimental Treatments

Mailing Classification

Mail Piece

Control
(CTL)

Softened Revised
Design (SRD)

Partial Revised
Design (PRD)

Full Redesign
(FRD)

Initial Mailing

Outgoing Envelope

Your Response is
Required by Law

11.5 by 6 inches

Your Response is
Important to Your
Community

Open Immediately

11.5 by 6 inches

Your Response is
Important to Your
Community

Open Immediately

11.5 by 6 inches

Your Response is
Important to Your
Community

— 1t

9.5 by 4.375 inches t

Frequently Asked YES NO NO NO

Questions Brochure

Letter No callout box Callout box Callout box Callout box
Softened Wording Softened Wording Wording Changes *

Instruction Card YES YES YES ¢ NO

Multilingual Information

Brochure included

Brochure Included *

Included in the letter

Included in the letter

“Why We Ask” pamphlet

NO

NO*

YES

YES

Reminder Letter

Outgoing Envelope

No Message

No Message

No Message

No Message

Letter

Wording Changes*

Questionnaire Package

Outgoing Envelope

Your Response is
Required by Law

Your Response is
Important to Your
Community

Open Immediately

Your Response is
Important to Your
Community

Open Immediately

Your Response is
Important to Your
Community

-1

Questionnaire Current Current* Design Changes e Design Changes e
Frequently Asked
Questions Brochure YES NO NO NO
Letter Current Softened Wording Softened Wording Wording Changes t
Instruction Card YES YES* NO NO
Return Envelope YES YES YES YES
Reminder Postcard Postcard - Softened Wording Softened Wording Wording Changes t
Final Reminder Postcard Postcard* Letter Letter

Softened Wording

*

Softened Wording

‘Final Notice
Respond Now’ on
envelope

Wording Changes t

‘Final Notice
Respond Now’ on
envelope

t Designates where the FRD differs from the SRD and PRD
@ The instruction card was necessary because the letter did not have space to print both the respondent address and the login

information.

* Designates where the SRD differs from the PRD and FRD
© The front page of the questionnaire includesinstruction information thatwould have been placed on the instruction card.

4.2

Sample Design

The monthly ACS production sample of approximately 295,000 addressesis dividedinto 24
nationally representative groups, referred to as methods panel groups. Each methods panel
group consists of approximately 12,000 addresses. This test was carried out in the August 2017
ACS production sample. In total, approximately 96,000 addresses were used for the four
treatments, which includes the current production treatment group. Two randomly selected
groups were assigned to each treatment (including the control treatment) meaningeach
treatment had a sample size of approximately 24,000 addresses. The remaining 16 panel groups
received production materials and were not part of thisanalysis.

U.S. Census Bureau




4.3  Analysis Rates

We evaluated the effect of the experimental treatments on self-response by comparing their
self-response returnrates at specified pointsin time during the self-response phase of data
collection. We evaluated the effect of the experimental treatments on overall response by

comparing their final response rates, data collection costs, and the effecton survey estimates
(reliability) to that of the control at closeout.

Table 2 provides a summary of these comparisons. The rationale for the pointsin time (i.e., cut-
off point) during data collection when we compared treatmentsis provided below.

e The date the questionnaire package was mailed (cut-off point) helped us determine
the effect of each treatmenton self-responseforhouseholds provided with one mode
for self-response (internet) and a reminder letter.

e The date the final reminder was mailed (cut-off point) helped us determine the
cumulative effect of each treatmenton self-response for nonrespondent households
that had two choices for self-response (internetand mail) and received a reminder
postcard.

e The date CATI ended (cut-off point) helped us determine the cumulative effect of each
treatment on self-response forthe households thatreceived a final reminder postcard
or letter.

e The closeout date (cut-off point) helped us determine the overall effectiveness of the
experimental treatments versus the control treatment.

9 U.S. Census Bureau



Table 2. Experimental Design for the 2017 Mail Design Test

Research Question

Treatment Comparison

When Compared

What is the impact of placing the
multilingual information on a letter
instead of a brochure and including a
“Why We Ask” pamphlet on self-
response returnrates?

Partial Redesign vs Softened
Revised Design

Date Questionnaire Package
is mailed

Date final reminder
postcard/letter is mailed
Date CATI ends*

What is the impact on self-response of
placing the multilingual information on a
letter instead of a brochure; including a
“Why We Ask” pamphlet; and using
wording that conveys a deferential
tone?

Full Redesign vs Softened
Revised Design

Date Questionnaire Package
is mailed

Datefinal reminder
postcard/letter is mailed
Date CATI ends*

What is the impact on self-response of
using wording that expresses a
deferential tone?

Full Redesign vs Partial
Redesign

Date Questionnaire Package
is mailed

Datefinal reminder
postcard/letter is mailed
Date CATI ends

month/day fields of the “please print
today’s date” question the same?

Treatmentsvs. Control

What is the overall impact of the All Experimental Treatments | = Closeout*
experimental treatment vs the control vs Control

treatment on final response rates, data

collection costs, and reliability of survey

estimates?

Is the item missing data rate for the Partialand Full Redesign =  Closeout*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*Only units with no apartment designations will be compared. See Section 4.3 4 for details.

The inclusion of additional information on the front of the redesigned questionnaire usedinthe
Partial and Full Redesign treatments resulted in the shifting of the date field from the front of
the questionnaire to the second page of the questionnaire. Because we were concerned that
the shifting of the date field could possibly negatively affectresponse in this field, we compared
the item missing data rates for this field forthe Partial and Full Redesign treatmentsto that of

the control.

The formulas for the self-response returnrate, the final response rate, and the item missing

data rate are definedin Sections4.3.1, 4.3.2, and 4.3.3, respectively.

4.3.1 Self-Response Return Rates

Self-response return rates were calculated for total self-response and separately forinternet
and mail response. They were calculated using the base weights—the inverse of the probability

of selection fora unit.

10
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Number of mailable and deliverable sample addresses that
provided a non-blank® paper questionnaire via mail or TQA

OR a complete or sufficient partial Internet response?? 100
x

Self-Response Return Rate=
P Total number of mailable and deliverable sample addresses

Note: For the comparisons of return rates by mode, the small number of returns obtained from
Telephone Questionnaire Assistance (TQA) were classified as mail returns.

Addressesdesignated as “undeliverable-as-addressed” (UAA) by the United States Postal
Service (USPS) and for which no response was received, and unmailable addresses were
excludedfromall return rate calculations. If more than one response was received from a single
address (i.e., the survey was completed online and a paper questionnaire was mailed back), the
response received first was considered the mode of response for this test.

Due to a processingerror, the UAAs for the Full Redesign treatment were not captured
correctly after the initial mailingand before the address file creation for the third and fourth
mailings. As a result, about 2,300 addresseswere incorrectly sentthe third and fourth mailings
for the Full Redesign treatment. We detected this error after the self-response rates were
already calculated. Using postal tracking files, we simulated what would have happenedto
these UAA cases had they been properlyidentified and corrected the self-response return
rates. None of the initial findings changed as a result of this correction.

4.3.2  Final Response Rates

Final response rates were calculated overall and separately by mode. They were calculated
using the base weightsfor self-responses; CAPIl cases were weighted by multiplyinga
subsampling factor by the initial base weight.

Mumber of the addresses that provided

a complete or sufficient partial response <100

Final Response Rate =
Total number of mailable and deliverable sample addresses!2

10 A return is considered “blank”™ if there are no persons with sufficient response data and there is no telephone

number listed on the form by the respondent.
1 g "eufficient partial response” is one that is complete up to the first question in the detailed person guestion
section for the first person in the househaold.

12 Eycluding nonrespondent addresses that were not scampled for CAPI and addresces that were out-of- scope
(e.g., demolished homes, homes under construction, relocated houses or trailers)
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4.3.3 Item Missing Data Rates

We compared the item missing data rates for the date field on the front of the questionnaire
usedin the Partial Revised Design and Full Revised Design treatmentsto the production
guestionnaire usedinthe Control treatment.

Mumber of eligible housing units that did not provide
a required response for the item
Total number of eligible housing units required
to provide a response to the item

=100

ltem Missing Data Rate=

4.3.4 Issue with M3 Universe

There was an error when printingthe addresses for the two treatments—the Control treatment
and the Softened Revised Design treatment—that sent ACS recipients a reminder postcard in
the final mailing (M3 universe). If an address in these treatments had a unitdesignation (i.e.,
apartment number), it was not printed on the reminder postcard in the M3 universe. This error
did not occur for the two treatments—the Partial Redesign and the Full Redesign—that used a
reminderletterinstead of a postcard; therefore, these two treatments were not affected by
this printingerror.

Across the four treatments, there were 14,500 cases in the M3 universe with a unit designation
(35.1 percentof the M3 universe). Of these 14,500 cases, 47.2 percent were affected by the
printingerror (22.4 percent, Control; 24.8 percent, Softened Revised Design). These affected
cases accounted for 16.6 percentof the M3 universe.

Because of thisissue, we adjusted some of our calculations to make comparisons of the
treatments comparable. We removed the cases in the M3 universe that had a value for unit
designation. We referto this new universe asthe Partial Universe. It not necessary to use the
Partial Universe for our return rates calculated prior to the M3 universe.

4.4 Standard Errors

All variances were estimated using the Successive Differences Replication (SDR) method with
replicate weights, the standard method used for the ACS. The standard error of the estimate
(Xo) is the square root of the variance:

80
4 2
Var(Xg) = =" (X, X,)
r=1

Where:
X, = the estimate calculated for replicater

Xo = the estimate calculated usingthe full sample
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4.5 Cost and Reliability Analysis

A reduction inself-response incurs additional costs because we send more mailings and have
higher CAPl workloads. The reliability of the ACS estimates is also affected by a reductionin
self-response. Toreportthe likely impact of implementing each experimental treatment we
considerour ability to

e Maintain current sample size
e  Maintain current reliability
e Maintain costs

4.5.1 Calculating Costs

For this analysis, we included the cost of collecting data through self-response modes (mail and
internet) and through a personal visit mode (CAPI). We did not include costs for a telephone
mode (CATI) in thisanalysis. At the time of the test, the ACS was transitioningfrom a telephone
mode, making the CATI costs derived from this test unrepresentative of future ACS data
collection costs.

Data collection costs for both the self-response modes andthe personal visit mode were based
on the Fiscal Year 2017 (FY17) budgetallocations and estimated yearly workloads, but the self-
response cost incorporates some additional factors. The self-response cost estimate foreach
treatment accounts for the difference in data collection costs between internetand mail
responses. Because mail questionnaire data capture is a more manual operation than internet
data capture, it is more expensive, and a treatment with more mail responsesthan internet
responses will have a higherself-response cost than a treatment with the same total self-
response but more internetresponses.

The self-response cost estimates also incorporated changes in cost due to changes in the
guestionnaire mailing and final mailing workloads. The lowerthe self-response rate fora given
treatment duringthe M1 (M2) mailout period, the greater the number of households senta
follow-up mailing during the M2 (M3) mailout period—increasing total mailout costs.
Conversely, higherself-response rates reduce subsequent mailing costs. The number of cases
placed inthe personal visit (CAPI) universe are affected by the total response rates at the end of
the mail contact period.

Lastly, the self-response cost estimatesincludedincreasesor decreasesin cost based on
required postage and printingand assemblingvarious mail pieces. Some treatments included
less expensive mail pieces—reducing self-response costs.

4.5.2  Calculating Reliability

To assessthe potential impact of softeningthe messaging and other design changes to the ACS
mail materials on the reliability of the estimates, we calculated a reliability of the estimates
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metric. The metric, a ratio of the sum of the squared weights for the interviews underan
experimental treatment as compared to the control, estimatesthe overallimpact on the
reliability of the estimates rather than the impact on specificcharacteristics. The weightswere
then adjusted to take into consideration the effect of the increased nonresponse, as well as the
shiftin mode distribution due to lowerself-response. Additionally, we explored alternative
samplingand subsampling approaches that could be implemented to offseta reductionin self -
response to maintain costs.

To addressthe issue of the M3 mailing (see Section 4.3.4), the reliability analysis measured the
difference between the control treatment and each experimental treatment, and then applied
those changes to the 2016 data to model what the change inreliability would be undereach
treatment. To perform the reliability analysis, we accounted for the missing M3 cases in the
Control and Softened Revised Design treatment by using prior production data to help produce
an estimate of how many of the M3 cases would have responded had they had the opportunity
to. We then appliedthe increased M3 response to the response data for the affected
treatments and adjusted the CAPI workloads and interview counts to account for the increased
M3 response. Since this only affected records with a unit designationinthe M3 universe, it was
not a large change, and did not change overall results, just some of the particular comparisons.

5. ASSUMPTIONS AND LIMITATIONS
5.1 Assumptions

e Asingle ACS monthly sampleis representative of an entire year (twelve panels) and
the entire frame sample with respect to both return rates and cost.

e Asingle methodspanel group (1/24 of the full monthly sample) is representative of
the full monthly sample.

e We assume that there isno difference in mail delivery timing or subsequent response
time across samples of similarsize using the same postal sort and mailout procedures,
as we have chosensample sizes of the experimental treatments considering postal
procedures.

