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Coordinator:
Welcome and thank you for standing by. All participants will be able to listen only until the question and answer portion of today’s conference. To ask a question please press star 1. Today’s conference is being recorded. If you have any objections, please disconnect at this time.

I would now like to turn the conference over to Mr. John Sperry. Sir, you may begin.
John Sperry:
Good afternoon and welcome to the Investigating Economic Indicator webinar series. I’m John Sperry and I will be the host of this webinar.

This webinar series was created by the Economic Directorate of the United States Census Bureau, to help you discover the wide range of economic indicators Census produces.

Through this webinar, we will explore connections between the different trade related economic indicators Census produces, for the wholesale, retail and international trade sectors.

We will have a formal question and answer session following the webinar, where you will be able to call in and ask questions for our analysts.

However, if during the presentation you have any questions, feel free to submit them using the chat dialog box to the username AskCensus, and we will try to address your questions throughout the presentation.

This webinar and others that have already taken place, as well as the complete presentation file, will be archived on our Web site, www.Census.gov/Econ/Webinar for later viewing.

While we’re waiting for a few stragglers to walk in, let’s go ahead and review some relevant materials for today’s webinar that you may be interested in.

As some of you listening today may already know, this webinar is building upon our previous Economic Indicator webinar series, which (unintelligible) that most of the indicators and reports we will briefly cover today in much greater detail.

If you would like to learn more detailed information about any of these indicators or reports, please visit the previous webinar’s archive at www.Census.gov/Econ/Webinar and select the Intro to Economic Indicators tab.

Okay. So all of you listening today may be wondering what we’ll be covering in today’s webinar. So let’s go ahead and provide a quick rundown.

For starters, we’re going to review the wholesale, retail and international trade indicators and reports Census produces, to provide a framework for the webinar.

After we’ve reviewed the Census produced indicators and reports, we’re going to explain how they are linked and then round out today’s webinar, with how these trade indicators relate to other federally produced data. Finally, we’ll conclude with a question and answer session.

Just as a friendly reminder, during the presentation you can submit questions through the chat dialog box. But please send them to the user, AskCensus. If you send them to me directly, the host, I will be unable to respond to them.

Before we begin digging into the meat of today’s webinar, I wanted to take a moment to clarify a few definitions and graphical standards that will be used today. Any graphs that include recession markers use the National Bureau of Economic Research or NBER recession definitions.

NBER defines recession as a period of falling economic activity spread across the economy, lasting more than a few months. Seasonally adjusted data and graphs will be denoted using SA entitled. And graphs using not seasonally adjusted data will be denoted with NSA.

Graphs in today’s presentation will also not depict measures of error for wholesale, retail and manufacturing estimates if applicable. Gross domestic product or GDP, measures the value of final goods and services produced in the United States over a given period of time.

Most of the data presented today will use the North American Industry Classification System or NAICS standards.

The NAICS standard is used by federal statistical agencies in classifying business establishment for the purpose of collecting, analyzing and publishing statistical data related to the US business economy.

Now that we’ve handled the basic definitions, why don’t we go ahead and focus on the most important one, that being what is trade? Well in the most basic of definitions, trade can be understood as the act of buying or selling goods and services.

So in effect, trade seemingly covers everything and everyone from the ugly sweaters your grandma may have purchased as gifts, to the packed lunch items schoolyard children exchange. Almost anything can be traded by anyone.

Ugly sweaters and packed lunches aside, what makes trade important? Well in the most simple of ideas, trade is the foundation for the economy. And if we want to measure how the economy is performing, one way to do that is to measure different sectors such as retail, wholesale and international trade.

By measuring such sectors of trade, we can assess the impact of international trade and investment, analyze balances of transactions between the United States and other regions or countries, and enables businesses to assess their market size or share. Though measuring trade can’t be that difficult, right?

Well actually, it is. If you think about it, during our lifetime, the very nature of trade has and continues to significantly evolve. Trading has become faster, more complex and more widespread than ever before in humanity’s history.

In fact, it’s kind of mindboggling to think about how trade has evolved, when comparing to available means 50 or even 100 years ago.

