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Background

= Survey:
= National Survey of College Graduates
= Longitudinal

= 6-month data collection cycle
= Web invite, paper questionnaire at week 8, telephone follow-up at week 12

= Sponsored by the National Center for Science and Engineering Statistics within the National
Science Foundation

= Sample cases can receive:
= Prenotice
" 6 unique invitation letters (2 with paper questionnaires)
= 4 reminder letters (same content)
= 1 reminder postcard
= 3 reminder emails (same content)
= Unlimited phone calls
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Background

= Question: Can we reduce the number of contacts sample cases
receive while maintaining response rates and key estimates?

= Goal: Reduce costs and burden
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Experiment

= Contact Strategy Treatment Groups: -

2015 National Survey of College Graduates

Here is a look at some of the results. Your participation and the data you provide help us better
understand the changes in education and the workforce in the United States.

5, thera were

= New letters/envelopes/emails

= 10 unique letters 887 s
" 6 emails (timing different than current procedures) -

" Infographic
= Call limit of 10
" Fully factorial design

= Sample size: ~46,000

Thank you!
For more results from the NSCG,
visit www.nsf govistatistics/srvygrads
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Evaluation Measures

= Response rates (AAPOR RR2)
= Key estimates
= Costs
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Results — New Materials

Impact of Materials on Response Rates

New Materials — New — Old
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Results — Infographic

Impact of Infographic on Response Rates

Infographic — No—Yes
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Results — Call Limit

Impact of CATI Call Limit on Response Rates

Call Limit —No—Yes
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No sig diff - 68.5vs 67.8 °

<)
o~
S

Q

e

©
o

@ 40

w

=

Qo

o

N

Q

o

20
0
United States™ | U.S. Department of Commerce ' ' ! ' ' ' ' ' ' ' ' ' ' ' !
‘ e n s u s Economics and Statistics Administration Apr 24 May 08 May 22 Jun 05 Jun 19 Jul 03 Jul 17 Jul 31 Aug 14 Aug 28 Sep 11 Sep 25 Oct 09 Oct 23 Mov 06
U.S. CENSUS BUREAU
esssssssssssse Bureau census.gov Date (201 7)




Results — Overall Best Strategy

= New Materials, No Infographic, Call Limit
= Similar response rates
" No impact on data quality across 14 key estimates
= Costs reduced - $7.94 savings/case

= Additional findings

" Larger, non-standard-sized envelopes and perforated envelopes
particularly successful

" Email directly following mailing successful
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Thank you!

Contact: rachel.t.horwitz@census.gov
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