5.2 Limitations

e  Group quarters and sampled housing unitaddresses from remote Alaskaand Puerto
Rico were not includedinthe sample for the test.

e The M2 and M3 universesfrom treatment to treatment are different, and some
caution should be givenin drawing conclusions about those mailings from treatment
comparisons.

e  During the time that thistest was conducted, the CATI operation was a part of the
nonresponse follow-up operations. The CATI operation was discontinued as of October
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2017. Extrapolations of the results to the new data collection should consider this
limitation.

e The estimates usedto make cost projections for the cost analysis do not account for
samplingvariability in return rates or monthly variability in production costs such as
changes in staffing, productionrates, or printing price adjustments.

e Duetoan erroronthe address file forthe Control and the Softened Revised Design
treatments, addresses for these treatmentsin the M3 universe with a unitdesignation
(i.e.,apartment number) were sent a final reminder postcard where the unit
designation was omitted. This likely resulted in these cases not receiving the fifth
mailing. We are unsure if we would have gotten a response from these addresses if
they had received the mailing. See Section 4.4.4 for more information.

e The calculations of self-response return rates exclude cases returned to the post office
that are UAA. UAAs are also excluded from the address file for subsequent mailings.
Due to a processingerror, the Full Redesign treatment UAAs were not captured
correctly after the initial mailingand before the address file creation for the third and
fourth mailings. As a result, about 2,300 addresses were sent the third and fourth
mailings for the Full Redesign treatmentthat otherwise would not have beensent
those mailings. UAAs were correctly identified forall other mailings. To closely
simulate what should have happened with the UAAs for the initial mailing, we used
postal tracking files to identify the Full Redesign treatments cases that should not have
received the third and fourth mailings. We eliminated those casesfrom our
calculations of self-response return rates for the Full Redesign treatment. However,
dependingonthe timingof a mailing, sometimes we geta response from address
determinedtobe a UAA and we keep those cases in the return rates. However, the
Full Redesign UAAs were removed completely.

6. RESULTS

6.1 Self-Response Return Rates

We used self-response returnratesto determine if eitherthe Partial Redesign or Full Redesign
was an improvement overthe Softened Revised Design.

We calculated self-response return rates at three pointsin time:

e The date the questionnaire package was mailed
e The date the final reminder postcard/letter was mailed
e The date CATl ended
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6.1.1 Self-Response Return Rates — Partial Redesignversus Softened Revised Design

What is the impact on self-response of placing the multilingual information on a letter instead of
a brochure and including a “Why We Ask” pamphlet?

To answerthis question, we compared the self-response return rates of the Partial Redesign
and Softened Revised Design treatments. See Tables 3 through 5. An explanation of the results
follows.

Table 3. Total Self-Response Return Rates for Partial Redesign vs Softened Revised Design

Softened
Partial Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 19.0 (0.3) 20.3 (0.3) -1.3(0.5) 0.01*
Date Final Reminder Postcard/Letter mailed 39.2 (0.5) 39.4 (0.4) -0.1(0.7) 0.83
Date CATI ended (Partial Universe) 52.9 (0.4) 51.5 (0.5) 1.4 (0.7) 0.05*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresseson the M3 file with a unit designation. See Section 4.3.4.
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Table 4. Internet Self-Response Return Rates for Partial Redesign vs Softened Revised Design

Softened
Partial Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 18.8 (0.3) 20.1 (0.3) -1.3(0.5) <0.01*
Date Final Reminder Postcard/Letter mailed 25.8 (0.3) 27.0 (0.4) -1.1(0.5) 0.04*
Date CATI ended (Partial Universe) 34.0 (0.4) 34.1 (0.4) -0.1 (0.6) 0.82

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

Table 5. Mail Self-Response Return Rates for Partial Redesign vs Softened Revised Design

Softened
Partial Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 0.3 (<0.1) 0.2 (<0.1) <0.1 (<0.1) 0.37
Date Final Reminder Postcard/Letter mailed 13.4 (0.3) 12.4 (0.3) 1.0 (0.4) 0.01*
Date CATI ended (Partial Universe) 18.9 (0.3) 17.4 (0.3) 1.6 (0.5) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresses on the M3 file with a unit designation. See Section 4.3.4.

For the total self-response return rates (internetand mail combined), the rate for the Softened
Revised Design was significantly higher than the Partial Redesign treatment in the beginning (by
1.3 percentage points). At the point in time when the final reminderwas sent, there was no
significant difference between the rates for the two treatments. However, by the end of CATI,
the total self-response returnrate for the Partial Redesign surpassed that of the Softened
Revised Design (by 1.4 percentage points).

The research question asks about the impact of the inclusion of the “Why We Ask” pamphlet
and moving multilingual information on self-response. These changes only pertain to the initial
mailing package. To understand the impact of changes to the initial mailing package we looked
at the return rates whenthe paper questionnaire package was mailed. As seenin Tables 3-5,
these changes did not boost self-response in the Partial Redesign treatment during this first
mailing. In fact, for overall and internet self-response they had a detrimental effect.

Although there were multiple differences between the contents of the first mailing for the
Partial Redesign and Softened Revised Design treatments, we believe that the addition of the
“Why We Ask” pamphletin the Partial Redesign treatment is the main cause of the difference
betweenthe self-response returnrates. However, the Partial Redesign did perform betterlater,
which suggests that elementsinthe later mailings of that treatment may be beneficial and
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warrant further testing (specifically, replacing the final reminder postcard with a letter). We
recommend that the “Why We Ask” pamphlet not be incorporated into production.

6.1.2  Self-Response Return Rates — Full Redesign versus Softened Revised

What is the impact on self-response of placing the multilingual information on a letter instead of
a brochure; including a “Why We Ask” pamphlet; and using wording that conveys a deferential
tone?

To answerthis question, we compared the self-response return rates of the Softened Revised
Design and Full Redesign treatments. See Tables 6 through 8. An explanationfollows.

Table 6. Total Self-Response Return Rates for Full Redesign vs Softened Revised

Softened
Full Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 16.5(0.2) 20.3(0.3) -3.9(0.4) <0.01*
Date Final Reminder Postcard/Letter mailed 34.2(0.3) 39.4(0.4) -5.2(0.5) <0.01*
Date CATI ended (Partial Universe) 48.3(0.4) 51.5(0.5) -3.1(0.6) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at 0=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresses on the M3 file with a unit designation. See Section 4.3.4.

Table 7. Internet Self-Response Return Rates for Full Redesign vs Softened Revised Design

Softened
Full Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 16.2(0.2) 20.1(0.3) -4.0(0.4) <0.01*
Date Final Reminder Postcard/Letter mailed 21.5(0.3) 27.0(0.4) -5.5(0.5) <0.01*
Date CATI ended (Partial Universe) 29.7(0.4) 34.1(0.4) -4.4 (0.6) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresseson the M3 file with a unit designation. See Section 4.3.4.
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Table 8. Mail Self-Response Return Rates for Full Redesign vs Softened Revised Design

Softened
Full Revised
Point in Data Collection Cycle Redesign Design Difference P-value
Date Questionnaire Package mailed 0.3 (<0.1) 0.2 (<0.1) 0.1(0.1) 0.30
Date Final Reminder Postcard/Letter mailed 12.7(0.3) 12.4(0.3) 0.3(0.3) 0.38
Date CATI ended (Partial Universe) 18.6(0.3) 17.4(0.3) 1.3(0.5) 0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

The Softened Revised Design had significantly higher self-response return rates than the Full
Redesign in the beginning (by 3.9 percentage points) and at the two subsequent pointsin time
considered. In the mail mode, there was no significant difference between the return rates for
the Full Redesign and the Softened Revised Design until the end of CATI with the Full Redesign
treatment having higher return rates (by 1.3 percentage points).

The overall (total) and internetreturn rates are lowerfor the Full Redesign. However, the
difference decreased by the time CATI ended. Since we saw an increase in return rates for
Partial Redesign as well after the fifth mailing, there may be evidence that supports replacing
the final reminder postcard with a letter.

6.1.3  Self-Response Return Rates — Full Redesign versus Partial Redesign

What is the impact on self-response of using wording that expresses a deferential tone?

To answerthis question, we compared the self-response returnrates of the Full Redesign and
Partial Redesign. See Table 9 through 11. An explanationfollows.

Table 9. Total Self-Response Return Rates for Full Redesign vs Partial Redesign

Full Partial
Point in Data Collection Cycle Redesign Redesign Difference P-value
Date Questionnaire Package mailed 16.5(0.2) 19.0(0.3) -2.6 (0.4) <0.01*
Date Final Reminder Postcard/Letter mailed 34.2(0.3) 39.2(0.5) -5.1(0.5) <0.01*
Date CATI ended (Partial Universe) 48.3(0.4) 52.9(0.4) -4.6 (0.6) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresseson the M3 file with a unit designation. See Section 4.3.4.
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Table 10. Internet Self-Response Return Rates for Full Redesign vs Partial Redesign

Full Partial
Point in Data Collection Cycle Redesign Redesign Difference P-value
Date Questionnaire Package mailed 16.2(0.2) 18.8(0.3) -2.6 (0.4) <0.01*
Date Final Reminder Postcard/Letter mailed 21.5(0.3) 25.8(0.3) -4.4 (0.4) <0.01*
Date CATI ended (Partial Universe) 29.7(0.4) 34.0(0.4) -4.3 (0.6) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

Table 11. Mail Self-Response Return Rates for Full Redesign vs Partial Redesign

Full Partial
Point in Data Collection Cycle Redesign Redesign Difference P-value
Date Questionnaire Package mailed 0.3 (<0.1) 0.3 (<0.1) <0.1(<0.1) 0.63
Date Final Reminder Postcard/Letter mailed 12.7(0.3) 13.4(0.3) -0.7(0.4) 0.05*
Date CATI ended (Partial Universe) 18.6(0.3) 18.9(0.3) -0.3(0.5) 0.49

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresses on the M3 file with a unit designation. See Section 4.3.4.

For total self-response, the Partial Redesign produced higherself-response returnratesthan
the Full Redesign. This seemsto be driven by the internet mode. We are not convinced that the
more conversational wordingis what hurt the Full Redesign treatment. It is hard to say whether
the Full Redesign would have fared poorlyif “OpenImmediately” had been printed on the
envelopesorifthe envelope was the same size as the other treatments.

6.2 Final Response Rates
What is the overall impact of each of the experimental treatments on final response rates, data

collection costs, and reliability of survey estimates?

To answerthe question of the impact on final response rates, we compared the final response
rates and final response rates from each mode of all three experimental treatmentsto that of
the Control treatment (production). See Tables 12-16. The impact on cost and reliability is
coveredin Section 6.3.

As displayedinTable 12, the Softened Revised Design, Partial Redesign, and Full Redesign
treatments all had lower final response rates than the Control treatment.
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Table 12. Final Response Rates (Partial Universe)
Experimental -

Treatment Rate Production P-value
Production (Control) 94.3 (0.3) — —
Softened Revised Design 93.3 (0.3) -1.0(0.4) 0.02*
Partial Redesign 93.0 (0.3) -1.3(0.4) <0.01*
Full Redesign 92.6 (0.4) -1.7 (0.5) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

Table 13 shows the final response rates from the self-response modes (mail and internetrates
combined). All three experimental treatments had lower rates than that of the Control.

Table 13. Final Proportion of Eligible Cases Responding Via the Self-Response Modes (Partial
Universe)

Experimental -

Treatment Rate Production P-value
Production (Control) 57.3 (0.6) — —
Softened Revised Design 50.1 (0.6) -7.2(0.8) <0.01*
Partial Redesign 51.3 (0.5) -6.0 (0.8) <0.01*
Full Redesign 48.6 (0.6) -8.7 (0.9) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresseson the M3 file with a unit designation. See Section 4.3.4.

The same resultsin Tables 13 hold when we examine the rates by mode, as displayedin Tables
14 and 15.
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Table 14. Final Proportion of Eligible Cases Responding Via the Mail Mode (Partial Universe)
Experimental -

Treatment Rate Production P-value
Production (Control) 20.5 (0.4) — —
Softened Revised Design 16.2 (0.3) -4.3 (0.5) <0.01*
Partial Redesign 17.7 (0.3) -2.8 (0.5) <0.01*
Full Redesign 17.9 (0.4) -2.7 (0.5) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

Table 15. Final Proportion of Eligible Cases Responding Via the Internet Mode (Partial
Universe)

Experimental —

Treatment Rate Production P-value
Production (Control) 36.8 (0.5) — —
Softened Revised Design 33.8 (0.5) -2.9(0.7) <0.01*
Partial Redesign 33.6 (0.4) -3.1(0.7) <0.01*
Full Redesign 30.7 (0.5) -6.1(0.7) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresses on the M3 file with a unit designation. See Section 4.3.4.

Table 16 shows the proportion of eligible casesthat had a CATI response. There was no
significant difference between the final rate for the Control and that of any of the experimental
treatments.

Table 16. Final Proportion of Eligible Cases Responding Via the CATI Mode (Partial Universe)
Experimental -

Treatment Rate Production P-value
Production (Control) 0.7 (0.1) — —
Softened Revised Design 0.9 (0.1) 0.1(0.1) 0.19
Partial Redesign 0.8 (0.1) 0.1(0.1) 0.18
Full Redesign 0.8(0.1) 0.1(0.1) 0.31

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.
The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

Table 17 shows the proportion of eligible cases that had a CAPIresponse. Contro/had
significantly lowerratesthan all of the experimental treatments. Thisis likely due to the fact
that the Softened Revised Design, Partial Redesign, and Full Redesign had many more CAPI
cases.
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Table 17. Final Proportion of Eligible Cases Responding Via the CAPI Mode (Partial Universe)
Experimental -

Treatment Rate Production P-value
Production (Control) 36.3 (0.6) — —
Softened Revised Design 42.4 (0.6) 6.1 (0.9) <0.01*
Partial Redesign 40.8 (0.6) 4.5 (0.8) <0.01*
Full Redesign 43.2 (0.7) 6.9 (1.0) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.34.