For instance, from a click of a button from my computer in Virginia, I can order shoes from a retailer based in Kansas that purchases shoes from a Californian wholesaler who imported the shoes from Asia. This evolution is not unique to the trade of goods, but also services.

For instance, a tax accountant could live in New York and provide their service for someone living in Arizona or even abroad. Yet why does this even matter?

Well, because of this constant evolution of trade that grows faster, more complex and widespread every day, here at the Census Bureau we make it part of our mission to keep our data products relevant.

To ensure our products are relevant, we continuously work on enhancements to existing surveys or by even creating new indicators. In fact, if you tuned into our last webinar focusing on services data, you may have learned about the importance of one of our newest indicators, the quarterly services survey.

Keeping our trade data relevant is important, namely for data users like you, because many critical policy, business and research decisions, are attributed to our trade data. For instance, one government data user of our trade data, is the Federal Reserve Board.

The Federal Reserve Board uses our trade data as an input to decide how to determine interest rates which, as we know, impacts everyone from those purchasing homes to businesses taking out loans.

Another government data user, which we will discuss a lot today, is the Bureau of Economic Analysis or BEA. One way which BEA uses our data is as an input for Gross Domestic Product.

There are many more data users in the government, business, academic and trade policy arenas I could get into today. But in the interest of time, we’ll move onto what economic indicators produce here at Census Measure Trade.

Among the timeliness economic indicators that measure trade are those noted here on the slide. Please note, the reports that are sub bullets are not indicators.

While you’re looking at this list, as a disclaimer, because the last webinar focused extensively on services data, I will be putting a stronger emphasis on wholesale, retail and international trade data today.

In case you’re interested in listening to the previous webinar and services, it’s archived at www.Census.gov/Econ/Webinars. Now let’s go ahead and start with our view of the trade indicators. The first sector I’ll review today, is international trade, which has two reports - the advanced report in goods and finals; report and goods and services report; or the FT900.

For starters, the advanced report in US international trade and goods, is our newest data product. In fact, its first release was this past July. Because this is an advanced report, it only covers some of the data that is released a week later with the full report.

And as the name of the report suggests, this report only covers goods data, particularly in the end use classification system for exports, imports and the balance of trade.

This contrasts the full report on international trade in goods and services or FT900 which as you may have guessed, has both goods and services data. The FT900 is a jointly produced report, with the bureau’s economic analysis.

And provides a principal economic indicators for the monthly, annual and year to date trade balance, exports and imports of both services and goods. Services data are provided by BEA while goods data are compiled by census.

The report is released monthly, approximately 34 to 36 days after the referenced month. In the report’s current form, data are available back to 1992.

Statistics included in the report include exports, imports and the balance of trade at the state, country and commodity level of details in the NAICS, end use and (harmonize) system.

You may have already known that both the advanced goods report and FT900 are important because they provide a key component of gross domestic product.

But did you also know that they impact trade policy through free trade agreements and by addressing and resolving trade disputes and provide target markets for companies to use the data for market research.

The next indicator we’ll review is the monthly wholesale trade indicator or MWTS for short. MWTS provides month to month trends for sales and inventories of US merchant wholesalers, providing a reliable measure of current wholesale economic activity.

Historic data are available dating back to 1936 and has been collected by the Census Bureau since 1939. Though its current NAICS based time series is available back to January 1992. The report is released monthly, approximately 40 calendar days after the reference month.

Statistics included in the report include wholesale sales, inventories and inventories to sales ratios. The survey covers sector 42 of NAICS including merchant wholesalers but exclude manufacturers, sales, branches and offices or MSOs and agents and brokers.

An example of the 18 four digit NAICS industries and one five digit NAICS industry, include petroleum and petroleum products merchant wholesalers. So what makes NWTS special?

Well MWTS is important because it’s used as an input to the private inventories component of GDP, which I’ll get into that in much greater detail later. The MWTS provides the only available government measure of monthly estimates, of wholesale trade activity.

Now below we have a graph of wholesale inventories to sales ratios which represents if sales maintain their current pace, how many months it would take to deplete current inventories.

One important thing to note with this graph and wholesale data we will display today, is that because the data is drawn from a sample, the figures depicted graphically such as this one, do not illustrate estimates of the sampling variability associated with the estimates in the graph.

