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Establish a shared understanding of 
the opportunities for integrating digital 
and social media into traditional social 

science research methods. 
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What Are 
Social & Digital Media?

Media designed to be disseminated through social 
interaction, created using highly accessible and 
scalable publishing techniques. They support the 
human need for social interaction, using Internet-
and web-based technologies to transform 
broadcast media monologues (one to many) into 
social media dialogues (many to many). 

What Are 
Social & Digital Media?
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Challenges with Traditional Methods
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What Digital Media Offer
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Digital Approaches for Research

1. Supplementing traditional recruitment methods
2. Supporting retention of participants in research studies
3. Leveraging influencers
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Recruitment Opportunities 
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Digital Media Recruitment Options

 Paid digital
– Google

 Paid social
– Facebook

• In-stream 
• Side bar

– Instagram
– Twitter
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Westat Digital Ad Recruitment Funnel



@socialibriumm

Westat Recruitment Campaign Optimization 
Cycle
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Retention Opportunities 
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Tracing & Retaining Research Participants 
with Social Media 
 There is data, albeit limited, that suggests that social media can:

– Help decrease attrition
– Encourage participants to engage in follow-up protocols
– Generate active dialog, especially in the context of private user groups

 The evidence spans a wide range of topics:
– Berry and Bass’s (2012) work focused on religiosity, substance abuse, 

and anxiety amongst young people 
– Daniel et al.’s (2011) work focused on promoting cancer research as a 

career
– Rhodes and Marks’ (2011) work collected data about finances from new 

parents and again when their children turned 3
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Pilot to Test Social Media Use in Longitudinal 
Research
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More work is needed to better understand the 
effectiveness of social media use in retention. 
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Leveraging Influencers
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What Is an Influencer? 

Influencer marketing is the marketing of messages or 
products via peer-to-peer recommendation

15



@socialibriumm

Who Is an Influencer? 
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Influencer Trends 

1. In 2017, influencer marketing grew by 198% 
2. It continues to show rapid annual growth
3. Instagram is leading the way
4. 67% of marketers think influencer initiatives help reach 

a more targeted audience
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Opportunities for Research

1. They want to work with research initiatives
2. Content must align with their overall topic and 

audience 
3. The content of research initiatives and of the 

influencers themselves are mutually reinforcing
4. Source credibility is key 
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What We Have Learned Along the Way

 Results from ad-based recruitment strategies 
are promising 

– 50% qualified rate
– Google is great for data tracking & targeting 

• More expensive than social media ads 
(e.g., Facebook & Twitter)

– Facebook is most consistent at generating ad 
clicks and sign-ups over time at a reasonable cost

• In-stream ads perform better – by far
• Side bar ads do not perform well

– Instagram performs well & can be easily 
implemented in conjunction with Facebook

– Preliminary results from Twitter ads are promising
 Social media use in retention efforts for studies 

is promising but there is still work to be done
 Influencer strategies are promising for 

research studies, especially for recruitment 
– But non-paid outreach has its limitations 

• Placements can be inconsistent
• Costs can be harder to quantify 
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Thank You.
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