6.3  Cost and Reliability

Due to a procedural error, sampled addresses in the Full Redesign treatment identified as UAAs
in the initial mailing were not captured at the Census Bureau’s National Processing Center.
Consequently, these addresses were sentthe M2 mailing (see Section 4.3.1). Since the Full
Redesign treatment was not a viable option based on the response rate resultsdiscussedin
Sections 6.1 and 6.2, we onlyreport cost and reliability information forthe Control
(Production), Softened Revised Design (SRD), and Partial Redesign (PRD) treatments.

Table 18 shows the differencesin workloadsfor the initial, questionnaire, and final mailings
usedto calculate the costs for each mailing.

Table 18. Workload Estimates

Universe Production Production SRD# SRD* PRD# PRD#
Workload % ofInitial Workload % ofInitial Workload % of Initial
(millions) Sample (millions) Sample (millions) Sample
Initial Sample 3.540 100.0 3.540 100.0 3.540 100.0
Initial Mailing 3.442 97.2 3.442 97.2 3.442 97.2
Questionnaire 2.559 72.3 2.628 74.2 2.637 74.5
Mailing
Final Mailing 1.899 53.7 2.108 59.5 2.118 59.8
Personal Visit 0.806 22.8 0.876 24.7 0.873 24.7

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
# Softened Revised Design (SRD), Partial Redesign (PRD), and Full Redesign (FRD)

To report the likely impact of implementing each experimental treatment we consider three
scenarios:

e Maintain current sample size
e  Maintain current reliability
e Maintain costs
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6.3.1

Maintaining the Current Sample Size

As shown inTable 19, implementingany of the experimental treatmentsintoa full ACS
production year while maintaining the current sample size would increase costs due to lower
return rates. Because it had the bestself-response return rate when compared to the other
experimental treatments, implementing the Partial Redesign would lead to the smallest
increase in total cost with $7.8 million additional expenditure. The Softened Revised Design
wouldresultina greaterincrease in total cost, $8.2 million.

Table 19. Data Collection Cost for each Experimental Treatment when Maintaining the

Current Sample Size (in millions)

Production Production SRD* SRD*# PRD# PRD#

Workload Cost Workload Cost Workload Cost
Initial Sample 3.540 - 3.540 - 3.540 -
Initial Mailing 3.442 $35.300 3.442 $34.400 3.442 $34.400
Personal Visit 0.806 $104.300 0.876 $113.400 0.873 $113.000
Subtotal -- $139.600 -- $147.800 - $148.400
Difference from - - - $8.200 - $7.800
Production
Percent Change - - - 3.7% -- 3.5%

from Productiont

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
t This is the percent increase from the FY 17 total ACS budget of approximately $219 million.
# Softened Revised Design (SRD), Partial Redesign (PRD), and Full Redesign (FRD)

The experimental treatments would also have a negative impact on reliability when maintaining
the current sample. Table 20 shows that when maintainingthe current sample, the Partial
Redesign yields the highest expected completedinterviews (2.103 million) and the lowest
change in the margins of error (2.9 percent).
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Table 20. Reliability for each Experimental Treatment when Maintaining the Current
Sample Size (in millions)

ACS Production Softened Revised Partial

Methodology Design Redesign

Initial Sample 3.540 3.540 3.540

Expected Completed Interviews 2.272 2.083 2.103

Changein Completed Interviews - -0.189 -0.169

Estimated Changein Variance - 7.3% 5.9%

Estimated Change in Margin of B 3.6% 2 9%
Error

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

6.3.2  Maintaining Current Reliability

To maintainthe current ACS reliability, the experimental treatments would need an increase in
initial sample size (due to decreased self-response), asshownin Table 21. The Partial Redesign
wouldrequire the fewest additional cases (around 217,000).

Table 21. Sample Size (in millions) for each Experimental Treatment when Maintaining
the Current Reliability

ACS Production Softened Partial

Methodology Revised Design Redesign

Initial Sample 3.540 3.809 3.757
Difference from Current Sample - 0.269 0.217
% Difference from Current Sample - 7.6% 6.1%

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

The increasein initial sample size would increase the cost for all treatments (Table 22). The
Partial Redesign would require the smallestincrease in cost—with an increase in expenditure
of $16.8 million. The Softened Revised Design would cost an additional $19.4 million.
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Table 22. Data Collection Cost (in millions) for each Experimental Treatment when
Maintaining the Current Reliability

Production Production SRD* SRD# PRD* PRD*
Workload Cost Workload Cost Workload Cost
Initial Sample 3.540 - 3.809 - 3.757 -
Initial Mailing 3.442 $35.300 3.704 $37.000 3.654 $36.500
Personal Visit 0.806 $104.300 0.942 $122.000 0.926 $119.900
Subtotal $139.600 - $159.000 -- $156.400
Difference from
ACS Production - - A0 - SAEHTD
Percentchange
from ACS -- -- 8.8% - 7.7%
Production

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
# Softened Revised Design (SRD), Partial Redesign (PRD), and Full Redesign (FRD)

6.3.3  Maintaining Current Data Collection Costs

To maintainthe current ACS data collection costs, all experimental treatments would require
using a smallerinitial sample size than ACS production, as shown in Table 23. Because the
Partial Redesign treatment costs the least, it has the smallest reductionin sample size —around
187,000 fewercases. The Softened Revised Design would have a reduction of around 196,000
cases.

Table 23. Sample Size (in millions) for each Experimental Treatment when Maintaining
the Current Data Collection Costs

ACS Production Softened Partial

Methodology Revised Design Redesign

Initial Sample 3.540 3.344 3.353
Difference from Current Sample - -0.196 -0.187
% Difference from Current Sample -- -5.5% -5.3%

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

Decreasing the initial sample size to maintain costs decreases the number of completed
interviews, which adversely affects reliability of the estimates for the experimental treatments.
Similarto the situation of maintainingthe current sample, implementingthe Partial Redesign
treatment resultsin the best reliability of the experimental treatments, asshownin Table 24.

When maintaining data collection costs, the Partial Redesign yields the highest expected
completedinterviews, 1.995 million, and the lowest change inthe margins of error, 5.6 percent,
due to it havingthe highest overall return rates of the experimental treatments. The Softened
Revised Design resultsin 1.971 million completedinterviews and an estimated change inthe
estimates’ margins of error of 6.4 percent.
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Table 24. Reliability for each Experimental Treatment when Maintaining the Current
Data Collection Costs

ACS Production Softened Revised Partial Redesign

Methodology Design
Initial Sample 3.540 3.344 3.353
Expected Completed Interviews 2.272 1.971 1.995
Changein Completed Interviews - -0.301 -0.277
Estimated Changein Variance - 13.3% 11.5%
Estimated Change in Margin of Error -- 6.4% 5.6%

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

6.3.4 Summary of Each Experimental Treatment’s Impact on Cost, Reliability, and Sample

As summarizedin Table 25, maintaining the current sample while usingthe Softened Revised
Design treatment would result inincreased data collection costs (around $8.2 million annually)
as well as an increased margin of error (3.6 percent). To maintain current levels of reliability,
this treatmentwould require a larger sample (7.6 percent) which wouldincrease costs by
around $19.4 million annually. Tomaintain current costs, this treatment would need reduced
workloads, decreasing the sample by 5.5 percent. This decrease in sample would increase the
margin of error (by 6.4 percent).

Table 25. Softened Revised Design Compared to ACS Production

Maintain Current Maintain Current Maintain Current

Sample Reliability Costs

Change in Data Collection Cost (in millions) $8.200 $19.407 -
Percent Changein Sample - 7.6% -5.5%
Estimated Change in Margin of Error 3.6% -- 6.4%

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

Maintaining the current sample while usingthe Partial Redesign treatmentwould resultin
increased data collection costs (by around $7.8 million annually) aswell as an increased margin
of error (by 2.9 percent), as shownin Table 26. To maintain current levels of reliability, this
treatment would require a larger sample (by 6.1 percent) which would increase costs by around
$16.8 million annually. To maintain current costs, this treatmentwould need reduced

workloads, decreasingthe sample by 5.3 percent. This decrease in sample would increase the
margin of error (by 5.6 percent).
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Table 26. Partial Redesign Compared to ACS Production

Maintain Current Maintain Current  Maintain Current

Sample Reliability Costs

Changein Data Collection Cost (in millions) $7.800 $16.800 -
Percent Changein Sample - 6.1% -5.3%
Estimated Change in Margin of Error 2.9% - 5.6%

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

None of the experimental treatments performed betterthan the Control treatment. Comparing
the experimental treatments by the end of the self-response period, Partial Redesign treatment
performed best across all cost-related metrics. However, it is important to note that up until
the final mailing, the Softened Revised Design was outperformingthe Partial Redesign
treatment in terms of response rate (not accounting for costs).

6.4 Item Nonresponse Rates

What is the impact on item nonresponse rates of moving the date field to the second page of
the questionnaire of the Partial Redesign and the Full Redesign?

Table 27. Item Nonresponse Rates (Partial Universe) — Date Field
Experimental -

Treatment Rate Production P-value
Production (Control) 7.6 (0.5) — —
Partial Redesign 7.0 (0.5) -0.6 (0.7) 0.42
Full Redesign 6.6 (0.5) -0.9 (0.7) 0.18

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.
The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.34.

There was no impact on item nonresponse of moving the date field from the first page of the
guestionnaire tothe second. However, since the comparison is made using the paper
questionnaire (sentinthe third mailing), the comparisons may be affected by differencesinthe
universe of each treatment.

Afterfurther review of the revised questionnaire, we were concerned about the potential item
nonresponse rates of a few additional variables

e Respondentname
e Respondenttelephone number
e Number of people

These are included on the first page of both questionnaires, but may not have been noticeable
on the revised versioninthe Partial Redesign and Full Redesign treatments due to the design
changes. Tables 28-30 show the item nonresponse rates for each of these variables separately.
Table 31 shows whenall three are missing.
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Table 28. Item Nonresponse Rates (Partial Universe) — Name Field

Experimental -

Treatment Rate Production P-value
Production (Control) 0.9 (0.2) — —
Partial Redesign 1.7 (0.3) 0.8 (0.3) 0.01*
Full Redesign 1.6 (0.2) 0.7 (0.3) 0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.34.

Table 29. Item Nonresponse Rates (Partial Universe) — Telephone Number Field

Experimental -

Treatment Rate Production P-value
Production (Control) 5.3(0.4) — —
Partial Redesign 6.7 (0.5) 1.4 (0.6) 0.03*
Full Redesign 6.1 (0.5) 0.8 (0.6) 0.19

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludes addresses on the M3 file with a unit designation. See Section 4.3.4.

Table 30. Item Nonresponse Rates (Partial Universe) — Number of People Field

Experimental —

Treatment Rate Production P-value
Production (Control) 2.8(0.3) — —
Partial Redesign 3.0(0.3) 0.2 (0.4) 0.60
Full Redesign 3.1(0.4) 0.3(0.5) 0.46

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test
Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.
The Partial Universe excludesaddresseson the M3 file with a unit designation. See Section 4.3.4.

The Partial Redesign and Full Redesign have higheritem nonresponse rates for the name field.
The Partial Redesign has a higheritem nonresponse for the telephone numberfield.

Table 31 shows the nonresponse rate when all three fields (name, telephone, and number of
people) were notfilledin on the front of the redesigned questionnaire employed in the Partial
Redesign and Full Redesign treatments. The significantly highernonresponse rate compared to

production, suggests that more respondents skipped the redesigned front page.
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Table 31. Item Nonresponse Rates (Partial Universe) — Name, Telephone, and Number of
PeopleFields

Experimental -

Treatment Rate Production P-value
Production (Control) 0.4 (0.1) — —
Partial Redesign 1.0(0.2) 0.6 (0.2) 0.01*
Full Redesign 1.0(0.2) 0.6 (0.2) <0.01*

Source: U.S. Census Bureau, American Community Survey, 2017 Mail Design Test

*P-value is significant based on a two-tailed t-test at a=0.1 level

Note: Minor additive discrepancies are due to rounding. Standard errorsare in parentheses.

The Partial Universe excludesaddresses on the M3 file with a unit designation. See Section 4.3.4.

These results suggest there could potentially be a problem with the redesigned questionnaire.
If we were to further testthe redesigned questionnaire, arevision should be considered to
ensure the questions on the front page are seenand reduce nonresponse to these items.

7. CONCLUSIONS

The Softened Revised Design treatment from the 2015 Summer Mandatory Test, which
softened the mandatory messaging in the ACS mail materials, reduced self-response
significantly. Forthe 2017 ACS Mail Design Test, we tested two newly proposed treatments—
the Partial Redesign and the Full Redesign that we hoped would produce higherself-response
return rates than the Softened Revised Design, but still maintain the softening of the mandatory
messages.

The Softened Revised Design had significantly higher self-response return rates than the Partial
Redesign treatment at the beginning of data collection (by 1.3 percentage points). However, by
the end of CATI, the self-response return rate for the Partial Redesign surpassed that of the
Softened Revised Design (by 1.4 percentage points). Because the Full Redesign fared poorlyin
comparison to both Softened Revised Design and Partial Redesign treatments, we focus the
remainingdiscussion on these two treatments.

The Softened Revised Design and Partial Redesign treatments produced significantly lowerself-
response return rates than the Control treatment, where the mail materials were the same as
production. The consequences of this reductionin self-response are explained in terms of
sample size, reliability, and costs in the paragraphs below.

e |f wewanted to maintain the current sample size, both the Softened Revised Design

and the Partial Revised Design would increase the data collection costs due to reduced

self-response. However, the Softened Revised Design wouldincrease the data
collection costs more than the Partial Revised Design ($8.2 million annually versus $7.8

million annually).
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e |f wewanted to maintain the current levels of reliability, both the Softened Revised
Design and the Partial Revised Design would require larger sample sizes due to
reduced self-response. However, the Softened Revised Design would require a larger
increase in the sample than the Partial Revised Design (7.6 percent versus 6.1 percent,
respectively). These increases would increase data collections costs by $19.4 million
annually and $16.8 million annually, respectively).

e |f we wanted to maintain the current costs, the Softened Revised Design would result
in a 5.5 percentdecrease inthe initial sample, resultingina 6.4 percentincrease inthe
margin of error. The Partial Redesign wouldresultin a 5.3 percentdecrease inthe
initial sample, resultingina 5.6 percentincrease inthe margin of error.