You can access measures of sampling variability at the census indicators database, available at www.Census.gov/Econ/CurrentData. Along with how to compute confidence intervals for the estimate.

If you need assistance using the census indicators database, you could view one of the previous webinars - Navigating Indicator Databases, available on our webinar Web page, www.Census.gov/Econ/Webinar. Our next trade indicator looks at the retail sector.

Unlike the aforementioned wholesale indicator, Census produces two monthly releases for the retail sector - the monthly retail trade and food services report or MRTS and its earlier counterpart, the advanced monthly sale for retail and food services, or (MARF) for short.

The (MARF) survey produces advanced national nominal estimates. (Unintelligible) total and month to month change in sales for retail and food service establishments located in the United States.

Along with the monthly retail trade survey, (MARF) provides the most comprehensive monthly data available on retail activity. The (MARF) report is released about 14 calendar days after the close of the reference month, with data amiable back to 1953, except from February 1970 to February 1972.

Data on a NAICS basis are available back to 1992. These reports contain the advanced estimates for the reporting month and preliminary sales data for the previous month by major kind of business group.

The survey covers retail and food service companies with one or more establishment that sells merchandise and associated services to final consumers within NAICS sectors 44, 45 and subsector 722. An example industry includes motor vehicle and parts dealers.

There are multiple reasons why MRTS and (MARF)s are important. For starters, (MARF) is a major component of GDP, specifically the consumer component.

Because retail sales are one of the primary measure of consumer demand, the retail data are also used as inputs for estimating personal consumption expenditures and economic growth. And by the Bureau of Labor Statistics, to develop productivity measurements and consumer price indices.

Below we have a graph of retail sales since 1992. As you can see, since 1992, retail sales have steadily increased with the exception of the last recession.

It’s important to note that all retail data we display today do not illustrate the sampling variability associated with the estimates. You can access measures of sampling variability at www.Census.gov/Econ/CurrentData.

The last report I’ll brief today is the manufacturing and trade inventories and sales report or MTIS. MTIS combines data from three surveys, two of which we just discussed - the monthly retail trade survey and the monthly wholesale trade survey.

Data from the third survey comes from another indicator measuring manufacturing, the manufacturer shipments, inventories and order surveys, also known as M3.

MTIS in its current NAICS space/time series is available back to January 1992. The report is released monthly, approximately 43 days after the reference month. And contains preliminary figures for the current month and revised figures for the previous month.

Statistics include sales, inventories and inventories to sales ratios for the combined domestic activities of retailers, wholesalers and manufacturers. The report also includes retail inventories and retailers’ inventories to sales ratios.

MTIS is important because it provides the first monthly estimates of retail inventory, which are used as an input in gross domestic product and provides a broad economic view across three major sectors of the economy, which as you can see here in the graph below, displays the inventories for retail, wholesale and manufacturing sectors.

The red line represents retail inventories, the purple line represents wholesale inventories and the orange line represents manufacturers’ inventories. As I mentioned earlier, MTIS also publishes figures for total business inventories and sales.

In this graph we have the same inventory data shown on the last slide, but this time with each of the three sectors’ inventories added together, to create the blue line or total business inventories. You may be wondering well, why is this relevant to today’s conversation?

Well in a sense, the MTIS indicator is the only publication we will cover today that provides a comprehensive picture of multiple trade sectors. This is an important distinction because the trade sector graphs we will see later, were solely created for this webinar’s special analysis.

Since we’ve covered a lot of ground already, maybe we should go ahead and review. To make the review simple, I made a table of the reference guide. If you happened to download the presentation earlier today, you can use the slide to review what reports and surveys we have covered today.

So far we’ve discussed everything here except for the quarterly services survey which was covered in the previous webinar and services in much greater detail.

The only other relief which we haven’t discussed in great detail, is the manufacturers, shipment, inventories and orders or M3 reports, which we briefly noted had manufacturing data included in the MTIS report. Okay.

So with that short background out of the way, let’s break for one or more questions from the chat log. For those who have been entering questions to our chat log, I’d like to remind you that if we don’t address your question by the end of this webinar, we will do our best to address your question during the formal question and answer session at the end of today.