Looking at some of the components of the differenttreatments we have concluded that:

e  Omitting “Open Immediately” fromthe envelopesand changing the size of the
envelope inthe Full Redesign treatment may have negatively impacted the response
rate from the beginning.

e Includingthe “Why We Ask” brochure in the initial mailingresulted in significantly
lowerresponse rates.

e The replacementof the final postcard with a letterappears to have boosted return
rates and warrants further testing.
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Appendix A. Control Treatment Materials

Control Treatment: Initial Mailing— Outgoing Envelope
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POSTAGE & FEES PAID
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Initial Mailing - FAQ Brochure (Inside)

h,.

What is the American Community Survey?

The American Community Survey collects information
about population and housing characteristics for the
nation, states, cities, counties, metropolitan areas, and
communities on a continuous basis. Based on the
American Community Survey, the Census Bureau can
provide up-to-date data about our rapidly changing
country more often than once every 10 years when the
census is conducted.

How do I benefit by answering the
American Community Survey?

Communities need data about the well-being of children,
families, and the older population to provide services to
them. By responding to the American Community Survey
questionnaire, you are helping your community to
establish goals, identify problems and solutions, and
measure the performance of programs

The data are also used to decide where to locate new
highways, schools, hospitals, and community centers; to
show a large corporation that a town has the workforce
the company needs; and in many other ways.

Do | have to answer the guestions on the
American Community Survey?

Yes. Your response to this survey is required by law

(Title 13, .5, Code, Sections 141,193, and 221). Title 13,
as changed by Title 18, imposes a penalty for not
responding. We estimate this survey will take about 40
minutes to complete.

How will the Census Bureau use the
information that I provide?

The Census Bureau can use the information you provide
far statistical purposes only and cannot publish or release
information that would identify you and your household.
Your information will be used in combination with
information from other households to produce data for
your community. Similar data will be produced for
communities across the United States.

We may combine your answers with information that
you gave to other agencies to enhance the statistical
uses of these data. This information will be given the
same protections as your survey information. Based on
the information that you provide, you may be asked to
participate in other Census Bureau surveys that are
voluntary.
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Frequently Asked Questions

Will the Census Bureau keep my
information confidential?

Yes. All of the information the Census Bureau collects
for this survey about you and your household is
confidential by law (Title 13, U.5. Code, Section 9). By
law, every Census Bureau employee—including the
Director as well as every field representative—has taken
an oath and is subject to a jail term, a fine, or both if he
or she discloses ANY information that could identify you
or your household,

Where can I find more information about
the American Community Survey or get
assistance?

You may visit our Web site census.gov/acs
or call 1-800-354-T271 if you need assistance or more
information.

U.S. Census Bureau



Control Treatment: Initial Mailing— Letter

UNITED STATES DEPARTMENT OF COMMERCE
Economics and Statistics Administration

U.S. Census Bureau

Washington, DC 20233-0001

OFFICE OF THE DIRECTOR

ACS-13(L)(2017)
(6-2016)

A message from the Director, U.S. Census Bureau ...

Your household has been randomly selected to complete a very important national survey,
the American Community Survey. The U.S. Census Bureau conducts this survey to give our
country an up-to-date picture of how we live—our education, employment, housing, and more.
Using the enclosed instructions, please complete the survey online as soon as possible at:

htips://respond.census.gov/acs

The Census Bureau is using the Internet to collect this information in an effort to conserve
natural resources, save taxpayers’ money, and process your data more efficiently. If you are
unable to complete the survey online, there is no need to contact us. We will send you a
paper questionnaire in a few weeks.

This survey collects critical information used to meet the needs of communities across the
United States. For example, results from this survey are used to decide where new schools,
hospitals, and fire stations are needed. This information also helps communities plan for the
kinds of emergency situations that might affect you and your neighbors, such as floods and
other natural disasters.

The Census Bureau chose your address, not you personally, as part of a randomly selected
sample. You are required by U.S. law to respond to this survey. The Census Bureau is
required by U.S. law to keep your answers confidential. The enclosed brochures answer
frequently asked questions about the survey.

If you need help completing the survey, please call our toll-free number (1-800-354-7271).
Thank you.

Sincerely,
/ 7
o ‘a’ h——

John H. Thompson
Director

Enclosures

cUnited States™
—— Buresu

Census.gov
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Control Treatment: Initial Mailing - Instruction Card

CUnited States™

ensus American Community Suﬂéey

U.S. Department of Commerce | Economics and Statistics Administration

Go to https://respond.census.gov/acs to complete the American Community Survey online.

(Vea el otro lado
para espariol.)

IMPORTANT: You will need information from the address label on this card to log in. If you need help or have
questions about the American Community Survey, call the toll-free number 1-800-354-7271.

United Staftes”

Census American Community_ Sui‘tie_y :

o Bureau

U.S. Department of Commerce | Economics and Statistics Administration

Vaya a https://respond.census.gov/acs para completar la Encuesta sobre la Comunidad Estadounidense por
Internet en espariol.

ATENCION: Necesitara informacién que aparece en la etiqueta en el otro lado de esta tarjeta para iniciar la sesién.
Si usted necesita ayuda para llenar la encuesta o tiene preguntas acerca de la Encuesta sobre la Comunidad
Estadounidense, llame sin cargo al 1-877-833-5625.

See other side for English.
ACS-34 IM (08/08/2013)
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Control Treatment: Initial Mailing - Multilingual Brochure (backside when unfolded)

The U.S. Census Bureau is conducting
the American Community Survey

In a few days you will receive

an American Community Survey
guestionnaire in the mail. Because
you are living in the United States,
you are required by law to respond

to this survey. If you have gquestions
about the form, please call us toll-free
at 1-800-354-7271.

What is the American Community
Survey?

The American Community Survey is
an important survey conducted by
the Census Bureau. It is designed to
give communities current information
about its people and housing.

In order to make well-informed
decisions, a community needs
accurate and reliable information.

By responding to this survey, you are
helping your community to get this
kind of information.

Will my answers to this survey be kept
confidential?

Yes. All of the information the
Census Bureau collects for this survey
about you and your household is
confidential by law (Title 13, United
States Code).

La Oficina del Censo de los Estados
Unidos estd realizando la Encuesta
sobre la Comunidad Estadounidense

En unos dias, recibird por correo un
cuestionario de la Encuesta sobre la
Comunidad Estadounidense. Como usted
esta viviendo en los Estados Unidos, la ley
exige que usted responda a esta encuesta.
5i tiene preguntas sobre el cuestionario,
llimenos al 1-877-833-5625 para hablar
con uno de nuestros empleados que habla
espafiol. La llamada es gratis. El empleado
podrd contestar sus preguntas o usted
podrd completar la encuesta por teléfono.

4Qué es la Encuesta sobre la
Comunidad Estadounidense?

La Encuesta sobre la Comunidad
Estadounidense es una encuesta
importante realizada por la Oficina
del Censo de los Estados Unidos. Estd
disefiada para brindar informacién
actual a las comunidades sobre

las personas y las viviendas, Para
poder tomar buenas decisiones, una
comunidad necesita informacion
precisa y confiable. Al responder a
esta encuesta, usted estd ayudando a
su comunidad a obtener este tipo de
informacién.

£5erdn confidenciales mis respuestas a
esta encuesta?

Asi es. Toda informacion que la Oficina
del Censo de los Estados Unidos
obtenga durante esta encuesta sobre
usted y su vivienda es confidencial
segﬁn‘](a ley (Titulo 13, Cadigo de los
Estados Unidos).

Important
ation From the

Informacién
Importante de la
Oficina del Censo de
los Estados Unidos
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Reminder Letter — Outgoing Envelope

U.S. DEPARTMENT OF COMMERCE AN EQUAL OPPORTUNITY EMPLOYER PRESORTED
Economics and Statistics Administration X
FIRST-CLASS MAIL
U.S. CENSUS BUREAU
POSTAGE & FEES PAID
1201 East 10th Street U.S. Census Bureau
Jeffersonville IN 47132-0001 ‘Permit No. G-58

OFFICIAL BUSINESS
Penalty for Private Use $300

ACS-40(2012) (6-2011)

United States™

Census

Bureay
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Control Treatment: Reminder Letter

UNITED STATES DEPARTMENT OF COMMERCE

Economics and Statistics Administration
U.S. Census Bureau
Washington, DC 20233-0001

OFFICE OF THE DIRECTOR

ACS-20{L){2015)
(5-2015)

A message from the Director, U.S. Census Bureau ...

A few days ago, you should have received instructions for completing the American
Community Survey online. Local communities depend on information from this survey to
decide where schools, highways, hospitals, and other important services are needed. If you
have not already responded, please do so now.

Respond now at https://respond.census.gov/acs
Log in using this user ID:

If we do not receive your response online, we will mail a paper questionnaire to your address.
Your response to this survey is required by law. Your response is critically important to your
local community and your country. Responding promptly will prevent your receiving additional
reminder mailings, phone calls, or personal visits from Census Bureau interviewers.

If you need help completing the survey or have questions, please call 1-800-354-7271.
Thank you in advance for your prompt response.

Sincerely,

O o 5

John H. Thompson
Director, U.S. Census Bureau

37 U.S. Census Bureau



Control Treatment: Questionnaire Package — Outgoing Envelope

U.S. DEPARTMENT OF COMMERCE

Economics and Statistics Administration

U.s. CENSUS BUREAU
1201 East 10th Street
Jeffersonville IN 47132-0001
OFFICIAL BUSINESS
Penalty for Private Use $300

ACS-46(2012) (5-2011)

The American Community Survey
Form Enclosed

YOUR RESPONSE IS
REQUIRED BY LAW

Censiis

Bureay

AN EQUAL OPPORTUNITY EMPLOYER

Questionnaire Package — Return Envelope

OFFICIAL BUSINESS
Penalty for Private Use $300

6385-47(2014) (10-2013)

AN EQUAL OPPORTUNITY EMPLOYER

BUSINESS REPLY MAIL

FIRST-CLASS MAIL  PERMIT NO. 16081  WASHINGTON DC

POSTAGE WILL BE PAID BY THE U.5. CENSUS BUREAU

DIRECTOR

US CENSUS BUREAU

PO BOX 5240

JEFFERSONVILLE IN 47199-5240

PRESORTED
FIRST-CLASS MAIL
POSTAGE & FEES PAID
U.5. Census Bureau
Parmit No. G-58

NO POSTAGE
NECESSARY
IF MAILED
IN THE
UNITED STATES
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Control Treatment: Questionnaire Package — Letter

f"" g\ UNITED STATES DEPARTMENT OF COMMERCE
Economics and Statistics Administration

U.S. Census Bureau

Washington, DC 20233-0001

OFFICE OF THE DIRECTOR

ACS-14(L}{2017)
(6-2016)

A message from the Director, U.S. Census Bureau...

About two weeks ago, the U.S. Census Bureau sent instructions for completing the American
Community Survey to your address. We asked you to help us with this very important survey by
completing it online. But we have not received your response yet.

If you have already completed the survey, thank you very much. If you have not, please complete
the survey soon using ONE of the following two options.

Option 1: Go to https://respond.census.gov/acs to complete the survey online.
Option 2: Fill out and mail back the enclosed questionnaire.

This survey is so important that a Census Bureau representative may attempt to contact you by
telephone or personal visit if we do not receive your response.

The information collected in this survey will help decide where new schools, hospitals, and fire
stations are needed. The information also is used to develop programs to reduce traffic
congestion, provide job training, and plan for the health care needs of the elderly.

The Census Bureau chose your address, not you personally, as part of a randomly selected
sample. You are required by U.S. law to respond to this survey. The Census Bureau is required by
U.S. law to keep your answers confidential. The enclosed brochure answers frequently asked
guestions about the survey.

If you need help completing the survey, please call our toll-free number (1-800-354-7271).
Thank you.

Sincerely,

@ ‘b

John H. Thompson

Director

Enclosures

United States~

Ce

B u census.gov
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Control Treatment: Questionnaire Package — Instruction Card

United States" 3 E

Census American Community Survey

e Bureau

U.5. Department of Commerce | Economics and Statistics Administration

Two Ways to Complete the American Community Survey:

B Option 1 - Go to https://respond.census.gov/acs to complete the survey online. IMPORTANT: You
will need information from the address label on the enclosed questionnaire to log in.

g Option 2 - Fill out the enclosed guestionnaire and mail it back in the postage-paid envelope.

Please choose ONLY one way to respond. If you need help or have guestions about the American Community Survey,
call the toll-free number 1-800-354-7271.

Vea el otro lado para espariol.

ACS-34RM (04/04/2013)

United States" 4 P =
C American Community Survey

U.S. Department of Commerce | Fconomics and Statistics Administration

Hay dos maneras para completar la Encuesta sobre la Comunidad
Estadounidense:

D Opcidn 1- Vaya a https://respond.census.gov/acs para completar la encuesta por Internet en
espafiol. ATENCION: Necesitara informacion que aparece en la etiqueta del cuestionario adjunto
para iniciar la sesion.

/@ Opcidn 2 - Llene y devuelva por correo el cuestionario adjunto en el sobre de envio incluido.