Okay. We had a question come in through the chat log that asked what were the sample sizes for these surveys? For the monthly wholesale trade, survey sample sizes were 4200. For the monthly advanced retail trade survey, the sample size is 4900. And for the monthly retail trade survey it’s 1200.

Oh, 12,000. Sorry. Okay. So I’m going to take questions later on today, but you can still submit them through the chat log until we break next. So far we discussed what trade indicators we have. Now let’s take a look at how some of the trade indicators relay back to each other.

Let’s tell a possible story of wholesale, retail and international trade are related. Consider a good in its possible journey to the store shelf. Let’s choose the shoes on your feet. For the purposes of this story, let’s say that the shoes are manufactured overseas.

They are then imported into the country, say to a wholesale distributor. The wholesaler then sells the shoes to a retailer or a business, for their own use. Finally, the retailer sells the good to a household.

Through our trade statistics, these shoes may have been captured up to three times between the international trade, wholesale and retail reports. Okay. So why does this matter? Well by looking at all sectors of trade, you’ll gain a better understanding of how a commodity may move in the economy.

For instance, if you’re interested in retail data, then it may be of your interest to look at the wholesale sales or import data for whatever sectors your goods are a part of. In just a minute, we’ll start showing such comparisons.

However, as a disclaimer and reminder, just because we are graphing retail, wholesale and international trade data together, doesn’t necessarily mean there is a relationship between the data or that all of the industry categories we are using to compare the three sectors of trade are a one to one match across sector.

That goes without saying. The differences aren’t as drastic as comparing apples to oranges or rather golden delicious apples to granny smith apples.

Before we take a look at our first comparison using the automobile sector, I wanted to remind you all of some graphical standards to consider when looking at the graph. First, unlike our standard publications, graphs today were specifically created as a special analysis for this presentation.

Second, measures of error for wholesale, retail and manufacturing data if applicable, are not stated graphically.

If we did account for measures of error such as in the graph below for the wholesale trade sales since 2014, data could either be higher or lower than what is reported, which as we can see, to change the direction that the data is moving in, over time.

Third, if you’re interested in making graphs like the one below, or viewing data on estimates of sampling variability for the wholesale or retail sectors, you can do this all at www.Census.gov/Econ/CurrentDAta.

Fourth, if you need more information on methodology behind wholesale, retail or manufacturing data presented today, visit the link on the slide. With this in mind, let’s finally look at some automobile data.

As I highlighted earlier on a previous slide, on a good’s possible journey to a store shelf, that was just one way a good could make its way to one type of consumer.

Because there are many possible consumers and many ways that they can purchase a good, it might benefit us to see who makes up motor vehicle and parts wholesale and retail sales, before we look at a graph, with both of their sales.

So how can we find out these types of customers for the retail and wholesale sales with motor vehicles and parts? Well we could find out by using data from the five year economic census.

Now in case you’re not familiar with the economic census, it’s a census representing all businesses in the United States and occurs in years ending in two and seven.

Using data from the most recent economic census, we could find out how the retail and wholesale sales are broken out by customer for the motor vehicle and parts industry. If you haven’t noticed already, the graphs here show data from the 2007 economic census.

That’s because data from the 2012 economic census is still under review for publication. So we will have to settle for data from the 2007 economic census.

And that’s okay, because though the data is not as relevant, it will still shed light on the sales breakout for the wholesale and retail motor vehicle and parts industry, even if it’s only representative of when the economic census was last collected. Okay. So what do these graphs show us?

Well on the left graph for wholesale, 46.3% of sales were to retailers for resale, while 25.5% were also sold to other wholesale establishments for resale. While on the right graph, for retail the majority of the sales at 80.7 were to households and to individual consumers.

Now that we have - we know the major customers for both wholesale and retail sales of motor vehicles and parts, here we have our first example highlighting wholesale, retail and international trade across the automotive sector.

The red line represents retail trade sales for motor vehicle and parts dealers. The purple line represents wholesale trade sales for motor vehicle and motor vehicle parts and suppliers. Finally, the teal line represents general import customs value of motor vehicles and motor vehicle parts.