Por favor, escoja SOLAMENTE una manera de responder. Si usted necesita ayuda para llenar la encuesta o tiene
preguntas acerca de |la Encuesta sobre la Comunidad Estadounidense, llame sin cargo al 1-877-833-5625.

See other side for English.

ACS-34RM (04/04/2013)
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Control Treatment: Questionnaire Package— Page One of Questionnaire

™

+&, e American Community Survey

| Start Here o
©

Respond online today at:
https:/lrespond.census.gov/acs

OR
Complete this form and mail it
back as soon as possible.

This form asks for information about the
people who are living or staying at the
address on the mailing label and about the
house, apartment, or mobile home located
at the address on the mailing label.

L1 If you need help or have questions
— [~ about completing this form, please call
—-— 1-800-354-7271. The telephone call is free.

Telephone Device for the Deaf (TDD):
Call 1-800-582-8330. The telephone call is free.

;NECESITA AYUDA? Si usted habla esparniol y
necesita ayuda para completar su cuestionario,
llame sin cargo alguno al 1-877-833-5625.
Usted también puede completar su entrevista
por teléfono con un entrevistador que habla
espanol. O puede responder por Internet en:
https://respond.census.gov/acs

For more information about the American
Community Survey, visit our web site at:
http:/vww.census.gov/acs

° How many people are living or staying at this address?

roam ACS-1(2017)
(03-14-2018]

U.S. DEPARTMENT OF COMMERCE

and

ion
U.S. CENSUS BUREAU

Please print today's date.
Month Day Year

Please print the name and telephone number of the person who is
filling out this form. We will only contact you if needed for official
Census Bureau business.

Last Name

First Name Mi

Area Code + Number

+ INCLUDE everyone who is living or staying here for more than 2 months.

« INCLUDE yourself if you are living here for more than 2 months.

+ INCLUDE anyone else staying here who does not have another place to
stay, even if they are here for 2 months or less.

. DOyNOT INCLUDE anyone who is living somewhere else for more than
2 months, such as a college student living away or someone in the
Armed Forces on deployment.

Number of people

Fill out pages 2, 2, and 4 for everyone, including yourself, who is
living or staying at this address for more than 2 months. Then
complete the rest of the form.

OME No. 0607-0810
OME No. 0607-0938
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Control Treatment: Questionnaire Package - FAQ Brochure (inside)

!“

What is the American Community Survey?

The American Community Survey collects information
about population and housing characteristics for the
nation, states, cities, counties, metropolitan areas, and
communities on a continuous basis. Based on the
American Community Survey, the Census Bureau can
provide up-to-date data about our rapidly changing
country more often than once avery 10 years when the
census is conducted.

How do | benefit by answering the
American Community Swurvey?

Communities need data about the well-being of children,
families, and the older population to provide services to
tham. By 10 the A C Survey
Questionnaire, you are helping your community to
establish goals, identify problems and solutions, and
rfo eof

The data are also used to decide where to locate new
highways, schools, hos pitals, and community centers; 1o
show a large corporation that a town has the workforce
the company needs; and in many other ways.

Do | have to answer the questions on the
American Community Survey?

Yer. Your response to this survey is required by law
(Title 13, US. Code, Sections 141,193, and 221). Titke 13,
as changed by Title 18, imposes a penalty for mot
responding. We estimate this survey will take about 40
minutes to complete.

How will the Census Bureau use the
information that | provide?

The Census Buresu can use the information you provide
for statistical purposes only and cannot publish or release
information that would identify you and your household.
Your information will be used in combination with

from other to produce data for
your community. Similar data will be produced for
communities across the United States.

We may combine your answers with information that
YOou gave to other to enh the

wses of these data. This information will be given the
same protections as your survey information. Based on
the information that you provide, you may be asked to
participate in other Census Bureau surveys that are
voluntary.

Frequently Asked Questions

Will the Census Bureau keep my
information confidential?

Yes. All of the information the Census Bureau collects
for this survey about you and your household Is
confidential by law (Title 13, U.S. Code, Section 9). By
law, every Census Bureau employee—inciuding the
Director as well as avery field representative—has taken
an oath and is subject to a jall term, a fine, or both if he
or she discloses ANY information that could identify you
or your household.

Where can | find more information about
the American Community Survey or get
assistance?

You may visit our Web site census. gov/aecs
or call 1.800-354-7271 if you need assistance or more
information.

Control Treatment: Reminder Postcard
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Control Treatment: Final Reminder Postcard

ACS-23(2015) (7-2015) o UNITED STATES DEPARTMENT OF COMMERCE
f«w\ Economics and Statistics Administration

N . U.5. Census Bureau
%@ j Washington, DG 20233-0001
Sy O OFFICE OF THE DIRECTOR

A message from the Director, U.S. Census Bureau . . .

Within the last few weeks, the U.S. Census Bureau mailed an American Community Survey
questionnaire package to your address. You are required by U.S. law to respond to
this survey. The Census Bureau is required by U.S. law to keep your answers confidential. If
you have already responded, thank you. If you have not, please complete the questionnaire and
send it now, or complete the survey online now at hitps:/respond.census.gov/acs.

Your response is critically important to your local community and to your
country. If you do not respond, a Census Bureau interviewer may contact you by personal

visit to complete the survey.

If you would like to complete the survey by telephone or need assistance, please call our
toll-free number (1-800-354-7271).

Thank you.
-

John H. Thompson
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Appendix B. Softened Revised Design Treatment Materials

Softened Revised Design Treatment: Initial Mailing— Outgoing Envelope

neany e—
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y i : PRESORTED
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US. Census Bureau

@ — it No. G-5
a’%%"j Bureay Permit No. G-58

U.S. Department of Commerce
Economics and Statistics Administration
U.5. Census Bureau

National Processing Center

1201 E. 10th 5t

Jeffersonville, IN 47132-0001

OFFICIAL BUSIMESS
Penalty for Private Use: $300

AN EQUAL OFPORTUNITY EMPLOYER
ACS-44IMDOSMS (12-2016)

OPEN IMMEDIATELY

YOUR RESPONSE
IS IMPORTANT TO
YOUR COMMUNITY.
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Softened Revised Design Treatment: Initial Mailing— Letter

If’"“\ United States-
'%Eé ) Censu

L5, Census Bureau
Washington, DC 20233

A Message From John H. Thempson, Director of the U.S. Census Bureau:

Your address has been randomly selected by the U.S. Census Bureau to participate in the
American Community Survey. The Census Bureau conducts this survey each year to give our
country an up-to-date picture of how we live — including our education, housing, and jobs.

Communities across the country rely on information from this survey to decide where important
services are needed, including:

* Improving roads and reducing traffic
¢ Building schools
« Planning for the health care needs of the elderly

Respond now at https://respond.census.gov/acs

Because your household has been asked to participate on behalf of your community, it is vital
that you complete this survey to help meet critical needs in your area. Your response is required
by U.S. law.

If you are unable to complete the survey online, we will send you a paper questionnaire in a
few weeks. The Census Bureau is using the Internet to collect this information to conserve natural
resources, save taxpayers money, and process data more efficiently.

If you need help completing the survey or have questions, please call our toll-free number
1-800-354-7271.

Thank you in advance for your prompt response.
Sincerely,

John H. Thompson

Director, U.5. Census Bureau

Enclosures
American community survey data help determine the annual distribution of
more than $400 billion in federal funds to communities nationwide.

ACS-13{LGEMS (2-2017)
CeEnsus.gov

45 U.S. Census Bureau



Will my response be confidential?

Yes. The information you provide will help create a picture of your community, but it cannot be
used to identify you. By law (Title 13, U.S. Code, Section 9), all of the information the Census Bureau
collects for this survey is completely confidential, and millions of people securely participate in the
survey each year. Census Bureau employees are subject to a $250,000 fine and/or up to five years in
prison if they disclose any information that could identify you.

Am | required to fill out this survey?

Yes. Your response to this survey is required by law (Title 13, U.S. Code, Sections 141, 193, and 221).
As a randomly selected representative of your community, you are the voice of your neighbors and
peers. To create an accurate picture of your community, it is critical that you respond.

How will the Census Bureau use the information | provide?

Your confidential response will be aggregated with information from other nearby households to
produce a portrait of your community. This information is made freely accessible to government
leaders, businesses, nonprofit organizations, and the public at large.

Based on the information you provide, you may be asked to participate in other Census Bureau
surveys that are voluntary. We may combine your answers with information that you gave to other
agencies to enhance the statistical uses of these data. This information will be given the same
protection as your survey response.
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Softened Revised Design Treatment: Initial Mailing— Instruction Card

C United States™

ensus

e Bureau

LUl https://respond.census.gov/acs

AHORA

Guarde esta tarjeta.

Complete la Encuesta sobre la Comunidad Estadounidense en Internet.

Si usted necesita ayuda o tiene preguntas acerca de la encuesta,
por favor llame al 1-877-833-5625.

Necesitara la informacion de la etiqueta de direccion en el otro lado de esta tarjeta para iniciar

|a sesion en Internet.

See the other side for English.

CU“itEd States” Complete the American Community Survey online.

ensus

o= Bureau

RESPOND

NOW

https://respond.census.gov/acs

If you need help or have questions, please call 1-800-354-7271.

ACS-34IM{X)5M (05/2015)

47

Keep this card.

You will need information from the
address label on this card to log in.

Vea el otro lado para espanol.

U.S. Census Bureau



Softened Revised Design Treatment: Initial Mailing— Multilingual Brochure (backside when

unfolded)

The U.S, Census Bureau is conducting
the American Community Survey

In a few days you will receive

an American Community Survey
questionnaire in the mail. Because
you are living in the United States,
you are required by law to respond

to this survey. If you have guestions
about the form, please call us toll-free
at 1-800-354-7271.

What is the American Community
Survey?

The American Community Survey is
an important survey conducted by
the Census Bureau. It is designed to
give communities current information
about its people and housing.

In order to make well-informed
decisions, a community needs
accurate and reliable information.

By responding to this survey, you are
helping your community to get this
kind of information.

Will my answers to this survey be kept
confidential?

Yes. All of the information the
Census Bureau collects for this survey
about you and your household is
confidential by law (Title 13, United
States Code).

La Oficina del Censo de los Estados
Unidos estd realizando la Encuesta
sobre la Comunidad Estadounidense

Enunos dias, recibird por correo un
cuestionario de la Encuesta sobre la
Comunidad Estadounidense. Como usted
esta viviendo en los Estados Unidos, la ley
exige que usted responda a esta encuesta.
Si tiene pr sobre el i i
lldmenos al 1-B77-833-5625 para hablar
con uno de nuestros empleados que habla
espafiol. La llamada es gratis. El empleado
podrd contestar sus preguntas o usted
podrd la por fi

LQué es la Encuesta sobre la
Comunidad Estadounidense?

La a sobre la C idad
Estadounidense es una encuesta
importante realizada por la Oficina
del Censo de los Estados Unidos. Estd
disefiada para brindar informacién
actual a las comunidades sobre

las personas y las viviendas, Para
poder tomar buenas decisiones, una
comunidad necesita informacion
precisa y confiable. Al responder a
esta encuesta, usted estd ayudando a
su comunidad a obtener este tipo de
informacion.

LSerdn confidenciales mis respuestas a
esta encuestal

Asi es. Toda informacién que la Oficina
del Censo de los Estados Unidos
obtenga durante esta encuesta sobre
usted \]( su vivienda es confidencial
segun la ley (Titulo 13, Codigo de los
Estados Unidos).
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Softened Revised Design Treatment: Reminder Letter — Outgoing Envelope
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Ec s and 5 ation
US. Cencus Buresu
Processing Center
1201 E. 10th Se.
Jeffarsorvilla, IN 47132-0001

OFFICIAL BUSINESS
Panalty for Privata Usa 3300

AN EQUAL CPPORTUNITY EMPLOYER
ACSANNEMS (2.2017)
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Softened Revised Design Treatment: Reminder Letter
N Census
(&) | cefis

U.5. Cansus Buroau
Washington, DT 20233

A Message From John H. Thompson, Director of the U5, Census Bureau:

A few days ago, you should have received instructions for completing the American Community Survey
online. Local communities depend on information from this survey to decide where schools,

highways, hospitals, and other important services are needed. If you have not already responded,

please do so now.

Respond now at https://respond.census.gov/acs
Log in using this user ID:

If we do not receive your response online, we will mail a paper questionnaire to your address.

Your response is critically important to your local community and your country and i required by
law. Responding promptly will prevent your receiving additional reminder mailings, phone calls, or
personal visits from Census Bureau interviewers.

If you need help in completing the survey or have questions, please call our toll-free number
1-800-354-7271.

Thank you in advance for your prompt response.
Sincerely,

Johin H. Thompson
Director, U.5. Census Bureau

ACL- N FME O30T
CENSUS. QoV
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Softened Revised Design Treatment: Questionnaire Package —Outgoing Envelope

neamg
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f Q“\ United States~
<) Census

U.S. Department of Commerce
Economics and Statistics Administration
U.5. Census Bureau

National Processing Centar

1201 E. 10th St.

Jeffersonwille, IN 47132-0001

OFFICIAL BUSINESS
Penalty for Private Use: $300

AN EQUAL OPPORTUNITY EMPLOYER
ACSASEMS (12-2014)

U.5. CENSUS FORM ENCLOSED

YOUR RESPONSE
IS IMPORTANT TO
YOUR COMMUNITY.