After seeing the graphs, you may be thinking, given the gap between wholesale sales and retail sales, this graph kind of seems incomplete. So perhaps the best action to address this feeling is to add another indicator’s data.

In fact, why don’t we go ahead and see what would happen if we included manufacturing data for automobiles and auto parts? To add manufacturing data, we use data from our manufacturers, shipments, inventories and orders or M3 survey.

If you’ll recall, this is the same survey which is used for the MTIS report we spoke about earlier today. From the M3 survey we pulled total value of motor vehicle and parts value of shipments data and graphed it with the orange line.

You may be wondering, well that’s great, but what does the value of shipments data reflect?

For the purposes of M3 survey, shipments reflect domestic manufacturing operations and includes shipments of products to other companies, individuals, government agencies, foreign customers in addition to shipments and transfers to other divisions or subsidiaries of a reporting company.

It’s also important to note, measures of sampling variability are not applicable to M3. For more information on M3’s methodology, visit their Web page at www.Census.gov/M3.

Now with the addition of the M3 data, we now have a more complete picture of what is going on in the automotive trade sector, as we can see how domestic production of automobiles and automobile parts factor into the trade picture.

However, as the data presented here is not on a - on a not seasonally adjusted basis and thus subject to variations based on seasonal patterns, such as holidays and trading days, it makes the graph a little bit difficult to read. So why don’t we look at the data seasonally adjusted?

Right off the bat, you can see when we use seasonally adjusted data, we have a smoother graph. You may have also noticed that the teal line representing international trade data we had on the previous graph, is not on the seasonally adjusted graph.

That is because seasonally adjusted international trade data at that level of detail, is not available. Regardless of the absence of international trade data, it is easier to see in this graph how we’re moving to seasonal noise of holidays and trading days, makes it easier to see the direction the data is moving in.

You may be wondering right now, well if it’s so clear that there can be a relationship between wholesale, retail and manufacturing data, why don’t we have a regular report measuring and comparing all three? Well if you’ll recall from earlier, we do.

It’s the Manufacturing and Trade Inventories and Sales report or MTIS report. Okay. So let’s go ahead and take a look at another industry. For this example, let’s take a look at the grocery industry. So what do these graphs from the economic census show us?

On the left graph, representing wholesale - the wholesale side, the largest consumers are retailers for retail, the red slice with 35%; restaurants, hotels, food service providers, the light green slide with 33.6%; and wholesale establishments for resale, the purple slice, with 20.8%.

While on the right graph for retail, a majority of the sales at 99% are to households and individual consumers. In this graph we look at grocery trade between the retail and wholesale sectors. The red line is represented by retail sales of grocery stores.

The purple line is represented by wholesale trade of grocery and related products. Just like our previous automotive industry examples, you can see seasonally adjusted data provides a smoother graph.

What’s interesting here is if you didn’t know otherwise, you might think that the wholesale sales almost exclusively comprise the retail sales figures. However, as we saw on the previous slide, at least in 2007, only 35% of wholesale sales were to retailers.

While we’re on the topic of grocery stores, why don’t we look at another trade sector that is closely related, the alcohol sector. Just as in our prior example, before we take a look at beer, wine and liquor trade, let’s look at who retail and wholesale sales break out.

On the left graph, for the wholesale sector, the majority of the customers at 65.5%, or the red slice, are to retailers for resale, while 21.2%, the purple slice, is sold to other wholesale establishments for resale. And 11.9%, the green slice, for restaurants, hotels, food services and contract feeding.

While on the right graph, for retail, a majority of the customers at 94.9% are to households and individual consumers. In here we have a graph covering trade across the alcohol sector. The retail sales of beer, wine and liquor stores are represented by the red line.

Wholesale trade sales of beer, wine and distilled alcoholic beverages by the purple line. And the general imports custom value of malt beer, wine and liquor, is represented by the teal line. Looking at the graph we noticed a few things.

First, given the peaks and valleys with wholesale and retail sales of alcohol, they both appear to be very seasonal. Second, why is there a large difference between wholesale and retail sales? Well, the difference could be attributed to who is purchasing alcohol at the wholesale level.

And as we saw on the previous slides, the primary wholesale beer, wine and distilled alcoholic beverage consumers, were retailers, other wholesalers and restaurants. Because it might be easier to look at alcohol data absent of these seasonal effects, let’s take a quick look at seasonally adjusted data.

Like our prior example, because seasonally adjusted data for imports is not available, the teal line on the previous graph is not present here. Looking at the data available for retail and wholesale, we can more clearly see the direction of alcohol sales over time.

Since we have the time, why don’t we take a look at one last trade sector before we take one question from the chat log? The last industry we will highlight today is the petroleum industry. As you can see here, unlike the other industries we discuss today, I will not be highlighting retail data.

This is because the closest retail category tracking petroleum, gasoline stations, also include the sales from merchandise and food from gasoline station convenience stores.

So in a sense, by adding it to a graph, we would already be comparing apples to oranges, something we’re trying to avoid today. Instead of showing a retail graph of sales by customer, for this example the right graph displays wholesale petroleum and petroleum product sales by petroleum products.

So starting from the left graph for wholesale sales by customer, the largest customers were wholesale establishments for resale, the blue slice as 49.8% and retailers for resale, the red slice, at 25.8%. While the right graph displays wholesale petroleum and petroleum product sales by petroleum products.

The largest product sales were motor gasoline, the blue slice, at 39.1%. The remaining sales of products break out to number two, distillate fuel oil, the red slice at 17.2% and crude oil, the green slice at 15%.

Now that we’ve looked at the products and customers comprising wholesale petroleum and product sales, we could probably take a look at one more item before we compare wholesale to international trade, that being the price of petroleum.

To look at price data for commodities, you could use a number of sources for price indices, which is certainly the case if we wanted to look at the price of petroleum. So here we have some indices that relate back to the wholesale, retail and international trade sectors.

By looking at price indices you could learn how price changes occurring in a particular industry or commodity, are impacting and industry’s or commodity’s overall movement. So if we’re going to look at the price of petroleum, which index should we use?

Well, it actually depends on what petroleum data we’re looking at. If it were retail data we would be interested in the consumer price index, wince it represents the prices paid by urban consumers.

If it were the wholesale data, we may be interested in the producer price index, since it represents prices for domestic producers’ output. If it were international trade data, we may be interested in the import and export price index.

So since we’re going to be looking at wholesale and international trade data for petroleum, which index should we use? Actually, in this example, we’re not going to use any of those indices because included in the international goods and services report or FT900, is data on the price of petroleum?

That goes without saying. It wouldn’t be wrong to use those indices, just that it’s better for our example, to use data from the same stores to draw a comparison, rather than to add external data. In this graph, we look at the unit price per barrel, of imported crude oil on a not seasonally adjusted basis.

As you can see in the graph, over the last ten years, the price of imported crude oil peaked in between 2008 and 2009 and was at its lowest levels in 2005. Now before we move onto the next graph, keep the shape of this graph in mind.

In this graph, we see petroleum trade over the wholesale international trade and manufacturing sectors. The purple line is represented by wholesale trade sales of petroleum and petroleum products. The orange line is represented by manufacturing value of shipments of petroleum refineries.

And the teal line is represented by the imports of oil, gas and petroleum refinery products.

Given with what we saw on the previous graph of prices of import crude oil, the movement in the series on this graph, seem to mirror the changes in oil prices, which illustrates while tracking commodity and industry prices changes may be relevant to your data analysis.

Before we move onto our next portion of the webinar where we compare our data to other federal data sets, I wanted to pause real quick to take a question that has been submitted through our chat log through the username AskCensus.

Once again, for those who have been entering in questions to our chat log, I’d like to remind you that if we don’t address your question by the end of this webinar, we will do our best to address your question during the formal question and answer session at the end today.

So we had a question come in that said, with the holiday’s right around the corner, including Black Friday and Cyber Monday, where are eCommerce sales tabulated for traditional brick and mortar retailers?

Well, the answer to that would be generally, eCommerce divisions of brick and mortared companies, would be included in electronic shopping and mail order houses, as long as they do not fulfill eCommerce orders from their stores.

So companies would provide separate information to us for their brick and mortar division. A company that owns grocery stores and department stores for example. All right. So, so far we have discussed how trade indicators relate back to each other.