Questionnaire Package — Return Envelope

AN EQUAL OPPORTUNITY EMPLOYER

OFFICIAL BUSINESS
Panalty for Private Use $300

6385-47(2014) (10-2013)

BUSINESS REPLY MAIL

FIRST-CLASS MAIL  PERMIT NO. 16081  WASHINGTON DC

POSTAGE WILL BE PAID BY THE U.S. CENSUS BUREAU

DIRECTOR

US CENSUS BUREAU

PO BOX 5240

JEFFERSONVILLE IN 47199-5240

PRESORTED
FIRST-CLASS MAIL
POSTAGE & FEES PAID
US. Census Bureau
Permit No. G-58

OPEN IMMEDIATELY

MO POSTAGE
NECESSARY
IF MAILED

IN THE
UNITED STATES

51

U.S. Census Bureau



Softened Revised Design Treatment: Questionnaire Package — Letter

%) | ez

US. Cansus Buraau

Washington, DC 20223

A Meszage From John H. Thompson, Director of the U.S. Census Bureauw:

The U.S. Census Bureau recently sent you a request to complete the American Community Survey
online. f you have not already responded to this important survey, please do so now.

Complete the survey using OMNLY OME of the following options:

« Respond online at https://respond.census.gov/acs

e If you are unable to respond online, please fill out and
mail back the enclosed questionnaire.

Your response is important te your community.
The Census Bureau has randomly selected your address to receive this survey as part of a nationally

representative sample. You are reqguired by U.5. law to respond to this survey. Because you will

be providing important information on behalf of your community, it is vital that you complete this
survey to help meet critical needs in your area — including determining where to locate new schools,
hespitals, and fire stations.

If you do not respond promptly, a Census Bursau interviewer may contact you to complete the survey.

Your answers are completely confidential.
By law, the Census Bureau cannot publish or release information that would identify you
or your housshold.

if you need help completing the survey or have guestions, please call our toll-free number
1-800-354-7271.

Thank you for your prompt response.
Sincerely,

7
.£}/4 v“'}d/ ﬁb._._

John H. Thompson
Director, U.5. Census Bureau
Enclosures

ALCS- HCLNEMES (3-301T)
CEnsus.gov
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Softened Revised Design Treatment: Questionnaire Package —Instruction Card

CUnited States™

ensus

Two ways to respond: Select only one.

Option One (recommended)

R oo https://respond.census.gov/acs

V' — N Important: You will need information from the address label on the enclosed questionnaire to log in.

\ j Option Two
2 Complete and return the enclosed questionnaire.

Vea el otro lado para espaiiol. If you need help or have questions about the American Community Survey, please call 1-800-354-7271.

C United States”

ensus

Hay dos maneras de responder: Seleccione sélo una.

Opcién Una (recomendada)

R vayaa https://respond.census.gov/acs

A Importante: Usted necesitard la informacidn de la etiqueta de direccion en el cuestionario adjunto para iniciar la sesion de Internet.

0\[ j Opcién Dos
1 Complete y devuelva el cuestionario adjunto.

See other side for English. Sl usted necesita ayuda o tiene preguntas acerca de la Encuesta sobre la Comunidad Estadounidense,
por favor llame al 1-877-833-5625.

53 U.S. Census Bureau



Softened Revised Design Treatment: Questionnaire Package - Page One of Questionnaire

YN

&, e American Community Survey

| Start H e re

Respond online today at:
https:/frespond.census.gov/acs

OR
Complete this form and mail it
back as soon as possible.

This form asks for information about the
people who are living or staying at the
address on the mailing label and about the
house, apartment, or mobile home located
at the address on the mailing label.

ﬂ If you need help or have questions

about completing this form, please call
— 1-800-354-7271. The telephone call is free.

Telephone Device for the Deaf (TDD):
Call 1-800-582-8330. The telephone call is free.

NECESITA AYUDA? Si usted habla espanol y
necesita ayuda para completar su cuestionario,
llame sin cargo alguno al 1-877-833-5625.
Usted también puede completar su entrevista
por teléfono con un entrevistador que habla
espanol. O puede responder por Internet en:
https://respond.census.gov/acs

For more information about the American
Community Survey, visit our web site at:
http:/Avww.census.gov/acs

° How many people are living or staying at this address?

U.S. DEPARTMENT OF COMMERCE

and

ion
U.5. CENSUS BUREAU

Please print today's date.
Month Day Year

Please print the name and telephone number of the person who is
filling out this form. We will only contact you if needed for official
Census Bureau business.

Last Name

First Name Mi

|

Area Code + Number

+ INCLUDE everyone who is living or staying here for more than 2 months.

+ INCLUDE yourself if you are living here for more than 2 months.

+ INCLUDE anyone else staying here who does not have another place to
stay, even if they are here for 2 months or less.

. DOYNOT INCLUDE anyone who is living somewhere else for more than
2 months, such as a college student living away or someone in the
Armed Forces on deployment.

Number of people

roam ACS-1(2017)
03-14-2016) OME No. 0807-0936

Fill out pages 2, 2, and 4 for everyone, including yourself, who is
living or staying at this address for more than 2 months. Then
complete the rest of the form.

OME No. 0607-0810
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Softened Revised Design Treatment: Reminder Postcard

L SR ) B

® | canms e
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Complete and mai back your paper questionnaire now.
Or respond at https/irespond census gowfacs

ln“uamwuu. 2 Censes Bureay Interviewsr may

by personal visit uqll.nh-ny fyw-wihmwvumm
need asistance, please Cafl our tolfree rumber

Thaek you,

P2ty

¥ | "}' Y-

Joha H

Dicector, US. Buresy
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Softened Revised Design Treatment: Final Reminder Postcard

f"&\ United States"
&, | Census

Bureau
U.S. Department of Commerce
Economics and Statistics Administration
U.S. Census Bureau
National Processing Center
1201 E. 10th St.
Jeffersonville, IN 47132-0001

OFFICIAL BUSINESS
Penalty for Private Use: $300

Censtis

Now is the time to respond.

The U.5. Census Bureau has sent you several requests to complete the American Community
Survey. If you have not already responded, it is imperative that you complete this survey now.

PRESORTED
ST-CLASS MAIL
POSTAGE & FEES PAID

Permit No. G-58

Complete and mail back your paper questionnaire now.
Or respond at https://respond.census.gov/acs

If you do not respond promptly, a Census Bureau interviewer may contact you to complete the
survey.

If you need help completing the survey or have guestions, please call our toll-free number
1-800-354-7271.

Thank you,
; )
@ b h—
John H. Thompson
Director, U.5. Census Bureau

56
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Appendix C. Partial Redesign Treatment Materials

Partial Redesign Treatment: Initial Mailing— Outgoing Envelope

NEQNY E——

SNHSu9)

-59Je}s pajiup

" : US. Census Burezu
k j —— Bureay Permit No. G-53
Hoares of

U.5. Department of Commerce
Economics and Statistics Administration
U.5. Census Bureau

Natienal Processing Center

1201 E. 10th 5¢.

Jeffersanville, IN 47132-0001

OFFICIAL BUSINESS
Penalty for Private Use: $300

7 i : PRESORTED
XN | céhishe TR

AN EQUAL OPPORTUNITY EMPLOYER
ACS-44IMDOSMS (122016

OPEN IMMEDIATELY

YOUR RESPONSE
IS IMPORTANT TO
YOUR COMMUNITY.
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Partial Redesign Treatment: Initial Mailing— Why We Ask Brochure (front)
United States*

Census

Bureau

How Your Responses Help America

The American Community Survey (ACS) provides vital information that public officials,
planners, and entrepreneurs use to assess the past and plan the future. When you respond
to the ACS, you are doing your part to help your community plan hospitals, support school
lunch programs, improve emergency services, build bridges, inform businesses looking to
add jobs and expand to new markets, and more. Respond at
https://respond.census.gov/acs today.

What we ask about How your responses help

Employment
= Unemployment = Develop programs to boost
= Not in labor force Eriplela

= Pinpoint areas of growth to help
* Weeks and hours worked businesses choose new locations.

= |Industry and occupation = Help governments plan
unemployment programs and
services.
Education
= School enrollment, = Help communities measure how
private vs. public well educational resources are
= [nformation on students, servu:lg their popul:’:\tlons.
at all educational levels = Identify the educational and
« Completed level of traflnmg needs of adults.
education = Bridge gaps between the levels

of education completed by workers
and educational requirements for
employers.

Veterans

= Military service = Help the.g.overlnm?cnt ar?df

; : communities plan for the future
- Veteran.perlod of service health care of veterans.
= VA service-connected

disability rating = \F:Latzrgﬂg fund job training for

= |Improve the home loan guarantee
program for veterans.

Income and Housing
Costs » Help gauge the need for economic
and housing assistance.

= Provide the only source of community
data on the population and
characteristics of people who live in
poverty.

= Provide a measure of housing
affordability.

= |ncome sources
= Living expenses

58 U.S. Census Bureau



Partial Redesign Treatment: Initial Mailing— Why We Ask Brochure (back)

Commuting

= Where people work

= Commuting time to work
= Mode of transportation

Disability and
Health Insurance

= Difficulty with specific
daily living tasks

= Health insurance
enrollment and type

Housing Characteristics

= Plumbing, kitchen
facilities, and other
housing features

= Housing size and age

Owners and Renters

= Own vs. rent home

= Amount of monthly rent
= Property value

People and Relationships
= Age

= Sex (

= Race

= Hispanic origin

= Relationship to
household members

Provide precise data crucial for
planning improvements to roads
and mass transit.

Help develop transportation
networks and services.

Create emergency response
strategies.

Help communities plan transportation,
employment programs, and public
service accessibility for people with
disabilities.

Attract businesses that serve people
with disabilities.

Show which groups are at risk for
limited health care access and poor
health outcomes.

Help identify areas with
substandard housing.

Identify which communities are
eligible for housing programs that
help people afford decent, safe,
and sanitary housing.

Help communities plan recovery
efforts after disasters.

Analyze housing affordability and
allocate assistance programs.

Help governments understand local
housing market changes and monitor
affordability.

Supply businesses with data to
design and market homes.

| | - -]

Help monitor the well-being and
discrimination of people.

Administer funds and services to
people needing assistance.

Help businesses evaluate local
market demands for products and
services.

U.S. Department of Commerce
Economics and Statistics Administration
U.S. CENSUS BUREAU

census.gov

United States™

Census

eassssssss—— Bureau

W f@TPin

ACS-8IMOODTR _ (10-2016)
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Partial Redesign Treatment: Initial Mailing — Letter

United Stateg-

%) ‘ Census

5. Census Bureau
Washington, DC 20233

A Message From John H. Thompsan, Director of the U.S. Census Bureau:

Your address has been randomly selected by the U.5. Census Bureau to participate in the
American Community Survey. The Census Bureau conducts this survey each year to give our
country an up-to-date picture of how we live — including our education, housing, and jobs.

Communities across the country rely on information from this survey to decide where important
services are needed, including:

s Improving roads and reducing traffic
+ Building schools
+ Planning for the health care needs of the elderly

Respond now at https://respond.census.gov/acs

Because your household has been asked to participate on behalf of your community, it is vital
that you complete this survey to help meet critical needs in your area. Your response is required
by U.S. law.

If you are unable to complete the survey online, we will send you a paper questionnaire in a
few weeks. The Census Bureau is using the Internet to collect this information to conserve natural
resources, save taxpayers money, and process data more efficiently.

If you need help completing the survey or have questions, please call our toll-free number
1-800-354-7271.

Thank you in advance for your prompt response.
Sincerely,

John H. Thompson

Director, U.5. Census Bureau

Enclosures
American community survey data help determine the annual distribution of
more than $400 billion in federal funds to communities nationwide.

ACS-1ILNEMET [ 2117}
CENSUs.gov
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Will my response be confidential?

Yes. The U.S. Census Bureau is required by law to protect this information. The Census Bureau is not
permitted to publicly release your responses in a way that could identify you. We are conducting this
survey under the authority of Title 13, United States Code, Sections 141 and 193. Federal law
protects your privacy and keeps your answers confidential (Title 13, United States Code, Section 9).
Per the Federal Cybersecurity Enhancement Act of 2015, your data are protected from cybersecurity
risks through screening of the systems that transmit your data.

Am | required to fill out this survey?

Yes. Your response to this survey is required by law (Title 13, U.S. Code, Sections 141, 193, and 221).
As a randomly selected representative of your community, you are the voice of your neighbors and
peers. To create an accurate picture of your community, it is critical that you respond.

How will the Census Bureau use the information | provide?

Your confidential response will be aggregated with information from other nearby households to
produce a portrait of your community. This information is made freely accessible to government
leaders, businesses, nonprofit organizations, and the public at large.

Based on the information you provide, you may be asked to participate in other Census Bureau
surveys that are voluntary. We may combine your answers with information that you gave to other
agencies to enhance the statistical uses of these data. This information will be given the same
protection as your survey response.

It is important that we hear frem all respondents. If you would rather respond in a
different language, please use the following resources:

Complete la Encuesta sobre la Comunidad Estadounidense en Intemnet:
https://respond.census.gov/acs

Si tiene preguntas sobre el cuestionario, llimenos al 1-877-833-5625 para
hablar con uno de nuestros empleados que hablz espafiol. Lz llamada es gratis.

L I-{E TR PSSR ¢ AT RRT RIS - 1-800-638-5045. HTMFHE SRS T IEA RS e
Tel¥E - AR R RE R o [ A e

MEu quy vicd thac mdc v& mBu don, xin god chdng tdi thea si dién thoal midn phi 1-877-221-9436. Ban ciu hdi kho
sét chi cd bling tiéng Anh,

AHEETA COCTABNEHA TOALKD HA AHMAMACKOM AaLke. MMo3soHuTe no BecnaaTHOMY HoMepy 1-B66-225-2297, 1 Bam
OTBETHT PYCCKOMOBORALMIA COTRY AHNK,

SRENEEHEEH ASLHOH=HEHEE FEHI NS AALEZ 0 RUSNE FE E81-
BOO-TT26TEEIR E HE E FAMNL B0 BEE 2 I 58 el = s

ACS-1ILGEMSD [3-2017)
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Partial Redesign Treatment: Initial Mailing— Instruction Card

CU“itEd States™ Complete the American Community Survey online.

ensus

s Bureau

Keep this card.