Let’s take a look at how some of the trade indicators relate back to other economic indicators. Of course, no picture of trade is complete without looking at services data. In our previous webinar, we covered the services sector pretty extensively.

One thing we didn’t cover in that webinar was where to find detailed international services data. Earlier in this webinar, we discussed how trade balance figures are published from the International Goods and Services Report or FT900.

Goods figures are produced by Census while services figures are provided by the Bureau of Economic Analysis. So if you’re looking for international services data, you would need to look at if you’re - you would need to look for it on BEA’s Web site.

As you can see from this screen shot of BEA’s international statistics Web site, available at www.BEA.gov/International, services data is available on a monthly, quarterly and annual basis. Depending on the timeliness of data you’re interested in, the level of detail of services statistics varies.

Due to our limited time, we won’t be able to further explore these reports, but if you would like to do so on your own time, once again, you can access this Web page at www.BEA.gov/International. It’s no secret that BEA has many data sets that relate back to our trade indicators.

Though perhaps the most recognizable would be Gross Domestic Product. If you can remember back to your first economics or civics course, there are three ways to calculate GDP.

The expenditure approach or GDP equals consumption or C plus Investment, I plus government spending, G plus net exports or NX, is the most well-known and likely the approach you learned in school.

To make things easier on ourselves, we will dissect this formula and know how trade indicators fit in. It’s important to note, because of the government spending or Z portion of the formula doesn’t specifically have any trade indicators feed into its calculation, we will not cover it today.

That goes without saying. Census data does feed into our government spending portion of GDP. Just for our purposes today, we’re only focusing on the trade indicators input. So let’s go ahead and start with the easiest area to explain, net exports.

The net export component is made up of two parts - exports and imports. For the Bureau of Economic Analysis or BEA’s GDP calculations, both the export and import statistics, are derived from the advanced International Trading Goods Report and the International Trade and Goods and Services report.

In fact, one of the reasons the advanced report was created, was to help BEA with earlier goods data for the GDP estimate, which if you’re interested, we’ll be covering in much greater detail in one of our future webinars, regarding how indicator data impacts how GDP is calculated.

So let’s take a look at one of the most recent GDP releases from this August. As you can see, the graph breaks out GDP by the expenditure approach. That total of the orange blue bar at the bottom, represents net exports at negative $517.5 billion. You may be wondering, well why is this a negative number?

Well as you can see, imports which are represented by the orange piece, are larger than exports or the light blue piece, which causes net exports to be negative when you subtract imports from exports.

For some of our more advanced data users, you may have wondered why do BEA export and import figures in their GDP report not match what Census publishes monthly?

Well the short answer of it is they won’t match. Even if you did the math to compare the figures. So what causes the difference then? Well without getting too much into the details, it boils down to methodology and timing.

Between BEA and Census, major conceptual differences for goods, have to do with the different definitions of non-monetary (goal)s and of the different treatment of the United States territories, Puerto Rico and the Northern Mariana Islands.

Other differences have to do with the timing of when the figures were last revised. The reason this is important is because even what we think of as the most clear cut sector of GDP has difficulty matching back to Census trade indicators.

Here we have the next portion of the GDP formula, fee for consumption. The consumption component is made up of two primary parts - goods and services, of which both have multiple subcomponents ranging from motor vehicles and parts to healthcare.

As you can see here, for BEA’s GDP calculations, both goods and services statistics are in part derived from the advanced monthly sales for retail and food services report and monthly retail trade and food services report. While for services, the quarterly services survey primarily contributes.

The sum of the two bottom red bars represent total consumption at $12,213.9 billion. As you can see, the red bar is broken out into two smaller bars representing personal consumption expenditures of services by the light red piece and personal consumption and expenditures of goods by the dark red piece.

As you can see in the graph, both the services and goods portions represent larger portions of GDP than either the government or investment portions of the equation in the second quarter. Finally, we have the last portion of the GDP formula - I or investments.

Their growth private domestic investment component is made up of two primary parts - fixed investment and change in private inventories. Of which, both have multiple subcomponents ranging from fixed investment and non-residential structures to private (farm) inventories.

When we take a closer look at investment, we see that in the second quarter, investments represented by the sum of the bottom two green bars, comprise $3,026.3 billion.