You will need information from the
address label on this card to log in.

Vaa &l otre lads para szpansl.

https://respond.census.gov/acs

Hf you need help or have questions, please call our toll-free number 1-800-354-7271.

ACS-3AMEM (037201 T)

c United States”

ensus

— Cureau

Complete la Encuesta scbre la Comunidad Estadounidense en Internet.

https://respond.census.gov/acs

5i usted necesita ayuda o tiene preguntas acerca de la encuesta,
por favor llame sin cargo al 1-877-833-5625.

Guarde esta tarjeta.
Mecesitara la informacion de la etiqueta de direccion en el otro lado de esta tarjeta para iniciar
la sesién en Intemet.

See the other side for English.

62 U.S. Census Bureau



Partial Redesign Treatment: Reminder Letter — Outgoing Envelope

ITER

EOITIS PN

f"‘" \ PRESORTED
Y FIRST-CLASS MAIL
ens POSTAGE & FEES PAID
U5, Census Bursau
Pormit Moo G50

U.5. Department of Commerce
Economics and Statistics Administration
U.5. Census Bureau

Mational Processing Center

1201 E. 10th St.

Jefiersonwille, [N 47132-0001

OFRACIAL BUSINESS
Penalty for Private Use 3300

AN EQUAL OPPORTUNITY EMPLOYER
ACS 4OP0EMS 2-2017)
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Partial Redesign Treatment: Reminder Letter

{5@ \ Cehslie

L5, Census Bureau

Washington, DC 20233

A Meassage From John H. Thoempson, Director of the U5, Census Bureau:

A few days ago, you should have received instructions for completing the American Community Survey
online. Local communities depend on information from this survey to decide where schools,

highways, hospitals, and other important services are needed.  you have not already responded,
please do so now.

Respond now at https://respond.census.gov/acs
Log in using this user ID:

If we do not receive your response online, we will mail a paper questionnaire to vour address.

Your response is crtically important to your lecal community and your country and is reguired by
law. Responding promptly will prevent your receiving additional reminder mailings, phone calls, or
personal visits from Census Bureau interviewers.

If you need help in completing the survey or have questions, please call our toll-free number

1-800-354-7271.

Thank you in advance for your prompt responsa.
Sincerely,

7
I{; = %/-—-__

John H. Thompson
Dhrector, U.S. Census Bureau

ACS-JOLGENE AR
census.gov
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Partial Redesign Treatment: Questionnaire Package — Outgoing Envelope

neEaing

.Sejelg pauunj

) | censiE
k%d j — Bureau

U.5. Department of Commerce
Economics and Statistics Administration
U.5. Census Bureau

National Processing Center

1201 E. 10th 5t

Jeffersonville, IN 47132-0001

OFFICIAL BUSINESS
Penalty for Private Use: $300

AN ECUAL OPPORTUNITY EMPLOYER
ACSALDOEMS (12-2014)

U.5. CENSUS FORM ENCLOSED

YOUR RESPONSE
IS IMPORTANT TO
YOUR COMMUNITY.

Questionnaire Package — Return Envelope
AN EQUAL OPPORTUNITY EMPLOYER

OFFICIAL BUSIMNESS
Ponalty for Private Use $300

6385-47(2014) (10-2013)

BUSINESS REPLY MAIL

FIRST-CLASS MAIL  PERMIT NO. 16081  WASHINGTON DC

POSTAGE WILL BE PAID BY THE U.S. CENSUS BUREAU

DIRECTOR

US CENSUS BUREAU

PO BOX 5240
JEFFERSONVILLE IN 47199-5240

PRESORTED
FIRST-CLASS MAIL
POSTAGE & FEES PAID
LS. Census Bureau
Permit No. G-58

OPEN IMMEDIATELY

NO POSTAGE
NECESSARY
IF MAILED
IN THE
UNITED STATES

65
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Partial Redesign Treatment: Questionnaire Package — Letter

FEYAY United States”
gj@ | Census

U5, Census Bureau

Washington, D 20233

A Message From John H. Thompson, Director of the LS. Census Bureau:

The U5, Census Bureau recently sent you a request to complete the American Community Survey
online. f you have not already responded to this important survey, please do so now.

Complete the survey using ONLY ONE of the following options:

¢ Respond online at https://respond.census.gov/acs

o If you are unable to respond online, please fill out and
mail back the enclosed questionnaire.

Your response is important to your community.
The Census Bureau has randomly selected your address to receive this survey as part of a nationally

representative sample. You are reguired by U5, law to respond to this survey. Because you will

be providing important information on behalf of your community, it is vital that you complete this
survay to help meest cntical needs in your area — including determining where to locate new schoals,
hospitals, and fire stations.

If you do not respond promptly, a Census Bureau interviewer may contact you to complete the survey.

Your answers are completely confidential.
By law, the Census Bureau cannot publish or release information that would identify you
or your household.

f you need help completing the survey or have guestions, please call our toll-free number

1-B00-354-7271.

Thank you for your prompt responss.
Sincerely,
OV th—

John H. Thompson
Dhrector, U.5. Census Bureau

Enclosures

ACS-THLEME -0
Census.gowv
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Partial Redesign Treatment: Questionnaire Package —Page One of Questionnaire

q " U.S. DEPARTMENT OF COMMERCE
CUnlted States Economics and Statistics Administration

U.S. CENSUS BUREAU

— Bureau

ensus The American Community Survey

ACS 919 99@ @97 @5 111 1leel 1@
80000-00110
SEQea3-ae0a17

IIIIII|I|IIII|II|I|II|I|IIIIIIIIlIlIIIIIIIII”III”Illl
TO THE RESIDENT OF:

123 ANY ST

ANY TOWN US 69123-9999

How to respond to this survey: How this survey is done:

We wrote to you earlier with a request to respond Each month we survey thousands of randomly selected
online. We are sending this paper questionnaire to all addresses in every region of the U.S. to learn how
households that have not yet responded because we communities are changing.

realize not everyone can or wants to respond over the

Internet. If you would rather complete this survey online, | | The American Community Survey (ACS) is one of only a few
please go to https://respond.census.gov/acs surveys for which all recipients are required to respond. The
If you need help or have guestions about completing this form, Census Bureay and its staff are also rqulredlby law to protect
please call toll-free 1-800-354-7271. Telephone Device for Deaf the confidentiality of responses, and no individual can be
(TDD) call toll-free 1-800-582-8330. identified in the statistics produced from this survey. An
iNecesita ayuda? Llame sin cargo alguno al 1-877-833-5625. explanation of the ACS is available at

http://www.census.gov/acs/

Let's get started: Next, tell us how many people are living or staying at this address.
First, please print the name and telephone number of the

e . ) Include everyone who is living or staying here for more than 2 months.
person who is filling out this form. We will only contact you if : Y g ¥ing

« Include yourself if you are living here for more than 2 months.

needed for official Census Bureau business. « Include anyone else staying here who does not have another place to
stay, even if they are here for 2 months or less.
Last Name + Do not incdude anyone who is living somewhere else for more than 2

months, such as a college student living away or someone in the
Armed Forces on deployment.

First Name M Number of people

Area Code + Number
Fill out pages 2, 3, and 4 for everyone, including yourself,
who is living or staying at this address for more than 2
months. Then complete the rest of the form.
rornv ACS-1(X)DMM OME No. 0607-0810
(09-26-2016) Draft 7 OME No. 0607-0936
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Partial Redesign Treatment: Reminder Postcard

Final Reminder Letter — Outgoing Envelope

NI/

U.5. Department of Commerce

(%) | consus

wlaruoralle, B L LY OCER

WAL TP
Pasaty b M wms e LD

Unised Statet”
Census
Dast tesdent
The US. Conta Butesu bt serdt you repeated requests 1o complete the

H you have rot sleady responded, t
rrpasative that you complate i sunvey sow.

Complete and mall back your paper questionnaire now.
Or respond at htps/frespond.consus.gowacs

s %\s ‘ cémfssﬁj‘ FINAL NOTICE

i you do sot respond now. & Cenaus Buress interviewer may contact you
by personal visit 20 complete the survey. If you wouic Lie 5o complete e
: b 'n’(’;-‘:ro OF need MsENCe, Dlease Call Out 108-deee rumbet

7';)’& you
ON - o~

John M, Thomeson
Dienctar, US. Conun Buresy

iy

Respond Now

Economics and Statistice Administration

U.5. Census Bureau
Mational Processing Center
1201 E. 10th 5t.
Jeffersomville, IN 47132-0001

OFRACIAL BUSINESS
Penalty for Private Use $300

AN EQUAL OPPORTUNITY EMPLOYER

ACS41POEMSZ (2-201T)

68

PRESORTED
FIRST-CLASS MAIL

POSTAGE & FEES PAID
U5, Consus Burcay
Permit Moo G-58
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Partial Redesign Treatment: Final Reminder Letter
FEYAY United -
(%) | Cefists

'"rrul!'f

U5, Census Bureau
Washingten, DC 20233

The .5, Census Bureau has sent you several requests to complete the American Community Survey.
f you have not already responded, it 1s important that you complete this survey now.

Complete and mail back your paper questionnaire now.
Or respond at https://respond.census.gov/acs
Log in using this user ID:

If you de not respond promptly, 3 Census Bureau interviewsr may contact you to complete the survey.

If you need help completing the survey or have guestions, please call our tollfree number
1-800-354-7271.

Thank you.

Sincerely,
O th—

John H. Thompson
Dhirector, U.S. Census Bureau

Now is the time to respond.

ACS-THLENED 2-3017)
census.gov
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Appendix D. Full Redesign Treatment Materials

Full Redesign: Initial Mailing— Outgoing Envelope

_/ neang Y
SHSua)
.509]e]S] pajiun
» United States~ PRESORTED
(&%) | ceisiiz S MPORTANT To
e YOUR COMMUNITY. L et RO

U.S. Department of Commerce
Economics and Statistics Administration
U.S. Census Bureau

National Processing Center

1201 E. 10th St

Jeffersonville, IN 47132-0001

OFFICIAL BUSINESS
Penalty for Private Use $300

AN EQUAL OPPORTUNITY EMPLOYER
ACS-46IM(X)DTR (10-2016)
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Full Redesign: Initial Mailing— Why We Ask Brochure

United States*

Census

Bureau

How Your Responses Help America

The American Community Survey (ACS) provides vital information that public officials,
planners, and entrepreneurs use to assess the past and plan the future. When you respond
to the ACS, you are doing your part to help your community plan hospitals, support school
lunch programs, improve emergency services, build bridges, inform businesses looking to
add jobs and expand to new markets, and more. Respond at

https://respond.census.gov/acs today.

What we ask about

Employment

= Unemployment

= Not in labor force

= Weeks and hours worked
= |ndustry and occupation

Education

= School enrollment,
private vs. public

* Information on students,
at all educational levels

= Completed level of
education

Veterans
= Military service
= Veteran period of service

= VA service-connected
disability rating

Income and Housing
Costs

= |[ncome sources
= Living expenses

How your responses help

Develop programs to boost
employment.

Pinpoint areas of growth to help
businesses choose new locations.
Help governments plan
unemployment programs and
services.

Help communities measure how
well educational resources are
serving their populations.

Identify the educational and
training needs of adults.

Bridge gaps between the levels
of education completed by workers
and educational requirements for
employers.

Help the government and
communities plan for the future
health care of veterans.

Plan and fund job training for

veterans. - T
Improve the home loan guarantee aA 7 P Yy
program for veterans.

Help gauge the need for economic
and housing assistance.

Provide the only source of community
data on the population and

characteristics of people who live in
poverty.

Provide a measure of housing
affordability.
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Commuting

= Where people work

= Commuting time to work
= Mode of transportation

Disability and
Health Insurance

= Difficulty with specific
daily living tasks

= Health insurance
enroliment and type

Housing Characteristics

s Plumbing, kitchen
facilities, and other
housing features

= Housing size and age

Owners and Renters

= Own vs. rent home

= Amount of monthly rent
= Property value

People and Relationships
= Age

= Sex (

= Race

= Hispanic origin

= Relationship to
household members

United States™

Census

Full Redesign: Initial Mailing— Why We Ask Brochure (back)

Provide precise data crucial for
planning improvements to roads
and mass transit.

Help develop transportation
networks and services.

Create emergency response
strategies.

Help communities plan transportation,
employment programs, and public
service accessibility for people with
disabilities.

Attract businesses that serve people
with disabilities.

Show which groups are at risk for
limited health care access and poor
health outcomes.

Help identify areas with
substandard housing.

Identify which communities are
eligible for housing programs that
help people afford decent, safe,
and sanitary housing.

Help communities plan recovery
efforts after disasters.

Analyze housing affordability and
allocate assistance programs.

Help governments understand local
housing market changes and monitor
affordability.

Supply businesses with data to
design and market homes.

| ] |

Help monitor the well-being and
discrimination of people.

Administer funds and services to
people needing assistance.

Help businesses evaluate local
market demands for products and
services.

U.S. Department of Commerce
Economics and Statistics Administration
1.5. CENSUS BUREAU

Bureau Census.gov

W fETPin
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&, Census

U5, Census Bureau
‘Washington, DC 20233

| am writing to request your help with the American Community Survey. The Census Bureau conducts this
survey each year to give our country an up-to-date picture of how we Iive — including information about
our education, housing, and jobs. Communities across the country rely on information from this survey to
decide where important services are needed, including roads, schools, hospitals, and veterans' services.
Your address has been selected to represent your community.