Once again, the total green bar is broken up into two smaller bars, of which we can see that fixed investment or the light green bar, comprised most of the investment portion for the second quarter GDP, while change in private inventories, the dark green bar, accounted for a much smaller portion of the investment portion in the second quarter.

If you’re interested in learning more about how economic indicators contribute to gross domestic product, we will be holding a BEA - we will be holding a webinar with BEA next year that will detail how all economic indicators as well as other Census data sources, are used for calculating gross domestic product.

As we wrap up today, let’s reflect on what we’ve learned. Trade is an online present force that impacts us all from a personal to global level. Due to this impact, we measure trade for a better understanding of how existing market conditions will influence future trading opportunities.

In recent decades, due to widespread improvement in technology and subsequent globalization, trading has become faster, more complex and more widespread than ever before in humanity’s history. Meaning timely and relevant measurements have never been more important.

Among the timeliest ways we measure trade, are economic indicators for the wholesale, retail and international trade sectors. While the Census Bureau continues to enhance existing and new trade indicators, there is still value in comparing trade across industries and commodities through these trade sectors.

However, comparisons can be kind of tricky and that’s where your friendly trade analyst fits into the picture. If you are ever comparing two trade statistics against each other and aren’t quite sure if what you’re comparing is apples to apples, pick up the phone and give us a call or send us an email.

We’re more than happy to clarify any questions you have with our data. No question is too small. In fact, the only dumb questions are those that aren’t asked.

Before we conclude our discussion of economic indicator databases, I wanted to highlight a great Census resource to find other trade data for the wholesale and retail trade sectors, through our industry statistics portal, available at www.Census.gov/Econ/ISP.

At that Web page you would select the NAICS industry such as the retail or wholesale trade NAICS code and then the new page that loads would show all the available Census Bureau data for that particular industry.

While we’re still talking about databases I wanted to include a table of a few other databases you all may be interested in that we didn’t get an opportunity to cover today. AskCensus is going to post the link to a short survey in the chat. Please fill this out and let us know how we’re doing.

Let us know of anything we can improve, anything that you heard and like or anything to help make all of the webinars in the future better. While you fill out the survey, I’ll describe our mobile app and upcoming webinars.

The Americas Economy app is available on iPhone, iPad and Android devices, and provides data on all 13 of our indicators as soon as they release publicly.

This app will provide you with quick and easy to access data and information on all of the economic indicators described today, in addition to other federally produced economic indicators.

For those of you listening today, who are interested in international trade data, be sure to join us next week, on November 4th, at 1:00 pm for our next webinar, Exciting Changes with USA Trade Online.

Now that USA Trade Online is free to the public, in this webinar you will learn how to set up and manage an account in USA Trade Online. In addition, we’ll cover new data features, new fields and various functions of the database.

Be sure to join us on December 16th at 1:00 pm Eastern Daylight Time. There will be a webinar on manufacturing products and goods across indicators. Do you want to learn more about manufacturers, shipments, inventories and orders or M3 statistics?

Are you interested in how manufacturing indicators relate to other federal data sources? In this webinar, we will explore the relationships between the different manufacturing related economic indicators.

You can see the complete list of upcoming webinars on our Web site, at www.Census.gov/Econ/Webinar. This concludes our discussion of trade indicators. So before we take any questions, I’m going to ask the operator to please start taking questions in advance of our question and answer session.
Coordinator:
Thank you. If you would like to ask a question, please press star 1 and you will be prompted to record your first and last name. Please unmute your phone when recording your name. And to withdraw your question, press star 2. One moment please. I am showing no phone questions.
John Sperry:
Okay. If we don’t have any questions at this moment, that’s fine. But if anyone has questions at a later time, please know that you can always contact us by phone, email and that we look forward to hearing from you. Lastly, I’d like to thank all of you for your time today.

It has been a pleasure to present and share this information with you. And I hope that we’ve been able to provide some insight into the value of Census Bureau’s economic indicators.

Once again, I would like to thank everyone today for joining us, and those who were involved, for their time and hard work in making this webinar a reality. Have a great day everyone.
Coordinator:
Thank you for your participation. You may disconnect at this time.
END