The Census Bureau would prefer that you answer this survey online using the secure website and
Usar ID provided below. Answering online saves taxpayer money, conserves natural resources, and
makes processing the results quicker and more efficient.

Respond at https://respond.census.gov/acs
Log in using this User ID:

| would appreciate you completing this survey for all people lving at this address to help identify critical
needs in your area. | realize that not everyone i comfortable responding online. If you are unable to
complete the survey online, the Census Bureau will send you a paper guestionnaire in about 3 weeks.
Your response 1s required by law (Trde 13, LS. Code).

The enclosed brochure, "How Your Responses Help America,” explains more about why particular
questions are included in this survey. If you need help completing the survey or have questions, please
call our tollree number 1-800-354-7271.

Thank you in advance for your prompt response.
Sincarely,
e %_’,———‘
» /}/
John H. Thompson
Dwrector, U.5. Census Bureau

Enclosura
The American Community Survey helps determine the annual distribution of
more than $400 billion in federal funds to communities nationwide.

ACS-IHLXROTR 3-2007) Census.gov
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Will my response be confidential?

Yes. The U.5. Census Bureau s reguired by law to protect this information. The Census Bureau is not
permitted to publicly release your responses in a way that could identify you. We are conducting this
survey under the authorty of Trtle 13, United States Code, Sections 141 and 193. Federal law protects
your privacy and keeps your answers confidential (Trde 13, United States Code, Section 9). Per the
Federal Cybersecurity Enhancement Act of 2015, your data are protected from cybersecurity nisks
through scresning of the systems that transmit your data.

Am | required to answer this survey?

Yes. Your response to this survey is required by law (Title 13, U.5. Code, Sections 141, 193, and 221).
As a selected representative of your community, you are the woice of your neighbors and peers. To
create an acourate picture of your community, it is critical that you respond.

How will the Census Bureau use the information | provide?

Your confidential response will be combinad with information from other nearby households to
produce a portrait of your community. This combined information is made freely accessible tw
government leaders, businesses, nonprofit organizations, and the public at large.

Based on the information you prowvide, you may be asked to participate in other Census Bureau
surveys that are voluntary. We may combine your answers with information that you gave to other
agencies to enhance the statstical uses of these data. This information will be given the same
protection as your survey response.

It is important that we hear from all respondents. If you would rather respond in a
different language, please use the following resources:

Complete la Encuesta sobre la Comunidad Estadounidense en Intermet:
https://respond.census.gov/acs
Entre a su cuenta usando esta indentificacién de usano:

Si tiene pregunitas sobre el cuestionarno, llamenos al 1-877-833-54625 para
hablar con uno de nuestros empleados que habla espancl. La llamada es gratis.

- R F A DE TR - IREET R R AIT ¢ 1+-8o0-638-0945.  TTHIH SR o0e T A MBS Y
(e - R R £ ] o ) e e

Ml guyi o6 thiic midic vl mdlu dom, xin goi ching thi theo sd difén tho@i miln phi 1-877-221-0436. Bén ciu bi khdo
sét chi cd bdng tiéng Anh.

AHKETA COCTIBNEHA TOALKD HA AHMNWACK 0 A3sike. [NoseonnTe no BecnnaTHowy Homepy 1-866-225-2297, » Bam
OTBETHT PYCCEOMOA0QALLHA COTRYAHMHE.

SERIeE EHNHHASUOM=HE 82 S 2L A4S AMHUEZ 0 USHHE, F5 B8 1-
BO0-TTIETHER E HE E FAAMZ B EHE H# N =5 6l - UEUG,

ACS-UHLROTR 3-2010)
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U.5. Census Bureau
Washington, DC 20233

Census

A few days ago, | sent you a request to complate the American Community Survey, which helps
communities and businesses throughout the U.S. plan for the future of our country. Local
communities depend on information from this important Census Bureau survey to decide where
schools, highways, hospitals, and other important services are needed. If you have already
responded, | want to thank you. If not, | would really appreciate receiving your response soon.

Respond at https://respond.census.gov/acs
Log in using this User ID:

If you are not able to answer online or prefer to answer by mail, the Census Bureau will
mail a paper questionnaire to your address in about 10 days.

Just as people are required to respond to jury duty, get a driver’s license, pay their taxes, and
report their income, they also have the obligation to respond to this survey. The survey asks for
information about your housing and each person living at this address.

| very much appreciate your help in completing this Census Bureau survey. If you have any
questions about the survey, | invite you to call cur toll-free number 1-800-354-7271, so a
Census Bureau representative can answer them.

Sincerely,
Ol th—

John H. Thompson
Director, U.5. Census Bureau

ACS-20QLG0TR @-2017) Census.gov
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; United States-
%\ Census
XM > } — TR
U.5. Census Bureau

Washington, DC 20233

Dear Resident:

As promised, | am sending an American Community Survey guestionnaire to you and others from
whom a response has not yet been received. | hope this will make it easier for you to respond.

Those who receive this request are required by a national law (Title 13, U.5. Code) to complete
the American Community Survey. Responses from pecple in every state provide an understanding
of how communities differ with regard to housing, education, transportation, health, and other
issues. Your answers assist in identifying local needs such as job training, highway construction,
and the building of health care facilities.

| also want to let you know that if you prefer to respond online instead of sending back the paper
questionnaire, you can do se by going to https://respond.census.gov/acs and using information
from the cover of the enclosed questionnaire to log in. Some online respondents may find it
helpful to see the questions before starting the online version. If you complete the survey onling,
please do not send back the paper questionnaire. Answering this survey online saves taxpayer
mongy, but | appraciate receiving your response by whichever method is most convenient for
you.

You will see in the questionnaire that questions are asked about your housing and each person
living at this address.

If you need help completing this survey or have guestions, please call our toll-free number
1-800-354-7271.

| look forward to receiving your response.

Sincarely,
G

John H. Thompsaon
Diirector, U.5. Census Bureau

Enclosures

ACS-LHLQOTH (22017 Census.gov
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U.S. DEPARTMENT OF COMMERCE
CUﬂltEd States Economics and Statistics Administration

U.5. CENSUS BUREAU

Lensus The American Community Survey

ACS 919 990 997 @5 111 160l

80000-00110
SEQen3-0006017

IIIIIIIIlIIIIlIIII|IIII|IIIIIIII|I|III|IIIII”III”IIlI
TO THE RESIDENT OF:

123 ANV ST

ANY TOWN US 08123-9999

How to respond to this survey: How this survey is done:

We wrote to you earlier with a request to respond Each month we survey thousands of randomly selected
online. We are sending this paper questionnaire to all addresses in every region of the U.S. to learn how
households that have not yet responded because we communities are changing.

realize not everyone can or wants to respond over the
Internet. If you would rather complete this survey online, | | The American Community Survey (ACS) is one of only a few

please go to https://respond.census.gov/acs surveys for which all recipients are required to respond. The

If you need help or have questions about completing this form, Census Burea,u gnd its staff are also reqqlre,d,by law to protect
please call toll-free 1-800-354-7271. Telephone Device for Deaf .J[he CQUfld?m'ahW Of responses, and no '”d!V|dua| can be
(TDD) call toll-free 1-800-582-8330. identified in the statistics produced from this survey. An
iNecesita ayuda? Llame sin cargo alguno al 1-877-833-5625. explanation of the ACS is available at

http://Awww.census.gov/acs/

Let’s get started: Next, tell us how many people are living or staying at this address.
First, please print the name and telephone number of the

T T e ey Jem e S = Include everyone who is living or staying here for more than 2 months.

 Include yourself if you are living here for more than 2 months.

needed for official Census Bureau business. « Include anyone else staying here who does not have another place to
stay, even if they are here for 2 months or less.
Last Name ¢ Do not include anyone who is living somewhere else for more than 2

months, such as a college student living away or someone in the
Armed Forces on deployment.

First Name M Number of people

Area Code + Number
Fill out pages 2, 3, and 4 for everyone, including yourself,
who is living or staying at this address for more than 2
months. Then complete the rest of the form.

rorn ACS- 1(X)DMM OMB No. 0607-0810
(09-26-2016) Draft OMB No. 0607-0936
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13017025

(Person 1 is the person living or staying here in whose name this house or
apartment is owned, being bought, or rented. If there is no such person, start
with the name of any adult living or staying here.)

° Please print today's date.

Maonth Day Wear

What is Person 1's name?
Last Mame {(Plaase print)

First Kame: ha

|

Horw is this person related to Person 17
[®] person 1

What is Person 1's sex? Mark (%) ONE box

O male [ remale

What is Person 1's age and what is Person 1's date of birth?
Please report babies as age 0 when the child = les than | year old.

Print rumbers in boxes.
D3y “Year of birth

Age (n years) Month

=# NOTE: Please answer BOTH Question 5 about Hispanic origin and
Question & about race. For this survey, Hispanic origins are not races.

Is Person 1 of Hispanic, Latino, or Spanish origin?

O Mo, not of Hispanic, Lating, or Spanish onigin

[ es, Mexscan, Mexcan Am., Chicng

[ s, Puerto Rican

[0 ¥as, cuban

[] ¥es, zmhm%mw urSpanshc-rlgh n-mungm :gap‘e,
aﬁdsum 4

©) s Person 2 of Hispanic. Latino, or Spanish origin?

What is Person 2s name?

Last Name (Heasa prnt) | RArst Name | H
Herw iis this person related to Person 17 Wark (30 ONE box

[ Hushand or wife [ sonn-law ar daughter-n-daw
[ psological son or daughtes [ other relative

[ adopted son or daughter [ Roomer or boardsr

[ stepson or stepdaughter [0 Housemate or roommate

[ rother or skter ] unmaried partner

[]  Father or mother [0 Foster child

[ Grandchild [0 other noarelative

|:| Farens-in-lan

What is Person 2's sex? Mark () ONE bax.

O Male [0 remale

What is Person 2's age and what is Person 2's date of birth?
Please report babies as age 0 when the child i less than 1 year old.
Frint rumibars in boxas.
Day “Year of birth

Age (n yearsh hanth

=¢ WOTE: Please answer BOTH Question 5 about Hispanic origin and
Question & about race. For this survey, Hispanic origins are not races.

] Mo, not of Hispanic, Latino, or Spanish origin

[ ves, Mexscan, Megican Am., Chicng

[ ¥es, Puerto Rican

] es, Cuban

[ es, ammerlg:ﬁuﬂm urSpanuhorl;rl Fmtuﬂg:lt. w
andsum 4

e What is Person 1's race? Mank (X] one or more boxes.

[0 white

[ Biack or Afrian am.

] American ndan or Alaska Mative — Print name of envolled or pringipal inibe. =

0 What is Person 2's race? Mark (X) one or more boxes.

[ white
[ stack or afrcan am.
[ American Indian or Alaska Mative — Print name of enrolied or principal tribe. &

[ Astan Indian [ lapanese [ Mathve Hawalkan
[] chinese [ korean [ Guemanian or chamaorro
(=" [0 wetnamese ] Sameen
[]  Other Astan - Print race, [0 other Pacic klander -
mn%s, Hmon Frint race, for axample,
at FAjian, Tongan, and
Cambodian, and so on. oo

[ Asan indian [ lapaness [ Mattve Hawakan
[0 chinese [0 korean [ Guemantan or Chamorro
O mAlpno [0 wetmamess [] samcen
O Dlher Astan - Print race, [ other Pactfic slander -
e.ﬂmﬁ;a Hmon Frint race, for axample,
ag_ FAjian, Tongan, and
Cambodian, and 5o on. soon.

O Some other race - PNt r&ee. o

[0 some other rae - Frint @

2 TN

ACS-1(X)DMM, Page Z, Base (Black)
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I have askand for your help i completing the American Community Survey. ¥ you
have adready responded, ) mant 5o thank you. If you have not, | would really
Sopreciane 1 I pou would complens the survey 5000

Complete and mail back your paper questionnaire now
Or respond at https://respond.census.gov/acs

Corses Buredu erviewers wil strt Caling o Visiting Mhose who don't respond
2000 The Interviewens wil of counse, identry themselves 25 employess of the US
Carsas Bureau 3nd will De pleated 10 respond 10 3y Quastions you have 3bout
e Arvirican Community Survey. I you See, you can 3iso @l our 108 free nusber
L E00.-354-7271 10 respond by phore

Thank you

_" I L/ Ap—

John M. Thom
Dwemer, US. Consus Buresy

Final Reminder Letter — Outgoing Envelope

7 cunsmm ' \

Lensus
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U.5. Department of Commerce
Economics and Statistics Admindstration
U.5. Census Bureau

Mational Processing Center
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OFFICIAL BUSINESS
Panalty for Privato Uza $300
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) Census

U.5. Census Bureau
Washington, DC 20233

Soon, Census Bureau interviewers will be attempting to contact households who have not yet
responded to the American Community Survey. We do this in-person follow-up as part of our
effort to produce the most accurate results possible. There is still time to respond online, and |
would appreciate it if you would respond now because it saves the cost of sending somecne to
your home.

Respond at https://respond.census.gov/acs
Log in using this User ID:

Responding to the survey helps national, state and local officials make informed decisions with
timely and accurate data. Your response is critically important to your local community and your
country and is required by law (Titke 13, U.S. Code).

If you are unable to respond online, please call our toll-free number 1-B00-354—7271 to complete
the survey.

Thank you for your cooparation.

Sincerely,
7
w ‘ﬁ)" T —

John H. Thompson
Director, U.5. Census Bureau

ACE ZHUIROTH 22017 Census.gov
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